strategic communication social media

strategic communication social media is an essential approach for organizations aiming to
effectively engage with their audiences in the digital age. This methodology involves the deliberate
planning and execution of messaging across various social media platforms to promote brand
awareness, foster relationships, and support organizational goals. By integrating strategic
communication with social media, businesses can enhance their online presence, manage their
reputation, and drive meaningful interactions with stakeholders. This article explores the critical
components of strategic communication social media, including planning, content creation, audience
targeting, and performance measurement. Additionally, it addresses the challenges and best
practices for maximizing the impact of social media strategies in today’s competitive landscape. The
following sections provide a comprehensive overview to help organizations optimize their use of
strategic communication on social media platforms.
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Key Elements of Strategic Communication Social Media

Developing an Effective Social Media Strategy

Content Creation and Messaging Techniques
e Audience Targeting and Engagement
e Measurement and Analytics in Social Media Communication
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Understanding Strategic Communication in Social
Media

Strategic communication social media refers to the purposeful use of social media channels to deliver
coherent and consistent messages that align with an organization's objectives. Unlike casual or ad-
hoc posting, strategic communication involves careful planning, audience analysis, and message
tailoring to ensure maximum impact. It encompasses the use of platforms such as Facebook, Twitter,
LinkedlIn, Instagram, and others to reach diverse audiences effectively. This approach integrates
public relations, marketing, and digital communication principles to build strong brand identities and
foster trust among followers. Understanding the fundamentals of strategic communication social
media is critical for organizations seeking to maintain relevance and competitive advantage in a fast-
evolving digital environment.



The Role of Social Media in Strategic Communication

Social media serves as a dynamic channel that facilitates two-way communication between
organizations and their audiences. It enables real-time interaction, feedback, and relationship-
building, which are essential components of strategic communication. Through social media,
organizations can disseminate information widely, manage crises, and humanize their brand.
Additionally, social media’s viral nature amplifies messaging reach, making it a powerful tool for
achieving communication objectives. The role of social media in strategic communication is thus
multifaceted, encompassing awareness generation, engagement, and reputation management.

Differences Between Traditional and Social Media
Communication

While traditional communication relies on one-way messaging through channels like print, television,
and radio, strategic communication social media emphasizes interactive and participatory
engagement. Social media platforms allow organizations to target specific demographics, personalize
content, and respond promptly to audience concerns. This shift from broadcast to dialogue requires
new skills, tools, and strategies to harness the full potential of social media in supporting
organizational communication goals.

Key Elements of Strategic Communication Social Media

Successful strategic communication social media campaigns are built on several foundational
elements that ensure coherence, relevance, and impact. Understanding these key components allows
organizations to design and implement effective communication strategies tailored to their unique
needs and audiences.

Clear Objectives and Goals

Setting precise objectives is critical in strategic communication social media. Goals may include
increasing brand awareness, driving website traffic, generating leads, or enhancing customer loyalty.
Defining measurable targets helps guide content creation and campaign tactics, ensuring alignment
with broader organizational aims.

Consistent Messaging

Consistency in messaging across all social media platforms reinforces brand identity and builds trust
with audiences. Crafting a unified voice and tone while adapting messages to suit different platforms
ensures clarity and enhances recognition. Consistent messaging also aids in delivering key themes
and values effectively over time.

Audience Understanding

Comprehensive knowledge of the target audience is essential for developing relevant and engaging



content. This includes demographics, preferences, behaviors, and pain points. Audience insights allow
communicators to tailor messages that resonate and motivate desired actions.

Platform Selection

Choosing the right social media platforms is integral to the success of strategic communication
efforts. Different platforms cater to varied user bases and content formats. Selecting channels that
align with audience presence and communication objectives maximizes reach and engagement.

Developing an Effective Social Media Strategy

Formulating a strategic communication social media plan requires a systematic approach that
integrates research, planning, execution, and evaluation. A well-crafted strategy ensures that social
media activities contribute meaningfully to organizational goals.

Situation Analysis

Conducting a thorough situation analysis involves assessing the current social media landscape,
competitor activities, audience trends, and internal capabilities. This analysis identifies strengths,
weaknesses, opportunities, and threats that inform strategic decisions.

Goal Setting and KPIs

Based on the situation analysis, specific goals are established alongside key performance indicators
(KPIs) to monitor progress. KPIs may include metrics such as engagement rates, follower growth,
conversion rates, and sentiment analysis.

Content Planning and Scheduling

Developing a content calendar that outlines topics, formats, and posting frequency helps maintain
consistency and strategic alignment. Scheduling tools can automate publishing, optimize timing, and
facilitate coordination across teams.

Resource Allocation

Allocating appropriate resources—including budget, personnel, and technology—is necessary to
execute the social media strategy effectively. Investment in tools for content creation, monitoring,
and analytics enhances operational efficiency.



Content Creation and Messaging Techniques

Compelling content is the cornerstone of strategic communication social media. Crafting messages
that capture attention and drive engagement requires creativity, clarity, and alignment with audience
interests.

Types of Content

Various content formats serve different strategic purposes on social media. These include:

Informative posts such as articles, infographics, and whitepapers

Visual content including images, videos, and animations

Interactive content like polls, quizzes, and live streams

User-generated content that fosters community involvement

Promotional content such as offers, contests, and announcements

Message Framing and Tone

Effective strategic communication social media messaging employs appropriate framing and tone to
evoke desired emotional responses and actions. Whether formal, casual, authoritative, or empathetic,
tone must reflect brand personality and audience expectations.

Storytelling Techniques

Storytelling enhances message retention and emotional connection. Utilizing narratives that highlight
customer experiences, brand history, or social impact can humanize the organization and strengthen
audience bonds.

Audience Targeting and Engagement

Engaging the right audience with tailored messages is vital to the success of strategic communication
social media. Precise targeting and active interaction foster stronger relationships and encourage
ongoing participation.

Segmentation and Personalization

Dividing audiences into segments based on characteristics such as demographics, interests, and
behaviors allows for personalized messaging. Personalization increases relevance and effectiveness,
driving higher engagement rates.



Community Building

Building and nurturing online communities creates loyal brand advocates. Encouraging dialogue,
responding promptly to comments, and facilitating peer interactions contribute to a vibrant social
media presence.

Influencer Collaboration

Partnering with influencers who align with organizational values expands reach and credibility.
Influencers can amplify messages and introduce brands to new audiences in authentic ways.

Measurement and Analytics in Social Media
Communication

Evaluating the performance of strategic communication social media efforts is essential to
understanding effectiveness and guiding future improvements. Measurement relies on diverse
analytics tools and methodologies.

Key Metrics to Track

Important metrics include reach, impressions, engagement rate, click-through rate, conversion rate,
and sentiment analysis. Tracking these indicators provides insights into audience behavior and
campaign impact.

Tools and Technologies

Numerous analytics platforms support data collection and visualization for social media management.
Tools such as native platform insights, third-party dashboards, and sentiment analysis software
enable comprehensive evaluation.

Data-Driven Decision Making

Leveraging analytics data allows organizations to refine messaging, optimize content strategies, and
allocate resources more effectively. Continuous monitoring and adjustment enhance the overall
success of strategic communication social media initiatives.

Challenges and Best Practices

Despite its advantages, strategic communication social media presents challenges that organizations
must address to succeed. Adopting best practices mitigates risks and maximizes benefits.



Common Challenges

1. Managing negative feedback and online crises

2. Maintaining message consistency across multiple platforms
3. Keeping pace with rapidly changing social media trends

4. Ensuring compliance with legal and ethical standards

5. Allocating sufficient resources for ongoing management

Best Practices

Develop clear social media policies and guidelines

Invest in training and skill development for communication teams

Engage audiences authentically and transparently

Utilize data analytics to inform strategic adjustments

Foster collaboration between marketing, PR, and digital teams

Frequently Asked Questions

What is strategic communication in social media?

Strategic communication in social media refers to the purposeful use of social media platforms to
convey messages that align with an organization's goals, build brand awareness, engage target
audiences, and influence public perception.

Why is strategic communication important for social media
marketing?

Strategic communication is important for social media marketing because it ensures that content is
consistent, targeted, and effective in achieving specific objectives such as increasing engagement,
driving conversions, and enhancing brand reputation.

How can organizations develop an effective social media



strategic communication plan?

Organizations can develop an effective plan by defining clear goals, identifying target audiences,
selecting appropriate social media platforms, creating tailored content, scheduling posts strategically,
and continuously analyzing performance metrics to optimize efforts.

What role does audience analysis play in strategic
communication on social media?

Audience analysis helps organizations understand the demographics, preferences, behaviors, and
needs of their social media followers, enabling them to craft relevant messages that resonate and
encourage interaction.

How can brands measure the success of their strategic
communication on social media?

Brands can measure success through key performance indicators (KPIs) such as engagement rates,
reach, impressions, follower growth, website traffic from social media, and conversion rates aligned
with their communication goals.

What are some common challenges in strategic
communication on social media?

Common challenges include managing negative feedback, maintaining consistent messaging across
platforms, adapting to rapidly changing algorithms, handling information overload, and ensuring
authenticity and transparency.

How does storytelling enhance strategic communication in
social media?

Storytelling humanizes a brand and creates emotional connections with the audience, making
messages more memorable and impactful, which in turn improves engagement and loyalty on social
media platforms.

What is the impact of real-time communication in social media
strategy?

Real-time communication allows organizations to respond promptly to trends, customer inquiries, and
crises, enhancing relevance, customer satisfaction, and the ability to shape public perception quickly.

How can influencers be integrated into a social media
strategic communication plan?

Influencers can amplify brand messages by leveraging their credibility and follower base, helping
organizations reach niche audiences, build trust, and increase engagement through authentic
partnerships.



What ethical considerations should be taken into account in
strategic communication on social media?

Ethical considerations include transparency, respecting user privacy, avoiding misinformation, being
culturally sensitive, and maintaining honesty to build and sustain trust with social media audiences.

Additional Resources

1. Strategic Communication in the Digital Age

This book explores how organizations can effectively leverage digital platforms, including social
media, to craft and deliver strategic messages. It covers key concepts such as audience analysis,
message framing, and the integration of traditional and new media channels. Readers gain practical
insights into managing online reputation and engaging stakeholders in a fast-paced digital
environment.

2. Social Media Strategy: Marketing and Advertising in the Consumer Revolution

Focusing on the intersection of marketing and social media, this book provides a comprehensive
guide to developing strategic social media campaigns. It discusses consumer behavior, content
creation, and the use of analytics to optimize messaging. The book also highlights case studies from
leading brands to illustrate successful strategic communication practices.

3. Digital Influence: The Art of Strategic Social Media Communication

This title delves into the techniques and theories behind influencing audiences through social media
platforms. It emphasizes the importance of credibility, storytelling, and emotional engagement in
strategic communication. The book is ideal for communicators looking to build trust and foster
meaningful connections online.

4., Strategic Social Media Management: Theory and Practice

Offering both theoretical foundations and practical applications, this book addresses how
organizations can manage social media strategically. It covers topics such as content planning, crisis
communication, and measuring the impact of social media efforts. The author integrates research
findings with real-world examples to guide effective communication strategies.

5. The Power of Social Media in Strategic Communication

This book examines the transformative role of social media in shaping public opinion and
organizational messaging. It discusses the challenges and opportunities presented by digital
platforms for strategic communicators. Through case studies and expert insights, readers learn to
harness social media’s power for advocacy and brand building.

6. Content Strategy for Social Media: A Strategic Communication Approach

Focusing specifically on content development, this book guides readers through the process of
creating compelling social media content aligned with strategic goals. It highlights best practices for
storytelling, visual communication, and audience engagement. The book also addresses how to adapt
content strategies across different social media platforms.

7. Communicating Strategically on Social Media: Techniques and Tools

This practical guide offers step-by-step techniques for crafting and disseminating strategic messages
on social media. It includes tools for monitoring trends, managing online communities, and
responding to feedback. The book is designed for professionals seeking to enhance their strategic



communication skills in a digital context.

8. Social Media and Strategic Communication: Building Brands in a Connected World

Exploring the nexus between brand management and social media, this book provides strategies for
building and maintaining strong brands through digital communication. It covers branding theories,
social media marketing, and the importance of authenticity and engagement. The author integrates
case studies from global companies to illustrate effective brand communication.

9. Measuring Success in Strategic Social Media Communication

This book focuses on the evaluation and measurement of social media communication efforts within a
strategic framework. It introduces key metrics, analytics tools, and methods for assessing the
effectiveness of campaigns. Readers learn how to link social media performance to organizational
objectives and refine strategies based on data-driven insights.
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strategic communication social media: Social Media for Strategic Communication Karen
Freberg, 2021-07-02 Social Media for Strategic Communication: Creative Strategies and
Research-Based Applications Second Edition teaches students the skills and principles needed to use
social media in persuasive communication campaigns. This book combines cutting edge research
with practical, on-the-ground instruction to prepare students for the real-world challenges they’ll
face in the workplace. By focusing on strategic thinking and awareness, this book gives students the
tools they need to adapt what they learn to new platforms and technologies that may emerge in the
future. A broad focus on strategic communication - from PR, advertising, and marketing, to
non-profit advocacy—gives students a broad base of knowledge that will serve them wherever their
careers may lead. The Second Edition features new case studies and exercises and increased
coverage of diversity and inclusion issues and influencer marketing trends.

strategic communication social media: Strategic Communication, Social Media and
Democracy W. Timothy Coombs, Jesper Falkheimer, Mats Heide, Philip Young, 2015-08-11 Today
almost everyone in the developed world spends time online and anyone involved in strategic
communication must think digitally. The magnitude of change may be up for debate but the trend is
unstoppable, dramatically reconfiguring business models, organisational structures and even the
practice of democracy. Strategic Communication, Social Media and Democracy provides a wholly
new framework for understanding this reality, a reality that is transforming the way both
practitioners and theoreticians navigate this fast-moving environment. Firmly rooted in empirical
research, and resisting the lure of over-optimistic communication dreams, it explores both the
potential that social media offers for changing the relationships between organisations and
stakeholders, and critically analyses what has been achieved so far. This innovative text will be of
great interest to researchers, educators and advanced students in strategic communications, public
relations, corporate communication, new media, social media and communication management.
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Freberg, 2018-07-13 At last, a book that covers social media strategy in a practical, timely way that
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will help guide our students as they transition to the professional world. —Gina Baleria, San
Francisco State University Social Media for Strategic Communication: Creative Strategies and
Research-Based Applications teaches students the skills and principles needed to use social media in
persuasive communication campaigns. The book combines cutting-edge research with practical,
on-the-ground instruction to prepare students for the real-world challenges they’ll face in the
workplace. The text addresses the influence of social media technologies, strategies, actions, and the
strategic mindset needed by social media professionals today. By focusing on strategic thinking and
awareness, it gives students the tools they need to adapt what they learn to new platforms and
technologies that may emerge in the future. A broad focus on strategic communication—from PR,
advertising, and marketing, to non-profit advocacy—gives students a broad base of knowledge that
will serve them wherever their careers may lead. Visit the author’s blog at
http://karenfreberg.com/blog/ to get tips for teaching the course, industry related news, & more! The
free, open-access Student Study site at study.sagepub.com/freberg features carefully selected video
links, flashcards, social media accounts to follow, and more! Instructors, sign in at
study.sagepub.com/freberg for additional resources!

strategic communication social media: Social Media for Strategic Communication Karen
Freberg, 2025-07-30 Social Media for Strategic Communication: Creative Strategies and
Research-Based Applications teaches students the skills and principles needed to use social media in
persuasive communication campaigns. Author Karen Freberg combines cutting-edge research with
practical, hands-on instruction to prepare students for the challenges of today’s workplace. With an
emphasis on strategic thinking and awareness, the book equips students to adapt their skills to
emerging platforms and technologies. Its broad focus on strategic communication—from PR,
advertising, and marketing to non-profit advocacy—provides a comprehensive foundation for success
in diverse career paths. The Third Edition features a brand new chapter on social media and crisis
communication, discussion of Al integrated in each chapter, and new case studies in addition to
updated coverage of changes to platforms, trends, strategies, and emerging challenges across social
media.

strategic communication social media: The Social Media Communication Matrix Kenneth D.
Plowman, Beki Winchel, 2015-09-10 Sophisticated problem solving in strategic communication or
public relations (PR) is done through planning, strategic communication planning. The focus of this
book is to meld current trends in social media to strategic communications planning in the field of
PR. The definition of social media used here is channels delivering web-based information created by
people to improve communication. This work used the strategic communication plan based on
Wilson and Ogden's (2014) work for basic structure and an operational definition of strategic
communication developed by one of the authors. The steps in a typical strategic communication
campaign that will be affected include goals, measurable objectives, the big idea, key publics,
message design, strategies and tactics and evaluation or return on investment. This book covers the
major social media platforms and addresses branding, crisis communications, entertainment and
sports, citizen journalism, and analytics. The contribution to the body of knowledge should be highly
significant, affecting the way PR professionals go about devising and conducting strategic
communication campaigns in light of the effect of social media as well as how academics teach the
process in their classrooms.

strategic communication social media: Strategic Communications for PR, Social Media and
Marketing Christopher E. Wilson, 2019

strategic communication social media: Social Media for Strategic Communication Karen
June Freberg, 2021-09 Social Media for Strategic Communication: Creative Strategies and
Research-Based Applications Second Edition teaches students the skills and principles needed to use
social media in persuasive communication campaigns. This book combines cutting edge research
with practical, on-the-ground instruction to prepare students for the real-world challenges they'll
face in the workplace. By focusing on strategic thinking and awareness, this book gives students the
tools they need to adapt what they learn to new platforms and technologies that may emerge in the



future. A broad focus on strategic communication - from PR, advertising, and marketing, to
non-profit advocacy-gives students a broad base of knowledge that will serve them wherever their
careers may lead. The Second Edition features new case studies and exercises and increased
coverage of diversity and inclusion issues and influencer marketing trends. Features and Benefits: A
Broad Focus on Strategic Communication reflects a larger, discipline-wide trend toward integrated
marketing communications An Emphasis on Strategies and Tactics gives students the skills they
need to be able to apply their knowledge across various platforms and on to new,
yet-to-be-be-developed technologies Profiles with Key Experts show students how social media is
used in real-world settings Chapter-Opening Case Studies emphasize how social media fits in to a
larger strategic communications campaign--

strategic communication social media: Social Media and Strategic Communications
Hana S. Noor Al-Deen, J. Hendricks, 2013-05-20 Social Media and Strategic Communications
provides truly comprehensive and original scholarly research that exhibits the strategic
implementation of social media in both advertising and public relations.

strategic communication social media: The Routledge Handbook of Strategic
Communication Derina Holtzhausen, Ansgar Zerfass, 2014-11-20 The Routledge Handbook of
Strategic Communication provides a comprehensive review of research in the strategic
communication domain and offers educators and graduate-level students a compilation of
approaches to and studies of varying aspects of the field. The volume provides insights into ongoing
discussions that build an emerging body of knowledge. Focusing on the metatheoretical,
philosophical, and applied aspects of strategic communication, the parts of the volume cover: *
Conceptual foundations, ¢ Institutional and organizational dimensions, * Implementing strategic
communication, and * Domains of practice An international set of authors contributes to this volume,
illustrating the broad arena in which this work is taking place. A timely volume surveying the
current state of scholarship, this Handbook is essential reading for scholars in strategic
communication at all levels of experience.

strategic communication social media: The Handbook of Strategic Communication Carl
H. Botan, 2021-04-08 Presents cocreational perspectives on current international practices and
theories relevant to strategic communication The Handbook of Strategic Communication brings
together work from leading scholars and practitioners in the field to explore the many practical,
national and cultural differences in modern approaches to strategic communication. Designed to
provide a coherent understanding of strategic communication across various subfields, this
authoritative volume familiarizes practitioners, researchers, and advanced students with an inclusive
range of international practices, current theories, and contemporary debates and issues in this
dynamic, multidisciplinary field. This Handbook covers an expansive range of strategic
communication models, theories, and applications, comprising two dozen in-depth chapters written
by international scholars and practitioners. In-depth essays discuss the three core areas of strategic
communication—public relations, marketing communication, and health communication—and their
many subfields, such as political communication, issues management, crisis and risk communication,
environmental and science communication, public diplomacy, disaster management, strategic
communication for social movements and religious communities, and many others. This timely
volume: Challenges common assumptions about the narrowness of strategic communication
Highlights ongoing efforts to unify the understanding and practice of strategic communication
across a range of subfields Discusses models and theories applied to diverse areas such as conflict
resolution, research and evaluation, tobacco control, climate change, and counter terrorism
strategic communication Examines current research and models of strategic communication, such as
the application of the CAUSE Model to climate change communication Explores strategic
communication approaches in various international contexts, including patient-oriented healthcare
in Russia, road and tunnel safety in Norway, public sector communication in Turkey, and ethical
conflict resolution in Guatemala The Handbook of Strategic Communication is an indispensable
resource for practitioners, researchers, scholars, and students involved in any aspect of strategic



communication across its many subfields.

strategic communication social media: Social Media and Strategic Communications
Hana S. Noor Al-Deen, J. Hendricks, 2013-05-20 Social Media and Strategic Communications
provides truly comprehensive and original scholarly research that exhibits the strategic
implementation of social media in both advertising and public relations.

strategic communication social media: Strategic Communication in a Global Crisis Ralph
Tench, Juan Meng, Angeles Moreno, 2022-10-20 This edited volume makes a unique and timely
contribution by exploring in depth the topic of strategic communication and COVID-19 from a global
perspective. It is widely agreed that effective and timely communication and leadership are crucial
to the successful management of any pandemic. With the ongoing and possibly long-lasting impact
COVID-19 has had on many aspects of communication and multiple sectors of our societies, it is
critical to explore the role of strategic communication in change management during the COVID-19
pandemic and beyond. This book addresses such a need and is thoroughly grounded in rich
empirical evidence gained through a global study of COVID-19 communication experiences and
strategies. In the second half of 2020, a transnational team of senior researchers conducted
research to investigate COVID-19 communications (COM-COVID-19) in different countries,
representing Europe, Africa, Latin America, North America, South America, and Asia. The results
presented in this book provide a compelling, current picture of the COVID-19 pandemic and
strategic communication globally. Chapters individually explore the national and regional
experiences and discuss relevant successes and failures of pandemic communication and specific
learning from the 2020-2021 crises. By emphasising the discussion on key communication channels,
sources of information, facts and concerns as related to the COVID-19 pandemic, the editors call for
actions to develop effective strategies within unique national contexts, which can shed light on
global expectations on necessary public health responses and communication. This book is written
for scholars, educators and professionals in communication, public relations, strategic
communication and corporate communication. It is also appropriate to use this book as a
supplementary text for advanced undergraduate and graduate courses on relevant courses.

strategic communication social media: Social Media and Crisis Communication Yan Jin,
Lucinda L. Austin, 2022-02-25 The second edition of this vital text integrates theory, research, and
application to orient readers to the latest thinking about the role of social media in crisis
communication. Specific crisis arenas such as health, corporate, nonprofit, religious, political, and
disaster are examined in depth, along with social media platforms and newer technology. Social
Media and Crisis Communication, Second Edition provides a fresh look at the role of visual
communication in social media and a more global review of social media and crisis communication
literature. With an enhanced focus on the ethics section, a short communication overview piece, and
case studies for each area of application, it is practical for use in a variety of learning settings. A
must-read for scholars, advanced students, and practitioners who wish to stay on the leading edge of
research, this book will appeal to those in public relations, strategic communications, corporate
communications, government and NGO communications, and emergency and disaster response.

strategic communication social media: Research Handbook on Strategic Communication
Jesper Falkheimer, Mats Heide, 2022-12-13 Strategic communication as a research field and a
professional practice is becoming increasingly relevant for organizations. Bringing together
contributions from almost 60 leading international scholars, this dynamic Research Handbook on
Strategic Communication is a timely contribution to a vivid and developing academic field.

strategic communication social media: Strategic Communication Jesper Falkheimer, Mats
Heide, 2018-01-19 Strategic communication comprises different forms of goal-oriented
communication inside and between organizations, their stakeholders and the society. Strategic
communication is an emerging practice and research field integrating established disciplines such as
public relations, organizational communication and marketing communication into a holistic
framework. The field is based on an awareness of the fundamental importance of communication for
the existence and performance of all organizations. This textbook offers a broad insight into the field



of strategic communication. The main aim of the book is to give a general overview of theories,
concepts and methods in strategic communication. The book also aims to develop an understanding
of different perspectives and the consequences each one has for practice. After reading the book the
student or reader will be able to define and reflect upon strategic communication as an academic
field and professional practice, describe relevant theories and apply these to communication
problems. The authors apply a reflective and practice-oriented approach meaning earlier research or
theories are not only described, but also discussed from different critical perspectives. A
practice-oriented approach means, in this book, that the authors strongly emphasize the role of
contexts and situations—where strategic communication actually happens. This book will help
business and communications students to not only define and understand a variety of strategic
communications theories, but to use those theories to generate communication strategy and
solutions.

strategic communication social media: Strategic Corporate Communication in the Digital
Age Mark Anthony Camilleri, 2021-02-19 Strategic Corporate Communication in the Digital Age
explores how contemporary communication approaches are crossing boundaries as innovative media
formats and digital transformations offer new challenges and opportunities to academia and
practitioners.

strategic communication social media: Engaging Employees through Strategic
Communication Mark Dollins, Jon Stemmle, 2021-10-01 Engaging Employees through Strategic
Communication provides a detailed overview of employee communication and its evolution as a tool
to drive employee engagement and successful change management. Approaching the subject with
the philosophy that internal audiences are essential to the success of any strategic communication
plan and business strategy—particularly as they relate to driving change—Mark Dollins and Jon
Stemmle give readers a working knowledge of employee communication strategies, skills, and
tactics in ways that prepare students for careers in this rapidly expanding field. Providing the tools
necessary to evaluate the impact of successful employee communication campaigns, they put theory
and cutting-edge research into action with practical examples and case studies sourced from
award-winning entries judged as best-in-class by the International Association of Business
Communicators (IABC), the Public Relations Society of America (PRSA), PRWeek, and PRNews. The
book is ideal for undergraduate and graduate students in internal, corporate, or employee
communication courses and will be a useful reference for practitioners who want to understand how
to carry out effective employee communication engagement and change-management campaigns.
Please visit www.engage-employees.com to learn more about the book and its applications.

strategic communication social media: The Emerald Handbook of Computer-Mediated
Communication and Social Media Jeremy Harris Lipschultz, Karen Freberg, Regina Luttrell,
2022-06-27 Uniquely relating social media communication research to its computer-mediated
communication foundation, as well as digital and emerging media trends, this handbook is an
indispensable resource whether you're a graduate student or a seasoned practitioner.

strategic communication social media: Strategic Communication for Startups and
Entrepreneurs in China Linjuan Rita Men, Yi Grace Ji, Zifei Fay Chen, 2019-12-16 This book presents
a comprehensive guide for public relations and strategic communication professionals and
entrepreneurs to effectively manage the communication aspects of startups in the context of
business in China. Drawing on interdisciplinary theories, current issues, and updated research
evidence obtained from entrepreneurs and startup leaders in China, this concise volume provides
research-based insights on the best practices for public relations and strategic communication in the
unique context of startups. It addresses relationships with stakeholders, public relations practice,
leadership communication, and how to leverage the power of social media in the entrepreneurial
context. Strategic Communication for Startups and Entrepreneurs in China will be of great benefit to
public relations and strategic communication scholars and practitioners, startup leaders and
entrepreneurs interested in opportunities in China, and advanced students in public relations,
business communication, and entrepreneurship.



strategic communication social media: Strategic Communication Anthony Dudo, LeeAnn
Kahlor, 2016-07-01 The focus of this book is Strategic Communication. Communication can be
defined as strategic if its development and/or dissemination is driven by an expected outcome. These
outcomes can be attitudinal, behavioral, persuasive or knowledge-related; they can lead to change or
engagement, or they can miss their mark entirely. In looking at strategic communication, one is not
limited to a specific context or discipline. Many of the scholars in the volume are generating
research that covers strategic communication in ways that are meaningful across fields. This volume
collects the work and idea of scholars who cover the spectrum of strategic communication from
source to message to audience to channel to effects. Strategic Communication offers news
perspectives across contexts and is rooted firmly in the rich research traditions of persuasion and
media effects. Spanning multiple disciplines and written to appeal to a large audience, this book will
be found in the hands of researchers, graduate students, and students doing interdisciplinary
coursework.
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