corporate communication social media

corporate communication social media plays a pivotal role in shaping how businesses interact
with their audiences, stakeholders, and employees. As the digital landscape evolves, companies
increasingly rely on social media channels to disseminate information, manage their reputations, and
foster engagement. Effective corporate communication on social media requires a strategic approach
that aligns with broader organizational goals while responding to the dynamic nature of online
platforms. This article explores the multifaceted aspects of corporate communication social media,
including its benefits, best practices, challenges, and the tools that facilitate successful
implementation. Understanding these elements helps organizations maximize their presence and
influence in an increasingly connected world. The following sections delve into key topics, providing a
comprehensive overview of corporate communication social media.

e Importance of Corporate Communication Social Media

e Strategies for Effective Corporate Communication on Social Media
¢ Tools and Platforms for Corporate Social Media Communication

e Challenges and Risks in Corporate Communication Social Media

e Measuring the Impact of Corporate Communication on Social Media

Importance of Corporate Communication Social Media

Corporate communication social media is essential for modern businesses seeking to maintain
transparency, build trust, and engage with diverse audiences. Social media platforms offer a direct
channel to communicate company values, updates, and responses to public concerns. This immediacy
helps firms cultivate a positive brand image and strengthen stakeholder relationships.

Enhancing Brand Visibility and Reputation

Active and consistent communication on social media increases brand visibility by reaching wider and
more targeted audiences. Companies can share news, achievements, and thought leadership content
that reinforces their expertise and credibility. Managing reputation through timely responses and
clear messaging is crucial to mitigating potential crises.

Facilitating Stakeholder Engagement

Social media enables corporate communication teams to engage directly with customers, investors,
employees, and the public. This interaction fosters dialogue, feedback, and community building,
which are vital for understanding stakeholder expectations and improving corporate initiatives.



Supporting Internal Communication

Beyond external audiences, corporate communication social media platforms can support internal
communication by connecting employees, sharing updates, and promoting company culture. This
internal engagement contributes to workforce motivation and alignment with organizational goals.

Strategies for Effective Corporate Communication on
Social Media

Implementing a successful corporate communication social media strategy involves clear objectives,
audience understanding, and consistent messaging. Organizations must tailor content to platform-
specific audiences while maintaining brand voice and compliance with corporate policies.

Developing a Clear Communication Plan

A comprehensive plan outlines communication goals, target audiences, key messages, and content
schedules. This framework ensures coordinated efforts across departments and consistent delivery of
corporate narratives.

Content Creation and Curation

Producing high-quality, relevant content is central to engaging audiences. This includes a mix of
original posts, curated industry news, multimedia assets, and interactive elements such as polls or
Q&A sessions. Content should reflect corporate values and resonate with audience interests.

Monitoring and Responding to Feedback

Active listening on social media channels allows companies to monitor public sentiment and respond
promptly to inquiries or concerns. Timely and professional responses enhance credibility and
demonstrate commitment to stakeholder engagement.

Compliance and Ethical Considerations

Adhering to legal regulations, industry standards, and ethical guidelines is vital when communicating
on social media. This includes respecting privacy, avoiding misinformation, and maintaining
transparency to uphold corporate integrity.

Tools and Platforms for Corporate Social Media
Communication

Various tools and platforms support corporate communication social media efforts by streamlining



content management, analytics, and audience engagement. Selecting the right mix depends on
organizational needs and communication goals.

Popular Social Media Platforms

Corporate communication typically utilizes platforms such as LinkedIn for professional networking,
Twitter for real-time updates, Facebook for broad audience reach, and Instagram for visual
storytelling. Each platform offers unique features suited to different communication objectives.

Content Management and Scheduling Tools

Tools like Hootsuite, Buffer, and Sprout Social enable efficient scheduling, publishing, and monitoring
of social media content across multiple channels. These platforms help maintain consistent
communication and facilitate collaboration among communication teams.

Analytics and Reporting Solutions

Measuring the effectiveness of corporate communication social media requires analytics tools that
track engagement, reach, sentiment, and conversion metrics. Solutions such as Google Analytics,
native platform insights, and specialized software provide valuable data to inform strategy
adjustments.

Challenges and Risks in Corporate Communication
Social Media

Despite its advantages, corporate communication social media entails risks and challenges that
require careful management. Companies must anticipate potential pitfalls to protect their brand and
maintain stakeholder trust.

Managing Negative Feedback and Crises

Social media’s immediacy means negative comments or crises can escalate quickly. Effective crisis
communication plans and trained personnel are essential to respond promptly and transparently to
minimize reputational damage.

Maintaining Message Consistency

With multiple communication channels and contributors, ensuring consistent messaging can be
difficult. Clear guidelines and centralized oversight help maintain a unified corporate voice across all
social media activities.



Data Privacy and Security Concerns

Handling sensitive information on social media requires strict adherence to data privacy laws and
security protocols. Breaches or misuse can lead to legal consequences and loss of public confidence.

Keeping Up with Platform Changes

Social media platforms constantly evolve with new features, algorithms, and user behaviors.
Corporate communication teams must stay informed and adapt strategies to maintain relevance and
effectiveness.

Measuring the Impact of Corporate Communication on
Social Media

Evaluating the success of corporate communication social media initiatives is critical for continuous
improvement and demonstrating value to stakeholders.

Key Performance Indicators (KPIs)

Important KPIs include engagement rates, follower growth, reach and impressions, sentiment
analysis, and conversion metrics. Tracking these indicators provides insights into audience response
and content effectiveness.

Qualitative and Quantitative Analysis

Combining quantitative data with qualitative feedback, such as comments and sentiment, offers a
comprehensive understanding of communication impact. This dual approach helps identify strengths
and areas for improvement.

Reporting and Strategy Refinement

Regular reporting enables corporate communication teams to communicate results to leadership and
adjust strategies based on performance data. This iterative process enhances the alignment of social
media efforts with organizational goals.

Define clear objectives aligned with business goals

Utilize platform-specific content to maximize engagement

Monitor social media conversations actively

Maintain compliance with legal and ethical standards



e Leverage analytics for data-driven decision making

Frequently Asked Questions

What is the role of social media in corporate communication?

Social media plays a crucial role in corporate communication by enabling companies to engage
directly with their audience, share real-time updates, manage brand reputation, and gather customer
feedback effectively.

How can corporations manage crisis communication on social
media?
Corporations can manage crisis communication on social media by responding promptly and

transparently, providing accurate information, monitoring public sentiment, and maintaining
consistent messaging to rebuild trust.

What are the best practices for corporate social media
communication?

Best practices include maintaining a consistent brand voice, engaging authentically with the
audience, using data analytics to tailor content, adhering to company policies, and ensuring timely
responses to inquiries and feedback.

How does social media impact internal corporate
communication?

Social media tools can enhance internal communication by fostering collaboration, facilitating instant
information sharing, promoting company culture, and increasing employee engagement across
different locations.

What metrics should companies track to measure social media
communication effectiveness?

Companies should track metrics such as engagement rate, reach, sentiment analysis, click-through
rates, conversion rates, and response time to evaluate the effectiveness of their social media
communication strategies.

How can corporate communication teams handle negative
comments on social media?

Teams should address negative comments professionally by acknowledging concerns, providing
solutions or explanations, avoiding defensive language, and escalating issues internally when



necessary to resolve them promptly.

What role does social media play in building corporate brand
identity?

Social media helps build corporate brand identity by allowing companies to consistently share their
values, culture, and messaging, engage with their target audience, and showcase their products or
services in a compelling and relatable manner.

Additional Resources

1. Corporate Communication: A Guide to Theory and Practice

This book offers a comprehensive overview of corporate communication, blending theory with
practical insights. It covers key topics such as reputation management, internal communication, and
crisis communication. The text also explores the impact of social media on corporate messaging
strategies, making it essential for professionals navigating modern communication landscapes.

2. Social Media and Corporate Communication: A New Paradigm

Focusing on the transformative role of social media, this book examines how businesses use
platforms like Twitter, Facebook, and LinkedIn to engage stakeholders. It discusses strategic content
creation, community management, and the challenges of real-time communication. Readers gain
valuable frameworks for integrating social media into broader corporate communication plans.

3. The Art of Social Media for Corporate Brands

This practical guide delves into crafting compelling social media campaigns tailored for corporate
brands. It highlights best practices for storytelling, brand voice consistency, and audience
engagement. With case studies from leading companies, the book provides actionable tips to enhance
brand presence across multiple social channels.

4. Corporate Communication in the Digital Age

Addressing the digital revolution, this book explores how technology reshapes corporate
communication strategies. It covers digital tools, analytics, and online reputation management,
emphasizing the importance of transparency and authenticity. The author also discusses emerging
trends like influencer partnerships and employee advocacy on social media.

5. Social Media Crisis Communication: Preparing for the Unexpected

This book offers a strategic approach to managing crises that arise on social media platforms. It
details how to develop crisis communication plans, respond effectively to negative publicity, and
rebuild trust post-crisis. With real-world examples, it equips communication professionals to handle
volatile situations swiftly and confidently.

6. Engaging Stakeholders Through Social Media

Highlighting the importance of two-way communication, this book explains how corporations can build
meaningful relationships with stakeholders via social media. It covers techniques for listening,
responding, and fostering dialogue to enhance corporate reputation. The text also examines
measurement tools to assess engagement success.

7. Measuring Corporate Social Media Impact
This book focuses on the analytics and metrics behind social media efforts in corporate



communication. It guides readers through key performance indicators, data interpretation, and
reporting methods to demonstrate ROI. The author emphasizes aligning measurement strategies with
business objectives for maximum impact.

8. Global Corporate Communication and Social Media Strategies

Exploring communication across diverse markets, this book addresses the challenges and
opportunities of global social media strategies. It discusses cultural considerations, localized content
creation, and regulatory compliance. The text serves as a valuable resource for multinational
corporations aiming to maintain consistent messaging worldwide.

9. Digital Storytelling for Corporate Communication

This book presents storytelling as a powerful tool in corporate social media communication. It covers
narrative techniques that resonate with digital audiences and enhance brand identity. Through
examples and exercises, readers learn to craft authentic stories that drive engagement and loyalty on
social platforms.
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corporate communication social media: Social Media as a Strategic Tool for Corporate
Communication Lina M. Gomez, Ivette Soto, 2014 Companies around the globe are embracing and
adapting social media for many different intentions: customer service, marketing, internal
communications, public relations or corporate social responsibility, etc. It is now a reality that social
media is changing the way stakeholders and companies communicate daily, providing opportunities
for collaboration, participation, interactivity, and engagement. Therefore, social media is conceived
today in the corporate world as a strategic communication partner, driving new and unique
possibilities for organizations to engage stakeholders in conversations. We are witnesses of a new
digital era where consumers are becoming active users rather than passive individuals, changing
dramatically how society operates. But, are these useful technological tools employed widely and
precisely by corporations in order to facilitate and improve communications? This research aims to
discover the usage of different social media platforms by Puerto Rican companies. A content analysis
was performed to the Facebook and Twitter official profiles of the top 400 locally owned Puerto
Rican companies of 2009. The principal objective was to find if social media sites were mainly used
as a strategic tool for corporate communication that can enhance stakeholder participation and
engagement. Results showed that Puerto Rican companies are not employing social media platforms
for improving communications with different stakeholders, failing to take advantage of the enormous
possibilities that social media has for communication.

corporate communication social media: Handbook on Digital Corporate Communication
Vilma Luoma-aho, Mark Badham, 2023-05-09 This comprehensive Handbook offers an extensive
overview of current knowledge of corporate communication from a digital perspective. It provides a
state-of-the-art view of the ubiquitous impact, both positive and negative, of digital technologies and
digitalisation processes on corporate communication.

corporate communication social media: Social Media and Crisis Communication Yan Jin,
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Lucinda L. Austin, 2017-06-27 Social Media and Crisis Communication provides a unique and timely
contribution to the field of crisis communication by addressing how social media are influencing the
practice of crisis communication. The book, with a collection of chapters contributed by leading
communication researchers, covers the current and emerging interplay of social media and crisis
communication, recent theories and frameworks, overviews of dominant research streams,
applications in specific crisis areas, and future directions. Both the theoretical and the practical are
discussed, providing a volume that appeals to both academic-minded readers as well as
professionals at the managerial, decision-making level. The audience includes public relations and
corporate communication scholars, graduate students studying social media and crisis
communication, researchers, crisis managers working in communication departments, and business
leaders who make strategic business communication planning. No other volume has provided the
overarching synthesis of information regarding the field of crisis communication and social media
that this book contains. Incorporated in this volume is the recent Social-mediated Crisis
Communication Model developed by the editors and their co-authors, which serves as a framework
for crisis and issues management in a rapidly evolving media landscape.

corporate communication social media: Strategic Corporate Communication in the Digital
Age Mark Anthony Camilleri, 2021-02-19 Strategic Corporate Communication in the Digital Age
explores how contemporary communication approaches are crossing boundaries as innovative media
formats and digital transformations offer new challenges and opportunities to academia and
practitioners.

corporate communication social media: Elgar Encyclopedia of Corporate
Communication Klement Podnar, 2024-03-14 This comprehensive Encyclopedia captures the
intricacies of corporate communication, offering 87 clear, succinct definitions of important concepts
within marketing, business, organizational communication and public relations followed by critical,
literary analyses of significant research ventures.

corporate communication social media: ECSM 2019 6th European Conference on Social
Media Wybe Popma, Stuart Francis, 2019-06-13

corporate communication social media: Mastering Corporate Communication Anne
Katrine Lund, Mette Refshauge, 2024-05-20 Mastering Corporate Communication is a
comprehensive guide designed to assist communication professionals in navigating the new world of
stakeholder capitalism. With the rise of new media, corporate responsibility demands and the
constant battle for attention, professionals are faced with an array of challenges. The book offers an
overview of relevant theories and techniques to help professionals master the new reality of
corporate communication. It provides a rare glimpse into the corporate machine room of a global
company, offering valuable insights and inspiration to communication professionals. Leading
professors from all around the world share their insights and advice, giving readers an opportunity
to develop excellent corporate communication skills. The competitive environment requires a new
mindset and a necessary agility, and this guide is the perfect resource to help communication
professionals thrive in this ever-evolving landscape. With Mastering Corporate Communication
students and professionals can find inspiration in effective approaches to communication challenges
and ways to develop essential tools and competencies to succeed in their careers.

corporate communication social media: Strategic Communication, Social Media and
Democracy W. Timothy Coombs, Jesper Falkheimer, Mats Heide, Philip Young, 2015-08-11 Today
almost everyone in the developed world spends time online and anyone involved in strategic
communication must think digitally. The magnitude of change may be up for debate but the trend is
unstoppable, dramatically reconfiguring business models, organisational structures and even the
practice of democracy. Strategic Communication, Social Media and Democracy provides a wholly
new framework for understanding this reality, a reality that is transforming the way both
practitioners and theoreticians navigate this fast-moving environment. Firmly rooted in empirical
research, and resisting the lure of over-optimistic communication dreams, it explores both the
potential that social media offers for changing the relationships between organisations and



stakeholders, and critically analyses what has been achieved so far. This innovative text will be of
great interest to researchers, educators and advanced students in strategic communications, public
relations, corporate communication, new media, social media and communication management.

corporate communication social media: Role of Language and Corporate
Communication in Greater China Patrick P.K. Ng, Cindy S.B. Ngai, 2015-05-14 This book
features not only the latest trends but also academic and industry practitioner stakeholders’
perspectives on language and functional role issues facing the rapidly developing corporate
communication (CC) profession in the Greater China region. The book also explores the implications
for Western societies that cross-culturally engage with Chinese partners in CC practices. The book’s
chapters are oriented on five main themes, namely: Development of the CC Profession, Bilingual
Practices in Corporate Communication, Corporate Social Responsibility, Employee Communications,
and Media Discourse & Persuasive Communication. The first two cluster themes feature a review of
the PR/CC profession’s evolutionary path to its current status as a more distinct and diversified CC
profession emphasizing the role of language and particularly the bilingualism phenomenon, whereas
the other cluster themes, which adopt the perspectives of academics and those of CC practitioners,
span from cross-cultural, profession-wide and bilingual communication issues to applications of
heuristic knowledge within industry-specific workplace contexts.

corporate communication social media: Understanding Corporate Communications Dmytro
Oltarzhevskyi, Yevgen Zagorulko, 2025-03-05 With the aim to synthesise and simplify the core
concepts of corporate communications, this book offers a clear look at the history of the discipline
and profession with attention to essential principles for practice. This book focuses on corporate
communications as the art and craft of managing a company's behaviour and effective
communication in society. It examines corporate communications' theoretical and applied aspects,
featuring reference to global research, reputational cases, and practical models. The book's main
goal is to make explicit well-known global theories and the practical experiences of corporate
communications professionals in an easily visualised style accessible to a wide readership. This book
is suited to undergraduate and introductory executive education courses in corporate
communications and as a reference and guide for early career communications professionals.

corporate communication social media: Managing Social Media and Consumerism .
Rajagopal, 2013-09-20 Categorically reviews the theories of communication, best practices in social
media and previous research, and analyzes the corporate involvement towards strategic and tactical
stewardship in serving customer-centric business requirements.

corporate communication social media: Conference Proceedings Trends in Business
Communication 2020 Peter Schneckenleitner, Wolfgang Reitberger, Alexandra Brunner-Sperdin,
Andre Haller, 2021-07-26 The conference proceedings Trends in Business Communication 2020
presented here show a small selection of the wide range of current research topics in the field of
marketing and communication. The spectrum of topics ranges from leadership communication,
communication in agile organisations and tweeting CEOs to new developments in e-learning and
current requirements for online shareholder meetings to sustainable consumer behaviour,
communication in times of home office and new aspects of social media topics. All contributions
were presented orally at the international online conference Trends in Business Communication on 4
December 2020, the full papers were subjected to a peer review process.

corporate communication social media: Management Communication James S. O'Rourke,
2019-04-18 This textbook introduces students to the strategic communication methods that are
crucial to master in order to develop into effective and ethical managers at all levels of business.
Effective communication skills are necessary for success in the business world, and O’Rourke has
written a highly readable book filled with anecdotes and examples to engage students in the learning
process. This edition includes several classic and new features: [] The strategic approach is
integrated throughout the book, allowing students to understand how a communicated message
impacts the business as a whole. [] Case studies throughout the book provide students with hands-on
experience of scenarios they will encounter in the real world. The book includes at least three dozen



fresh, classroom-tested cases. [] An ethical thread is woven through the text, demonstrating how
ethical decision making can be applied in all aspects of communication. [] Separate chapters on
technology (including social media), intercultural communication, nonverbal communication and
conflict management provide students with the skills to building relationships and influencing
stakeholders; key skills for any manager. A companion website includes comprehensive support
material to teach this class, making Management Communication a complete resource for students
and instructors.

corporate communication social media: The Dark or Bright Side of Entrepreneurship
Yenchun Jim Wu, Wenqing Wu, Ying-Jiun Hsieh, 2022-11-17

corporate communication social media: Managing Corporate Communication Rossella
Gambetti, Stephen Quigley, 2017-09-16 Corporate communication is an increasingly powerful
strategic tool for connecting with a company's stakeholders. This book features contributions from
leading international academics, combining a strong theoretical grounding and the latest research
with a practical, managerial focus. Ideal for students and practitioners of corporate communications.

corporate communication social media: Social Media for Corporate Communication
Emma May Fitzgerald, 2013 The long term success and viability of an organisation depends on their
ability to gain the support of stakeholders. Corporate communication has a key role in achieving
stakeholder support as it seeks to coordinate all forms of communication so they are consistent with
the business strategy. This holistic view of communication is one of the hallmarks of the corporate
communication field. The key objective of corporate communication is to coordinate marketing,
management, and organisational communication. As a field of mutual interest to both the Marketing
and Management and Organisational Studies disciplines, corporate communication frameworks
represent ideal approaches to coordinating communication practices. Its frameworks are considered
'total' and, therefore, represent communication par excellence. These total frameworks provide
academics and practitioners with a vision for how organisations can develop a shared commitment
to achieve mutually rewarding outcomes for organisations and their stakeholders. Gaining the
support of stakeholders can be challenging, particularly given the advent of the global network
society and rise of social media. Social media is a social phenomenon with no boundaries and,
therefore, organisations cannot ignore how social media is shaping approaches to corporate
communication. Social media is of mutual interest to the Marketing, and Management and
Organisational Studies disciplines but to date, no research from the corporate communication field
has explored how organisations can develop a total framework for social media. The existence of the
knowledge gap is of interest because current literature states that organisations can gain the
support of stakeholders through dialogue, and that social media facilities real-time social interaction.
This thesis closes the knowledge gap by presenting a total framework for social media. The
qualitative, hermeneutic research methodology and thematic analysis of 26 in-depth interviews
undertaken for this research finds many organisations in the early stages of understanding social
media. The total framework presented in this thesis therefore endeavours to advance academic and
practitioner understanding of how organisations can transform the role of social media from being
functionally specific tool, to being a tool for 'socialisation' and, therefore, instrumental in gaining the
support of stakeholders.

corporate communication social media: Corporate Communication Strategies in Responsible
Business Dinesh Bhargava, 2025-02-20 Corporate Communication Strategies in Responsible
Business delves into the essential facet of a peaceful and efficient life—communication. This book
comprehensively explains corporate communication, including its definitions and methodologies. We
explore everything about business communication, its definition, characteristics, and features.
Additionally, we examine the benefits of an efficient communication system within an organization.
Our focus extends to various aspects of teamwork, the efficiency of meetings, types of meetings, and
the outcomes of effective meetings. We also delve into the relationships between managers and
employees, as well as between supervisors and their teams. The book addresses the challenges of
corporate communication and provides methods to navigate them accurately. Offering a wonderful



insight into the world of communication, this book serves as a valuable resource for understanding
and mastering corporate communication in a responsible business environment.

corporate communication social media: Present-Day Corporate Communication Rudolf
Beger, 2018-06-22 This book serves as an easy-to-read, up-to-date practical guide on professional
corporate communication. The key market for this book is the Asia-Pacific region, mainly because
there is a gap in know-how in corporate communication among many industry sectors. In addition, at
present, one cannot find a lot of educational literature about corporate communication in the
market. Therefore, this guidebook closes that gap. In Asia, companies are starting to realize the
importance of corporate communication in all areas (external and internal corporate communication,
crisis communication (Example: TEPCO) and political communication / government relations /
lobbying). This is triggered not only by the recent high profile and success of targeted (political)
communication in the USA, but also by the notorious export-orientation of many Asian companies
and their increasingly multi-national orientation (fostered by M&A and foreign investments). In
addition, the increasing importance of online communication and digital/social media is an important
reason why existing guidebooks on corporate communication have to be reassessed and modernized.
This book focuses on all major aspects of modern corporate communication, including online / digital
communication, and covers new developments, such as “fake news”, “post-truths”, “political
correctness”, “the art of bridging” and other new phenomena in the world of (corporate)
communication. Simple cartoon-style drawings supplement the text in order to facilitate reading and
learning. Corporate communication professional, as well as students and professors in
business/management programs, will be given tools to effectively and successfully plan and
implement corporate communication strategies and tactics in all major areas.

corporate communication social media: Corporate Communication Otto Lerbinger,
2018-12-06 Provides an international and management perspective on the field of corporate
communication Corporate communication plays an important role in higher-level management to
help build and preserve a company’s reputation. This intangible yet valuable asset determines the
net worth of a company and affects the success of its operations. Corporate Communication: An
International and Management Perspective introduces readers to the broad environment of the
modern extended organization and provides an understanding of the globalization process. It
describes how economic, political, and cultural features of a country affect company decisions and
communication and discusses various communication disciplines and practices that are employed in
programs and campaigns. This book addresses the key management issues of sustainability and
technology and innovation. It also emphasizes the importance of why corporate communication must
be seen as a management function and not restricted to a communication process. Presented in five
parts, Corporate Communication offers comprehensive chapters covering: The Domain of Corporate
Communication; Strategic Application of Communication Practices; International Perspective; Key
Management Issues of Sustainability and Technology; and Corporate Communication Contribution to
Management. The foundation of Corporate Communication is public relations but also included is
the entire range of communication practices and the contribution to management decision making.
Conceptualizes corporate communication as a strategic management function which helps
management recognize, adjust to, and construct policy related to global issues Emphasizes the
critical role that corporate communication plays in making corporate decisions and behaviors more
socially responsible and sustainable Demonstrates how corporate communication draws on public
affairs, marketing and social media in its strategic planning Emphasizes the critical importance of
relationships to corporations and their effect on reputation Provides numerous examples of cases of
global problems and how corporations have responded to them Corporate Communication is
intended for upper-level undergraduate and graduate students in schools of communication and
schools of business and management who want to extend their competence to the global arena and
to combine the various communication practices to design strategic programs and campaigns.
Course titles include corporate communication, international public relations, corporate public
affairs, global marketing communication, global corporate communication, and social media.
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