
when business game ends

when business game ends is a pivotal phrase that encapsulates the moment a business reaches a critical
juncture, impacting its future trajectory. Understanding when the business game ends is essential for
entrepreneurs and companies alike, as it informs decision-making processes, strategic pivots, and potential exits.
This article delves into various aspects of this concept, including the signs that indicate the end of a business
cycle, the factors that contribute to this conclusion, and the strategies businesses can employ to navigate
these challenges. We will also explore case studies and expert insights to provide a comprehensive
understanding of this topic.

Following the introduction, this article will present a structured breakdown of the key components involved
when business game ends.
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Introduction to Business Lifecycle

The business lifecycle refers to the various stages a business goes through from inception to potential
closure. Understanding this cycle is crucial for identifying when a business may be approaching its end.
Typically, the business lifecycle consists of four main phases: startup, growth, maturity, and decline. Each
phase presents unique challenges and opportunities that can influence the overall viability of the business.

During the startup phase, businesses focus on establishing their market presence. In the growth phase, they
experience rapid expansion, which can be both exhilarating and daunting. Maturity is characterized by a plateau
in growth, where businesses must innovate to maintain relevance. Finally, the decline phase can signal when the
business game ends, necessitating a reassessment of strategies and operations.

The Signs of Business Game Ending

Recognizing the signs that indicate a business's decline is crucial for timely intervention. Several indicators can
signal that the business game is coming to an end, including:

Consistent Financial Losses: A decline in profitability over consecutive quarters can be a red flag.

Declining Customer Base: A noticeable drop in customer retention and acquisition often foreshadows
trouble.



Increased Competition: An influx of competitors can erode market share and lead to diminished revenue.

Employee Turnover: High rates of employee turnover can signify internal dissatisfaction and operational
dysfunction.

Negative Public Perception: Poor reviews, negative press, or social media backlash can damage a brand’s
reputation.

By closely monitoring these indicators, business leaders can take proactive measures to mitigate potential
decline and re-strategize for future growth or an eventual exit strategy.

Factors Leading to the End of a Business Cycle

Several factors can contribute to a business reaching its endgame, often intertwining with the signs of decline.
Key factors include:

Market Dynamics

Shifts in consumer preferences, economic downturns, and technological advancements can render a business
model obsolete. Staying attuned to market dynamics is essential for survival.

Operational Inefficiencies

As businesses grow, operational inefficiencies may become apparent. Failure to streamline processes can lead to
increased costs and reduced competitiveness.

Lack of Innovation

In a rapidly changing market, businesses that fail to innovate risk losing relevance. Companies must
continuously evolve their products and services to meet consumer demands.

Leadership Challenges

Effective leadership is critical for navigating challenges. Poor decision-making, lack of vision, or conflicts
within the leadership team can negatively impact the business's trajectory.

Strategic Options When Business Game Ends

When a business approaches its end, strategic options become vital. Leaders must consider various pathways
to either salvage the business or transition to a new phase. Options include:

Business Restructuring: This involves reevaluating operations, cutting costs, and possibly downsizing
to improve financial health.



Pivoting Business Model: Adapting the business model to better align with current market demands can
provide a fresh start.

Seeking Partnerships: Collaborating with other businesses can enhance resources and market reach.

Exploring Acquisition: Selling the business or merging with another entity can provide a way out while
preserving value.

Exit Strategy Implementation: Planning for an exit through liquidation or selling assets ensures that
stakeholders can recoup some value.

Each of these strategies requires careful consideration and planning, often with the assistance of financial
advisors or business consultants to ensure the best possible outcome.

Case Studies of Businesses at Their End

Examining real-world case studies can provide valuable insights into how businesses navigate the end of their
lifecycle. Several notable examples illustrate different approaches:

Blockbuster

Once a giant in video rental, Blockbuster failed to adapt to the shift towards digital streaming. As
competitors like Netflix emerged, Blockbuster's inability to innovate led to its eventual closure, serving as a
cautionary tale about the importance of embracing new technologies.

General Motors

During the 2008 financial crisis, General Motors faced significant challenges, leading to bankruptcy. The
company restructured, received government assistance, and emerged as a more efficient entity, demonstrating
that with the right strategic options, businesses can recover from dire circumstances.

Expert Insights on Business Continuity

Experts emphasize the importance of foresight and adaptability in ensuring business longevity. Continuous
market analysis and agile management strategies are essential for businesses to thrive. For instance, consulting
industry experts can provide valuable perspectives on market trends and consumer behavior, enabling businesses
to pivot effectively when signs of decline emerge.

Moreover, creating a culture of innovation within the organization can empower employees to contribute ideas
that may rejuvenate the business. Engaging with customers to understand their evolving needs can also lead to
new opportunities for growth.

Conclusion

Understanding when business game ends is a complex yet vital aspect of managing a successful enterprise. By



recognizing the signs, analyzing contributing factors, and exploring strategic options, business leaders can
navigate challenges effectively. Whether through restructuring, innovation, or strategic partnerships, the end
of a business cycle does not always signify failure; rather, it can serve as a catalyst for transformation and
renewal. As the business landscape continues to evolve, staying informed and proactive will be key to
sustaining success.

Q: What are the common signs that indicate a business is nearing its end?
A: Common signs include consistent financial losses, a declining customer base, increased competition, high
employee turnover, and negative public perception.

Q: How can a business pivot effectively when facing decline?
A: A business can pivot effectively by analyzing current market trends, seeking customer feedback, and adapting
its products or services to meet new demands.

Q: What role does leadership play in preventing a business from ending?
A: Effective leadership is crucial in guiding a business through challenges, making informed decisions, and
fostering a culture of innovation and adaptability.

Q: Can a business recover after declaring bankruptcy?
A: Yes, a business can recover after bankruptcy through restructuring, receiving financial support, and
implementing a solid recovery plan.

Q: What are the strategic options available to businesses at the end of
their lifecycle?
A: Strategic options include business restructuring, pivoting the business model, seeking partnerships, exploring
acquisitions, and implementing exit strategies.

Q: How important is market analysis for business survival?
A: Market analysis is critical for understanding consumer behavior, identifying emerging trends, and making
informed decisions to remain competitive.

Q: What lessons can be learned from case studies of businesses that failed?
A: Case studies highlight the importance of innovation, adaptability, and proactive management in preventing
decline and ensuring long-term success.

Q: How can businesses maintain a culture of innovation?
A: Businesses can maintain a culture of innovation by encouraging employee input, investing in research and
development, and staying informed about industry trends.



Q: What factors contribute to a business's inability to adapt to changes?
A: Factors include lack of leadership vision, operational inefficiencies, resistance to change, and failure to
recognize market dynamics.

Q: What is the importance of customer feedback in business strategy?
A: Customer feedback is essential for understanding needs and preferences, allowing businesses to adapt
offerings and improve customer satisfaction, ultimately driving growth.
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  when business game ends: Busting Loose From the Business Game Robert Scheinfeld,
2011-01-04 The Business Game—here’s how you can win! Are you a business owner, manager, or
employee who struggles with: Taxes, cash flow, sales, and profits Marketing and advertising
effectiveness Hiring, motivating, and managing talent The economy, stock market, and competitors
Bosses, boards, stockholders and partners Never-ending to-do lists and sacrificing your quality of life
to succeed? If you answered yes to any of these, you’ve been playing The Business Game and
suffering the consequences. Even if you’re rolling in profits right now, there are hidden costs you’re
paying to earn that money—money that’s always at risk. You learned the rules and you’ve been
faithful to them, thinking you can win. But you can’t really win The Business Game, because it’s
designed to be unwinnable—that is, as long as you play by the rules you were taught. The only way
to truly win is to bust loose from the old game and start playing a new game with a new set of rules.
This book helps you discover who you really are, what you’re really capable of, and how you can tap
new sources of power, wisdom, and abundance to radically transform your experience of business.
When you bust loose from the old game, you’ll suddenly be playing a new game: For the sheer
pleasure of playing, with no worries about sales, marketing, profits, cash flow, taxes, other people,
or personal income Entirely unaffected by the economy, stock market, competitors, or technological
innovation Having more fun with less effort than you’ve ever experienced Doing only what you love
to do—all day, every day Watching as amazing results come your way, without having to make it
happen It may sound unbelievable, but it’s entirely possible. You can do it—if you open your mind
and embrace the strategies in this book. Busting Loose from The Business Game leads you into a
New Business Game filled with results and satisfaction beyond anything you’ve ever imagined
possible. Read on... and bust loose!
  when business game ends: Business game-based learning in management education
Nicola Baldissin, Simonetta Bettiol, Simone Magrin, Fabio Nonino, 2013-02-13 Business Games are a
specific typology of serious games which combine business simulations and games to support
management and entrepreneurial training. This volume presents the theory and teaching
methodology of business games. Active learning is the foundation of business game-based learning
which places learners at the centre of the educational process: the interactive nature of games
stimulates learning, and learning by doing through simulations prepares students to face and
understand the ambiguities and uncertainties of the real working environment. With its balance of
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theoretical and practical content this book aims to meet the needs of lecturers and other education
professionals interested in the use and development of business games. High school teachers and
other education providers can learn how to correctly design a management course enriched by the
use of a business game. The book also deals with the design and development of models that can be
used in the creation of new software.
  when business game ends: The Game That Never Ends Julien Mailland, 2024-08-27 A guide
to the fascinating legal history of the videogame industry, written for nonlawyers. Why did a judge
recall FIFA 15, a nonviolent soccer game, from French shelves in 2014? Why was Vodka Drunkenski,
a character in Nintendo-Japan’s Punch-Out!, renamed Soda Popinski in the US and then in Western
Europe, where the pun made no sense? Why was a Dutch-American company barred by US courts
from distributing a clone of Pac-Man? Julien Mailland answers all these questions and more in The
Game That Never Ends, an inside look at the legal history that undergirds our favorite videogames.
Drawing on a series of case studies as vignettes of the human comedy, Mailland sheds light on why
and how the role of lawyers is key for understanding the videogame industry. Each chapter in The
Game That Never Ends is a mini-puzzle that pieces together how an important legal issue arose, was
resolved, and impacted the industry and the experience of gamers in real time. These chapters are
interspersed with shorter chapters called “The Lawyer’s Corner,” opportunities to dive deeper into
individual cases. Lightly footnoted, these interludes connect the previous chapters together by
providing a conceptual meta-analysis. Offering a comprehensive overview of the global legal history
of videogames, The Game That Never Ends will leave readers with a nuanced, in-depth, and more
global understanding of the videogame industry.
  when business game ends: The End of the Game Arthur Hornblow, 1907
  when business game ends: Change the Game Walt F.J. Goodridge, 2021-06-09 Attention Hip
Hop Entrepreneurs! Start your own record label! Release your own music! Create your own empire!
This groundbreaking guide--my first book--really did change the game when it was first published as
Rap: This Game of Exposure, and with each yearly update, continues to inspire, inform and instruct
each new generation of Hip Hop Entrepreneur! This is the book Hip Hop pioneer, Chuck D, raved
about in his book, Fight the Power! (294 pages; 8.5 x 11; ISBN: 978-1517523992) Read more at
www.hiphopentrepreneur.com
  when business game ends: Ending the Blame Culture Michael Pearn, Chris Mulrooney,
2017-09-20 This book is about mistakes and what we can learn from them. It faces up to, and
explains how organizations can escape from ’blame cultures’, where fearful conformance and risk
avoidance lead to stagnation, to ’gain cultures’ which tolerate and even encourage mistakes in the
pursuit of innovation, change and improvement. Ending the Blame Culture was written as a result of
systematic analysis of the content of over 200 accounts of real mistakes within businesses and
organizations. This analysis provides both insight and understanding into the type of mistakes made,
the context they were made in and how they helped learning and development. As a result the
authors are able to distinguish between intelligent and undesirable mistakes: those which should be
tolerated and those which must be avoided. The result is a book which gives sound advice on how
individuals learn, practical measures that organizations can adopt to enhance learning through
better management of mistakes, and the promotion of a culture which supports and fosters
experimentation and risk taking.
  when business game ends: Politics 101: the Right Course Joseph M. Weston Sr.,
2012-08-17 Looking for a different take on life besides the drivel thrown your way by the
mainstream media, mindless internet surfing, or boring cable shows? Then check out Politics 101:
The Right Course, a fun, fact-driven guide that teaches you about all the contemporary issues facing
America today. Eschewing the dry, detailed political books of today, Joseph M. Weston Sr.s view on
politics explores the differences between liberals and conservatives and their opposing viewpoints
on hot button topics. The material is divided into over sixty sections, and you can instantly find what
you want using the table of contents. Weston tackles such issues as bigger government vs. smaller
government; left leaning media; liberal and conservative philosophies; and crucial constitutional



issues. A fun questionnaire at the end of the book enables you to see where you land on the political
spectrum. Will you make a left or right turn in your political views? The choice is yours! Its time to
get informed. With Politics 101: The Right Course, youll learn everything you need to know about
politics today.
  when business game ends: Burn Notice: The End Game Tod Goldberg, 2009-05-05 BASED
ON THE HIT USA NETWORK TV SERIES Ex-covert op Michael Westen has a new client: Paolo
Fornelli is Helmsman for a yacht in the Hurricane Cup-a winner-take-all race financed by the
super-rich and preceded by a week of highstakes gambling, high-risk business, and high-class
attitude. Now Paolo's family has been taken hostage, and if Paolo ever wants to see them again, he
must make it to the final race-and lose. To find the kidnappers, Michael will have to infiltrate high
society and enter a deadly game against deadlier opponents in a world where money isn't the only
thing worth killing for...
  when business game ends: The Game of Life James L. Shulman, William G. Bowen, 2011-08-15
The President of Williams College faces a firestorm for not allowing the women's lacrosse team to
postpone exams to attend the playoffs. The University of Michigan loses $2.8 million on athletics
despite averaging 110,000 fans at each home football game. Schools across the country struggle
with the tradeoffs involved with recruiting athletes and updating facilities for dozens of varsity
sports. Does increasing intensification of college sports support or detract from higher education's
core mission? James Shulman and William Bowen introduce facts into a terrain overrun by emotions
and enduring myths. Using the same database that informed The Shape of the River, the authors
analyze data on 90,000 students who attended thirty selective colleges and universities in the 1950s,
1970s, and 1990s. Drawing also on historical research and new information on giving and spending,
the authors demonstrate how athletics influence the class composition and campus ethos of selective
schools, as well as the messages that these institutions send to prospective students, their parents,
and society at large. Shulman and Bowen show that athletic programs raise even more difficult
questions of educational policy for small private colleges and highly selective universities than they
do for big-time scholarship-granting schools. They discover that today's athletes, more so than their
predecessors, enter college less academically well-prepared and with different goals and values than
their classmates--differences that lead to different lives. They reveal that gender equity efforts have
wrought large, sometimes unanticipated changes. And they show that the alumni appetite for
winning teams is not--as schools often assume--insatiable. If a culprit emerges, it is the unquestioned
spread of a changed athletic culture through the emulation of highly publicized teams by low-profile
sports, of men's programs by women's, and of athletic powerhouses by small colleges. Shulman and
Bowen celebrate the benefits of collegiate sports, while identifying the subtle ways in which athletic
intensification can pull even prestigious institutions from their missions. By examining how athletes
and other graduates view The Game of Life--and how colleges shape society's view of what its rules
should be--Bowen and Shulman go far beyond sports. They tell us about higher education today: the
ways in which colleges set policies, reinforce or neglect their core mission, and send signals about
what matters.
  when business game ends: End-to-End Game Development Nick Iuppa, Terry Borst,
2012-10-12 You're part of a new venture, an independent gaming company, and you are about to
undertake your first development project. The client wants a serious game, one with instructional
goals and assessment metrics. Or you may be in a position to green light such a project yourself,
believing that it can advance your organization's mission and goals. This book provides a proven
process to take an independent game project from start to finish. In order to build a successful
game, you need to wear many hats. There are graphic artists, software engineers, designers,
producers, marketers - all take part in the process at various (coordinated) stages, and the end
result is hopefully a successful game. Veteran game producers and writers (Iuppa and Borst) cover
all of these areas for you, with step by step instructions and checklists to get the work done. The
final section of the book offers a series of case studies from REAL indy games that have been
developed and launched succesfully, and show exactly how the principles outlined in the book can be



applied to real world products. The book's associated author web site offers ancillary materials &
references as well as serious game demos and presentations.
  when business game ends: Game Wizards Jon Peterson, 2021-10-12 Discover the colorful
history of the table-top RPG phenomenon, Dungeons & Dragons, as a D&D expert examines its
surprising successes, setbacks, and controversies. “The battle over Dungeons & Dragons was the
ultimate geek war.” —Wired When Dungeons & Dragons was first released to a small hobby
community, it hardly seemed destined for mainstream success—and yet this arcane tabletop
role-playing game became an unlikely pop culture phenomenon. In Game Wizards, Jon Peterson
chronicles the rise of Dungeons & Dragons from hobbyist pastime to mass market sensation, from
the initial collaboration to the later feud of its creators, Gary Gygax and Dave Arneson. Inside you’ll
learn about: • Gygax and Arneson’s first meeting and their work toward the 1974 release • The
founding of TSR and its growth as a company • Arneson’s acrimonious departure and subsequent
challenges to TSR • Satanic Panic accusations that plagued D&D—and boosted its popularity •
TSR’s reckless expansion and near-fatal corporate infighting • And much more! With Game Wizards,
Peterson restores historical particulars long obscured by competing narratives spun by the one-time
partners. That record amply demonstrates how the turbulent experience of creating something as
momentous as Dungeons & Dragons can make people remember things a bit differently from the
way they actually happened.
  when business game ends: Scale With Speed Judge Graham, 2019-01-01 In a rapidly changing
environment, the ability to move efficiently with speed not only determines survival but provides the
opportunity to build massive success. Written by serial entrepreneur Judge Graham, who sold his
last company for several hundred million dollars, Scale with Speed reveals the formula Judge used to
build his businesses quickly from nothing to generating millions of dollars in revenue. It’s a practical
guide to achieving transformational growth by working faster, smarter, and more strategically.
Speed is the new currency and without it, businesses die. With Scale with Speed, business owners,
executives, and entrepreneurs alike achieve the financial freedom and the life they’ve always
dreamed of.
  when business game ends: Introduction to Game Theory in Business and Economics Thomas J.
Webster, 2018-10-24 Game theory is the study of strategic behavior in situations in which the
decision makers are aware of the interdependence of their actions. This innovative textbook
introduces students to the most basic principles of game theory - move and countermove - with an
emphasis on real-world business and economic applications. Students with a background in
principles of economics and business mathematics can readily understand most of the
material.Demonstration problems in each chapter are designed to enhance the student's
understanding of the concepts presented in the text. Many chapters include non-technical
applications designed to further the student's intuitive understanding of strategic behavior. Case
studies help underscore the usefulness of game theory for analyzing real-world situations. Each
chapter concludes with a review and questions and exercises. An online Instructor's Manual with
test bank is available to professors who adopt the text.
  when business game ends: The Saturday Evening Post , 1918
  when business game ends: The Art of Strategy: A Game Theorist's Guide to Success in
Business and Life Avinash K. Dixit, Barry J. Nalebuff, 2010-01-04 “I am hard pressed to think of
another book that can match the combination of practical insights and reading enjoyment.”—Steven
Levitt Game theory means rigorous strategic thinking. It’s the art of anticipating your opponent’s
next moves, knowing full well that your rival is trying to do the same thing to you. Though parts of
game theory involve simple common sense, much is counterintuitive, and it can only be mastered by
developing a new way of seeing the world. Using a diverse array of rich case studies—from pop
culture, TV, movies, sports, politics, and history—the authors show how nearly every business and
personal interaction has a game-theory component to it. Mastering game theory will make you more
successful in business and life, and this lively book is the key to that mastery.
  when business game ends: The Never Ending Game Raymond Hickman, 2019-03-28 Amir,



Los, and Ashely had been friends for as long as they could remember. They had formed a bond that
was rare for people that lived in separate households and were not blood related. Los’s family ties to
a dangerous organization in California connected the three friends to the streets where they
eventually formed their own organization. The Black Border Brothers was formed, and Amir and Los
maneuvered drugs, weapons, and currency through the dregs of the streets in Kansas and Missouri.
With success comes jealousy, deceit, and hatred. Their organization began colliding with others, and
they were forced to defend what they had built at all costs. The M.O.P. was a major factor in Kansas
City, the Italians were the Black Border Brothers gateway to receiving their drugs, and the
Jamaicans were funding their foes with loads of currency. These three organizations were a constant
threat to their survival. Through all of this, the three friends struggled with their relationships and
attempted to balance their personal lives with the murder and mayhem that the Black Border
Brothers were causing in the streets. They also struggled with remaining friends through their fears,
dreams, and adversities. Amir and Los were two males with conflicting personalities, and it was
difficult to remember the blood pact they had forged as children when money, sex, and murder was
a constant distraction in Kansas City- the dangerous place that they called home.
  when business game ends: Ending the Document Game Commission on Systemic
Interoperability, National Library of Medicine (U.S.), 2005 This report is all about people and using
computers to connect them and their healthcare information. It is a report about how we get
consumers and clinicians to use these tools, how we pay for them, and what we want the computers
to do. But computers are only a tool, a means to an end. We have focused this report on computers
because they seem to be the best tool--and maybe the only tool--that will allow the nation to change
the way healthcare works... This report articulates a vision of an information-connected healthcare
system, where consumers' privacy is protected and their convenience facilitated, where doctors and
nurses have the information they need to efficiently deliver safe and effective care, where our public
health and homeland security can be protected while still guarding each individual's privacy. The
report recommends specific actions and broader policy objectives, all with the goal of allowing
healthcare to effectively use computers and information technology. If followed, the Commission's
recommendations will accelerate healthcare's transformation. [From Foreword].
  when business game ends: Game to the End Christine Hudson, 2011-05
  when business game ends: A Better Way to Think About Business Robert C. Solomon,
1999-05-20 Is business ethics a contradiction in terms? Absolutely not, says Robert Solomon. In fact,
he maintains that sound ethics is a necessary precondition of any long-term business enterprise, and
that excellence in business must exist on the foundation of values that most of us hold dear. Drawing
on twenty years of experience consulting with major corporations on ethics, Solomon clarifies the
difficult ethical choices all people in business face. He uses an Aristotelian approach to remind
readers that a corporation--like an individual--is embedded in a community, and that corporate
values such as fairness and honesty are meaningless until transformed into action. Without a base of
shared values, trust and mutual benefits, today's national and international business world would fall
apart. In keeping with his conviction that virtue and profit must thrive together, Solomon both
examines the ways in which deficient values actually destroy businesses, and debunks the pervasive
myths that encourage unethical business practices. Complete with a working catalog of virtues
designed to illustrate the importance of integrity in any business situation, this compelling handbook
contains a gold mine of wisdom for either the small business manager or the corporate executive
struggling with ethical issues.
  when business game ends: Playing at Acquisitions Han T. J. Smit, Thras Moraitis, 2017-05-09
A groundbreaking approach to mergers and acquisitions It is widely accepted that a large proportion
of acquisition strategies fail to deliver the expected value. Globalizing markets characterized by
growing uncertainty, together with the advent of new competitors, are further complicating the task
of valuing acquisitions. Too often, managers rely on flawed valuation models or their intuition and
experience when making risky investment decisions, exposing their companies to potentially costly
pitfalls. Playing at Acquisitions provides managers with a powerful methodology for designing and



executing successful acquisition strategies. The book tackles the myriad executive biases that infect
decision making at every stage of the acquisition process, and the inadequacy of current valuation
approaches to help mitigate these biases and more realistically represent value in uncertain
environments. Bringing together the latest advances in behavioral finance, real option valuation, and
game theory, this unique playbook explains how to express acquisition strategies as sets of real
options, explicitly introducing uncertainty and future optionality into acquisition strategy design. It
shows how to incorporate the competitive dynamics that exist in different acquisition contexts,
acknowledge and even embrace uncertainty, identify the value of the real options embedded in
targets, and more. Rooted in economic theory and featuring numerous real-world case studies,
Playing at Acquisitions will enhance the ability of CEOs and their teams to derive value from their
acquisition strategies, and is also an ideal resource for researchers and MBAs.
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BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS | traducir al español - Cambridge Dictionary traducir BUSINESS: negocios,
empresa, negocios, trabajo, negocios [masculine], negocio [masculine], asunto [masculine]. Más



información en el diccionario inglés
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
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