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social media policy business is an essential framework for organizations aiming to navigate the
complex landscape of social media interactions. As businesses increasingly rely on social media
platforms for marketing, customer engagement, and brand awareness, the need for a comprehensive
social media policy becomes paramount. This article will explore the significance of a social media
policy, the key components that should be included, and the best practices for implementation.
Additionally, we will examine the potential risks associated with social media misuse and how to
mitigate them effectively. By understanding and developing a robust social media policy, businesses
can protect their reputation, ensure compliance, and foster a positive online presence.
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Understanding the Importance of a Social Media Policy

A well-structured social media policy is crucial for businesses in today’s digital landscape. It serves as
a guideline for employees on how to interact professionally and responsibly on social media
platforms. This policy not only defines acceptable behavior but also helps prevent potential issues
that could arise from inappropriate use of social media.

One of the primary reasons to establish a social media policy is to protect the organization's brand
image. Employees are often the face of the company online, and their actions can significantly impact
public perception. A clear policy helps ensure that all communications align with the company’s
values and messaging strategies.

Furthermore, a social media policy can aid in compliance with legal regulations and industry
standards. By outlining specific guidelines for content sharing and engagement, businesses can
mitigate the risk of legal repercussions arising from copyright violations, defamation, or breach of
confidentiality.

Key Components of a Social Media Policy

Creating an effective social media policy requires careful consideration of various elements. A
comprehensive policy should include the following components:



Purpose of the Policy

The policy should begin with a clear statement of its purpose. This section should articulate the goals
of the social media policy, including promoting positive engagement, protecting the brand, and
ensuring compliance with applicable laws.

Scope of the Policy

Define who the policy applies to within the organization. This includes all employees, contractors, and
anyone representing the business online. Clarifying the scope helps ensure everyone understands
their responsibilities.

Guidelines for Professional Use

Establish clear guidelines on how employees should conduct themselves on social media. This may
include:

Maintaining professionalism in all communications.

Avoiding sharing confidential or proprietary information.

Respecting copyright and intellectual property rights.

These guidelines set expectations for how employees should represent the business online.

Personal vs. Professional Use

The policy should distinguish between personal and professional use of social media. Employees need
to understand that while they have a right to express their opinions, they should avoid associating
their personal accounts with the company unless authorized.

Content Guidelines

Provide specific content guidelines to help employees understand what is acceptable to post. This can
include:

Types of content that align with the brand’s values.

Prohibited content, such as offensive language or discriminatory remarks.



Guidance on responding to negative comments or reviews.

Engagement with the Audience

Outline the expectations for engaging with customers and followers on social media. This can include
responding to inquiries in a timely manner, handling complaints professionally, and encouraging
positive interactions.

Best Practices for Implementing a Social Media Policy

Once a social media policy is drafted, it is essential to implement it effectively within the organization.
Here are some best practices for successful implementation:

Training and Education

Provide training sessions for employees to educate them about the social media policy. This training
should cover the importance of the policy, how to apply the guidelines, and the potential
consequences of non-compliance.

Regular Communication

Keep the lines of communication open regarding the social media policy. Regularly remind employees
of the policy, especially as social media trends evolve. This can include newsletters, meetings, or
workshops.

Encouraging Feedback

Encourage employees to provide feedback on the policy. This can help identify areas for improvement
and foster a culture of collaboration and transparency.

Risks of Not Having a Social Media Policy

Failing to establish a social media policy can expose a business to numerous risks. Some potential
consequences include:

Damage to brand reputation due to inappropriate posts or comments.



Legal liabilities arising from misinformation or copyright infringement.

Loss of customer trust if employees engage in unprofessional behavior.

These risks underscore the importance of having a clearly defined social media policy in place.

Monitoring and Updating Your Social Media Policy

A social media policy is not a static document; it requires regular monitoring and updates to remain
effective. Here are some strategies for maintaining an up-to-date policy:

Regular Reviews

Schedule annual or bi-annual reviews of the social media policy to ensure it aligns with current
business practices and societal norms. This may involve reassessing the guidelines and making
adjustments based on feedback and lessons learned.

Staying Informed

Keep abreast of emerging social media trends and changes in laws that may impact social media use.
Staying informed helps ensure that the policy remains relevant and effective in addressing new
challenges.

Incorporating Employee Feedback

Listen to employee experiences and feedback regarding the policy. Their insights can provide
valuable information on how the policy is being implemented and where it may need improvement.

In summary, establishing a comprehensive social media policy is crucial for any business looking to
navigate the digital landscape responsibly. By clearly outlining expectations, guidelines, and best
practices, organizations can protect themselves from risks while enhancing their online presence.

Q: What is a social media policy?
A: A social media policy is a formal document that outlines the guidelines and expectations for
employees regarding their use of social media, both professionally and personally, to ensure brand
protection and compliance with legal standards.



Q: Why is a social media policy important for businesses?
A: A social media policy is important because it helps protect the organization's reputation, ensures
compliance with laws, and provides a framework for employees to engage appropriately on social
media platforms.

Q: What should be included in a social media policy?
A: A social media policy should include the purpose of the policy, the scope of applicability, guidelines
for professional and personal use, content guidelines, and expectations for engaging with the
audience.

Q: How often should a social media policy be reviewed?
A: A social media policy should be reviewed regularly, ideally annually or bi-annually, to ensure that it
remains relevant and effective in addressing current social media trends and legal requirements.

Q: What are the risks of not having a social media policy?
A: The risks of not having a social media policy include potential damage to the brand's reputation,
legal liabilities, and loss of customer trust due to unprofessional employee behavior online.

Q: How can businesses implement a social media policy
effectively?
A: Businesses can implement a social media policy effectively by providing training for employees,
maintaining regular communication about the policy, and encouraging feedback for continuous
improvement.

Q: Can social media policies differ between industries?
A: Yes, social media policies can differ between industries as various sectors may have specific
regulations, standards, and expectations that influence how they should engage on social media.

Q: What role does employee training play in social media
policy?
A: Employee training plays a crucial role in social media policy by educating staff about the policy's
importance, how to apply its guidelines, and the implications of non-compliance.

Q: How can businesses monitor compliance with their social



media policy?
A: Businesses can monitor compliance by regularly reviewing social media posts, conducting
employee audits, and soliciting feedback to identify any areas of non-compliance or misunderstanding
of the policy.
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  social media policy business: The Social Media Handbook Nancy Flynn, 2012-01-18 The
Social Media Handbook is a comprehensive risk and compliance management toolkit that walks
employers step-by-step through the process of developing and implementing effective social media
policy and compliance management programs that are designed to minimize—and in some cases
prevent—social networking and web 2.0 risks and other electronic disasters. Throughout this
important resource Nancy Flynn (an internationally recognized expert on workplace social media)
offers a guide to best practices for creating safe, effective, and compliant electronic business
communications. The book contains a thorough review of the risks inherent in employees' social
media use and content and explores how organizations can help manage behavior, mitigate risks,
and maximize compliance through the implementation of strategic social media compliance
management programs. These programs combine written policies, supported by comprehensive
employee education and are enforced by proven-effective technology tools. Once these policies and
programs are in place employers can safely take advantage of the marketing and communications
benefits offered by social media. Covering a wealth of material, the book includes vital information
on topics such as social media and the law; managing records and e-discovery compliantly;
regulatory compliance; privacy and security; blog risks and compliance rules; mobile devices drive
social media risks; a seven-step plan for social media policy and compliance management;
conducting a social media audit; creating social media policies; content rules and compliance; policy
compliance and education; reputation management; and more. In addition to addressing pertinent
topics on risk management, the book contains cautionary, real-life social networking disaster stories
that show how organizations can lose revenue and reputations, reveals how employees can lose jobs,
and explains how individuals can face public humiliation. The Social Media Handbook is a hands-on
guide written for human resource professionals, information technology managers, legal
professionals, compliance officers, records managers, and others who need to manage today's
technology tools with up-to-date employment rules.
  social media policy business: Small Business Marketing Strategies All-in-One For
Dummies , 2016-05-06 Transform your small business into a revenue-generating machine with this
step-by-step marketing resource Running a small business is a fun and rewarding experience. It’s
even more fun and rewarding when clients and customers are clamoring to get a hand on your latest
product or service. And effective marketing is the key to making that happen. In Small Business
Marketing Strategies All-in-One For Dummies, small business experts from the United States
Chamber of Commerce walk you through every single step of designing, launching, running,
measuring, and improving your company’s next marketing campaign. But don’t worry—with
Dummies, it’s all about learning made easy. You’ll discover techniques that work in any kind of small
business, from full-time trades to brick-and-mortar shops and online side-hustles. Starting at the
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beginning of the marketing process, you’ll move on to learn how to blend different marketing
methods, such as content, social, search, and traditional, to generate massive customer interest. In
this book, you will: Pour the foundation of your marketing strategy by defining your ideal customers,
sizing up your market, and setting your goals Kick off a successful campaign the right way by
picking the best software, platforms, and techniques to power your marketing Combine content
marketing, social media, and traditional strategies to generate the perfect marketing and advertising
mix Evolve past gut instincts and measure your results with hard data and reliable metrics Moving
beyond individual strategies and techniques, Small Business Marketing Strategies All-in-One For
Dummies shows you how to blend every tool at your disposal into one effective marketing strategy.
It’s a must-read for any small business owner trying to grow their company.
  social media policy business: Social Media Management Amy Van Looy, 2022-05-03 This is
the second edition of the undergraduate textbook 'Social Media Management' which extends the
original edition's scope beyond the business angle. The textbook continues with the perspective of
organizations - not individuals - and clarifies the impact of social media on their different
departments or disciplines, while also exploring how organizations use social media to create
business value. To do so, the book pursues a uniquely multi-disciplinary approach by embracing IT,
marketing, HR, and many other fields. While the first edition was inspired by the rise of social media
tools, the second edition is characterized by a digital economy with increasing digitalization efforts
due to newly emerging technologies in Industry 4.0 and the COVID-19 pandemic. Readers will
benefit from a comprehensive selection of extended topics, including strategies and business models
for social media, influencer marketing, viral campaigns, social CRM, employer branding,
e-recruitment, search engine optimization, social mining, sentiment analysis, crowdfunding, and
legal and ethical issues. Each chapter starts with one or more teaser questions to arouse the
readers’ interest, which will be clarified per topic. The second edition also provides ample self-test
materials and reflection exercises.
  social media policy business: Cases on Strategic Social Media Utilization in the
Nonprofit Sector Asencio, Hugo, Sun, Rui, 2015-02-28 Typically utilized by larger corporations,
social media marketing and strategy is lacking in small and medium-sized nonprofit organizations.
Although these organizations are beginning to incorporate this form of online communication, there
is still a need to understand the best practices and proper tools to enhance an organization’s
presence on the web. Cases on Strategic Social Media Utilization in the Nonprofit Sector brings
together cases and chapters in order to examine both the practical and theoretical components of
creating an online social community for nonprofit organizations. The technologies discussed in this
publication provide organizations with the necessary cost-effective tools for fundraising, marketing,
and civic engagement. This publication is an essential reference source for practitioners,
academicians, researchers, and advanced-level students interested in learning how to effectively use
social media technologies in the nonprofit sector.
  social media policy business: Delivering Effective Social Customer Service Martin
Hill-Wilson, Carolyn Blunt, 2013-10-23 Social Customer Service is new. Social Media is the biggest
thing happening to the customer service industry since the mid 1960s when modern day call centres
were born. It is taking customers and organisations into untested ways of relating: transparently,
collaboratively, instantly. The consequences of great and poor service are forever changed.
Customer appetite has promoted this form of interaction to the very front of a race to understand.
How do digital brands and empowered customers actually behave? Social Customer Service has
become Marketing’s R&D lab and a listening hub for the rest of the organisation. It is now where
corporate reputations are most likely to be won and lost. ‘Delivering Effective Social Customer
Service’ is a complete reference for achieving excellence in this new discipline. It caters to both
novice and expert. It is perfect source material for service leaders and digital marketers to read
together. Every CXO will recognise in the book a blueprint from which to build their next generation
organisation. Even ambitious team leaders should snag a copy for instant subject matter expertise
kudos! The centre of the book offers an in depth self-assessment of the competencies that matter.



The book is jammed full of strategic insight, action lists, best practice tips and interviews. All the
resources anyone needs to build a solid strategy and roadmap. Early adopter workshops based on
the book have already taken place and will continue to be offered as another way of engaging with
the book’s key lessons. An online resource of the reference material is also provided. Options for an
online community are under consideration. This book is the first of its kind. A distillation of what has
so far been collectively discovered. Then filtered and expanded through the collective experience of
two leading authorities on customer service: Carolyn Blunt and Martin Hill-Wilson.
  social media policy business: The Evolution of the Internet in the Business Sector Piet
Kommers, Pedro Isaias, Kommers Issa, 2014-11-30 Efficiency and Efficacy are crucial to the success
of national and international business operations today. With this in mind, businesses are
continuously searching for the information and communication technologies that will improve job
productivity and performance and enhance communications, collaboration, cooperation, and
connection between employees, employers, and stakeholders. The Evolution of the Internet in the
Business Sector: Web 1.0 to Web 3.0 takes a historical look at the policy, implementation,
management, and governance of productivity enhancing technologies. This work shares best
practices with public and private universities, IS developers and researchers, education managers,
and business and web professionals interested in implementing the latest technologies to improve
organizational productivity and communication.
  social media policy business: European Media Policy for the Twenty-First Century
Seamus Simpson, Manuel Puppis, Hilde van den Bulck, 2016-01-29 Media policy issues sit at the
heart of the structure and functioning of media systems in Europe and beyond. This book brings
together the work of a range of leading media policy scholars to provide inroads to a better
understanding of how effective media policies can be developed to ensure a healthy communication
sector that contributes to the wellbeing of individual citizens, as well as a more democratic society.
Faced with a general atmosphere of disillusionment in the European project, one of the core
questions tackled by the volume’s contributors is: what scope is there for European media policy
that can exist beyond the national level? Uniquely, the volume’s chapters are structured around four
key policy themes: media convergence; the continued role and position of public regulatory
intervention in media policy; policy issues arising from the development of new electronic
communication network environments; and lessons for European media policy from cases beyond
the EU. In its chapters, the volume provides enriched understandings of the role and significance of
policy actors, institutions, structures, instruments and processes in communication and media
policy.
  social media policy business: Buyer's Guide on Choosing the Right Search Engine Marketing
Agencies & Tools Jeev Trika, 2010-07 In today's business world, your success relies directly upon
your ability to make your mark online. An effective website is one that can sell your products or
services 24 hours a day, 7 days a week. Many businesses turn to online marketing experts to help
them navigate the choppy waters of online marketing. Web service providers can help make your
website the go to resource for your - but how do you know who to hire? Online marketing providers
come in many different price categories and levels of competency. Without doing your due diligence,
you'll end up placing the viability of your company's website in the wrong hands. In this book, SEO
services expert Jeev Trika will walk you through multiple categories of of search engine marketing
that your business will need in order to have an effective presence online. Each chapter looks at an
industry in depth and shows you what to look for in an excellent service provider or software
package. The categories covered include of: search engine optimization, pay per click management
services, link building, content services, social media, landing page optimization, video SEO, affiliate
marketing, local SEO, mobile optimization, virtual spokesperson, site audit services, hosting,
training programs, PSD to HTML conversion services, press release distribution services, SEO
shopping cart software, PPC bid management software, email marketing services, web analytics
software, and marketing automation software. In each chapter, you'll learn the basics of each service
or software and see real world examples of how actual customers have been helped by professionals



in the field. Armed with this information, you'll be able to confidently hire and work with a web
services professional or company to get your website where it needs to be.
  social media policy business: Fundraising and the Next Generation, + Website Emily Davis,
2012-03-06 Step-by-step guidance to key fundraising methods to attract, engage, and retain donors
of all ages Fundraising and the Next Generation brings readers up to date on cases, research,
opportunities, and challenges regarding philanthropy's next generation. Readers will learn practical
strategies for cultivation, solicitation, and stewardship of Gen X and Y philanthropists using new
technologies and traditional tools. Fundraising and the Next Generation covers the behaviors, key
characteristics, and approaches for working with philanthropists under the age of forty. In addition,
other age cohorts will be discussed to provide perspective, comparison, and related strategies.
Includes step-by-step tools for setting up next gen technology in your organization and engaging Gen
X and Y as donors Features a glossary of social media terms, a list of academic resources for
development and professional advancement, and an assessment toolkit Defines the key
characteristics of the four current generations, their habits for charitable giving, and how every
development office can successfully engage them in philanthropy Provides a website with additional
information beyond the book Savvy fundraising leaders understand that successful and sustained
philanthropy is not just an issue for today. Long-term planning and diversified strategies allow
fundraisers to access every prospective contribution possible. Timely and relevant, Fundraising and
the Next Generation brings readers up to date on cases, research, opportunities, and challenges
regarding philanthropy's next generation.
  social media policy business: Human-Centered System Design for Electronic Governance
Saeed, Saqib, Reddick, Christopher G., 2013-03-31 As e-government policies and procedures become
widely practiced and implemented, it is apparent that the success of technology in e-government
hangs on its consistentency with human practices. Human-Centered System Design for Electronic
Governance provides special attention to the most successful practices for implementing
e-government technologies. This highly regarded publication highlights the benefits of well designed
systems in this field, while investigating the implications of poor practices and designs. This book is
beneficial for academics, researchers, government officials, and graduate students interested and
involved in design of information systems within the context of e-government.
  social media policy business: Information Governance Robert F. Smallwood, 2019-11-26 The
essential guide to effective IG strategy and practice Information Governance is a highly practical and
deeply informative handbook for the implementation of effective Information Governance (IG)
procedures and strategies. A critical facet of any mid- to large-sized company, this “super-discipline”
has expanded to cover the management and output of information across the entire organization;
from email, social media, and cloud computing to electronic records and documents, the IG umbrella
now covers nearly every aspect of your business. As more and more everyday business is conducted
electronically, the need for robust internal management and compliance grows accordingly. This
book offers big-picture guidance on effective IG, with particular emphasis on document and records
management best practices. Step-by-step strategy development guidance is backed by expert insight
and crucial advice from a leading authority in the field. This new second edition has been updated to
align with the latest practices and regulations, providing an up-to-date understanding of critical IG
concepts and practices. Explore the many controls and strategies under the IG umbrella Understand
why a dedicated IG function is needed in today’s organizations Adopt accepted best practices that
manage risk in the use of electronic documents and data Learn how IG and IT technologies are used
to control, monitor, and enforce information access and security policy IG strategy must cover legal
demands and external regulatory requirements as well as internal governance objectives;
integrating such a broad spectrum of demands into workable policy requires a deep understanding
of key concepts and technologies, as well as a clear familiarity with the most current iterations of
various requirements. Information Governance distills the best of IG into a primer for effective
action.
  social media policy business: The Social Media Management Handbook Robert Wollan, Nick



Smith, Catherine Zhou, 2010-12-15 How do organizations manage social media effectively? Every
organization wants to implement social media, but it is difficult to create processes and mange
employees to make this happen. Most social media books focus on strategies for communicating with
customers, but they fail to address the internal process that takes place within a business before
those strategies can be implemented. This book is geared toward helping you manage every step of
the process required to use social media for business. The Social Media Management Handbook
provides a complete toolbox for defining and practicing a coherent social media strategy. It is a
comprehensive resource for bringing together such disparate areas as IT, customer service, sales,
communications, and more to meet social media goals. Wollan and Smith and their Accenture team
explain policies, procedures, roles and responsibilities, metrics, strategies, incentives, and legal
issues that may arise. You will learn how to: Empower employees and teams to utilize social media
effectively throughout the organization Measure the ROI of social media investments and ensure
appropriate business value is achieved over time Make smarter decisions, make them more quickly,
and make them stick Get the most out of your social media investment and fully leverage its benefits
at your company with The Social Media Management Handbook.
  social media policy business: Social Media and the Law Daxton R. Stewart, 2013 Social
media platforms like Facebook, Twitter, Pinterest, YouTube, and Flickr allow users to connect with
one another and share information with the click of a mouse or a tap on a touchscreen--and have
become vital tools for professionals in the news and strategic communication fields. But as rapidly as
these services have grown in popularity, their legal ramifications aren't widely understood. To what
extent do communicators put themselves at risk for defamation and privacy lawsuits when they use
these tools, and what rights do communicators have when other users talk about them on social
networks? How can an entity maintain control of intellectual property issues--such as posting
copyrighted videos and photographs--consistent with the developing law in this area? How and when
can journalists and publicists use these tools to do their jobs without endangering their employers or
clients? In Social Media and the Law, eleven media law scholars address these questions and more,
including current issues like copyright, online impersonation, anonymity, cyberbullying, sexting, and
WikiLeaks. Students and professional communicators alike need to be aware of laws relating to
defamation, privacy, intellectual property, and government regulation--and this guidebook is here to
help them navigate the tricky legal terrain of social media.
  social media policy business: Research Anthology on Strategies for Using Social Media
as a Service and Tool in Business Management Association, Information Resources, 2021-05-28
Social media has become an integral part of society as social networking has become a main form of
communication and human interaction. To stay relevant, businesses have adopted social media
tactics to interact with consumers, conduct business, and remain competitive. Social technologies
have reached a vital point in the business world, being essential in strategic decision-making
processes, building relationships with consumers, marketing and branding efforts, and other
important areas. While social media continues to gain importance in modern society, it is essential to
determine how it functions in contemporary business. The Research Anthology on Strategies for
Using Social Media as a Service and Tool in Business provides updated information on how
businesses are strategically using social media and explores the role of social media in keeping
businesses competitive in the global economy. The chapters will discuss how social tools work, what
services businesses are utilizing, both the benefits and challenges to how social media is changing
the modern business atmosphere, and more. This book is essential for researchers, instructors,
social media managers, business managers, students, executives, practitioners, industry
professionals, social media analysts, and all audiences interested in how social media is being used
in modern businesses as both a service and integral tool.
  social media policy business: Creating a Social Media Policy for Your Company Steve
Helland, 2009-06-01
  social media policy business: Social Marketing to the Business Customer Paul Gillin, Eric
Schwartzman, 2010-12-15 The first book devoted entirely to B2B social marketing B2B markets are



fundamentally different from consumer markets. Decisions are made on value, not impulse. Buying
cycles are complex, often with many stakeholders involved. Relationships and support are critical.
Bet-the-business decisions demand discipline, knowledge, and lots of information. This hands-on
guide covers topics unique to this segment, including cost justification, prospecting and lead
generation, matching tools to the sales funnel, building, B2B search engine optimization, social
media monitoring, social media policy development, long-term client relationships, gaining
stakeholder support, building a more transparent organization, and what's coming next. Features
plentiful examples, case studies, and best practices Focuses on the channels that are most effective
for B2B marketers Builds on the authors' more than 30 years of combined experience in the new
media/social media space, as well as two previous successful books Leverage the vast
business-to-business potential of Facebook, LinkedIn, Twitter, and many other social media
platforms today with Social Marketing to the Business Customer!
  social media policy business: Information Governance and Security John G. Iannarelli,
Michael O’Shaughnessy, 2014-09-09 Information Governance and Security shows managers in any
size organization how to create and implement the policies, procedures and training necessary to
keep their organization’s most important asset—its proprietary information—safe from cyber and
physical compromise. Many intrusions can be prevented if appropriate precautions are taken, and
this book establishes the enterprise-level systems and disciplines necessary for managing all the
information generated by an organization. In addition, the book encompasses the human element by
considering proprietary information lost, damaged, or destroyed through negligence. By
implementing the policies and procedures outlined in Information Governance and Security,
organizations can proactively protect their reputation against the threats that most managers have
never even thought of. Provides a step-by-step outline for developing an information governance
policy that is appropriate for your organization Includes real-world examples and cases to help
illustrate key concepts and issues Highlights standard information governance issues while
addressing the circumstances unique to small, medium, and large companies
  social media policy business: Portfolio Building Activities in Social Media Karen Freberg,
2021-08-20 Shows students how to communicate on social media professionally and strategically by
giving them hands-on experiences with real-world challenges. Designed to be used with Freberg’s
Social Media for Strategic Communication.
  social media policy business: The Four Stages of Highly Effective Crisis Management Jane
Jordan, 2011-03-14 From the Japanese tsunami and the Egyptian revolution to the Haitian
earthquake and the Australian floods, social media has proven its power to unite, coalesce, support,
champion, and save lives. Presenting cutting-edge media communication solutions, The Four Stages
of Highly Effective Crisis Management explains how to choose the appropriate l
  social media policy business: Maximizing Commerce and Marketing Strategies through
Micro-Blogging Burkhalter, Janée N., Wood, Natalie T., 2015-05-31 The Internet is quickly
becoming a commonly used tool for business-customer interaction. Social media platforms that were
once typically reserved for personal use are now becoming a vital part of a business’s strategy.
Maximizing Commerce and Marketing Strategies through Micro-Blogging examines the various
methods and benefits of using micro-blogs within a business context, bringing together the best
tools and tactics necessary to properly incorporate this approach. Highlighting current empirical
research and insights from various disciplines, this book is an essential reference source for
academics, graduate students, social media strategists, and business professionals interested in the
positive use of social media in business environments.
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