NFL BUSINESS CARD

NFL BUSINESS CARD IS AN ESSENTIAL TOOL FOR PROFESSIONALS WITHIN THE NATIONAL FooTeALL LEaGUE (NFL) AND THOSE
INVOLVED IN ITS VAST ECOSYSTEM. WHETHER YOU ARE A PLAYER, COACH, AGENT, OR SPORTS BUSINESS PROFESSIONAL,
HAVING A WELL-CRAFTED BUSINESS CARD CAN SIGNIFICANTLY ENHANCE YOUR NETWORKING OPPORTUNITIES. THIS ARTICLE
DELVES INTO THE SIGNIFICANCE OF AN NFL BUSINESS CARD, THE ELEMENTS THAT MAKE IT EFFECTIVE, AND HOW TO DESIGN ONE
THAT STANDS OUT IN A COMPETITIVE ENVIRONMENT. WE WILL ALSO EXPLORE THE DIFFERENCES BETWEEN A TRADITIONAL
BUSINESS CARD AND ONE TAILORED FOR THE NFL, ALONG WITH TIPS FOR DISTRIBUTION AND USAGE.
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IMPORTANCE OF AN NFL Business CARD

THe NFL BUSINESS CARD SERVES MORE THAN JUST A MEANS TO EXCHANGE CONTACT INFORMATION; IT'S A REPRESENTATION OF
YOUR PROFESSIONAL BRAND IN THE SPORTS INDUSTRY. IN A HIGHLY COMPETITIVE ARENA WHERE NETWORKING IS PIVOTAL, AN
NFL BUSINESS CARD CAN SET YOU APART FROM OTHERS. |T COMMUNICATES PROFESSIONALISM, CREDIBILITY, AND A COMMITMENT
TO YOUR CAREER.

IN THE WORLD OF SPORTS, RELATIONSHIPS MATTER. AN NFL BUSINESS CARD ALLOWS YOU TO MAKE A LASTING IMPRESSION ON
POTENTIAL CLIENTS, PARTNERS, AND COLLEAGUES. IT ACTS AS A TANGIBLE REMINDER OF YOUR INTERACTION AND CAN
FACILITATE FUTURE CONNECTIONS. W/ ITH THE RIGHT DESIGN, MESSAGE, AND INFORMATION, AN NFL BUSINESS CARD CAN ENHANCE
YOUR VISIBILITY AND REINFORCE YOUR PROFESSIONAL IDENTITY.

Key ELEMENTS oF AN EFFecTiVE NFL Business CARD

To CREATE AN IMPACTFUL NFL BUSINESS CARD, CERTAIN KEY ELEMENTS MUST BE INCORPORATED. EACH ELEMENT PLAYS A
CRUCIAL ROLE IN ENSURING THAT THE BUSINESS CARD COMMUNICATES THE RIGHT MESSAGE AND RESONATES WITH ITS AUDIENCE.

CONTACT INFORMATION

AT A MINIMUM, YOUR NFL BUSINESS CARD SHOULD INCLUDE YOUR FULL NAME, TITLE, ORGANIZATION, PHONE NUMBER, EMAIL
ADDRESS, AND SOCIAL MEDIA HANDLES. THIS INFORMATION ALLOWS INDIVIDUALS TO REACH OUT TO YOU EASILY AND BUILDS A
FOUNDATION FOR YOUR PROFESSIONAL IDENTITY.



BRANDING ELEMENTS

INCORPORATING BRANDING ELEMENTS SUCH AS YOUR TEAM LOGO, COLORS, AND FONTS CAN ENHANCE THE VISUAL APPEAL OF
YOUR BUSINESS CARD. CONSISTENCY IN BRANDING REINFORCES RECOGNITION AND STRENGTHENS YOUR ASSOCIATION WITH THE
NFL.

QUALITY OF MATERIAL

THE MATERIAL USED FOR YOUR BUSINESS CARD CONVEYS A SENSE OF PROFESSIONALISM. HIGH‘QUALITY CARDSTOCK OR UNIQUE
FINISHES CAN MAKE A SIGNIFICANT DIFFERENCE IN HOW YOUR CARD IS PERCEIVED. A STURDY, WELL-PRINTED CARD SUGGESTS
THAT YOU VALUE YOUR PROFESSION.

DesiGN CoNsIDERATIONS FOR NFL Business CARDS

DESIGN PLAYS A CRUCIAL ROLE IN THE EFFECTIVENESS OF AN NFL BUSINESS CARD. A WELL-DESIGNED CARD CAN CAPTURE
ATTENTION AND COMMUNICATE YOUR BRAND EFFECTIVELY. HERE ARE SOME DESIGN CONSIDERATIONS TO KEEP IN MIND:

CoLOR SCHEMES

UTILIZING COLORS THAT REFLECT YOUR TEAM’S BRANDING CAN CREATE AN IMMEDIATE CONNECTION. HO\X/EVER, IT IS ESSENTIAL
TO ENSURE THAT THE COLORS ARE NOT OVERWHELMING AND MAINTAIN READABILITY. A BALANCED COLOR SCHEME CAN EVOKE
THE RIGHT EMOTIONS AND ENHANCE THE OVERALL AESTHETIC.

FONT SELECTION

THE CHOICE OF FONT IS VITAL FOR READABILITY AND BRAND REPRESENTATION. OPT FOR A CLEAN, PROFESSIONAL FONT THAT
ALIGNS WITH YOUR PERSONAL OR ORGANIZATIONAL BRAND. AVOID OVERLY DECORATIVE FONTS THAT CAN DETRACT FROM THE
ESSENTIAL INFORMATION.

UNIQUE FEATURES

CONSIDER USING UNIQUE FEATURES SUCH AS ROUNDED CORNERS, EMBOSSED LOGOS, OR QR CODES THAT LINK TO YOUR DIGITAL
PORTFOLIO OR SOCIAL MEDIA. THESE FEATURES CAN MAKE YOUR CARD MORE MEMORABLE AND ENGAGING.

DiFrereNces BETWEEN NFL BusiNess CARDS AND TRADITIONAL BUSINESS
CARDS

W/HILE THE FUNDAMENTAL PURPOSE OF BUSINESS CARDS REMAINS THE SAME, NFL BUSINESS CARDS OFTEN DIFFER FROM
TRADITIONAL BUSINESS CARDS IN SEVERAL WAYS!

TARGET AUDIENCE

NFL BUSINESS CARDS ARE SPECIFICALLY DESIGNED FOR A NICHE AUDIENCE WITHIN THE SPORTS INDUSTRY. THEY CATER TO
ATHLETES, COACHES, AGENTS, AND SPORTS EXECUTIVES, REQUIRING A TAILORED APPROACH IN MESSAGING AND AESTHETICS.



CoNTEeNT Focus

UNLIKE TRADITIONAL BUSINESS CARDS THAT MAY FOCUS ON GENERIC BUSINESS INFORMATION, NFL BUSINESS CARDS OFTEN
HIGHLIGHT ACHIEVEMENTS, TEAM AFFILIATIONS, OR SPECIFIC ROLES WITHIN THE LEAGUE. THIS FOCUS ADDS DEPTH AND
RELEV ANCE.

VISUAL APPEAL

NFL BUSINESS CARDS OFTEN PRIORITIZE VISUAL APPEAL AND CREATIVITY, REFLECTING THE DYNAMIC NATURE OF SPORTS.
TRADITIONAL BUSINESS CARDS MAY LEAN TOWARDS A MORE CONSERVATIVE DESIGN, WHILE NFL CARDS EMBRACE BOLDNESS AND
PERSONALITY.

Tips For DISTRIBUTING YoOUR NFL Business CARD

DISTRIBUTION IS JUST AS IMPORTANT AS THE DESIGN. T O MAXIMIZE THE EFFECTIVENESS OF YOUR NFL BUSINESS CARD, CONSIDER
THE FOLLOWING TIPS:

o NETWORK ACTIVELY: ATTEND NFL EVENTS, GAMES, AND INDUSTRY CONFERENCES TO MEET PROFESSIONALS WHO CAN
BENEFIT FROM YOUR CARD.

o Be STRATEGIC: GIVE YOUR CARD TO INDIVIDUALS WHO SHOW GENUINE INTEREST IN YOUR WORK OR WHO CAN HELP
ADVANCE YOUR CAREER.

* FoLLow Up: AFTER MEETING SOMEONE, FOLLOW UP WITH A MESSAGE REFERENCING YOUR INTERACTION AND INCLUDE
YOUR BUSINESS CARD DIGITALLY WHEN APPROPRIATE.

o Keep CARDS ACCESSIBLE: ALWAYS HAVE A FEW BUSINESS CARDS ON HAND, WHETHER IN YOUR WALLET OR A DEDICATED
CARDHOLDER.

e Use SociAL MeDIA: W/HEN CONNECTING ONLINE, SHARE A DIGITAL VERSION OF YOUR BUSINESS CARD OR LINK TO YOUR
PROFESSIONAL PROFILES.

CoNCLUSION

IN CONCLUSION, AN NFL BUSINESS CARD IS A POWERFUL TOOL FOR ANYONE INVOLVED IN THE LEAGUE OR ITS PERIPHERAL
INDUSTRIES. BY UNDERSTANDING ITS IMPORTANCE, INCORPORATING KEY ELEMENTS, FOCUSING ON DESIGN, AND EMPLOYING
EFFECTIVE DISTRIBUTION STRATEGIES, YOU CAN CREATE A BUSINESS CARD THAT NOT ONLY REPRESENTS YOUR PROFESSIONAL
IDENTITY BUT ALSO FOSTERS VALUABLE CONNECTIONS. W/ITH THE SPORTS INDUSTRY CONTINUALLY EVOLVING, MAINTAINING A
STRONG NETWORK THROUGH EFFECTIVE TOOLS LIKE AN NFL BUSINESS CARD IS ESSENTIAL FOR SUCCESS. EMBRACE THE
OPPORTUNITY TO SHOWCASE YOUR PASSION AND PROFESSIONALISM THROUGH THIS SEEMINGLY SIMPLE YET IMPACTFUL TOOL.

Q: WHAT sHouLD BE INCLUDED ON AN NFL BUSINESS CARD?

A: AN NFL BUSINESS CARD SHOULD INCLUDE YOUR FULL NAME, TITLE, ORGANIZATION, PHONE NUMBER, EMAIL ADDRESS, AND
RELEVANT SOCIAL MEDIA HANDLES. |T IS ALSO BENEFICIAL TO INCORPORATE BRANDING ELEMENTS SUCH AS TEAM LOGOS AND
COLORS.



Q: How caAN | MAKE MY NFL BUSINESS CARD STAND OUT?

A: To MAKE YOUR NFL BUSINESS CARD STAND OUT, FOCUS ON HIGH-QUALITY MATERIALS, UNIQUE DESIGN FEATURES LIKE
EMBOSSED LOGOS OR ROUNDED CORNERS, AND A CLEAN, PROFESSIONAL LAYOUT THAT REFLECTS YOUR PERSONAL OR TEAM
BRAND.

QZ IS IT NECESSARY TO HAVE A PHYSICAL BUSINESS CARD IN THE DIGITAL AGE?

A: WHILE DIGITAL COMMUNICATION IS PREVALENT, HAVING A PHYSICAL BUSINESS CARD ALLOWS FOR PERSONAL INTERACTION
THAT CAN LEAVE A LASTING IMPRESSION. |T SERVES AS A TANGIBLE REMINDER OF YOUR CONVERSATION AND FACILITATES
NET\WORKING OPPORTUNITIES.

Q: WHAT MATERIALS ARE BEST FOR PRINTING NFL BUSINESS CARDS?

A: HIGH-QUALITY CARDSTOCK IS RECOMMENDED FOR PRINTING NFL BUSINESS CARDS. YOU MAY ALSO CONSIDER OPTIONS LIKE
MATTE OR GLOSSY FINISHES, TEXTURED PAPER, OR ECO-FRIENDLY MATERIALS DEPENDING ON YOUR BRAND IMAGE.

Q: How ofFTeN sHouLD | UPDATE MY NFL BUSINESS CARD?

A: You SHOULD UPDATE YOUR NFL BUSINESS CARD WHENEVER THERE IS A SIGNIFICANT CHANGE IN YOUR CONTACT
INFORMATION, JOB TITLE, OR BRANDING ELEMENTS. KEEPING YOUR CARD CURRENT ENSURES THAT YOUR CONTACTS CAN ALWAYS
REACH YOU.

Q: CAN | INCLUDE PERSONAL ACHIEVEMENTS ON MY NFL BUSINESS CARD?

A: YES, INCLUDING PERSONAL ACHIEVEMENTS OR NOTABLE AFFILIATIONS CAN ENHANCE YOUR NFL BUSINESS CARD'S IMPACT. IT
SHOWCASES YOUR ACCOMPLISHMENTS AND CAN FACILITATE CONVERSATIONS ABOUT YOUR PROFESSIONAL JOURNEY.

Q: WHAT ARE SOME COMMON MISTAKES TO AVOID WHEN CREATING AN NFL BUSINESS
CARD?

A: COMMON MISTAKES INCLUDE OVERCROWDING THE DESIGN WITH TOO MUCH INFORMATION, USING DIFFICULT-TO-READ FONTS,
NEGLECTING TO PROOFREAD FOR ERRORS, AND OPTING FOR LOW-QUALITY MATERIALS THAT CAN DETRACT FROM YOUR
PROFESSIONAL IMAGE.

Q: SHouLD | use BOTH SIDES OF MY NFL BUSINESS CARD?

A: YES, UTILIZING BOTH SIDES OF YOUR BUSINESS CARD CAN BE EFFECTIVE. YOU CAN INCLUDE ADDITIONAL INFORMATION SUCH
AS A BRIEF BIOGRAPHY, A LIST OF SERVICES, OR A QR CODE LINKING TO YOUR ONLINE PORTFOLIO OR SOCIAL MEDIA PROFILES.

Q: How cAN | DIGITALLY DISTRIBUTE MY NFL BUSINESS CARD?

A: YOU CAN DIGITALLY DISTRIBUTE YOUR NFL BUSINESS CARD BY CREATING A DIGITAL VERSION IN PDF FORMAT OR AS AN
IMAGE FILE. SHARE IT VIA EMAIL, MESSAGING APPS, OR ON PROFESSIONAL NETWORKING PLATFORMS LIKE LINKEDIN.



Q: WHAT ROLE DOES NETWORKING PLAY FOR NFL PROFESSIONALS WITH BUSINESS
CARDS?

A: NETWORKING IS CRUCIAL FOR NFL PROFESSIONALS AS IT OPENS DOORS TO NEW OPPORTUNITIES, PARTNERSHIPS, AND
COLLABORATIONS. A WELL-DESIGNED BUSINESS CARD FACILITATES CONNECTIONS AND SERVES AS A CONVERSATION STARTER IN
NET W ORKING SCENARIOS.
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Find other PDF articles:
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nfl business card: Cramer's Choice Mike Cramer, 2023-09-29 Mike Cramer's first love was
baseball cards. Before high school he had a mail-order trading card business. At age 30 he founded
Pacific Trading Cards with money he made fishing crab in the Bering Sea. From 1980 to 2004,
Pacific created more than 200 successful trading card products. In 2021, a Pacific Tom Brady rookie
card sold for $117,000. Pacific's cards remain some of the hobby's most sought-after and other
companies still emulate their innovations. Cramer's memoir offers a behind-the-scenes look at the
birth of a major card company, from one kid's overgrown collection to every hands-on facet of
building a business with hundreds of employees producing cards for retail stores worldwide.

nfl business card: NFL Football Richard C. Crepeau, 2020-09-14 The new NFL Centennial
Edition A multi-billion-dollar entertainment empire, the National Football League is a coast-to-coast
obsession that borders on religion and dominates our sports-mad culture. But today's NFL also
provides a stage for playing out important issues roiling American society. The updated and
expanded edition of NFL Football observes the league's centennial by following the NFL into the
twenty-first century, where off-the-field concerns compete with touchdowns and goal line stands for
headlines. Richard Crepeau delves into the history of the league and breaks down the new era with
an in-depth look at the controversies and dramas swirling around pro football today: Tensions
between players and Commissioner Roger Goodell over collusion, drug policies, and revenue; The
firestorm surrounding Colin Kaepernick and protests of police violence and inequality; Andrew Luck
and others choosing early retirement over the threat to their long-term health; Paul Tagliabue's role
in covering up information on concussions; The Super Bowl's evolution into a national holiday.
Authoritative and up to the minute, NFL Football continues the epic American success story.

nfl business card: The Billion Dollar Game Allen St. John, 2010-01-12 A fascinating portrait
of the National Football League, the Super Bowl, and all the position players who come together to
create the biggest cultural phenomenon in American sports. Think the Super Bowl is only about two
teams of titans clashing on the field? Think again. The Super Bowl is about fans, hundreds of
millions of fans. It’s about money, more money than the GDP of twenty-five sovereign nations. It’s
about precision, the timing of everything from the notorious commercials to the epic halftime show.
And it’s about the vision and skill of designing a state-of-the-art stadium to house the great show.
Here, Allen St. John reveals how America’s biggest sporting event is more than just a couple hours
on a Sunday: it’s a high stakes, real-life dramatic story, with millions of participants all hoping for
the same thing—the greatest game ever.

nfl business card: National Football League Franchises Frank P. Jozsa Jr., 2016-07-29 The
National Football League (NFL) is the most influential, popular, and prosperous professional sports
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league in America. As such this book focuses on the development and maturity of the organization
and its members, but most importantly, how each of them performed in seasons and postseasons and
then to what extent they have succeeded as a business enterprise despite competition for market
share from other types of entertainment. Each chapter contains two core themes as sections—Team
Performances and Franchise Business. The former highlights which and how teams won division and
conference titles and championships like Super Bowls while the latter lists and compares financial
data including their revenue, gate receipts, and operating income. By linking and comparing the
historical performances of NFL teams to financial information about them as business organizations,
this book provides a unique contribution to the literature on the sports industry. This book connects
franchise popularity and all-time records with recent estimated market value, net worth, and other
financial data. In sum, National Football League Franchises explains why particular teams located in
large, midsized, or small markets win more games and titles than others. In addition, it provides
ways to individually, and by division and/or conference, to compare teams from a financial
perspective.

nfl business card: Brand NFL Michael Oriard, 2010-09-12 Professional football today is an $8
billion sports entertainment industry--and the most popular spectator sport in America, with designs
on expansion across the globe. In this astute field-level view of the National Football League since
1960, Michael Oriard looks closely at the development of the sport and at the image of the NFL and
its unique place in American life. New to the paperback edition is Oriard's analysis of the offseason
labor negotiations and their potential effects on the future of the sport, and his account of how the
NFL is dealing with the latest research on concussions and head injuries.

nfl business card: NFL Brawler Ralph Cindrich, 2015-08-01 NFL Brawler is a raucous
first-person account of an NFL under siege by the game’s first player-turned-agent, Ralph Cindrich,
the original “Blind Side” agent whose entertaining pro football memoir takes readers behind the
scenes of the game’s most important and outrageous drafts, deals, and trades; takes on NFL
scandals by tellin’ it like it is; and takes readers closer to the real action of the sport—from locker
rooms to boardrooms, and into the worlds of agents and players—than any book to date. Chronicling
more than thirty years in the professional football business—on the field and in the locker room; in
high-stakes negotiations with coaches, GMs, and owners; and inside agents’ and players’ personal
lives—Cindrich, twice named by The Sporting News as one of the 100 most powerful people in
sports, writes about a who’s who of professional football: NFL coaches like Bill Parcells, Jimmy
Johnson, Mike Ditka, Sid Gillman, and Bill Belichick; NFL owners like Art Rooney and Al Davis to
Jerry Jones and others; other sports agents; and the NFL talking heads from John Madden to
Keyshawn Johnson. While taking certain aspects of his beloved sport to task, Cindrich’s memoir is
entertaining—blowing out of the water Jerry Maguire, Arli$$, and other portrayals of an agent’s life.

nfl business card: The Senior Year Bill Liggins, 2019-10-18 At a predominantly white
university, four black men form the core of a community of strength and support that is envied by
others. Through their first three years at Gulf Atlantic University, Tommy Sims, Mitch Erickson,
Pepper Ashton, and Carl Dorset had built up networks of allies, making each of them resistant to the
challenges thrown at them by this enormous university. With only THE SENIOR YEAR remaining in
their campus lives, the young men team up to maintain their powerful sense of self and, for one
more year, fight off the distractions and troubles threatening their goals. With its moments of
triumph, wisps of reminiscence and underlying anxiety, THE SENIOR YEAR is the culmination of
these student’s first nervous steps into the real world. Tragically, one of them won’t make it to their
graduation day.

nfl business card: Sports Fans 2.0 David M. Sutera, 2013-04-25 As of 2012, Twitter has over
100 million active users worldwide, generating close to 230 million Tweets per day. Encouraged by
sports shows that incorporate social media as a major component of their programming strategies,
sports fans and athletes have proven to be some of the most prolific and adept users of Twitter and
other social media platforms. Social media has made it possible for fans to cross the virtual barrier
that separates them from the teams they love and the athletes they follow, changing the way fans




and athletes interact in the world of sports. In Sports Fans 2.0: How Fans Are Using Social Media to
Get Closer to the Game, David M. Sutera explores the increasingly participatory nature of
contemporary sports fandom and spectatorship. He examines the ways in which digital media has
created and facilitated new channels for sports fan engagement, and how technology has enhanced
the fan’s perception of participating in America’s sports culture. In addition, Sutera shows how
high-profile athletes are using social media to increase their fan base and promote their own
celebrity status, creating the sense that they are more accessible to their fans. Social media has
forever altered the way sports fans and athletes engage with each other. Covering a wide range of
sports and social media outlets, Sports Fans 2.0 is an accessible examination of how technology has
changed—and will continue to change—the world of sports. Written for general readers and scholars
alike, this book will appeal to anyone interested in the effects of social media on popular culture.

nfl business card: Sams Teach Yourself Internet and Web Basics All in One Ned Snell, 2003
This title is designed to teach the new computer user how to easily work with a variety of digital
media. It doesn't assume the reader wants to learn how to use just one product, but covers multiple
products and technologies together in a logical fashion.

nfl business card: Antitrust Implications of American Needle V. NFL United States. Congress.
House. Committee on the Judiciary. Subcommittee on Courts and Competition Policy, 2010

nfl business card: Birth of the New NFL Larry Felser, 2008-09-16 The year 1966 marked the
birth of the National Football League as we know it, when owners in the NFL and the upstart
American Football League agreed to an unprecedented merger, to take place at the start of the 1970
season. They also agreed to play, beginning at the end of the ‘66 season, a game between each
league’s champion—a game that came to be called The Super Bowl. The Birth of the New NFLtells
the story of that historic season, leading to the game between the Green Bay Packers and the Kansas
City Chiefs. It also tells the off-the-field story, the one between warring owners and cities—a story
often more brutal than the one on the field. Larry Felser has interviewed the leading men of the day,
from Al Davis and Jack Kemp, to Wellington Mara, Art Modell, Lamar Hunt, Gene Upshaw, Dan
Rooney, and many others. He presents the struggles of top teams for the chance to represent their
respective leagues in the biggest game ever, while also offering a behind-closed-doors view of the
wheeling and dealing it took to reach the agreement.

nfl business card: The Sports Card Explosion Mark K. Larson, 1993 Revisit the special
events captured on cards and collectibles with Mark K. Larson, from 1-cent cards to $451,000
investments. You'll find memories like Hank Aaron's 755th home run, Bob Uecker's greatest thrill in
baseball, Nolan Ryan's 300th win and more!

nfl business card: Encyclopedia of Sports Management and Marketing Linda E. Swayne,
Mark Dodds, 2011-08-08 This four-volume set introduces, on the management side, principles and
procedures of economics, budgeting and finance; leadership; governance; communication; business
law and ethics; and human resources practices; all in the sports context. On the marketing side this
reference resource explores two broad streams: marketing of sport and of sport-related products
(promoting a particular team or selling team- and sport-related merchandise, for example), and
using sports as a platform for marketing non-sports products, such as celebrity endorsements of a
particular brand of watch or the corporate sponsorship of a tennis tournament. Together, these four
volumes offer a comprehensive and authoritative overview of the state of sports management and
marketing today, providing an invaluable print or online resource for student researchers.

nfl business card: Legends Of The Fallen Leonard D. Raglin, 2009 Angels never fall
humans do! This book is a 'must have' for any person serious about correcting erroneous doctrines
that have passed down from generation to generation. Legends of the Fallen is a work that calls its
readers to assume their personal responsibility. Colored with humorous personal stories by the
author as well as a conversational and entertaining writing style, Legends is an invaluable addition
to your personal library as well as a wonderful study tool for group discussions and book clubs. It is
an intense study that tips over many sacred cows. The book takes a closer look at very popular
excuses for mankind's demise such as the legendary origin, identity and fall of an angel formerly



named Lucifer along with his horde of fallen angels. Great book - sure to raise some eyebrows and
prayerfully some conscious' as well! Raised in the Appalachian Mountain town of Harlan, Kentucky -
Leonard Raglin is the product of a long lineage of preachers. An ardent student of the Bible - Raglin
spent much of his young adult life exposing himself to many great teachers of various faiths. He
preached his first sermon at age sixteen in his father's Baptist church in Harlan. I've never thought
about it that way  is commonly heard after a Raglin oration. Leonard has led numerous Bible
studies and Sunday school classes. He has been invited to teach at various college campus
ministries. An Emmy Award winning 25-year veteran of television news - Leonard is currently
employed as photojournalist for one of the top ABC affiliates in the country. Raglin credits his
ex-wife as the inspiration for penning Legends of the Fallen and asserts that his determination to
accept personal responsibility for their divorce was the catalyst for this work.

nfl business card: Johnny Bright, Champion Warrick Lee Barrett, Scott Michel, 2000-07 A
man of limitless talent, unending benevolence and the courage of a lion, captured the hearts of
millions when he rose to fame as an athlete. but Johnny Bright, Champion excelled in more than just
the sports arena. He overcame countless obstacles to beocme a master in the game of life. Johnny
Bright was challenged by poverty, discrimination and poor sportsmanship, including an episode
notorious enough to earn a photojournalistic Pulitzer Prize. Still, he combined intelligence and
exceptional atheltic ability with an enthusiastic dedication to turn obstacles into opportunities for
self-improvement. A poineer among black student-athletes, and the original National Football
League first-round draftee to head north, Bright was recognized as one of the Canadian Football
League's greatest running backs of all time. Once he had mastered football, he became an
outstanding coach and educator, deevoting the rest of his life to children. Johnny Bright, Champion
is a success metaphor, providing an inspiration to anyone hoping to turn mere dreams into reality.

nfl business card: The Pittsburgh Steelers Fans' Bucket List Scott Brown, 2016-09-15
Every Pittsburgh Steelers fan has a bucket list of activities to take part in at some point in their
lives. But even the most die-hard fans haven't done everything there is to experience in and around
Pittsburgh. From tailgating to studying the Immaculate Reception to finding the best places to watch
a game with other fans, author Scott Brown provides ideas, recommendations, and insider tips for
must-see places and can't-miss activities near Heinz Field. But not every experience requires a trip
to Pittsburgh; long-distance Steelers fans can cross some items off their list from the comfort of their
own homes. Whether you're attending every home game or supporting the Steelers from afar,
there's something for every fan to do in The Pittsburgh Steelers Fans' Bucket List.

nfl business card: PC Mag, 1991-09-10 PCMag.com is a leading authority on technology,
delivering Labs-based, independent reviews of the latest products and services. Our expert industry
analysis and practical solutions help you make better buying decisions and get more from
technology.

nfl business card: Sports Sponsorship John A. Fortunato, 2013-08-03 This book focuses on how
the sponsorship of sports works: the costs, the goals, evaluation and selection of the property a
sponsor chooses, how to activate a sponsorship, how to create a brand association, public relations
and brand image possibilities. Anything is possible in a sponsorship, it is simply what the sponsor
and the property can agree to during their negotiations. There is, for example, the opportunity for
product category exclusivity--no competing brand at a particular location. With the audience being
harder to reach because of technology, sponsorship continues to be a viable way to obtain brand
exposure and better connect a brand with a consumer. With global sponsorship spending totaling
more than $51 billion, it is clear that many companies see this as an important promotional
communication strategy. Instructors considering this book for use in a course may request an
examination copy here.

nfl business card: Information Technology for Management Efraim Turban, Carol Pollard,
Gregory Wood, 2018-01-31 Information technology is ever-changing, and that means that those who
are working, or planning to work, in the field of IT management must always be learning. In the new
edition of the acclaimed Information Technology for Management, the latest developments in the



real world of IT management are covered in detail thanks to the input of IT managers and
practitioners from top companies and organizations from around the world. Focusing on both the
underlying technological developments in the field and the important business drivers performance,
growth and sustainability—the text will help students explore and understand the vital importance of
IT’s role vis-a-vis the three components of business performance improvement: people, processes,
and technology. The book also features a blended learning approach that employs content that is
presented visually, textually, and interactively to enable students with different learning styles to
easily understand and retain information. Coverage of next technologies is up to date, including
cutting-edged technologies, and case studies help to reinforce material in a way that few texts can.

nfl business card: The Suite Susanne Perry, 2018-01-12 After a homeless runaway is found
dead in an alley, the case lands in the laps of detective sergeant Liz Jordan and rookie officer Kyle
Connors. It is not long before Jordan and Connors realize that it is futile to follow the usual
investigative avenues. They must seek help, not just from those providing services to the homeless,
but from the homeless themselves. Unfortunately it is not easy to engage the street community in
the pursuit of a killer. While searching for anyone who knew the young woman and information on
her background, Jordan and Connors must find a way to contact invisible people who lack addresses
and phone numbers. Mike Dwyer, Jordans long-time friend and shelter manager, and Kelly Blevins,
an outreach worker, provide introductions into a culture that is wary of the establishment. While
delving into the world of the most vulnerable, Jordan uncovers a web of deceit and exploitation while
relying on the homeless for insight. But even with their help, will Jordan and Connors solve this
crime in time to save another victim? Set in the Pacific Northwest, this tale offers a chilling view of
the dangerous and unpredictable world of the homeless.
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