
mit ai implications for business strategy
mit ai implications for business strategy have become increasingly significant in today's rapidly
evolving technological landscape. As artificial intelligence (AI) continues to advance, businesses are
faced with unique opportunities and challenges that can fundamentally alter their strategic direction.
This article delves into the various implications of AI for business strategy, including its influence on
decision-making, operational efficiency, customer engagement, and competitive advantage.
Additionally, we will explore how businesses can adapt their strategies to leverage AI effectively,
ensuring sustainable growth and innovation in an AI-driven world.

In the following sections, we will cover the following topics:

Understanding AI and Its Impact on Business

Strategic Decision-Making in the Age of AI

Enhancing Operational Efficiency through AI

AI and Customer Engagement Strategies

Leveraging AI for Competitive Advantage

Challenges and Considerations for Businesses

Future Trends in AI and Business Strategy

Understanding AI and Its Impact on Business

Artificial intelligence refers to the simulation of human intelligence processes by machines,
particularly computer systems. These processes include learning, reasoning, and self-correction. In
the business context, AI can analyze vast amounts of data, recognize patterns, and make informed
predictions, thereby influencing strategic decisions.

The impact of AI on business is profound, as it transforms traditional models and introduces new
avenues for innovation. Companies across various industries are increasingly adopting AI technologies
to streamline operations, enhance customer experiences, and drive profitability.

For instance, industries such as finance, healthcare, and retail have seen significant transformations
due to AI's capabilities. By automating routine tasks and leveraging predictive analytics, businesses
can improve efficiency and reduce costs while maintaining high-quality service delivery.



Strategic Decision-Making in the Age of AI

AI plays a crucial role in enhancing strategic decision-making processes. By utilizing data-driven
insights, businesses can make more informed choices that align with their long-term goals. AI systems
can process large datasets quickly, providing real-time analysis that empowers leaders to react
promptly to market changes.

Data-Driven Insights

Data-driven insights generated by AI are reshaping how businesses approach strategy. Organizations
can leverage AI tools to:

Analyze consumer behavior and preferences

Identify emerging market trends

Predict future sales and revenue patterns

Optimize resource allocation

This capability allows businesses to adopt a more proactive approach in their strategic planning,
minimizing risks and seizing opportunities as they arise.

Scenario Planning and Forecasting

AI also enhances scenario planning and forecasting capabilities. By simulating various market
conditions and consumer responses, AI assists businesses in preparing for potential challenges and
opportunities. This predictive capability is invaluable for organizations looking to maintain agility in a
dynamic market.

Enhancing Operational Efficiency through AI

One of the most significant implications of AI for business strategy is the potential for enhanced
operational efficiency. Businesses can automate mundane tasks, streamline processes, and reduce
human error, leading to improved productivity.

Automation of Routine Tasks

AI can automate various routine tasks, freeing employees to focus on higher-value activities. For



example:

Customer service chatbots that handle inquiries

Automated data entry and processing

Inventory management systems that predict stock levels

By implementing AI-driven automation, businesses can realize significant cost savings and improve
overall efficiency.

Process Optimization

AI technologies enable businesses to optimize their internal processes continually. Machine learning
algorithms can assess workflow efficiency, identify bottlenecks, and recommend improvements. This
iterative optimization leads to enhanced performance and reduced operational costs.

AI and Customer Engagement Strategies

Customer engagement is a critical component of any business strategy, and AI is reshaping how
organizations interact with their customers. By analyzing customer data, businesses can tailor their
marketing and service approaches to meet individual preferences.

Personalization of Customer Experiences

AI allows businesses to create personalized experiences for their customers. Through data analysis,
organizations can:

Offer personalized product recommendations

Segment customers based on behavior and preferences

Implement targeted marketing campaigns

This level of personalization enhances customer satisfaction and loyalty, ultimately driving revenue
growth.



Enhancing Customer Support

AI-powered customer support solutions, such as chatbots and virtual assistants, provide 24/7
assistance, ensuring that customer inquiries are addressed promptly. This not only enhances the
customer experience but also reduces the workload on human support teams.

Leveraging AI for Competitive Advantage

The strategic use of AI can provide businesses with a significant competitive advantage. Companies
that effectively integrate AI into their operations and strategies can differentiate themselves from
their competitors.

Innovative Product Development

AI can enhance product development processes by analyzing consumer feedback and market trends.
Businesses can use AI to:

Identify gaps in the market

Test product features through simulations

Streamline the development cycle

This innovation-driven approach can lead to the creation of products that resonate more with
consumers, thereby increasing market share.

Real-Time Market Analysis

AI enables businesses to conduct real-time market analysis, allowing them to respond swiftly to
competitive pressures. By monitoring competitors and market dynamics, organizations can adapt
their strategies accordingly, ensuring they remain at the forefront of their industry.

Challenges and Considerations for Businesses

While the implications of AI for business strategy are promising, there are challenges and
considerations that organizations must address.



Data Privacy and Security

The use of AI often involves processing large volumes of sensitive data. Businesses must ensure they
comply with data privacy regulations and implement robust security measures to protect customer
information.

Skill Gaps and Workforce Adaptation

There is a growing need for skilled professionals who can work effectively with AI technologies.
Organizations must invest in training and upskilling their workforce to fully leverage AI's potential.

Future Trends in AI and Business Strategy

As AI technology continues to evolve, its implications for business strategy will also change.
Businesses must remain agile and adaptable to capitalize on emerging trends.

Integration of AI with Other Technologies

The integration of AI with other technologies such as the Internet of Things (IoT) and blockchain will
create new opportunities for businesses. Companies that embrace these integrations will likely lead
their industries in innovation and efficiency.

Ethical Considerations in AI Implementation

As AI becomes more prevalent, ethical considerations surrounding its use will gain prominence.
Businesses will need to establish ethical guidelines for AI implementation to address concerns related
to bias, fairness, and accountability.

In summary, the implications of AI for business strategy are vast and multifaceted. Organizations that
embrace AI strategically will position themselves for competitive advantage, operational efficiency,
and innovative growth in an increasingly complex marketplace.

Q: What are the primary implications of AI for business
strategy?
A: The primary implications of AI for business strategy include enhanced decision-making through
data-driven insights, improved operational efficiency through automation, personalized customer
engagement, and the potential for innovative product development. Companies can utilize AI to gain
a competitive advantage by adapting their strategies to leverage these technologies effectively.



Q: How can businesses ensure data privacy while
implementing AI?
A: Businesses can ensure data privacy while implementing AI by adhering to data protection
regulations, conducting regular security audits, and employing encryption techniques. Additionally,
organizations should develop clear data governance policies and provide training on data privacy best
practices to their employees.

Q: What challenges do companies face when adopting AI
technologies?
A: Companies face several challenges when adopting AI technologies, including addressing skill gaps
within the workforce, ensuring data privacy and security, managing the cost of implementation, and
overcoming resistance to change within the organization.

Q: How does AI enhance customer engagement strategies?
A: AI enhances customer engagement strategies by enabling businesses to personalize interactions,
analyze customer behavior, and provide real-time support through chatbots and virtual assistants.
This leads to improved customer satisfaction and loyalty.

Q: What role does AI play in strategic decision-making?
A: AI plays a critical role in strategic decision-making by providing data-driven insights that allow
businesses to analyze market trends, predict future outcomes, and optimize resource allocation. This
empowers leaders to make informed decisions that align with organizational goals.

Q: How can businesses leverage AI for competitive
advantage?
A: Businesses can leverage AI for competitive advantage by innovating product development
processes, conducting real-time market analysis, and enhancing operational efficiencies. By
effectively integrating AI into their strategies, organizations can differentiate themselves from
competitors.

Q: What future trends in AI should businesses monitor?
A: Businesses should monitor trends such as the integration of AI with other technologies (like IoT and
blockchain) and the increasing focus on ethical considerations in AI implementation. Staying informed
about these trends will help organizations remain competitive and responsible in their AI practices.

Q: How can companies prepare their workforce for AI



integration?
A: Companies can prepare their workforce for AI integration by investing in training programs focused
on AI technologies, encouraging a culture of continuous learning, and creating roles that facilitate
collaboration between humans and AI systems. This will ensure that employees are equipped to work
effectively alongside AI.
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  mit ai implications for business strategy: Integrating AI and Machine Learning into
Business and Management Education R., Manjunath B., R., Sunil Kumar, 2025-07-30 The
integration of AI and machine Learning into business education has developed a more efficient way
of training future leaders. These technologies enhance the curriculum design and equip students
with critical and analytical decision skills for today’s fast paced business environment. AI and
machine learning tools foster experiential learning and bridge the gap between theory and practice.
As industries increasingly rely on automation and predictive analytics, embedding these
technologies into business education is not just innovative, it is imperative for preparing agile,
tech-savvy professionals capable of navigating complex organizational challenges. Integrating AI and
Machine Learning into Business and Management Education explores how the transformative
capabilities of AI and machine learning can be effectively integrated into management education.
This book encourages the adoption of AI for personalized learning and advanced problem-solving in
management training. Covering topics such as education, AI, and management, this book is an
excellent resource for academicians, researchers, corporate trainers, graduates, and policymakers.
  mit ai implications for business strategy: Data and Analytics Strategy for Business
Simon Asplen-Taylor, 2025-08-03 Data and AI present a tremendous opportunity to improve business
performance by increasing operational efficiency, revenues and customer satisfaction. An effective
data strategy leveraging the power of AI allows businesses to create a competitive advantage. Data
and Analytics Strategy for Business is a practical guide for business, technology and data leaders
building a data, analytics and AI strategy for their organization. Starting by identifying the value you
can obtain from data, analytics and AI, this book shows you how to maximise that value to support
your organization's goals and mission. It covers the importance of having high quality data to
generate trust, getting the whole organization on board as well as all the other essential elements
required to complete your strategy. This book provides the keys to using data to drive improved
business results. Incorporating the latest developments in AI, this new edition of Data and Analytics
Strategy for Business shows how leaders can use AI right away to get value from their existing
strategy. It provides practical guidance and recommendations for implementing AI and machine
learning to maximize performance. Filled with real-world examples from organizations including
Tesco and Facebook, this book is a step-by-step guide to designing and implementing a
results-driven data strategy.
  mit ai implications for business strategy: HOW TO GET RICH USING AI 2025 Patrick
Hadfield , How to Get Rich Using AI 2025 Smart Strategies to Build Wealth in the Age of Artificial
Intelligence The AI gold rush is here—are you ready to cash in? In How to Get Rich Using AI 2025,
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you’ll discover the bold, practical blueprint for unlocking wealth in the world’s most powerful and
disruptive technology. Whether you're a complete beginner, an entrepreneur, investor, freelancer, or
digital nomad, this book hands you the insider playbook to thrive in the new AI economy. Packed
with real-world insights, trending tools, and step-by-step guides, this eye-opening book reveals: �
Proven AI money-making methods—from content creation and automation to trading, SaaS, and
smart investing ⚙️ Top AI tools & platforms to start using today (with zero coding needed!) �
Emerging industries & high-paying AI niches to watch in 2025 and beyond � Mindset hacks to stay
ahead of the curve in an AI-first world � Side hustle blueprints powered by ChatGPT, Midjourney,
Claude, and other top tools � How to turn ideas into scalable AI businesses, even with limited capital
or tech skills This isn’t just a get-rich-quick scheme—it’s a smart, actionable roadmap for the AI
revolution. Whether you’re building your first digital product, launching a brand, scaling a
consultancy, or just tired of missing out on new trends, How to Get Rich Using AI 2025 will teach
you how to work smarter, earn faster, and build long-term digital wealth. The tools are here. The
opportunity is real. The time is now!
  mit ai implications for business strategy: Embracing AI in Education: A Guide for Teachers
KHRITISH SWARGIARY, 2024-08-01 The advent of Artificial Intelligence (AI) marks a transformative
era in education. As educators, we stand at the threshold of a new landscape where AI has the
potential to revolutionize how we teach, learn, and interact within the classroom. This book,
Embracing AI in Education: A Guide for Teachers, is crafted to serve as a comprehensive resource
for educators seeking to harness the power of AI in their teaching practices. In recent years, AI
technologies have permeated various aspects of our lives, reshaping industries and redefining
possibilities. The field of education is no exception. From personalized learning platforms to
AI-driven administrative tools, the integration of AI offers unprecedented opportunities to enhance
the educational experience. However, with these opportunities come challenges and responsibilities
that educators must navigate. This book is designed to guide you through this evolving landscape. It
aims to demystify AI, offering practical insights and actionable strategies for effectively
incorporating AI tools into your teaching. Whether you are a seasoned educator or just beginning
your journey, this guide provides valuable perspectives on how to utilize AI to support student
learning, streamline administrative tasks, and foster an engaging and inclusive classroom
environment.
  mit ai implications for business strategy: Journey of the Future Enterprise Jorge Calvo,
2020-10-29 To survive in the new, competitive digital economy of artificial intelligence and the
Internet of Things, companies will have to change their management models. The company of linear,
incremental growth is becoming obsolete. Moonshot leaders like Elon Musk or Jeff Bezos aspire to
bringing about massive transformations. These visionaries seek radical solutions to big problems
through enabling technologies that are easily scalable and yield increasing returns with decreasing
marginal costs that in many cases approach zero. In his book Journey of the Future Enterprise, Jorge
Calvo explains what the disruptive change of the Fourth Industrial Revolution consists of, what
moonshot leadership is and what exponential organizations (ExOs) are, and having set out the
conceptual framework, explains how to gear companies toward the new economy. In short, this
resource-packed book is written for those who want to be part of this change, for those who are
suffering the impact of this radical transformation, for those who feel lost as a result of the
complexity and speed of the changes that are taking place, and for those who want to better
understand the drivers of the Fourth Industrial Revolution.
  mit ai implications for business strategy: Business and Emerging Technologies Geroge
Baffour, 2021-10-28 The pace of innovation in modern times is staggering, and with the time
demands of many careers, it is easy to lose touch with current trends. If business professionals do
not actively stay up to date with new developments, they can quickly become outmoded in the
workplace or unattractive in the job market. Business and Emerging Technologies is an extensive
but straight-to-the-point guide designed to get business students and professionals up to speed with
an electrifying range of emergent technologies and concepts in the shortest possible time. Readers



will benefit from fluid, well-researched reviews of technologies like artificial intelligence, blockchain,
cryptocurrencies, quantum computing, augmented reality, 3D printing, and nanotechnology, and will
acquire the factual contexts needed to make insightful decisions as these technologies slowly, but
surely, pop up in their occupational nexuses.
  mit ai implications for business strategy: Tech For Good Marga Hoek, 2023-11-29 Winner of
the Gold Axiom Business Book Award 2024 in the Philanthropy / Non Profit / Sustainability category.
A Top 10 Best New Management Book for 2024 (Thinkers50) Tech For Good reveals how Fourth
Industrial Revolution technologies will help solve the world’s greatest challenges like climate
change, biodiversity loss, inequality, and poverty. Tech For Good presents a unique perspective on
how business can successfully apply advanced technologies in a purpose-driven manner while
unlocking new markets and seizing business opportunities. Packed with 75 real-life business cases of
companies from all over the world, this inspiring book unfolds a compelling narrative about how
businesses commercially synergize technology and sustainability. The purpose of this book is to
imagine the unprecedented possibilities advanced technologies offer business to drive sustainable
growth. Tech for Good will be vital for realizing our Global Goals.
  mit ai implications for business strategy: Artificial Intelligence for Strategic
Communication Karen E. Sutherland, 2025-02-17 In an era where AI is revolutionising every
aspect of communication, this groundbreaking research monograph provides an essential roadmap
for navigating the intersection of artificial intelligence and strategic communication. Drawing on
extensive primary research, including interviews with 41 experts and surveys of 400 professionals
across three continents and eight countries, this book provides insights from relevant scholars,
communication practitioners and AI tool developers. This comprehensive guide combines scholarly
rigour with practical application, presenting a data-informed Model for Practice that helps to
withstand the constant evolution of AI technology. Each chapter delivers research-informed,
actionable tools relating to the multifaceted field of strategic communication including ethical
practice, strategy development, content creation, evaluation, and continuous improvement. Bridging
the gap between theoretical understanding and practical implementation, AI for Strategic
Communication is an invaluable resource for strategic communication scholars, students, and
practitioners, essential for advancing careers in the age of AI. This work emerged from the need for
a comprehensive source combining scholarly, practitioner and AI developer perspectives on
strategic communication from around the globe.
  mit ai implications for business strategy: ECIAIR 2022 4th European Conference on the
Impact of Artificial Intelligence and Robotics   Paul Griffiths, Caroline Stockman, 2022-12-01
  mit ai implications for business strategy: Top 100 Indian Innovations 2024 Indian
Innovators Association, 2024-10-30 The Innovation Yearbook series is a compilation of `Designed in
India-Made for the World’ products. The series also profiles selected Global Innovators of Indian
Origin.
  mit ai implications for business strategy: Industry 4.0 Technologies for Business Excellence
Shivani Bali, Sugandha Aggarwal, Sunil Sharma, 2021-12-31 This book captures deploying Industry
4.0 technologies for business excellence and moving towards Society 5.0. It addresses applications
of Industry 4.0 in the areas of marketing, operations, supply chain, finance, and HR to achieve
business excellence. Industry 4.0 Technologies for Business Excellence: Frameworks, Practices, and
Applications focuses on the use of AI in management across different sectors. It explores the
benefits through a human-centered approach to resolving social problems by integrating cyberspace
and physical space. It discusses the framework for moving towards Society 5.0 and keeping a
balance between economic and social gains. This book brings together researchers, developers,
practitioners, and users interested in exploring new ideas, techniques, and tools and exchanging
their experiences to provide the most recent information on Industry 4.0 applications in the field of
business excellence. Graduate or postgraduate students, professionals, and researchers in the fields
of operations management, manufacturing, healthcare, supply chain, marketing, finance, and HR
will find this book full of new ideas, techniques, and tools related to Industry 4.0.



  mit ai implications for business strategy: The Rise of Machines Adrian David Cheok,
Chamari Edirisinghe, Mangesh Lal Shrestha, 2024-11-21 This book provides an in-depth look at the
impact of artificial intelligence (AI) on the future of work. The rise of AI and automation is
transforming the world of work, and the book explores the implications of this transformation on
jobs and skills. It begins by introducing readers to the basics of AI technology and its various
applications in the workplace. It then moves on to examine the impact of AI on jobs and skills,
including the changing nature of work and the potential for job loss due to automation. It also delves
into the ethical implications of AI in the workplace, including the moral and ethical questions that
arise when AI is used to make decisions that affect people's lives. Besides exploring the impact of AI
on the workforce, the book provides practical advice for preparing for the future of work in the age
of AI. This includes the importance of reskilling and upskilling, as well as strategies for adapting to
the changing world of work in the age of AI. It concludes with a future outlook, exploring the likely
direction of the workforce in the years to come and the importance of preparing for the future with a
proactive approach to AI and the workforce. This book provides a comprehensive and accessible look
at the impact of AI on the future of work. It is ideal for anyone interested in understanding the
implications of AI on the workforce and preparing for the future of work in the age of AI.
  mit ai implications for business strategy: Future-Proofing Emerging Technologies for
Business Transformation Krishnamoorthy, Ravichandran, Rangaswamy, Easwaramoorthy,
2025-05-01 Digital disruption is reshaping industries at an unprecedented pace, compelling
businesses to rethink traditional models and embrace innovation. Technologies like AI, machine
learning, blockchain, IoT, and big data analytics are not just enhancing efficiency but also redefining
competitiveness, customer engagement, and sustainability. To thrive in this rapidly evolving
landscape, organizations must adopt strategic transformation, redesigning processes and fostering a
culture that embraces change. Successfully navigating digital disruption is no longer optional—it is
essential for businesses to survive, grow, and lead in the modern economy. Those who master this
transformation will set new industry standards and drive the future of digital business.
Future-Proofing Emerging Technologies for Business Transformation outlines all the challenges and
opportunities of digital transformation in today’s complex world of emerging technological
innovations. It is unique in its ability to connect theory with realistic implementation and provides
best practices for leveraging emerging technologies into business models in an effective way.
Covering topics such as blockchain, financial institutions, and society 5.0, this book is an excellent
resource for researchers, corporate leaders and practitioners, policymakers, entrepreneurs, and
more.
  mit ai implications for business strategy: Implications of Information and Digital
Technologies for Development Wallace Chigona, Salah Kabanda, Lisa F. Seymour, 2024-07-31 This
book constitutes the refereed proceedings of the 18th IFIP WG 9.4 International Conference on
Implications of Information and Digital Technologies for Development, ICT4D 2024, which was held
in Cape Town, South Africa, during May 20–22, 2024. The 48 full papers and 4 short papers
presented were carefully reviewed and selected from 107 submissions. They are organized in topical
sections as follows: Part I - Artificial Intelligence, Inequalities, and Human Rights; Digital Inclusion
through e-Government; Giving Voice to Marginalised Perspectives in IS Research; Human-Computer
Interaction for Ethical Value Exchange and Social Inclusion; ICT Curriculum and Education; ICT in
Displacement and Conflict Zones: Ideas, Disconnects, & Innovations; Research in Indigenous African
Languages; Smart Collaborations & Crowdsourcing; Technology & Social Justice. Part II - Diverse
and Inclusive Digital Transformation; Information and Computer Security; General Track;
Philosophical, Theoretical and Methodological Approaches to Researching ICT4D.
  mit ai implications for business strategy: Artificial Intelligence and Computing Logic Cyrus
F. Nourani, 2021-12-22 Focusing on the cutting-edge applications of AI cognitive computing from
neuromorphic to quantum cognition as applied to AI business analytics, this new volume explores
AI’s importance in managing cognitive processes along with ontological modeling concepts for
venturing into new business frontiers. The volume presents a selection of significant new



accomplishments in the areas of AI cognitive computing ranging from neurocognition perception and
decision-making in the human brain—combining neurocognitive techniques and effective
computing—to basic facial recognition computing models. Topics include: Agent neurocomputing
techniques for facial expression recognition Computing haptic motion and ontology epistemic
Characterizations of morph schemas for visual analytics Learning and perceptive computing
Functional and structural neuroimaging modeling Observed links between facial recognition and
affective emotional processes Interaction of cognitive and emotional processes during social
decision-making Neurocognitive processing of emotional facial expressions in individuals
Neurocognitive affective system for emotive robot androids Virtual reality-based affect adaptive
neuromorphic computing Executive surveys indicate that cognitive adoption is very important in
business strategy for success and to remain competitive. Employing cognitive-based processes
provides the way to get the right information in the right hands at the right time, which is the key to
winning in the digital era and to driving business value that emphasizes competitive differentiation.
Several chapters of the volume address the goal of using cognitive technology to improve search
capabilities, to provide personalized customer service in business and in health and wellness, and to
create better workflow management. Key features: Looks at the newest frontiers on very popular AI
and analytics topics Discusses new techniques for visual analytics and data filtering Shows how AI
and cognitive science merges with quantum neurocognitive computing Presents ontology models
with ontology preservation data filtering techniques Provides a cross-transposition on AI and
digitizations for business model innovations Artificial Intelligence and Computing Logic: Cognitive
Technology for AI Business Analytics is a valuable resource that informs businesses and other
enterprises the value of artificial intelligence and computing logic applications.
  mit ai implications for business strategy: Artificial Intelligence and Business
Transformation María Teresa Del Val Núñez, Alba Yela Aránega, Domingo Ribeiro-Soriano,
2024-06-30 This book offers a current perspective on Artificial Intelligence in the context of an
ever-changing and growing technological revolution in business management. It analyses how
existing companies are adapting, new ones are emerging, and others are disappearing. Process
re-engineering has made it possible to reshape organizational structures and create new
departments and positions, all geared towards digitalization. The emergence of new business
functions has led to new strategic thinking on e.g. companies’ structure, size, and core business –
but also to the creation of new jobs, the need to cover digital skills, and the need for innovative team
management. In short, it is a question of delving deeper into HR and the impact that digitalization
has had on it, as the employee is one of the key figures to protect. The book initially focuses on
providing a review of the current literature on the advancement of Artificial Intelligence and its
impact on business transformation and the emergence of new management models. In turn, it
addresses the diverse perspectives that currently dominate the business market, as well as the
corporate transformations that have taken place in the post-pandemic era. Lastly, it equips
employers with new tools to incorporate into their organizations, facilitating talent retention. In
connection with HR, this digital transformation is reflected in new roles for change management and
cultural transformation, including the use of digital technologies to improve the employee
experience. In brief, the book offers a practical guide to business transformation, technological
advances, and their application in human resources departments.
  mit ai implications for business strategy: Artificial Intelligence in Accounting and
Auditing Mariarita Pierotti, Anna Monreale, Federica De Santis, 2024-10-26 This book investigates
the phenomenon of artificial intelligence (AI) in the accounting world. It integrates accounting
competencies with specific competencies in AI and other digital technologies and offers an
interdisciplinary perspective. First, the authors review and discuss the literature to summarize and
systematize extant research on digitalization in accounting. Second, case studies are included to
illustrate the potential impact of AI in business contexts in terms of opportunities and challenges.
Based on these, the book explores how digitalization is influencing the accounting practice and what
the most important avenues are for future research on digitalization in accounting, and will be of



interest to researchers, students, and practitioners of financial technology, accounting, and risk
management.
  mit ai implications for business strategy: Handbook of Artificial Intelligence at Work
Martha Garcia-Murillo, Ian MacInnes, Andrea Renda, 2024-02-12 With the advancement in
processing power and storage now enabling algorithms to expand their capabilities beyond their
initial narrow applications, technology is becoming increasingly powerful. This highly topical
Handbook provides a comprehensive overview of the impact of Artificial Intelligence (AI) on work,
assessing its impact on an array of economic sectors, their resulting nature of work, and the
subsequent policy implications of these changes.
  mit ai implications for business strategy: The Generative AI Impact Antonio Crupi, Luca
Marinelli, Emanuele Cacciatore, 2025-07-17 The book shows how Society 5.0 aims to create a
human-centric society where technological development is accessible to all. Industry 4.0
technologies play an active role in daily life, industry, healthcare, and other areas, promoting
progress, technological advancement, and individual wellbeing.
  mit ai implications for business strategy: Artificial Intelligence Enabled Management
Rubee Singh, Shahbaz Khan, Anil Kumar, Vikas Kumar, 2024-06-04 Companies in developing
countries are adopting Artificial Intelligence applications to increase efficiency and open new
markets for their products. This book explores the multifarious capabilities and applications of AI in
the context of these emerging economies and its role as a driver for decision making in current
management practices. Artificial Intelligence Enabled Management argues that the economic
problems facing academics, professionals, managers, governments, businesses and those at the
bottom of the economic pyramid have a technical solution that relates to AI. Businesses in
developing countries are using cutting-edge AI-based solutions to improve autonomous delivery of
goods and services, implement automation of production and develop mobile apps for services and
access to credit. By integrating data from websites, social media and conventional channels,
companies are developing data management platforms, good business plans and creative business
models. By increasing productivity, automating business processes, financial solutions and
government services, AI can drive economic growth in these emerging economies. Public and private
sectors can work together to find innovative solutions that simultaneously alleviate poverty and
inequality and increase economic mobility and prosperity. The thought-provoking contributions in
this book also bring attention to new barriers that have emerged in the acceptance, use, integration
and deployment of AI by businesses in developing countries and explore the often-overlooked
drawbacks of AI adoption that can hinder or even cause value loss. The book is a must-read for
policymakers, researchers, and anyone interested in understanding the critical role of AI in the
emerging economy perspective.
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