lead generation small business

Lead generation small business is a critical component for success in today's
competitive marketplace. Effective lead generation strategies can help small
businesses attract potential customers, build relationships, and ultimately
convert leads into sales. This article will explore various lead generation
techniques tailored for small businesses, including digital marketing,
networking, content marketing, and more. Additionally, we will delve into the
importance of understanding your target audience and measuring the success of
your lead generation efforts. By the end of this article, you will have a
comprehensive understanding of how to implement effective lead generation
strategies for your small business.
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Understanding Lead Generation

Lead generation is the process of attracting and converting strangers and
prospects into someone who has indicated interest in your company's product
or service. It involves various marketing strategies and techniques aimed at
capturing potential customers' attention and information. Understanding lead
generation is essential for small businesses because it lays the foundation
for building a customer base and achieving long-term growth.

There are two main types of leads: marketing qualified leads (MQLs) and sales
qualified leads (SQLs). MQLs are leads that have shown interest in your
product or service but are not yet ready to make a purchase. SQLs, on the
other hand, are leads that have been vetted and are considered more likely to
convert into paying customers. Knowing the difference between these two types
of leads helps businesses strategize their marketing efforts effectively.

Importance of Lead Generation for Small
Businesses

For small businesses, lead generation is not Jjust important; it is wvital for
survival and growth. It provides a steady stream of potential customers,



which is essential for maintaining cash flow and profitability. Here are
several reasons why lead generation is crucial:

Builds Customer Relationships: Effective lead generation fosters
relationships with potential customers, enhancing trust and engagement.

e Increases Sales Opportunities: By generating leads, a business increases
its chances of converting prospects into paying customers.

e Market Visibility: Strong lead generation strategies improve a
business's visibility in the marketplace, making it easier for customers
to find them.

e Cost-Effective Marketing: Many lead generation methods, especially
digital ones, can be more cost-effective than traditional advertising.

Effective Lead Generation Strategies

Implementing effective lead generation strategies requires a combination of
creativity, analytical thinking, and a deep understanding of your target
audience. Here are some proven strategies that small businesses can employ:

Content Marketing

Content marketing is one of the most effective lead generation strategies for
small businesses. By creating valuable and informative content, businesses
can attract and engage their target audience. Types of content that can
generate leads include:

e Blog Posts: Regularly updated blog content can drive traffic and
position your business as an authority in your industry.

e Ebooks and Whitepapers: Offering downloadable resources in exchange for
contact information can help capture leads.

e Webinars: Hosting informative webinars can attract potential customers
and provide a platform for direct engagement.

Social Media Marketing

Social media platforms are powerful tools for lead generation. By engaging
with potential customers on platforms like Facebook, Instagram, LinkedIn, and
Twitter, small businesses can build brand awareness and drive traffic to
their websites. Strategies include:



e Regular Posts: Consistent and engaging posts can keep your audience
interested and encourage shares.

e Paid Advertising: Utilizing social media ads can target specific
demographics and increase lead generation efforts.

e Social Listening: Monitoring conversations on social media can help
businesses understand their audience's needs and tailor their messaging
accordingly.

Email Marketing

Email marketing remains one of the most effective lead generation tools. By
building an email list and sending targeted communications, businesses can
nurture leads and encourage conversions. Best practices include:

e Segmenting Your Audience: Tailoring messages based on the interests and
behaviors of different segments can improve engagement.

e Personalization: Personalized emails are more likely to resonate with
recipients, increasing the chances of conversion.

¢ Regular Newsletters: Sending informative newsletters can keep your brand
top-of-mind for potential customers.

Digital Marketing Techniques for Lead
Generation

Digital marketing encompasses a variety of strategies that can enhance lead
generation efforts. Leveraging digital channels effectively can lead to
significant increases in lead quality and quantity. Key digital marketing
techniques include:

Search Engine Optimization (SEO)

SEO is the practice of optimizing your website to rank higher in search
engine results, making it easier for potential leads to find you. Effective
SEO strategies involve:

e Keyword Research: Identifying and targeting keywords that your audience
is searching for increases visibility.

e On-Page Optimization: Ensuring that your website's content, meta tags,
and structure are optimized for search engines.



e Link Building: Acquiring backlinks from reputable sites can improve your
site's authority and ranking.

Pay-Per-Click Advertising (PPC)

PPC advertising allows businesses to bid for ad placements in search engine
results. This can be an effective way to generate leads quickly. Key
considerations include:

e Targeting: Utilizing demographic and behavioral targeting to reach the
right audience.

e Ad Copy: Writing compelling ad copy that encourages clicks and
conversions.

e Landing Pages: Creating dedicated landing pages for your ads that are
optimized for conversions.

Networking and Relationship Building

Networking is a traditional yet highly effective method of lead generation
for small businesses. Building relationships with other businesses, industry
leaders, and potential customers can yield valuable leads. Effective
networking strategies include:

e Attending Industry Events: Participating in trade shows and conferences
can help you meet potential customers and partners.

e Joining Local Business Groups: Becoming a member of local chambers of
commerce oOr business associations can expand your reach.

e Leveraging Referrals: Encouraging satisfied customers to refer others
can generate high—-quality leads.

Measuring Lead Generation Success

To understand the effectiveness of your lead generation efforts, it's crucial

to measure and analyze your results. Key performance indicators (KPIs) to
monitor include:

e Conversion Rate: The percentage of leads that convert into customers.

e Cost Per Lead: The total cost of your lead generation efforts divided by



the number of leads generated.

e Lead Source Performance: Analyzing which sources generate the most leads
can help optimize your strategy.

By regularly reviewing these metrics, small businesses can refine their lead
generation strategies to improve effectiveness and ROI.

Conclusion

Lead generation is a vital aspect of small business success, enabling
companies to build relationships, increase sales opportunities, and enhance
market visibility. By implementing effective strategies such as content
marketing, social media engagement, and networking, small businesses can
attract high-quality leads and convert them into loyal customers.
Understanding your target audience, utilizing digital marketing techniques,
and measuring success are essential components of a successful lead
generation strategy. With the right approach, small businesses can unlock
their growth potential and thrive in today's competitive market.

Q: What is lead generation for small businesses?

A: Lead generation for small businesses refers to the process of attracting
and converting potential customers into leads who have shown interest in a
business's products or services. This involves various marketing strategies
aimed at capturing contact information and nurturing relationships to
encourage sales.

Q: Why is lead generation important for small
businesses?

A: Lead generation is essential for small businesses as it helps build a
customer base, increases sales opportunities, and enhances visibility in the
marketplace. It also enables businesses to maintain cash flow and achieve
long-term growth.

Q: What are some effective lead generation strategies

for small businesses?
A: Effective lead generation strategies for small businesses include content
marketing, social media marketing, email marketing, search engine

optimization (SEO), and pay-per-click advertising (PPC). Additionally,
networking and relationship building can also be beneficial.

Q: How can content marketing help with lead



generation?

A: Content marketing helps with lead generation by providing valuable and
informative content that attracts potential customers. By offering resources
such as blog posts, ebooks, and webinars, businesses can engage their
audience and capture leads through contact information exchanges.

Q: What metrics should small businesses track for
lead generation success?

A: Small businesses should track metrics such as conversion rates, cost per
lead, and lead source performance. Monitoring these key performance
indicators (KPIs) helps businesses assess the effectiveness of their lead
generation strategies and make necessary adjustments.

Q: How can social media be used for lead generation?

A: Social media can be used for lead generation by engaging with potential
customers through regular posts, targeted advertising, and by utilizing
social listening to understand audience needs. Consistent interaction on
social media platforms can help build brand awareness and drive traffic to
business websites.

Q: What is the difference between MQLs and SQLs?

A: Marketing Qualified Leads (MQLs) are leads that have shown interest in a
product or service but are not yet ready to make a purchase. Sales Qualified
Leads (SQLs) are leads that have been vetted and are more likely to convert
into paying customers, indicating they are further along in the buying
process.

Q: How does SEO contribute to lead generation?

A: SEO contributes to lead generation by optimizing a business's website to
rank higher in search engine results, making it easier for potential leads to
discover the business. Effective keyword research, on-page optimization, and
link building are crucial components of a successful SEO strategy.

Q: Can networking still be effective for lead
generation in the digital age?

A: Yes, networking remains an effective lead generation method even in the
digital age. Building relationships through industry events, local business
groups, and referrals can yield valuable leads and enhance a business's
reputation in its community.
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lead generation small business: Lead Generation Tactics for Small Businesses, James
Fulton, Lead Generation Tactics for Small Businesses is a practical guide designed to help small
business owners effectively attract and convert potential customers. The book explores various
strategies tailored to limited budgets and resources, emphasizing the importance of understanding
target audiences and utilizing digital marketing tools. Readers will discover techniques such as
content marketing, social media engagement, email campaigns, and networking strategies, all aimed
at building a robust sales pipeline. With case studies and actionable advice, the book empowers
entrepreneurs to implement innovative lead generation tactics that can significantly boost their
business growth.

lead generation small business: The Small Business Guide to Marketing, Lead
Generation and Sales Martyn Kinch, 2013-07-31 It has always struck me that whilst I can find any
number of books on selling or marketing or getting-rich-quick, I have never found a book that
showed start-up companies how to succeed in tough markets. In order to be successful in that
environment, you need to pull together all the threads of your business so that you make yourself,
your company and your product or service so attractive, that customers will want to search for you
as much you want to search for them. It is using the approach outlined in this book and the
experience gained from building several successful businesses, that we took on the competition,
went international and became the number one layer in our chosen markets. Not bad when you
consider that we started in our back bedroom and did it all without borrowing a penny. What's more,
we are sure you can do this and this book explains how.

lead generation small business: 10 Lead Generation & Marketing Strategies That Every
Small Business Owner Needs to Know! Cynthia Samuels, 2015-04-06 WANT REAL MARKETING
RESULTS FOR YOUR SMALL BUSINESS? Look no further 10 Lead Generation & Marketing
Strategies will solve that problem for you. Uncover hidden opportunities and small business profit
potential through simple and proven business building strategies. The strategies outlined in this
book have helped small business owners and sales professional with the same result - established
proven sales and marketing strategies that drive more leads, more customers and more business
profits. If you are a frustrated small business owner that is looking for: - Proven sales strategies -
Proven marketing strategies that drive more leads - Proven strategies that deliver more customers -
Proven strategies and tactics that drive more business profits Then this book if for you

lead generation small business: 101 Lead Generation Ideas that Work Sharif George,
Brown Nigel, 2015-10-31 How to Get Mores Sales? This book lists over 101 ways that you can get
more sales for your small business. Many of the methods are free and all the rest are very low cost.
This book is an essential tool in your sales and marketing strategy. Over the years, I have had the
privilege to get involved with hundreds of small businesses and I have met thousands of great
entrepreneurial individuals. One thing that all of these incredible people have in common is their
desire to see their business or their idea grow. The fact you are browsing this books suggests to me
that this what you need too! After nearly 20 years' front line sales and marketing, I thought I would
write a follow-up book to my Entrepreneurs Guide to Email Marketing, which is now in its third
edition. The secret of any successful business comes down to a very simple bottom line - the bottom
line! If you don't have cash in the business, it will fail. I know this. I have run 4 businesses and each
has had its own financial challenges and they key to overcoming those challenges was - Sales. Get
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more money coming in! Sales does not always equal cash, but the two are so closely aligned that
there is barely a hairs breadth between them. Therefore, that is what this book is about - how to turn
your business into a cash generating sales engine! Detailed here are over 100 low cost and free lead
generation ideas that could really accelerate your business.

lead generation small business: Small Business Owner's Guide to Local Lead Generation Ray
Perry, Justin Sturges, Phil Singleton, Kevin Jordan, Mark Fortune, 2015-06-19 How Can Your Small
Business Possibly Compete Against the Big Guys? No way can you out-spend your big-name
competitors to market on a national or global scale. But in your local area, it's another story - one
with a VERY happy ending for your business. With the right strategies and tactics, it's easy to attract
and engage more ideal customers right in your backyard - and as a locally owned business, these are
the only leads you really care about, anyway. People prefer doing business with folks they know,
like, and trust - and they love being able to support local businesses in their own communities. If you
build it, they will come only works in the movies. You need a simple, surefire way to market your
small business... and one that won't break the bank or distract you from your primary role in your
business. If you'd like to double or triple your local customer base this year, you should keep
reading. Here's what you're about to discover: * Even though you can't out-spend them, you CAN
out-think them. Here's how to craft a local marketing strategy that sends more of your ideal
customers right to your doorstep.* What you can start doing right now to help make more potential
customers in your community eager to do business with you.* How to make sure your company's
website works to skyrocket your revenue and chop your sales cycle in half.* Which numbers really
matter when you're measuring the effectiveness of your marketing program.* A new old marketing
tactic that you've never heard of - and how it can put your business right in front of your entire
community. * How to make sure your online listings are helping you - and not hurting you.* What it
takes to get found online, even in the most competitive markets.* A headache-free way to use social
media marketing to bring in even more business.* Exactly what you need to do right now to build a
referral program that sends a steady stream of ideal customers your way. If your business is
struggling to get the phone ringing and door swinging, the ideas in this book can help you
experience a complete turnaround. Read, learn, and take action. You're about to get proven
marketing solutions for small businesses from a group of Duct Tape Marketers known for helping
their local business clients experience exponential growth. The Small Business Owner's Guide to
Local Lead Generation is a little book with a big promise: If you put what you're about to learn into
action, your local business will grow.

lead generation small business: Sales Lead Generation for Small Business Toby Marshall,
2009-09-25 Sales Lead Generation is about getting you more clients, and how ANY small business
can achieve that. In clear language we show you how to implement highly effective marketing by
harnessing the internet.These lead generation strategies deliver measurable results-Toby Marshall
and his team of internet marketers reveal the secrets in the marketing bible for small business.With
these strategies your marketing will produce dramatic results. Our internet experts have condensed
their experience to deliver you more leads and sales, whether you work in BtoB or BtoC.The
solutions covered include:* Integrating Social Networking into your marketing and lead generation*
Why Google Adwords are a goldmine-at least for the next 2 years* The 2 BIG mistakes that 95% of
companies make with websites* Why video is so powerful at generating leads- how to put it on your
website quickly & effectivelyFinally, here it is: Clear and simple marketing that works!

lead generation small business: Performance on Fire: Lead Generation for Your Small
Business David McKimmy, 2016-09-02 8 Great Lead Generation Techniques for Small Businesses

lead generation small business: The Top 20% Dustin Ruge, 2015-10-21 The Top 20%: Why
80% of small businesses fail at SALES & MARKETING and how you can succeed is a new book
published by best-selling author and industry veteran Dustin W Ruge. In the book, Dustin covers the
critical aspects as to why 80% of small businesses fail and how to successfully create a sales and
marketing strategy that can help get any small business professional to the top 20% in their
industry. Book Endorsements From Sales Industry Leaders: “Anyone who’s ever wanted to become a



top-notch small business owner can confidently benefit from the down-to-earth knowledge in this
book.” —Michael LeBoeuf, Best-Selling Author of How to Win Customers and Keep Them for Life
“It's amazing to find someone like Dustin, who has such an understanding of professional
advertising.” —Larry Deutsch, Founder and President, Patient Marketing Specialists “Outstanding!
A must-read for anyone who wants a successful career as a business professional.” —Christopher
Levinson, Administrator of Vititoe Law Group/Consumer Advocate “This book is going on my
‘must-read list’ for all my new clients!” —Stephen Fairley, CEO, The Rainmaker Institute

lead generation small business: No B.S. Sales Success Dan S. Kennedy, 2030-01-01 Stop
making excuses and start closing sales—no matter the competition or the economy. Join Dan
Kennedy, Rob Graham, and Andrew Allan in the fully updated fifth edition of the iconic No B.S. Sales
Success. These seasoned experts bring you time-tested strategies and fresh insights to help you
thrive in today’s fast-paced, tech-driven sales environment. Packed with 15 proven strategies, this
book teaches you how to: Turn rejection into opportunity and close more deals with confidence. Use
listening as a powerful tool to influence and connect with prospects. Leverage marketing to attract
high-quality leads, eliminating the need for cold prospecting. Present yourself professionally to
create a lasting impression that earns respect. Build emotional resilience to stay focused and
succeed, no matter the circumstances. With decades of combined experience, Kennedy, Graham, and
Allan offer a no-nonsense approach to achieving true sales success. Whether you’re an experienced
pro or just starting out, this book is packed with actionable advice to help you earn more, close
faster, and position yourself at the top of your sales game. If you're not closing deals, you're wasting
time—grab your copy of No B.S. Sales Success today!

lead generation small business: 5 Lead Generation Strategies For Small Businesses
Princewill Ukpabio, 2024-04-08 5 Lead Generation Strategies for Small Businesses is a
business-focused book that unveils five proven lead generation tactics inspired by the strategies of
industry giants like Rolex, Apple, and Tesla. Authored by Princewill Ukpabio, this comprehensive
guide empowers small business owners to implement these strategies for transformative growth.
With a keen emphasis on the potential for substantial turnaround, this book serves as a compelling
resource for small businesses seeking to elevate their lead generation efforts and achieve
remarkable success.

lead generation small business: Al for Small Business Phil Pallen, 2025-01-14 Artificial
intelligence is rapidly changing the world, and small businesses are no exception. With this essential
guide, small business owners and entrepreneurs will learn how to use this new technology to
automate tasks, save time and money, make better decisions, grow their businesses faster, and stay
ahead of the Al curve.

lead generation small business: Google AdWords For Dummies® Howie Jacobson,
2009-07-23 A completely updated reference to help you get the most value out of your AdWords
campaigns Google AdWords is a unique tool that allows you to set your own budget and create ads
and choose keywords that are specifically related to your business. When your ad appears next to
the search results, people can simply click your ad to learn more about you or make a purchase. This
handy guide walks you through the newest tips, tricks, and techniques for maximizing your AdWords
campaign. Offering valuable advice, this new edition includes case studies from readers who have
shared what they learned from using the techniques revealed in the first edition. A revised and
updated guide that shares invaluable advice for maximizing your AdWords campaign Discusses
changes to the AdWords interface as well as best practices in split testing, opt-in landing page
structure, and ad group structure Reviews new, free tools included in AdWords as well as new and
improved third-party tools Includes an in-depth explanation of Google's free Web site testing and
optimization tool: Website Optimizer Includes a Google AdWords gift card worth $25 (details inside
book) With this handy reference by your side, you will discover the best way to put a Google
AdWords campaign to work for you! Note: CD-ROM/DVD and other supplementary materials are not
included as part of eBook file.

lead generation small business: Profitable Selling for Small Business ,



lead generation small business: Marketing Mastery For Small Business Growth Suresh
Kumar, 2024-12-29 Unlock the Power of Marketing to Transform Your Business! Discover the
secrets to scaling your small business with Marketing Mastery for Small Business Growth. This book
isn’t just about theory—it’s a practical guide to understanding your customers, building a brand, and
driving unstoppable growth. Written by India’s only Grant Cardone Certified Business Coach with 25
years of business experience, this book reveals proven strategies that have empowered countless
businesses to thrive. Whether you're struggling with low sales, stiff competition, or a lack of
direction, this book will show you how marketing is the key to your breakthrough. Your business
deserves to grow—start the journey today!

lead generation small business: Be a Spider, Build a Web : Sticky Content Marketing for
Small Businesses Rachel Klaver, 2022-06-27 BE A SPIDER, BUILD A WEB walks you through how to
build out a sticky content web that attracts, retains, and converts visitors into paying customers.
You'll learn: Why you need a trust bridge How to identify your content anchors How to narrow your
message How to create a content plan Why you need different types of content How to build your
own content web And you'll experience growth, more sales, and success as you learn and apply the
framework to your small business Be a Spider, Build a Web is more than a how-to book. It's a story
of learning through mistakes, finding redemption and using new ways to build a business the best
way - through building a bridge of trust, and a strong and sticky web of content that helps people
come, stay and choose to work with you. If you're a small business owner looking for a content
marketing strategy that aligns with your values, builds your business the way you wanted it and still
find it possible to balance marketing with everything else on your to-do list, this is a book for you.

lead generation small business: Small Business Marketing lan Chaston, 2013-09-02 In this
new edition of Small Business Marketing, Ian Chaston offers an insightful alternative to classicist
and mainstream marketing theories, drawing upon personal experience to demonstrate how a
combination of established theories and empirical evidence is the key to more successful marketing
performance. This book introduces students to all the key aspects of, and theories behind, the small
business marketing process and encourages them to apply their knowledge to best suit different
companies and scenarios. Key Features: - Introduction to classic marketing theory - and its
relevance to SMEs - The role of entrepreneurship - Small firms' reaction and adaptation to the
economic climate - The pros and cons of internet marketing - The introduction of social networking
as a promotional opportunity Small Business Marketing is the perfect companion for any
undergraduate or postgraduate studying small business marketing.

lead generation small business: The Small Business' Guide to Social CRM Craig M. Jamieson,
2014-10-01 If you want to effectively manage and build your customer base to drive your business
forward, this book will provide you with the knowledge and strategies you need for success

lead generation small business: Marketing GPS Navigating to Success for Small
Business Tom Schwing, 2025-03-18 Why should you read Marketing GPS? The answer is simple:
this book is a treasure trove of valuable insights. I know—every author claims that. But the true
value of Marketing GPS isn’t just in the volume of content. It’s in the unique perspective I bring as
someone who has lived and breathed marketing—learning, creating, developing, and delivering
strategies that have driven success for over 500 clients. The value lies in the depth of experience. It
comes from decades of hands-on expertise, forged in the trenches alongside clients, mentors, and
partners—including my employees, whom I view as teammates. I've learned as much from
collaborating with clients through their challenges and triumphs as I have from my formal education
and career. The value lies in the heart behind the work. This book is not just a compilation of lessons
from my education, career, and training. It’s shaped by a lifetime of hardships, opportunities, and
the wisdom gained from every teacher, teammate, and experience that has shaped my positive,
unstoppable, and adaptive approach to life, business, and success. So don’t wait any
longer—whether you’'re holding a physical copy or an eBook, dive in right now. Marketing GPS is
your guide to clarity, focus, and action. You won't regret it. Thomas Schwing Productions 2024. All
Rights Reserved



lead generation small business: Small Business Marketing Strategies All-in-One For
Dummies , 2016-05-23 Transform your small business into a revenue-generating machine with this
step-by-step marketing resource Running a small business is a fun and rewarding experience. It’s
even more fun and rewarding when clients and customers are clamoring to get a hand on your latest
product or service. And effective marketing is the key to making that happen. In Small Business
Marketing Strategies All-in-One For Dummies, small business experts from the United States
Chamber of Commerce walk you through every single step of designing, launching, running,
measuring, and improving your company’s next marketing campaign. But don’t worry—with
Dummies, it’s all about learning made easy. You'll discover techniques that work in any kind of small
business, from full-time trades to brick-and-mortar shops and online side-hustles. Starting at the
beginning of the marketing process, you'll move on to learn how to blend different marketing
methods, such as content, social, search, and traditional, to generate massive customer interest. In
this book, you will: Pour the foundation of your marketing strategy by defining your ideal customers,
sizing up your market, and setting your goals Kick off a successful campaign the right way by
picking the best software, platforms, and techniques to power your marketing Combine content
marketing, social media, and traditional strategies to generate the perfect marketing and advertising
mix Evolve past gut instincts and measure your results with hard data and reliable metrics Moving
beyond individual strategies and techniques, Small Business Marketing Strategies All-in-One For
Dummies shows you how to blend every tool at your disposal into one effective marketing strategy.
It’s a must-read for any small business owner trying to grow their company.

lead generation small business: Business Bloomsbury Publishing, 2011-06-06 An
international bestseller, BUSINESS: The Ultimate Resource is a one-stop reference and interactive
tool covering all aspects of today's world of work. Unique, authoritative, and wide-ranging, it offers
practical and strategic advice for anyone doing business today. Written with a team of world-class
writers and editors, it is an essential desk reference for managers, MBA and business students and
for small business owners worldwide. Fully updated and revised for this new edition, BUSINESS
features: Best Practice: over 170 essays from a stellar cast of business thought leaders including C.
K. Prahalad, Gary Hamel and John Kotter Actionlists: practical solutions to everyday business
challenges Management Library: time-saving digests of more than 100 of the world's best business
books Dictionary: jargon-free definitions of more than 7,000 terms Giants : revised biographies of
many of the world's most influential gurus and pioneers
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but it soon tarnishes to a dull grayish color when exposed to air. Lead has a shiny chrome-silver
luster when it is melted into a liquid

000Lead on[00000000000 | Weblio[JOOO OLead on[00000000CD - (D00 O000COOO000CCOOO000CCOO000
0000000000WeblioO0OOOOO

lead us[000000000 | Weblio[JO00 [lead usOO000000000 - OOOOCCOWeblioOOOOO0O
O00Leader(I00000000000 | WeblioJOOO 00 A line or row of characters used to lead the eye from a
data label to a data point, or from a callout to the appropriate part of an illustration

LEAD TOO0000000000 | WeblioJOOO OLEAD TOODOOOOOOOOCO - 000CDOO0O0OCCOO00OWeblioOOODOOO
000000000 - Weblio[0 04 86[0000C00O000O00000000CCCCCOO00O0000000000CCCC00O0000000000000
000000000000

O000000000000000 - Weblio[O0D 0OOOOOOOCOOCOD ODO0leadd000In the morning I woke up feeling




that my limbs were as heavy as lead[JJJJ000J0leaden - 10000000000 COOOOO

Olead toJ0JJ000000000O0COD - Weblio lead [be appropriate] to the solution of a problem (00000 000
0000000 (0001 - 000 0o000000CCCoO

O001ead-free0000000000 | Weblio[JO00 [lead-free(0000000000 - OOOOWeblioNOOO000
00000000000000000 - WeblioOOOD 0000 00 000000 to lead one to virtue — convert one 00000 - 00000
ad

O0Mlead 00000000000 | WeblioJO Metallic lead has a bluish-white color after being freshly cut,
but it soon tarnishes to a dull grayish color when exposed to air. Lead has a shiny chrome-silver
luster when it is melted into a liquid

O00Lead on[(00000000000 | Weblio[JOOD OLead on[00000000CD - (D00 O000COOO000CCOOO000CCOO000
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