
innovation business models
innovation business models are crucial for companies aiming to thrive in a rapidly changing
marketplace. They encompass the strategies organizations use to generate value, adapt to market
demands, and ensure sustainable growth. As businesses face constant pressure from technological
advancements and evolving consumer expectations, the adoption of innovative business models
becomes essential. This article will explore various types of innovation business models, their
significance, and the tools and strategies for implementing them effectively. We will also examine
real-world examples that illustrate successful innovation in practice.
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Understanding Innovation Business Models
Innovation business models refer to the frameworks that define how an organization creates,
delivers, and captures value. These models are essential for identifying new revenue streams,
optimizing operations, and enhancing customer engagement. They often involve rethinking
traditional approaches to business, leveraging new technologies, and fostering a culture of creativity
and experimentation within the organization.

At the core of innovation business models is the concept of value proposition, which outlines how a
business intends to meet customer needs in unique ways. This can include offering new products,
improving service delivery, or creating entirely new customer experiences. The effectiveness of
these models often hinges on the organization's ability to adapt and respond to market changes
swiftly.

Types of Innovation Business Models
There are several types of innovation business models that organizations can adopt. Each model has
its unique characteristics and applications, depending on the industry and market environment.



Disruptive Innovation Models
Disruptive innovation models are designed to create new markets and value networks, often
displacing established market leaders. Companies that adopt this model typically start by targeting
overlooked segments before gradually moving upmarket.

Freemium Models
The freemium model involves offering basic services for free while charging for premium features.
This model is prevalent in the software industry, where companies attract a large user base and
convert a percentage into paying customers.

Subscription Models
Subscription models provide customers with access to products or services for a recurring fee. This
model has gained popularity across various sectors, including entertainment, software, and food
delivery, due to its ability to generate steady revenue streams.

Platform Models
Platform business models create ecosystems where multiple stakeholders can interact. Companies
like Uber and Airbnb exemplify this model, connecting service providers with consumers while
facilitating transactions.

Importance of Innovation Business Models
Innovation business models are vital for several reasons:

Competitive Advantage: Organizations that innovate their business models can differentiate
themselves from competitors, leading to increased market share.

Adaptability: In a fast-paced market, companies with flexible business models can pivot
quickly in response to emerging trends or disruptions.

Customer Engagement: Innovative models often enhance customer experiences, fostering
loyalty and encouraging referrals.

Revenue Growth: New business models can uncover previously untapped revenue streams,
driving profitability.



Strategies for Implementing Innovation Business
Models
Implementing innovation business models requires a strategic approach involving several key steps:

Market Research: Conduct thorough market analysis to identify gaps and opportunities that1.
your business model can address.

Stakeholder Engagement: Involve key stakeholders, including employees, customers, and2.
partners, in the innovation process to gather diverse perspectives.

Prototyping and Testing: Develop prototypes of the new business model and test them in3.
controlled environments to gather feedback and refine the approach.

Scalability Assessment: Ensure the new model can scale effectively without compromising4.
quality or customer satisfaction.

Continuous Improvement: Establish metrics to monitor performance and encourage5.
ongoing adjustments to the business model based on feedback and market changes.

Real-World Examples of Innovation Business Models
Several companies have successfully implemented innovative business models, leading to significant
growth and market leadership:

Netflix
Initially a DVD rental service, Netflix transformed its business model to a subscription-based
streaming platform. By investing in original content and leveraging data analytics, Netflix has
become a leader in the entertainment industry.

Airbnb
Airbnb disrupted the hospitality industry by creating a platform model that allows homeowners to
rent out their properties. This innovation not only provided affordable lodging options but also
created a new source of income for property owners.

Tesla
Tesla's direct-to-consumer sales model bypassed traditional dealership networks, allowing for a
more streamlined purchasing experience. Coupled with its focus on sustainability and technology,
Tesla has redefined the automotive market.



Challenges in Adopting Innovation Business Models
While innovation business models offer numerous benefits, they also present challenges that
organizations must navigate:

Resistance to Change: Employees may resist new processes or structures, requiring
effective change management strategies.

Resource Allocation: Innovative models often require significant investment in technology
and training, which can strain existing resources.

Market Uncertainty: New business models carry inherent risks, and companies must be
prepared to pivot if initial strategies do not yield the expected results.

Legal and Regulatory Considerations: Businesses must ensure that their innovative
approaches comply with relevant laws and regulations, which can vary significantly by
industry and region.

The Future of Innovation Business Models
The future of innovation business models is poised for further transformation driven by technological
advancements, changing consumer behaviors, and a global emphasis on sustainability. Emerging
trends such as artificial intelligence, blockchain, and the gig economy will shape how businesses
operate and interact with customers. Organizations that stay ahead of these trends and remain agile
in their business model innovations will be best positioned for long-term success.

Moreover, as businesses increasingly prioritize sustainability, models that incorporate
environmental and social governance factors will likely gain traction. Companies that can align their
innovation strategies with these values will not only meet customer expectations but also contribute
positively to society.

Q: What are innovation business models?
A: Innovation business models are frameworks that organizations use to create, deliver, and capture
value in new and effective ways, often involving significant changes to traditional business practices.

Q: Why are innovation business models important?
A: They are important because they provide competitive advantages, enhance adaptability to market
changes, improve customer engagement, and drive new revenue growth.



Q: What are some types of innovation business models?
A: Some types include disruptive innovation models, freemium models, subscription models, and
platform models, each serving different market needs and strategies.

Q: How can a company implement an innovation business
model?
A: Companies can implement these models by conducting market research, engaging stakeholders,
prototyping solutions, assessing scalability, and committing to continuous improvement.

Q: What challenges might a company face when adopting an
innovation business model?
A: Challenges include resistance to change, resource allocation issues, market uncertainty, and
ensuring compliance with legal and regulatory frameworks.

Q: Can you provide an example of a successful innovation
business model?
A: Netflix is a prime example, having successfully transitioned from DVD rentals to a subscription-
based streaming service, revolutionizing the entertainment industry.

Q: What role does technology play in innovation business
models?
A: Technology plays a crucial role by enabling new services, improving operational efficiency, and
facilitating better customer experiences, thereby reshaping business models.

Q: How can businesses ensure their innovation models remain
relevant?
A: Businesses can ensure relevance by staying informed about market trends, continuously
gathering customer feedback, and being willing to pivot their strategies as needed.

Q: What is the future outlook for innovation business models?
A: The future of innovation business models is expected to focus on sustainability, technology
integration, and adaptability to changing consumer behaviors and global challenges.
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  innovation business models: Open Business Models Henry Chesbrough, 2006-12-06 In his
landmark book Open Innovation, Henry Chesbrough demonstrated that because useful knowledge is
no longer concentrated in a few large organizations, business leaders must adopt a new, “open”
model of innovation. Using this model, companies look outside their boundaries for ideas and
intellectual property (IP) they can bring in, as well as license their unutilized home-grown IP to other
organizations. In Open Business Models, Chesbrough takes readers to the next step—explaining how
to make money in an open innovation landscape. He provides a diagnostic instrument enabling you
to assess your company’s current business model, and explains how to overcome common barriers to
creating a more open model. He also offers compelling examples of companies that have developed
such models—including Procter & Gamble, IBM, and Air Products. In addition, Chesbrough
introduces a new set of players—“innovation intermediaries”—who facilitate companies’ access to
external technologies. He explores the impact of stronger IP protection on intermediate markets for
innovation, and profiles firms (such as Intellectual Ventures and Qualcomm) that center their
business model on innovation and IP. This vital resource provides a much-needed road map to
connect innovation with IP management, so companies can create and capture value from ideas and
technologies—wherever in the world they are found.
  innovation business models: Business Model Innovation Nicolai J. Foss, Tina Saebi, 2015
Business model innovation is an important source of competitive advantage and corporate renewal.
An increasing number of companies have to innovate their business models, not just because of
competitive forces but also because of the ongoing change from product-based to service-based
business models. Yet, business model innovation also involves organizational change process that
challenges existing processes, structures and modes of control. This volume features thirteen
chapters written by authorities on business model innovation. The specific angle, and the novel
feature of this book, is to thoroughly examine the organizational dimension of business model
innovation. Drawing on organizational theory and empirical observation, the contributors specifically
highlight organizational design aspects of business model innovation, focusing on how reward
systems, power distributions, routines and standard operating procedures, the allocation of
authority, and other aspects of organizational structure and control should be designed to support
the business model the firm chooses. Also discussed is how existing organizational structures,
capabilities, beliefs, cultures and so on influence the firm's ability to flexibly change to new business
models.
  innovation business models: Business Model Innovation Strategy Raphael Amit, Christoph
Zott, 2020-09-01 The most comprehensive, global guide to business model design and innovation for
academic and business audiences. Business Model Innovation Strategy: Transformational Concepts
and Tools for Entrepreneurial Leaders is centered on a timely, mission-critical strategic issue that
both founders of new firms and senior managers of incumbent firms globally need to address as they
reimagine their firms in the post COVID-19 world. The book, which draws on over 20 years of the
authors collaborative theoretical and rigorous empirical research, has a pragmatic orientation and is
filled with examples and illustrations from around the world. This action-oriented book provides
leaders with a rigorous and detailed guide to the design and implementation of innovative, and
scalable business models for their companies. Faculty and students can use Business Model
Innovation Strategy as a textbook in undergraduate, MBA, and EMBA degree courses as well as in
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executive courses of various designs and lengths. The content of the book has been tested in both
degree and non-degree courses at some of the world's leading business schools and has helped
students and firm leaders to develop ground-breaking business model innovations. This book will
help you: Learn the basics of business model innovation ̄including the latest developments in the
field Learn how business model innovation presents new and profitable business opportunities in
industries that were considered all but immune to attacks from newcomers Learn how to determine
the viability of your current business model Explore new possibilities for value creation by
redesigning your firm's business model Receive practical, step-by-step guidance on how to introduce
business model innovation in your own company Become well-versed in an important area of
business strategy and entrepreneurship Authors Amit and Zott anchored the book on their
pioneering research and extensive scholarly and practitioner-oriented publications on the design,
implementation, and performance implications of innovative business models. They are the most
widely cited researchers in the field of business model innovation, and they teach at the top-ranked
Wharton School of the University of Pennsylvania and the prestigious global business school IESE
with campuses in Barcelona, Madrid, Munich, New York, and São Paulo.
  innovation business models: Business Model Innovation Chander Velu, 2024-05-02 What
strategic challenges are faced by both start-ups and incumbent firms, and what opportunities do
these challenges create for business model innovation? Focusing on the underpinning theory and
concepts of business models, this book identifies new business models capable of creating
sustainable competitive advantage, and guides readers through their implementation. A detailed
introduction outlines current research in business model innovation (including directions for future
research) and global business cases are applied throughout to illustrate key issues. Topics covered
include market creation, leadership, digital technology adoption, small- and medium-sized
enterprises, start-ups, sustainability, socio-economic development and conduct risk. Also discussed
are the principles of the architecting economic systems, the role of government in influencing
business models design, and how organisational structures must adapt in the context of business
model innovation.
  innovation business models: The Business Model Innovation Playbook Gennaro Cuofano,
2019-11-19 Business model innovation is about increasing the success of an organization with
existing products and technologies by crafting a compelling value proposition able to propel a new
business model to scale up customers and create a lasting competitive advantage. And it all starts by
mastering the key customers. - The importance of business model innovation - Business model
innovation enables you to create competitive moats - A multi-faceted concept - Analysts use business
models to produce financial analyses - Academics study business models for the sake of classifying
things - Most people confuse business models for business plans - Startups confuse business models
for monetization strategies - Business model innovation is an experimentation mindset for
entrepreneurs - An entrepreneur is not a scientist - Business model innovation is at the same time a
mindset, a framework and a set of tools for entrepreneurs - Myth one: the best product wins - Myth
two: technology is what gives a competitive advantage - Myth three: business model innovation is
just about how you make money - What kind of questions do you need to ask with business model
innovation? - Paths toward business model innovation - Engineer an innovative business model from
scratch - Find an innovative business model along the way - Use business model innovation as a
survival mechanism - Business model innovation examples - Netflix business model innovation (case
study) - Amazon business model innovation (case study) - Apple business model innovation (case
study) - Google business model innovation (case study) - Facebook business model innovation (case
study) - Is business model innovation for anyone? - Key takeaways
  innovation business models: Eco-Innovation and the Development of Business Models Susana
Garrido Azevedo, Marcus Brandenburg, Helena Carvalho, Virgílio Cruz-Machado, 2014-06-06
Environmental challenges such as pollution, climate change, water and natural resources depletion
and dwindling bio-diversity are true threats to the survival of our civilization, forcing us to learn how
to act now. Fortunately this is exactly what this book does: presenting real life cases, along with



theory, methodologies and tools demonstrating how eco-innovation can support sustainable
economic growth and save our planet for future generations. Following an introduction describing
developments and directions of eco-innovation, Section One discusses Models and Frameworks
Supporting Eco-Innovation, with chapters on search strategy for radical eco-innovation; and
systematic eco-innovation with TRIZ Methodology. Section Two offers surveys and case studies
showing eco-innovation in practice, including a sketch of the eco-innovative landscape in the
Brazilian Cellulose, Paper and Paper Products Industry; efforts to eco-innovate among large Swedish
companies; progress towards joint product-service business models and more. The third section
surveys future directions and emerging trends, among them a new methodology for eco-friendly
construction; the development of lightweight small inter-island ferries in Scandinavia and BioTRIZ: a
win-win methodology for eco-innovation. The book explores eco-innovation as a framework for
supporting the development of new business models which consider the entire business ecosystem,
on the way to a sustainable world. Moreover, it explores the eco-innovation process in cross-national
and cross-sector perspective.
  innovation business models: The Business Model Innovation Process Yariv Taran, Harry Boer,
Christian Nielsen, 2021-11-21 Business Model Innovation Process: Preparation, Organization and
Management examines a range of critical questions that merit thoughtful interdisciplinary
consideration, such as: Why do business models, and their innovation in particular, matter today?
How can the process of business model innovation be understood, organized and managed
adequately under increasingly volatile, uncertain, complex and ambiguous technological, business
and geo-political conditions? What should decision-making and risk-management look like under
these conditions, with managers whose rationality is bounded? The book offers a detailed account of
the relatively unknown process of business model innovation by looking into the intersection of
strategic, operations and innovation management, organizational design, decision-making and
performance management. In doing so, this book addresses fundamental issues, and introduces new
ideas and theoretical perspectives. In envisioning and thinking about various potential scenarios of
business model innovation and understanding how to organize for each of these under different
conditions, the book provides original arguments and suggestions for practitioners. For that
purpose, the book also offers many compelling real-life examples of business models and their
innovation. Combining theory and practice, this book is an essential read for researchers and
academics of business model innovation, as well as strategic management, digital transformation,
innovation management and organizational change. It will also be of direct interest to practitioners
and business leaders seeking new perspectives to increase their competitive advantage.
  innovation business models: Handbook of Business Model Innovation Christian
Müller-Roterberg, 2021
  innovation business models: Social Innovation and New Business Models Laura Michelini,
2012-08-08 Extreme poverty continues to afflict the world, and it requires urgent action. Social
innovation can be the driving force to spark change and to find common ground for shared value
creation, particularly when it is directed at low-income markets. Leading companies have recently
developed innovative forms of social innovation by combining three elements - the concept of shared
value creation, the theory of the fortune at the bottom of the pyramid, and a corporate social
entrepreneurship approach - which they use to enter low-income markets by helping to solve global
challenges while simultaneously generating profits.The book identifies the main forms of social
innovation: social business models, social products and social communication strategies. Further, it
shows how companies can successfully implement social innovation and presents new forms of social
business models that can be used to target low-income markets. Finally, the book presents key
success factors related to the social product innovation process and corresponding communication.
  innovation business models: The Process of Business Model Innovation Georg Stampfl,
2015-12-03 Georg Stampfl explores in detail the nature of business model innovation processes in
established companies from the organizational and the individual perspective. He outlines when and
why the process of business model innovation is started, how the process of business model



innovation unfolds and what contributes to or inhibits success. Moreover, the author investigates
how individuals discover new business models and how innovation teams collaborate in business
model innovation projects. Based on these insights the author provides helpful guidelines on how
companies can tackle the business model innovation challenge.
  innovation business models: Winning Business Models: Case Studies and Frameworks
for Success favour emeli, 2025-01-15 What makes some businesses thrive while others falter? The
answer often lies in their business models. *Winning Business Models* takes you on an educational
journey through the most successful frameworks and strategies that have shaped today’s most iconic
companies. By breaking down the anatomy of effective business models, this book helps you build a
foundation for long-term success. Through detailed case studies, you'll explore how businesses
across industries have created value for their customers, scaled operations, and sustained
profitability. Learn about the different types of business models—product-based, subscription,
freemium, and more—and discover how to choose the one that aligns best with your goals. This book
provides actionable insights on crafting a compelling value proposition, optimizing revenue streams,
and maintaining operational efficiency. You'll also learn about the role of innovation and customer
experience in driving growth, as well as strategies for scaling your business without losing focus.
Perfect for entrepreneurs, business leaders, and strategists, *Winning Business Models* serves as
both a playbook and an inspiration for building businesses that stand the test of time. Whether
you're launching a startup or refining an existing model, this book offers the tools and insights you
need to succeed.
  innovation business models: Business Model Innovation Strategy Raphael Amit, Christoph
Zott, 2020-10-13 The most comprehensive, global guide to business model design and innovation for
academic and business audiences. Business Model Innovation Strategy: Transformational Concepts
and Tools for Entrepreneurial Leaders is centered on a timely, mission-critical strategic issue that
both founders of new firms and senior managers of incumbent firms globally need to address as they
reimagine their firms in the post COVID-19 world. The book, which draws on over 20 years of the
authors collaborative theoretical and rigorous empirical research, has a pragmatic orientation and is
filled with examples and illustrations from around the world. This action-oriented book provides
leaders with a rigorous and detailed guide to the design and implementation of innovative, and
scalable business models for their companies. Faculty and students can use Business Model
Innovation Strategy as a textbook in undergraduate, MBA, and EMBA degree courses as well as in
executive courses of various designs and lengths. The content of the book has been tested in both
degree and non-degree courses at some of the world's leading business schools and has helped
students and firm leaders to develop ground-breaking business model innovations. This book will
help you: Learn the basics of business model innovation ̄including the latest developments in the
field Learn how business model innovation presents new and profitable business opportunities in
industries that were considered all but immune to attacks from newcomers Learn how to determine
the viability of your current business model Explore new possibilities for value creation by
redesigning your firm's business model Receive practical, step-by-step guidance on how to introduce
business model innovation in your own company Become well-versed in an important area of
business strategy and entrepreneurship Authors Amit and Zott anchored the book on their
pioneering research and extensive scholarly and practitioner-oriented publications on the design,
implementation, and performance implications of innovative business models. They are the most
widely cited researchers in the field of business model innovation, and they teach at the top-ranked
Wharton School of the University of Pennsylvania and the prestigious global business school IESE
with campuses in Barcelona, Madrid, Munich, New York, and São Paulo.
  innovation business models: New Global Ict-Based Business Models Peter Lindgren,
2022-09-01 The New Global Business model (NEWGIBM) book describes the background, theory
references, case studies, results and learning imparted by the NEWGIBM project, whichis supported
by ICT, to a research group during the period from 2005-2011. The book is a result of the efforts and
the collaborative work between SMEs, consultancies and researchers across various lines of



business, competences and research domains. The book commences with a theoretical discussion of
the business model and its innovationliterature and explains how this was a collaborative study by
researchers from three Danish Universities. The book continues by describing, analyzing and
showing how NEWGIBM was implemented in SMEs in different industrial companies/networks.
Based on this effort, the researchers try to describe and analyze the current context, experience of
NEWGIBM and finally the emerging scenarios of NEWGIBM.The NEWGIBM book serves as a part of
the final evaluation and documentation of the NEWGIBM project and is supported by results from
the following projects: M-commerce, Global Innovation, Global Ebusiness & M-commerce, The Blue
Ocean project, International Center for Innovation and Women in Business, NEFFICS, which
providedinformation about the innovating business models funded by Ministry of Science and
Innovation Denmark, Ministry of Economics Denmark, EU Social Fund, EU KASK program and EU 7
Framework program Internet of Things. This book adds new knowledge to the global business
models based on ICT.
  innovation business models: Realizing Business Model Innovation Martin Trapp,
2014-02-06 Today’s profound environmental dynamics render it increasingly difficult for firms to
sustain business models with returns above the industry average. Business model innovation aims to
seize a new opportunity by crafting the right new business model. It offers firms a path back to high
returns and profitable growth. However, risk aversion and organizational rigidities may immobilize
established industry players. Martin Trapp employs an explorative multiple-case study covering
large European corporations to identify management practices. These practices support business
unit managers in successfully realizing business model innovation and, together, establish a
deliberate, strategic-level management approach.
  innovation business models: Business Models and Innovative Technologies for SMEs
Ignitia Motjolopane, Ephias Ruhode, Pius Adewale Owolawi, 2023-12-20 Business Models and
Innovative Technologies for SMEs focuses on technologies such as data analytics, artificial
intelligence and data as a service. As these technologies offer new possibilities, small and medium
enterprises (SMEs) often struggle to grasp their full potential within evolving business landscapes.
Five reviews discuss the potential of these technologies to drive SME growth. The book also
highlights the need for a strategic approach to overcoming challenges faced by SMEs to create
innovative business models such as limited resources, infrastructure hurdles, and financial
limitations. The chapters explore diverse facets of business model innovation, covering strategic
models for mobile application development, the critical role of cybersecurity culture, readiness
assessments, digital transformations leveraging artificial intelligence, expert systems' impact on
competitiveness, and the adoption of data as services in SMEs. Each chapter is tailored to provide
actionable insights drawn from theory and, where possible, real-life case studies, addressing
questions related to technological benefits, innovative strategies, and challenges in implementing
digital transformations for SMEs. This book caters to a wide audience of academics, researchers,
policymakers, and business practitioners deeply invested in SME development, offering practical
solutions and theoretical frameworks. The combination of scholarly and practical approaches
towards developing and implementing innovative strategies, makes it a valuable resource for
readers seeking to understand and support SME growth. Readership Academics, Entrepreneurs,
Business consultants in the SME sector.
  innovation business models: Business Model Innovation in the Era of the Internet of
Things Jan F. Tesch, 2019-01-09 This book outlines an integrative framework for business-model
innovation in the paradigm of the Internet of Things. It elaborates several tools and methodologies
for the quantitative, qualitative, analytical and effectual evaluation, and analyzes their applicability
and efficiency for several phases of the business-model innovation process. As such, it provides
guidance to managers, decision-makers and entrepreneurs on how to systematically employ the
business-model concept with the aim of achieving sustainable competitive advantages. For
researchers the book introduces cases and examples for successful business-model innovation and
presents an integrated approach to the methods and tools applied.



  innovation business models: Business Models ,
  innovation business models: Reinventing Business Models Henk Volberda, Frans van den
Bosch, Kevin Heij, 2017-11-11 Although research on business model innovation is flourishing
internationally, many important questions on the 'how', 'what', and 'when' of this process remain
largely unanswered, particularly in regard to the role of top management. This book answers some
of those pressing questions by taking a deliberately managerial perspective. Based on new and
original findings derived from a survey among firms from various industries, and several case
studies (including DSM, NXP Semiconductors, Randstad, and TomTom), the authors provide new
insights into how and when managers can change a firm's business model. They turn their attention
particularly to one key question: is it better to replicate existing models or develop new ones?
Business model renewal is regarded as being especially vital in highly competitive environments.
Nonetheless, whatever the environment, high levels of both replication and renewal will be key for a
firm to succeed. The book looks at four levers that can be used by managers to innovate their
business model: management itself, organizational structure, technology, and co-creation with
external parties. It discusses the individual effects of these levers on business model replication and
renewal. It also analyses specific combinations that strengthen business model innovation, including
those which are technology oriented, internally oriented, externally oriented, and those which
combine all of the levers in an integrated way.
  innovation business models: Reinventing Business Models Henk Wijtze Volberda, Frans A.
J. Van Den Bosch, Kevin Heij, 2018 Re-inventing Business Models concentrates on the how and when
of business model innovation. It provides managers with menus to outperform competitors and helps
them choose between improving the existing business model and radically renewing it. The
conclusions are supported by the authors' own research and case studies.
  innovation business models: Business Models Iwona Otola, Marlena Grabowska, 2020-07-09
Since the beginning of time, running a business has involved using logic by which the business
operates. This logic is called the business model in management science, which increasingly is
focusing on issues surrounding business models. Research trends related to business models include
value creation, value chain operationalization, and social and ecological aspects, as well as
innovation and digital transformation. Business Models: Innovation, Digital Transformation, and
Analytics examines how innovation, digital transformation, and the composition of value affect the
existence and development of business models. The book starts by addressing the conceptual
development of business models and by discussing the essence of innovation in those models.
Chapters in the book investigate how: Business models can analyze digital transformation scenarios
Individual business model elements effect selected performance measures as well as how the
elements are significant for the enterprise value composition The environment effects the
profitability of the high-growth enterprise business models Employer branding business models are
perceived by the generation Z workforce To implement responsible business models in the
enterprise Cyber risk is captured in business models Decision algorithms are important to business
analytics This book is a compendium of knowledge about the use of business models in the context of
innovative activities, digital transformation, and value composition. It attempts to combine the
theory and practice and offers a look at business models currently used in companies, especially
high-growth enterprises, in various countries of the world and indicates the prospects for their
development.
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