
how to make it in music business
how to make it in music business is a question that countless aspiring artists and industry
professionals ask themselves as they navigate the complex landscape of the music industry.
Achieving success in this field requires a combination of talent, strategy, networking, and an
understanding of the business side of music. This article will delve into the essential steps and
strategies to thrive in the music business, including building a strong brand, leveraging social media,
understanding contracts, and navigating the digital landscape. Additionally, we will explore the
importance of networking and continuous learning in establishing a sustainable career in music.

Understanding the Music Industry Landscape

Building Your Brand as an Artist

Leveraging Social Media and Online Platforms

Navigating Music Contracts and Agreements

Networking and Building Relationships

Continuous Learning and Adaptation

Conclusion

Understanding the Music Industry Landscape

To successfully navigate how to make it in music business, it is vital to have a clear understanding of
the industry landscape. The music business is multifaceted, comprising various sectors such as
recording, publishing, live performances, and management. Each of these sectors has its intricacies
and demands a strategic approach. Understanding the roles of different players, including record
labels, producers, managers, and promoters, can help aspiring artists and professionals position
themselves effectively.

The Different Sectors of the Music Industry

Each sector of the music industry serves a unique purpose and requires specific knowledge and skills.
The key sectors include:

Recording Industry: This sector focuses on the production and distribution of music
recordings. Understanding how to work with record labels and producers is essential.



Publishing: Music publishing involves the management of song rights and royalties.
Knowledge of copyright laws and licensing is crucial.

Live Performance: This includes concerts, festivals, and tours. Building a strong live
performance presence can significantly boost an artist's visibility.

Management: Artist management focuses on guiding an artist's career. Managers play a key
role in negotiations and career strategy.

A comprehensive understanding of these sectors will equip you with the tools to navigate
opportunities and challenges effectively. Analyzing trends and changes in the industry can also
provide insight into potential career paths.

Building Your Brand as an Artist

In the music business, branding is crucial. How to make it in music business often hinges on how well
you can establish a unique identity that resonates with your target audience. Your brand should
reflect your musical style, values, and personality.

Defining Your Brand Identity

Your brand identity includes your music, visuals, and overall message. Consider the following steps to
define your brand:

Identify Your Unique Sound: Determine what makes your music different from others. This
could be a specific genre, lyrical themes, or production style.

Create Visual Elements: Develop a cohesive visual style that complements your music. This
includes your logo, album artwork, and social media aesthetics.

Craft Your Story: Authenticity resonates with audiences. Share your journey, influences, and
motivations to create a deeper connection with fans.

Once you have established your brand, it is essential to maintain consistency across all platforms,
ensuring that your audience recognizes you regardless of where they encounter your music.

Leveraging Social Media and Online Platforms

In today's digital age, understanding how to make it in music business without leveraging social



media is nearly impossible. Social media platforms provide artists with a direct line to their fans and a
way to promote their music effectively.

Utilizing Social Media Effectively

To maximize your social media presence, consider the following strategies:

Engage with Your Audience: Regularly interact with fans through comments, messages, and
live sessions. Building a community is essential for long-term success.

Share Quality Content: Post a mix of promotional content, behind-the-scenes looks, and
personal insights to keep your audience engaged.

Use Video Platforms: Consider platforms like YouTube and TikTok to showcase your music
and connect with a broader audience.

Social media is also an invaluable tool for marketing your music releases and upcoming shows,
allowing you to reach audiences that traditional media might overlook.

Navigating Music Contracts and Agreements

Understanding contracts is a critical aspect of how to make it in music business. Artists often enter
into various agreements, including record deals, publishing contracts, and licensing agreements.
Familiarity with the key components of these contracts can protect your interests and ensure you
receive fair compensation.

Key Components of Music Contracts

Here are essential elements to look for in music contracts:

Royalties: Understand how royalties are calculated and distributed. Be aware of percentages
and any potential deductions.

Rights: Know what rights you are granting to the label or publisher. Ensure you retain
ownership of your work when possible.

Duration: Pay attention to the length of the contract and any options for renewal or
termination.



Seeking legal advice when entering into contracts is highly recommended to avoid pitfalls and ensure
you are making informed decisions regarding your career.

Networking and Building Relationships

Networking is a vital component of how to make it in music business. Building relationships with
industry professionals, fellow artists, and fans can open doors to opportunities that may not be
accessible otherwise.

Strategies for Effective Networking

To effectively network in the music industry, consider the following approaches:

Attend Industry Events: Participate in concerts, music festivals, and industry conferences to
meet key players in the field.

Join Music Associations: Becoming a member of music organizations can provide access to
resources and networking opportunities.

Collaborate with Other Artists: Working with other musicians can expand your reach and
introduce you to their fan base.

Building a strong network can lead to collaborations, performance opportunities, and valuable
mentorship. Always approach networking with authenticity and a willingness to provide value to
others.

Continuous Learning and Adaptation

In a rapidly evolving industry, continuous learning is a key factor in how to make it in music business.
Staying updated on trends, technology, and market shifts is essential for long-term success.

Ways to Stay Informed

To keep your skills and knowledge current, consider these methods:

Take Online Courses: Explore platforms that offer courses on music production, marketing,
and business management.



Read Industry Publications: Subscribe to magazines, blogs, and newsletters focused on the
music industry.

Engage with Industry Experts: Follow and learn from industry leaders on social media and
through their content.

Adapting to changes not only enhances your skills but also demonstrates to industry professionals
that you are committed to your career.

Conclusion

Understanding how to make it in music business involves a comprehensive approach that includes
branding, social media utilization, contract navigation, networking, and continuous learning. By
employing strategies that encompass these areas, aspiring artists and professionals can position
themselves for success in a competitive environment. The music industry is dynamic, and those who
are adaptable and proactive in their approach will likely find the most rewarding opportunities.

Q: What are the first steps to take in the music business?
A: The first steps include defining your musical identity, creating quality music, and developing a
strong online presence through social media and music platforms.

Q: How important is social media for musicians?
A: Social media is crucial as it helps musicians connect directly with their audience, promote their
music, and build a personal brand.

Q: What should I know before signing a record deal?
A: Understand the terms regarding royalties, rights, and contract duration. It’s wise to seek legal
advice to protect your interests.

Q: How can I build a fanbase as an emerging artist?
A: Engage with your audience on social media, perform live, collaborate with other artists, and
consistently release quality music to attract fans.

Q: What role does networking play in the music industry?
A: Networking is essential for creating opportunities, collaborating with others, and gaining insights



from industry professionals.

Q: How can I stay updated on music industry trends?
A: Follow industry news through publications, attend conferences, and take online courses to keep
your skills and knowledge current.

Q: Is it necessary to hire a manager?
A: While not necessary for all artists, a manager can help navigate the business side of your career,
allowing you to focus more on creating music.

Q: What are the benefits of collaborating with other artists?
A: Collaborating can expand your audience, introduce you to new creative ideas, and enhance your
credibility within the industry.

Q: How can I ensure my music is legally protected?
A: Register your music with the appropriate copyright office and consider working with a music lawyer
to navigate licensing and rights management.

Q: What skills should I develop to succeed in the music
business?
A: Focus on skills such as music production, marketing, contract negotiation, and networking to
enhance your career prospects in the music industry.
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  how to make it in music business: How To Make it in the Music Business Siân Pattenden,
2012-05-31 Thousands of people want to break into the exciting, glamorous and hard-working music
industry, but don't know how to go about it. How to Make it in the Music Business is a genuine
insider's guide for anybody who wants to become a rock star, journalist, publicist, band manager, DJ,
A&R person, songwriter or even a digital whiz kid. Fully updated with new information on the
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impact of new technology and digital music, this indispensable guide is a must for all budding music
biz types.
  how to make it in music business: How to Make It in the Music Business Ron Knight,
2012-10-29 How to Make It in the Music Business - The Real Way – In this book the Author Ron
Knight shares with readers the ins and outs of the Music Business. He hopes that his experiences
over the past 4 decades as a successful international entertainer can help newcomers in the industry
to understand how to deal with the Business of Music. Through this book Ron Knight shares his story
and experiences in the Music Business; the live gigs, working solo or with a band, touring and
traveling, the television shows, and much, much more............he explains both the good and the bad
and he holds back nothing about the dirty side that this business brings. It is this true story told with
heart and passion for music that enables Ron to shares with you his know-how of dealing with this
industry we call the Music Business.
  how to make it in music business: How To Make It in the New Music Business: Practical Tips
on Building a Loyal Following and Making a Living as a Musician (Second Edition) Ari Herstand,
2019-11-05 Hailed as an “indispensable” guide (Forbes), How to Make It in the New Music Business
returns in this extensively revised and expanded edition. When How to Make It in the New Music
Business hit shelves in 2016, it instantly became the go-to resource for musicians eager to make a
living in a turbulent industry. Widely adopted by music schools everywhere and considered “the best
how- to book of its kind” (Music Connection), it inspired thousands to stop waiting around for that
“big break.” Now trusted as the leading expert for “do it yourself” artists, Ari Herstand returns with
this second edition, maintaining that a stable career can be built by taking advantage of the many
tools at our fi ngertips: conquering social media, mastering the art of merchandising, embracing
authentic fan connection, and simply learning how to persevere. Comprehensively updated to
include the latest online trends and developments, it offers inspiring success stories across media
such as Spotify and Instagram. The result is a must- have for anyone hoping to navigate the
increasingly complex yet advantageous landscape that is the modern music industry.
  how to make it in music business: How to Make it in the New Music Business Robert Wolff,
2004 In How to Make it in the New Music Business, author Robert Wolff welcomes you to today's
new high-tech digital universe by taking you to school. In 13 lessons, Wolff teaches you why you no
longer have to play by old music business rules. Offering information, inspiration, and advice, Wolff
and his famous friends show you how to take complete control over your music, your product, and
your dream Book jacket.
  how to make it in music business: How To Make It in the New Music Business: Practical Tips
on Building a Loyal Following and Making a Living as a Musician (Third) Ari Herstand, 2023-01-17
Now Magazine: “Top 5 Music Business Books” Hailed as an “indispensable” guide (Forbes), How to
Make It in the New Music Business returns in a significantly revised and expanded third edition.
How to Make It in the New Music Business, since its first publication in 2016, has become the go-to
resource for musicians eager to make a living in a turbulent industry. Widely adopted by ambitious
individuals and music schools across the world and considered “the best how-to book of its kind”
(Music Connection), this essential work has inspired tens of thousands of aspiring artists to stop
waiting around for that “big break” and take matters into their own hands. In this highly anticipated
new edition, Ari Herstand reveals how to build a profitable career with the many tools at our
fingertips in the post-COVID era and beyond, from conquering social media and mastering the
digital landscape to embracing authentic fan connection and simply learning how to persevere. This
edition breaks down these phenomena and more, resulting in a timeless must-have for anyone
hoping to navigate the increasingly complex yet advantageous landscape that is the modern music
business.
  how to make it in music business: Music Business Skills For Musicians: Make Money
from Music, Discover The Music Industry and Explode Your Music Career! Tommy Swindali,
2020-08-27 If Your In The Music Business, Read This Today you need to view yourself through the
new rules of the music industry. Those who play by them will succeed. Gone are the old days where



you would hope to get signed and then become a star (i.e. everything would be done for you). Do you
wonder why other artists are getting breaks and you are not? Making it in the music industry isn't
about catching that big break anymore. Getting your career off the ground can be a long and scary
task. In this cutting-edge book Tommy Swindali maps out everything you need to know and provides
you with the tools necessary to get to where you want to be. The tools are yours to use, but only if
you want it bad enough. Find out why you should run your music career like a business. Then allow
me to simplify that process and walk you through all the steps that the professionals take. You don't
want to be another tired and broke artist forced to get a job you hate. Do yourself a favor. Whether
you are an active or aspiring musician, or an aspiring music manager or agent - this book is perfect
for you. In this book you will discover: What to Look for When Making a Deal Understand The
Importance of Streaming and Subscription Discover The New Rules of The Music Industry with 360
Degree Deals Connect With The Right People Who Will Help You to The Next Level Multiply Your
Income Forever With Music Licensing How to Get Signed and Have A&Rs Chasing You The Secrets
to Using Funding Develop Your Brand and Make a Good First Impression Monetizing Your Music
And Much, Much More So if you want to go somewhere big with your music and/or learn the music
business Click Add To Cart
  how to make it in music business: Music Business Skills for Musicians: Make Money from
Music, Discover the Music Industry and Explode Your Music Career! Tommy Swindali, 2019-03-23 If
Your In The Music Business, Read On Today you need to view yourself through the new rules of the
music industry. Those who play by them will succeed. Gone are the old days where you would hope
to get signed and then become a star (i.e. everything would be done for you). Do you wonder why
other artists are getting breaks and you are not? Making it in the music industry isn't about catching
that big break anymore. Getting your career off the ground can be a long and scary task. In this
cutting-edge book Tommy Swindali maps out everything you need to know and provides you with the
tools necessary to get to where you want to be. The tools are yours to use, but only if you want it bad
enough. Find out why you should run your music career like a business. Then allow me to simplify
that process and walk you through all the steps that the professionals take. You don't want to be
another tired and broke artist forced to get a job you hate. Do yourself a favor, whether you are an
active or aspiring musician, or an aspiring music manager or agent - this book is perfect for you. In
This Book You Will Discover: What to Look for When Making a Deal Understand The Importance of
Streaming and Subscription Discover The New Rules of The Music Industry with 360 Degree Deals
Connect With The Right People Who Will Help You to The Next Level Multiply Your Income Forever
With Music Licensing How to Get Signed and Have A&Rs Chasing You The Secrets to Using Funding
Develop Your Brand and Make a Good First Impression Monetizing Your Music And Much, Much
More So if you want to go somewhere big with your music and/or learn the music business, Click
Add To Cart
  how to make it in music business: The Music Business Ty Cohen, 2006-02 This Book Makes
it Easy for Almost Anyone to Generate Over $500,000.00 or More a Year as An Independent Artist in
The Music Industry! Get the Insiders Secrets on How To Successfully: . Negotiate TOP DOLLAR
when booking shows . Promote yourself PROFESSIONALLY . Develop the TOOLS YOU NEED to
make a name for yourself . BREAK OUT of the gig to gig existence . Have clubs LINING UP to book
YOU! . EARN MORE MONEY from the gigs you are already working . ALWAYS have a venue to play .
Organize a HIGH PAYING TOUR . Work the media for MAXIMUM EXPOSURE . Negotiate for FREE
advertising . Sell your CDs WITHOUT A RECORD LABEL . GRAB THE ATTENTION of the 'big guys' .
SUCCESSFULLY promote yourself to the 'hidden markets' . MAKE YOURSELF RICH AND FAMOUS
If you're seriously ready to kick start your career, this is the book you need, It's everything you need
to make it to the top, except the talent!
  how to make it in music business: Understanding the Music Business: By Taking the Mystery
Out of the Music ,
  how to make it in music business: How To Make It in the New Music Business: Practical Tips
on Building a Loyal Following and Making a Living as a Musician Ari Herstand, 2016-12-20 Ari is at



the front of the front. He gets it. I've read a hundred how-to-make-it-in-the-music-biz books, and this
one is today's definitive, comprehensive manual. —Jack Conte, 150+ million YouTube views,
Pomplamoose, CEO of Patreon Forget everything you think you know about the odds of “making it”
in the music industry. Today, odds mean nothing and success is not about lucky breaks. It’s about
conquering social media, mastering the art of merchandising and simply working harder and being
smarter than everyone else. We are living in the midst of an industry renaissance, one that has left
the record companies desperately struggling to maintain their prominence, as a subculture of
dedicated, DIY (do-it-yourself) musicians have taken over. These days talent is a given and success
has to be earned. In 2008, Ari Herstand boldly turned in his green Starbucks apron to his manager,
determined to make a living off his craft as a singer/songwriter. Almost a decade later, he has
become a founding member of the new DIY movement and a self-sustaining musician, all without the
help of a major label. Now, drawing from years of experience, Herstand has written the definitive
guide for other like-minded artists, the ones who want to forge their own path and not follow the
traditional markers of success, like record sales, hits on the radio or the amount of your label
advance. Incredibly comprehensive and brutally honest throughout, How to Make It in the New
Music Business covers every facet of the new business, including how to: Build a grass-roots fan
base—and understand the modern fan Book a profitable tour, and tips for playing live, such as
opening vs. headlining etiquette, and putting on a memorable show Become popular on YouTube,
Spotify and SoundCloud Get songs placed in film and television Earn royalties you didn’t know
existed and reach your crowdfunding goals Musicians will not only be introduced to all the tools
available today but will be shown how to effectively leverage them to actually make money. More
important, they will develop the mindset to be aware of new advancements both online and in the
real world and always stay in tune with a constantly evolving landscape. There has never been a
better time to be an independent musician. Today, fans can communicate with their idols by simply
picking up their phones, artists are able to produce studio-worthy content from their basement and
albums are funded not by record men but by generous, engaged supporters. As result, How to Make
It in the New Music Business is a must-have guide for anyone hoping to navigate the increasingly
complex yet advantageous landscape that is the modern music industry.
  how to make it in music business: How to Make It in the New Music Business Robert Wolff,
2010-12-08 How to Make It in the New Music Business leads both novice and professional musicians
into today's digital world, helping them to take complete control over all aspects of their music, from
writing and performing to recording and selling. Motivating readers to live their dreams, author
Robert Wolff shows how anyone can set up and run their own music business and become a highly
successful businessman or businesswoman; record major label quality music in their home, aided by
tips from music professionals; broadcast that music over their own web site and radio station to a
potential audience of over 500 million people via the world wide web; and do it without a major
record label's support. Divided into lessons, the book focuses on such key areas of interest as: *
Lesson One: Old School vs. New Reality: The Digital Revolution Levels the Playing Field * Lesson
Two: Radio & Records: Learning How to Play the Game * Lesson Three: The Illusion of Needing a
Record Deal: Courtney Love's Real World Wake-Up Call * Lesson Four: A View from Both Sides of
the Fence: Steve Lukather on What's Right & What's Wrong with the Music Business * Lesson Five:
Building Your A Team: Who You Need and Who You Don't * Lesson Six: It's All about the Song:
Advice & Inspiration from Diane Warren * Lesson Seven: Developing Your Sound: Advice from Bob
Bradshaw * Lesson Eight: Finding the Best Recording & Creating Platform for You: Using What the
Pros Use * Lesson Nine: Mixing Your Music: Advice from Bob Clearmountain * Lesson Ten:
Mastering Your Music: Advice from Bob Ludwig * Lesson Eleven: Launching the Business of You,
Inc; Powerful Business Strategies That You Too Can Use * Lesson Twelve: Real World New Music
Boot Camp: What You Need to Know About Copyrights, Music Publishing, & Licensing * Lesson
Thirteen: Premiering Your Music to Listeners All Over the World: Three Steps to Broadcasting &
Selling Your Music to a Global Audience The book also includes interviews with some major names
in the music business, including Grammy-winning guitarist and composer Steve Lukather,



Grammy-winning songwriter Diane Warren, guitar/sound system designer Bob Bradshaw, legendary
engineer/producer/record mixer Bob Clearmountain, and sound mixer/masterer Bob Ludwig. How to
Make It in the New Music Business is the any person's how-to, offering step-by-step advice to
making it in the music business in one's own way, on own's own terms.
  how to make it in music business: Music Business Handbook and Career Guide David
Baskerville, Tim Baskerville, Serona Elton, 2022-11-16 The Thirteenth Edition of this powerhouse
best-selling text maintains its tradition as the most comprehensive, up-to-date guide to the music
industry in all of its diversity. Readers new to the music business and seasoned professionals alike
will find David Baskerville, Tim Baskerville, and Serona Elton′s handbook the go-to source,
regardless of their specialty within the music field. Music Business Handbook and Career Guide is
ideal for introductory courses such as Introduction to the Music Business, Music and Media, and
other survey courses as well as more specialized courses such as the Record Industry, Music
Careers, Artist Management, and more. The fully updated Thirteenth Edition includes a
comprehensive discussion of the streaming revolution, where this predominant form of music
consumption stands today and is heading in the future. Rapid changes in music licensingare
addressed and how they impact creators, musical work performance licensing, compulsory and
negotiated mechanicals, and sound recording licenses. The new edition also analyzes the changing
picture of music video and shows how music video has been upended by on-demand streaming.
Lastly, there is all-new coverage of COVID-19and how the concert industry has been impacted as
well as digital advances that have been made.
  how to make it in music business: Understanding the Music Business Dick Weissman,
2017-05-12 In today’s fast-moving music industry, what does it take to build a life-long career? Now
more than ever, all those working in music need to be aware of many aspects of the business, and
take control of their own careers. Understanding the Music Business offers students a concise yet
comprehensive overview of the rapidly evolving music industry, rooted in real-world experiences.
Anchored by a wealth of career profiles and case studies, this second edition has been updated
throughout to include the most important contemporary developments, including the advent of
streaming and the shift to a DIY paradigm. A new Both Sides Now feature helps readers understand
differing opinions on key issues. Highly readable, Understanding the Music Business is the perfect
introduction for anyone seeking to understand how musical talents connect to making a living.
  how to make it in music business: How to Get Somewhere in the Music Business Mary
Dawson, 2007
  how to make it in music business: Music Business For Dummies Loren Weisman, 2015-06-29
Start your music career off right with this fun guide to the music industry Music Business For
Dummies explains the ins and outs of the music industry for artists and business people just starting
out. You'll learn how file-sharing, streaming, and iTunes have transformed the industry, and how to
navigate your way through the new distribution models to capitalize on your work. It all begins with
the right team, and this practical guide explains who you need to have on your side as you begin to
grow and get more exposure. Coverage includes rehearsing, performing, recording, publishing,
copyrights, royalties, and much more, giving you the information you need to start your career off
smart. Music industry success has never been easy to achieve, and recent transformations and
disruptions to the business side have made the whole idea even more daunting than before. This
guide gives you a roadmap around the landmines, and provides expert advice for starting out on the
right foot. Find the right players, agents, and business managers Make more money from your work
with smart distribution Build your brand and get people talking about you Get gigs, go on tour, and
keep on growing If music is your calling, you need to plan your career in a way that sets you up for
success from the very beginning. Put the right people in place, get the most out of your investments,
and learn how to work the crowd both virtually and in person. Music Business For Dummies is your
companion on your journey to the music career you want.
  how to make it in music business: Artist Management for the Music Business Paul Allen,
2014-07-17 With the evolution of the music business and the shifting influence of large record labels,



the artist manager is now – more than ever – at the center of an artist’s career. Artist managers are
tasked with keeping abreast of the music industry and supporting the artists under their
management while simultaneously managing their own careers. Including key industry insights,
exclusive planning guidance, management tools, and strategies for a successful career, Artist
Management for the Music Business has the tools to support any new or experienced artist manager.
Through its analysis of over a dozen case studies, lessons, and contract examples, author Paul Allen
provides a focused look at managing artists’ careers. This follow-up to the best-selling second edition
features a new chapter on entrepreneurship including detailed information on how to run an artist
management enterprise as a business and includes coverage of anticipating risks, reacting to
challenges, and basic money management. The chapter also contains additional sections on the
effective use of social media, the Web, and handling online promotion. For additional resources, visit
the book’s website at www.artistmanagementonline.com.
  how to make it in music business: How to Make it in the Music Business Siân Pattenden,
2000
  how to make it in music business: How to Succeed in the Music Business John
Underwood, 2009-10-28 How To Succeed In The Music Business is the best selling classic guide for
songwriters and performers. Since it was first published in 1978 it has been regularly updated and
this latest edition includes up-to-the-minute information on electronic media and new technology in
music. Whether you're an established musician or just starting out, sooner or later you'll have to
make some vital decisions. This new edition of the 'bible' of the music business gives you all the
advice you'll need.
  how to make it in music business: Designing the Music Business Guy Morrow, 2020-06-10
This book addresses the neglect of visual creativities and content, and how these are commercialised
in the music industries. While musical and visual creativities drive growth, there is a lack of
literature relating to the visual side of the music business, which is significant given that the
production of meaning and value within this business occurs across a number of textual sites.
Popular music is a multimedia, discursive, fluid, and expansive cultural form that, in addition to the
music itself, includes album covers; gig and tour posters; music videos; set, stage, and lighting
designs; live concert footage; websites; virtual reality/augmented reality technologies; merchandise
designs; and other forms of visual content. As a result, it has become impossible to understand the
meaning and value of music without considering its relation to these visual components and to the
interrelationships between them. Using design culture theory, participant observation, interviews,
case studies, and a visual methodology to explore the topic, this research-based book is a valuable
study aid for undergraduate and postgraduate students of subjects including the music business,
design, arts management, creative and cultural industries studies, business and management
studies, and media and communications.
  how to make it in music business: Music Business Careers Cheryl Carr, 2019-03-13 The
music industry offers the opportunity to pursue a career as either a creative (artist, producer,
songwriter, etc.) or as a music business logician (artist manager, agent, entertainment attorney,
venue manager, etc.). Though both vocational paths are integral to the industry’s success, the work
of calling songs into existence or entertaining an audience differs from the administrative aspects of
the business, such as operating an entertainment company. And while the daily activities of creatives
may differ from those of the music business logician, the music industry careerist may sense a call to
Career Duality, to work on both sides of the industry as a Career Dualist, a concept this book
introduces, defines, and explores in the context of the music industry. This new volume speaks to the
dilemma experienced by those struggling with career decisions involving whether to work in the
industry using their analytical abilities, or to work as a creative, or to do both. The potential financial
challenges encountered in working in the industry as an emerging artist may necessitate
maintaining a second and simultaneous occupation (possibly outside the industry) that offers
economic survival. However, this is not Career Duality. Likewise, attending to the business affairs
that impact all creatives is not Career Duality. Rather, Career Duality involves the deliberate pursuit



of a dual career as both a music industry creative and music business logician, which is stimulated
by the drive to express dual proclivities that are simultaneously artistic and analytical. By offering a
Career Duality model and other constructs, examining research on careers, calling, authenticity and
related concepts, and providing profiles of music industry dualists, this book takes readers on a
journey of self-exploration and offers insights and recommendations for charting an authentic career
path. This is a practical examination for not only music industry professionals and the entertainment
industry, but for individuals interested in expressing both the analytical and artistic self in the
context of career.
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Materials studio2020许可证服务器启动失败,该怎么办? - 知乎 遇到了一模一样的问题，查看的小木虫，解决了：关了防火墙，然后把lilicenses里
的backup 文件夹删掉。这个文件就在安装文件里面，可以用 everything软件 直接找到。然后管理员运行
“Fake it till you make it！”怎么理解？ - 知乎 请问对“Fake it till you make it！”怎么理解？如果我们这样做有什么好处和坏处？
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“Fake it till you make it！”怎么理解？ - 知乎 请问对“Fake it till you make it！”怎么理解？如果我们这样做有什么好处和坏处？
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的backup 文件夹删掉。这个文件就在安装文件里面，可以用 everything软件 直接找到。然后管理员运行
“Fake it till you make it！”怎么理解？ - 知乎 请问对“Fake it till you make it！”怎么理解？如果我们这样做有什么好处和坏处？
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