
how to advertise my business in google

how to advertise my business in google is a crucial question for many
business owners looking to expand their reach and attract new customers.
Google offers a variety of advertising options tailored to different business
needs, making it essential to understand how to effectively leverage these
tools. In this article, we will explore the various methods available for
advertising on Google, including Google Ads, local SEO strategies, and
optimizing your Google My Business profile. By the end, you will have a
comprehensive understanding of how to navigate Google’s advertising landscape
to maximize your business's visibility and growth.
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Understanding Google Ads

Google Ads is the primary platform for advertising on Google, allowing
businesses to create and display ads across Google's vast network.
Understanding how Google Ads works is fundamental to effectively promoting
your business. The platform operates on a pay-per-click (PPC) basis, meaning
you only pay when someone clicks on your ad. This model can provide a
significant return on investment when executed correctly.

Google Ads allows for various ad formats, including text ads, display ads,
video ads, and shopping ads. Each format serves different purposes and can be
targeted to specific audiences based on demographics, interests, and online
behavior. Familiarizing yourself with these formats is essential for
selecting the right type of advertisement for your business objectives.

Setting Up Your Google Ads Account

To start advertising on Google, you first need to set up a Google Ads
account. The process is straightforward but requires careful attention to
detail to ensure your campaigns are effective from the outset.

Step-by-Step Account Creation

Visit the Google Ads website and click on "Start Now."1.



Sign in with your Google account or create a new one.2.

Follow the prompts to select your advertising goals, which may include3.
generating leads, driving website traffic, or increasing sales.

Set up your first campaign by choosing a campaign type and targeting4.
options.

Add billing information to activate your account.5.

After creating your account, it’s essential to familiarize yourself with the
dashboard, which provides insights into your campaigns' performance. The
dashboard allows you to monitor key metrics, such as clicks, impressions, and
conversion rates.

Types of Google Ads

Understanding the different types of Google Ads available can help you choose
the best options for your business. Each type of ad serves unique purposes
and can reach customers at various stages of the buying journey.

Text Ads

Text ads are the most common format and appear on Google search results
pages. These ads typically consist of a headline, description, and a display
URL. They are effective for reaching users actively searching for specific
products or services.

Display Ads

Display ads appear on websites within the Google Display Network. These ads
can include images, animations, and videos, which can help capture user
attention. Display advertising is useful for building brand awareness and
retargeting previous website visitors.

Video Ads

Video ads can be placed on YouTube and other video partner sites. They can be
skippable or non-skippable and are excellent for engaging audiences with
compelling visual content.

Shopping Ads

Shopping ads showcase your products directly in the search results, including
product images, prices, and your business name. These ads are particularly
useful for e-commerce businesses wanting to promote specific products.



Optimizing Google Ads Campaigns

Once your campaigns are running, optimizing them is crucial to ensure they
achieve maximum effectiveness. Regularly reviewing and adjusting your
campaigns can lead to better results and lower costs.

Keyword Research

Keyword research is the foundation of a successful Google Ads campaign. Use
tools like Google Keyword Planner to identify relevant keywords for your
business. Focus on a mix of short-tail and long-tail keywords to capture a
wider audience.

Ad Copy and Design

Your ad copy and design play a significant role in attracting clicks. Ensure
that your headlines are compelling and your descriptions clearly convey the
value proposition. A/B testing different versions of your ads can help you
determine what works best.

Bid Strategy and Budget Management

Selecting the right bid strategy is crucial. You can opt for manual bidding
or automated bidding strategies, depending on your goals. Regularly review
your budget and adjust as necessary to ensure you are investing effectively.

Local SEO and Google My Business

In addition to Google Ads, optimizing your local SEO is vital for attracting
customers in your area. Creating and managing a Google My Business (GMB)
listing is a key component of this strategy.

Setting Up Google My Business

Google My Business allows you to manage how your business appears on Google
Search and Maps. To set up your GMB profile:

Visit the Google My Business website.1.

Enter your business name and address.2.

Select your business category.3.

Add your contact information and website link.4.

Verify your business via mail, phone, or email.5.



Optimizing Your GMB Profile

An optimized GMB profile can significantly increase your visibility in local
search results. Ensure that you complete all sections of your profile,
including business hours, services offered, and high-quality images.
Encouraging customer reviews can also boost your profile's credibility and
attractiveness.

Analyzing and Measuring Your Results

Measuring the success of your advertising efforts on Google is essential to
understand what is working and what needs improvement. Google Ads provides
various analytics tools that allow you to track performance metrics.

Key Performance Indicators (KPIs)

When analyzing your campaigns, focus on key performance indicators, such as:

Click-Through Rate (CTR)

Cost Per Click (CPC)

Conversion Rate

Return on Ad Spend (ROAS)

Regularly review these metrics to make informed decisions about your ad
strategies. Adjust your campaigns based on data-driven insights to enhance
performance continually.

In conclusion, advertising your business on Google involves a multifaceted
approach that includes setting up Google Ads, optimizing your local SEO
through Google My Business, and continually analyzing your performance. By
following the strategies outlined in this article, you can effectively reach
your target audience and achieve your business goals.

Q: What is the best way to start advertising on
Google?
A: The best way to start advertising on Google is to create a Google Ads
account, define your advertising goals, conduct keyword research, and set up
your first campaign with targeted ads.

Q: How much does it cost to advertise on Google?
A: The cost to advertise on Google varies widely depending on your industry,
competition, and selected keywords. Google Ads uses a bidding system, so you
can set your budget and adjust it based on performance.



Q: Can I advertise my local business on Google?
A: Yes, you can advertise your local business on Google using Google My
Business to manage your local listing and Google Ads for targeted advertising
in your area.

Q: What are the benefits of using Google Ads?
A: The benefits of using Google Ads include increased visibility, targeted
advertising, measurable results, and the ability to reach potential customers
actively searching for your products or services.

Q: How do I improve my Google Ads performance?
A: To improve your Google Ads performance, focus on optimizing your ad copy,
conducting thorough keyword research, regularly reviewing your campaigns, and
adjusting your bidding strategy.

Q: What is the role of keywords in Google Ads?
A: Keywords play a crucial role in Google Ads as they determine when and
where your ads will appear. Effective keyword selection can significantly
impact the success of your campaigns.

Q: How do I track the success of my Google Ads
campaigns?
A: You can track the success of your Google Ads campaigns using the Google
Ads dashboard, which provides insights into key metrics such as clicks,
impressions, conversion rates, and return on investment.

Q: Is it necessary to use Google My Business for
local advertising?
A: While not strictly necessary, using Google My Business is highly
recommended for local advertising as it enhances your visibility in local
search results and provides potential customers with essential information
about your business.
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business and/or Web site, but don t have the big budget for traditional advertising? This new book
will show you how to build, promote, and make money off of your Web site or brick and mortar store
using the Internet, with minimal costs. Let us arm you with the knowledge you need to make your
business a success! Learn how to generate more traffic for your site or store with hundreds of
Internet marketing methods, including many free and low-cost promotions. This new book presents a
comprehensive, hands-on, step-by-step guide for increasing Web site traffic and traditional store
traffic by using hundreds of proven tips, tools, and techniques. Learn how to target more customers
to your business and optimize your Web site from a marketing perspective. You will learn to target
your campaign, use keywords, generate free advertising, search-engine strategies, learn the inside
secrets of e-mail marketing, how to build Web communities, co-branding, auto-responders, Google
advertising, banner advertising, eBay storefronts, Web-design information, search-engine
registration, directories, and real-world examples of what strategies are succeeding and what
strategies are failing.-- (1/28/2011 12:00:00 AM)
  how to advertise my business in google: The Complete Idiot's Guide to Growing Your
Business with Google Dave Taylor, 2005-08-02 The search engine for success. Using the Internet
to increase the visibility of a small business today is no easy task. It can take a lot of time, energy,
and money—especially if you’re not a computer expert. Here, readers can get a valuable overview of
how search engines, web sites, ad services, and web logs can all work together to build a business,
as well as practical hands-on tips, tricks, and planning tools to help readers create and execute a
plan that utilizes the Internet to its fullest. * Google‚ is widely recognized as the world’s largest
search engine—an easy-to- use free service that usually returns relevant results in a fraction of a
second * Author holds an MBA and has started and run several small businesses in addition to being
a well-known technology book author * Perfect for the entrepreneur and small business market
  how to advertise my business in google: Google My Business 2.0 Training guide (1, #2)
Laura Maya, 2019-04-17 Any business that serves customers locally needs to be on Google My
Business (GMB). It offers the greatest impact for brands seeking local exposure. Google My Business
is, without a doubt, a market pioneer when it comes to empowering small businesses and enables
them to connect with their customers directly. If you think that was impressive, wait until you hear
this: 84% of consumers turn to search engines to find out information for a local purchase and much
of that information comes from a company’s GMB listing. Customers who find a brand through their
Google My Business listing are up to 50% more likely to make a purchase. According to Google
research data - “businesses which continuously keep updating photos on their listings tend to
receive 42% more requests for directions on Google Maps. They also get 35% more clicks through to
their websites And despite these advantages, 56% of local stores are yet to claim their local listing
on Google. The above trend suggests that more consumers are looking for local businesses. So, if
you haven’t optimized your business for Google local search, you are failing to take advantage of this
significant opportunity. Well, We have put together all the resources you need to tap into this
incredible marketing potential. Use this guide to ensure you’ve completed your Google My Business
listing correctly, and optimized all possible facets of the tool to get the most leverage for your
business on Google and third-party platforms that use the Google Maps API to generate location
information for users. Introducing.... Google My Business 2.0 Training Guide Discover how to master
google my business and leverage it to grow your online business brand! Would you like to expand
your local search marketing strategy with a powerful, free marketing tool that has the potential to
funnel dozens, if not hundreds, of customers to your website or front doors? Finding a local business
that fits your needs is remarkably easy this day and age, thanks to the information provided by
Google’s free tool: Google My Business (GMB). GMB has proven itself to be an essential tool in local
SEO for small and big businesses alike. Perfectly created GMB listings answer the right questions
for the overwhelmed customers as they start searching for options. And this is why: 80% of
smartphone users are more likely to purchase from companies whose sites/apps help them easily
find answers to their questions. A visibly unique and informative GMB listing can draw the attention
of a large number of customers towards your website and ultimately increase your brand awareness.



So, here we are with our Awesome Google My Business 2.0 training guide which covers: • How to
get Started with creating and claiming your GMB account • How can you improving Local SEO and
how it affects your Company’s GMB Page Rankings • In what ways you can Improve Google Places
Page Ranking • What are the important things you might not know about Google My Business
categories • How Can Restaurants Use Google My Business For Menu Listing & Local Posts and
rank higher in local SEO. And much more!
  how to advertise my business in google: Building Your Business with Google For Dummies
Brad Hill, 2004-06-03 The first-ever book to show businesses step by step how to capitalize on
advertising programs offered by Google, the world's #1 search engine, with more than 200 million
search queries per day Written by a veteran For Dummies author working in cooperation with
Google, which will help support the book From selecting the right keywords to crafting the right
message, the book explains how to boost site traffic using AdWords, Google's hugely successful
sponsored-link advertising program, which now has more than 150,000 advertisers Also details how
to make money with AdSense, a Google program that funnels relevant AdWords ads to other
sites-and pays those sites whenever someone clicks on them
  how to advertise my business in google: The Complete Guide to Google Advertising
Bruce Cameron Brown, 2007 Google has created numerous marketing and advertising products that
are fast and easy to implement in your business today including Adsense, Adwords, and the Google
APIs. This new book takes the confusion and mystery out of working with Google and its various
advertising and marketing programs. Are you one of the many who think Google is simply a search
engine? Yes, it is true that Google is the most popular search engine on the Web today. More than
275 million times a day, people use Google and its related partner sites to find information on just
about any subject. Many of those people are looking for your products and services. Consider this
even if you don't have a Web site or product. There are tremendous opportunities on the Internet
and money to be made using Google. Through this book you will learn the secrets of working with
Google without making costly mistakes. This book is an absolute must-have for anyone who wants to
succeed with advertising on Google. This book teaches you the ins and outs using all of Google's
advertising and marketing tools. You will instantly start producing results and profits. In addition to
the extensive research placed in the book, we spent thousands of hours interviewing, e-mailing, and
communicating with hundreds of today s most successful Google advertising experts. This book
contains their secrets and proven successful ideas, including actual case studies. Atlantic Publishing
is a small, independent publishing company based in Ocala, Florida. Founded over twenty years ago
in the company presidentâe(tm)s garage, Atlantic Publishing has grown to become a renowned
resource for non-fiction books. Today, over 450 titles are in print covering subjects such as small
business, healthy living, management, finance, careers, and real estate. Atlantic Publishing prides
itself on producing award winning, high-quality manuals that give readers up-to-date, pertinent
information, real-world examples, and case studies with expert advice. Every book has resources,
contact information, and web sites of the products or companies discussed.
  how to advertise my business in google: Ultimate Guide to Google AdWords Perry
Marshall, Mike Rhodes, Bryan Todd, 2014-10-01 Google processes nearly 6 billion searches every
day—making it a powerful advertising medium your business can’t afford to ignore. Google AdWords
experts Perry Marshall and Bryan Todd, joined by AdWords and analytics specialist Mike Rhodes,
present the fundamentals, techniques, tools, and tricks that Google should teach you, but doesn't.
This latest edition introduces revised, expanded, and new chapters covering Enhanced Campaigns,
Google AdWords Express, and Google’s Product Listing Ads, as well as an introduction to Google’s
Universal Analytics. You'll learn how to: Master Enhanced Campaigns, Google Shopping Campaigns,
and Google Analytics Implement flexible bid strategies that keep you on budget Triple traffic with
Google’s Display Network Profit using local advertising Corner the second largest search engine
with YouTube ads Avoid costly mistakes made by most Google advertisers Chisel your way into tough
markets Write killer advertising and website copy that gets clicks Determine what is and isn’t
working with Google’s AdWords



  how to advertise my business in google: How to Market, Advertise and Promote Your
Business or Service in Your Own Backyard Tom C. Egelhoff, 2008-06-02 Create a successful and
affordable marketing campaign for your local small business using the tips and detailed 10-point,
step-by-step method in How to Market, Advertise and Promote Your Business or Service in Your Own
Backyard. Discover tried and true tactics that produce results without wasting your time and money,
even if you only have access to a small budget and minimal resources. Using this handy and
practical guide, you can gain access to information about incorporation, web design, search engine
marketing, positioning, and sales management.
  how to advertise my business in google: Google Blogger For Dummies Susan Gunelius,
2009-02-18 Are you bemused by blogs? Eager to become a blogger? Google Blogger For Dummies
can help you start blogging sooner than you think. More than 14 million people are promoting a
business, connecting with family and friends, and sharing opinions with Google Blogger. This book
helps you start a Blogger account, create content, build an audience, make money from your blog,
and more, all without learning to program. You’ll be able to: Learn the parts of a blog, what Blogger
does, and how to choose goals and blog topics Choose a domain name, learn to use the dashboard,
pick a template, and configure settings Dress up your blog with themes and find out where to get
plenty of free ones Learn blogging etiquette and some secrets for long-term success Make money
from your blog with Google Adsense, contextual and text link ads, and merchandising with CafePress
Set up multi-user blogs or branch into mobile blogging, podcasting, or video blogging Take
advantage of social networking sites and learn simple search engine optimization techniques
Maintain your blog with tools like Blog This! and Quick Edit Moderate comments effectively, track
your stats, and more Google Blogger is a great choice for beginning bloggers, and Google Blogger
For Dummies gives you the know-how to venture confidently into the blogosphere.
  how to advertise my business in google: Business Hack John Lee, 2019-02-06 Master the
online tools available to grow your business and conquer the competition Business Hack is your
essential roadmap to business growth and online marketing success. Author and successful
entrepreneur John Lee shares his proven methods to harness the power of online tools, including
using social media—offering practical steps to create and implement highly effective
cyber-marketing campaigns. Thanks to the digital revolution, you no longer need teams of marketing
experts and other expensive overheads to build and promote your business. This unique and valuable
resource covers everything you need to consider when building your marketing strategy, from
established principles of sales to cutting-edge digital techniques. In today’s dynamic business
environment, strong and ongoing engagement in social media marketing is no longer an option–it is
a necessity. From local craft-based businesses to new tech start-ups and even global multinational
corporations, effective cyber-marketing can be instrumental in determining success. A
comprehensive digital strategy enables you to compete across all platforms and maintain viability
and relevance in the face of intense competition. Following the proven techniques in this essential
guide allows you to: Implement powerful social media marketing campaigns to increase revenue and
rise above the competition Integrate traditional sales and advertising methods with modern
technology to create a comprehensive business marketing strategy Identify future trends to stay
ahead of the technology curve and capitalize on new opportunities. Learn the skills used by
successful entrepreneurs and respected experts in online marketing The Internet and rise of digital
media have changed the rules of business and marketing. It is now possible for small and new
businesses to compete and thrive in the global marketplace through intelligent use of digital and
social media marketing. Business Hack provides the tools and knowledge necessary to succeed in
the 21st century.
  how to advertise my business in google: The Business of Android Apps Development Mark
Rollins, 2012-01-31 The growing but still evolving success of the Android platform has ushered in a
second mobile technology “gold rush” for apps developers, but with well over 100,000 apps and
counting in the Google Android Market and now the Amazon Android Appstore, it has become
increasingly difficult for new applications to stand out in the crowd. Achieving consumer awareness



and sales longevity for your Android app requires a lot of organization and some strategic planning.
Written for today's Android apps developer or apps development shop, The Business of Android Apps
Development shows how to incorporate marketing and business savvy into every aspect of the
design and development process, giving your application the best possible chance of succeeding in
the the various Android app stores and markets. This book takes you step-by-step through
cost-effective marketing, public relations and sales techniques that have proven successful for
professional Android app creators and indie shops—perfect for independent developers on
shoestring budgets. No prior business knowledge is required. This is the book you wish you had read
before you launched your first app!
  how to advertise my business in google: How to Start a Florist Business AS, 2024-08-01
How to Start a Florist Business About the Book Unlock the essential steps to launching and
managing a successful business with How to Start a Florist Business. Part of the acclaimed How to
Start a Business series, this volume provides tailored insights and expert advice specific to the florist
industry, helping you navigate the unique challenges and seize the opportunities within this field.
What You'll Learn Industry Insights: Understand the market, including key trends, consumer
demands, and competitive dynamics. Learn how to conduct market research, analyze data, and
identify emerging opportunities for growth that can set your business apart from the competition.
Startup Essentials: Develop a comprehensive business plan that outlines your vision, mission, and
strategic goals. Learn how to secure the necessary financing through loans, investors, or
crowdfunding, and discover best practices for effectively setting up your operation, including
choosing the right location, procuring equipment, and hiring a skilled team. Operational Strategies:
Master the day-to-day management of your business by implementing efficient processes and
systems. Learn techniques for inventory management, staff training, and customer service
excellence. Discover effective marketing strategies to attract and retain customers, including digital
marketing, social media engagement, and local advertising. Gain insights into financial
management, including budgeting, cost control, and pricing strategies to optimize profitability and
ensure long-term sustainability. Legal and Compliance: Navigate regulatory requirements and
ensure compliance with industry laws through the ideas presented. Why Choose How to Start a
Florist Business? Whether you're wondering how to start a business in the industry or looking to
enhance your current operations, How to Start a Florist Business is your ultimate resource. This
book equips you with the knowledge and tools to overcome challenges and achieve long-term
success, making it an invaluable part of the How to Start a Business collection. Who Should Read
This Book? Aspiring Entrepreneurs: Individuals looking to start their own business. This book offers
step-by-step guidance from idea conception to the grand opening, providing the confidence and
know-how to get started. Current Business Owners: Entrepreneurs seeking to refine their strategies
and expand their presence in the sector. Gain new insights and innovative approaches to enhance
your current operations and drive growth. Industry Professionals: Professionals wanting to deepen
their understanding of trends and best practices in the business field. Stay ahead in your career by
mastering the latest industry developments and operational techniques. Side Income Seekers:
Individuals looking for the knowledge to make extra income through a business venture. Learn how
to efficiently manage a part-time business that complements your primary source of income and
leverages your skills and interests. Start Your Journey Today! Empower yourself with the insights
and strategies needed to build and sustain a thriving business. Whether driven by passion or
opportunity, How to Start a Florist Business offers the roadmap to turning your entrepreneurial
dreams into reality. Download your copy now and take the first step towards becoming a successful
entrepreneur! Discover more titles in the How to Start a Business series: Explore our other volumes,
each focusing on different fields, to gain comprehensive knowledge and succeed in your chosen
industry.
  how to advertise my business in google: "Facebook for Business" (sold on Amazon) -
How To Market Your Business on Facebook and Get More Sales, New Customers and Brand
Awareness ,



  how to advertise my business in google: Web Stores Do-It-Yourself For Dummies Joel
Elad, 2010-12-15 Are you excited about opening your Web store, but a little intimidated too? Relax!
Web Stores Do-It-Yourself For Dummies is here to guide you step by step through the whole process.
You’ll find the easiest and best ways to choose a provider, sign up with payment processors, and
open for business in no time. This make-it-happen guide for online entrepreneurs walks you through
the process of opening an account, designing your store for easy shopping, creating a catalog that
shoppers can’t resist, processing orders and payments efficiently, and much more. You’ll find the
best ways to choose merchandise, establish store information, create a skype phone number,
develop store policies, and reach the customers you want. Discover how to: Pick products that will
really sell Find and evaluate storefront providers Establish payment options Accept credit card
payments safely Lay out your design from the ground up Set up a catalog of goods Arrange for
shipping Incorporate the best practices of super-selling sites Keep your store up to date Put your
Web store at the hub of your sales Fine-tune before you open Take advantage of search engines and
pay-per-click campaigns Complete with lists of the top ten things every Web store needs, tips for
designing your store, and traps to avoid while building and running your store, Web Stores
Do-It-Yourself For Dummies makes opening your Web store fast, fun, and simple!
  how to advertise my business in google: Printers' Ink; the ... Magazine of Advertising,
Management and Sales , 1891
  how to advertise my business in google: How To Promote & advertise Michael E. Allen, 2006
  how to advertise my business in google: American Blacksmith, Auto & Tractor Shop , 1922
  how to advertise my business in google: The Complete Guide to Google AdWords Larisa
Lovelady, 2011 Written for business owners who want to market and promote their business through
search and content advertising, this guide explains how to research keywords, how to choose a niche
in which market, how to sign up for AdWords, and how to begin posting ads. It also explains how to
become Google AdWords certified and work as a Google AdWords consultant. Part 1 explains basics
of the Google AdWords program and helps readers determine how Google AdWords can work best to
increase their revenue. Part 2 walks through establishing a Google AdWords account, and part 3
tells how to measure effectiveness, how to work with Google Business Solutions, and how to explore
other Internet advertising options. The book includes case studies, examples, worksheets, and
quizzes, plus a list of websites. Lambert is a consultant in advertising and marketing.
  how to advertise my business in google: The Small Business Guide to China David
Howell, 2012 Small Business.
  how to advertise my business in google: Minding My Business Adeena Mignogna, 2013-10-01
Taking a leap and making the choice to start a business can be hard, but all that comes after—the
planning, loans, marketing—can be even harder. Every new business owner needs an easy, clear,
and useful guide to follow when embarking on this venture, and Minding My Business will make the
process as simple as possible. With no previous business experience, Adeena Mignogna decided to
open up her own retail store, a paint-your-own pottery studio. In this part memoir, part handbook,
she details all the things she did right, and wrong, so that anyone following in her footsteps won’t
make the same mistakes. Minding My Business explains how to: Deal with leasing and landlords
Obtain loans and manage finances Hire, retain, and treat employees Market and advertise your
business Deal with stressful situations Create an exit strategy if you decide to close Sell your
business And everything in between Mignogna chronicles all that went into opening the doors to her
store, successfully managing it for several years, and then finally deciding to close it. If you’re ready
to take the risk, you’ll need this book to help you navigate through the tough and perplexing world of
small business.
  how to advertise my business in google: Financial Technology (FinTech), Entrepreneurship,
and Business Development Bahaaeddin Alareeni, Allam Hamdan, 2022-07-02 This book constitutes
the refereed proceedings of the International Conference on Business and Technology (ICBT2021)
organized by EuroMid Academy of Business & Technology (EMABT), held in Istanbul, between
06–07 November 2021. In response to the call for papers for ICBT2021, 485 papers were submitted



for presentation and inclusion in the proceedings of the conference. After a careful blind refereeing
process, 292 papers were selected for inclusion in the conference proceedings from forty countries.
Each of these chapters was evaluated through an editorial board, and each chapter was passed
through a double-blind peer-review process. The book highlights a range of topics in the fields of
technology, entrepreneurship, business administration, accounting, and economics that can
contribute to business development in countries, such as learning machines, artificial intelligence,
big data, deep learning, game-based learning, management information system, accounting
information system, knowledge management, entrepreneurship, and social enterprise, corporate
social responsibility and sustainability, business policy and strategic management, international
management and organizations, organizational behavior and HRM, operations management and
logistics research, controversial issues in management and organizations, turnaround, corporate
entrepreneurship, innovation, legal issues, business ethics, and firm governance, managerial
accounting and firm financial affairs, non-traditional research, and creative methodologies. These
proceedings are reflecting quality research contributing theoretical and practical implications, for
those who are wise to apply the technology within any business sector. It is our hope that the
contribution of this book proceedings will be of the academic level which even decision-makers in
the various economic and executive-level will get to appreciate.
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