google my business posts image size

google my business posts image size is a crucial aspect for businesses aiming to maximize their
online presence and engagement through Google My Business (GMB) posts. Understanding the
correct image dimensions and specifications can significantly enhance the visual appeal of your
posts, leading to better interaction with potential customers. In this article, we will delve into the
recommended image sizes for different types of GMB posts, the importance of utilizing the right
visuals, and best practices to optimize your posts effectively. This comprehensive guide will equip
you with the knowledge needed to enhance your business's visibility and engagement on Google My
Business.
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Understanding Google My Business Posts

Google My Business posts are a powerful tool for businesses to communicate directly with their
audience. These posts allow businesses to share updates, promotions, events, and other relevant
information that can attract potential customers. Unlike traditional advertising, GMB posts are
integrated into the Google search experience, making them readily accessible to users searching for
specific services or products.

There are different types of posts you can create on Google My Business, including updates, offers,
events, and product posts. Each type of post serves a unique purpose and can significantly influence
customer engagement. Utilizing high-quality images in these posts is essential, as they often serve
as the first point of interaction between your business and potential customers.

Importance of Image Size in GMB Posts

The size of images used in Google My Business posts can directly impact the effectiveness of your
communication. Properly sized images ensure that visuals appear clear, professional, and engaging,
which can enhance user experience and drive interaction. When images are too small or improperly
scaled, they may appear pixelated or cropped, leading to a negative perception of your business.



Furthermore, Google prioritizes content that adheres to its guidelines, which includes image
specifications. Posts that feature correctly sized images are more likely to be displayed prominently,
potentially increasing visibility in local search results. Therefore, understanding and applying the
correct image sizes is crucial for maximizing your GMB post's impact.

Recommended Image Sizes for Google My Business
Posts

Each type of GMB post requires specific image dimensions to ensure optimal display. Here are the
recommended sizes for various GMB post types:

e Update Posts: 1200 x 900 pixels

e Offer Posts: 1200 x 900 pixels

¢ Event Posts: 1200 x 900 pixels

e Product Posts: 1024 x 768 pixels
e Cover Photos: 1080 x 608 pixels

¢ Profile Photos: 250 x 250 pixels

Using these recommended dimensions helps ensure that your images are displayed correctly across
various devices, including desktops and mobile phones. It is also important to keep file sizes
manageable; ideally, images should be under 5 MB to ensure quick loading and optimal
performance.

Best Practices for Using Images in GMB Posts

In addition to adhering to the correct image sizes, there are several best practices to follow when
using images in Google My Business posts:

e Use High-Quality Images: Ensure that all images are high resolution and visually appealing.
Blurry or low-quality images can deter potential customers.

e Consistent Branding: Use images that align with your brand identity. Consistent colors,
logos, and themes can help reinforce brand recognition.

e Include Text Overlays: If applicable, consider adding text overlays to convey key messages
directly within the image. Ensure that the text is legible and contrasts well with the
background.



e Showcase Your Products or Services: Use images that highlight your offerings. This could
include photographs of your products, services in action, or images from events.

e Optimize File Names: Before uploading, rename image files with descriptive, keyword-rich
names to improve SEO.

By following these best practices, businesses can enhance the effectiveness of their GMB posts,
leading to higher engagement rates and improved visibility in search results.

Common Mistakes to Avoid with GMB Images

While using images in GMB posts can be beneficial, there are common pitfalls to avoid that can
diminish their effectiveness:

¢ Neglecting Image Size Guidelines: Using images that do not meet the recommended
dimensions can lead to poor display quality.

¢ Overloading with Text: While text overlays can be useful, too much text can make images
cluttered and hard to read.

e Using Irrelevant Images: Ensure that all images used in posts are relevant to the content
shared. Irrelevant visuals can confuse or frustrate potential customers.

e Ignoring Local SEO: Images should be optimized for local searches, including relevant
keywords in both the file names and descriptions.

e Failing to Update Regularly: Consistently refresh your images and posts to keep your
audience engaged and informed about your latest offerings.

Avoiding these mistakes will help maintain a professional appearance and increase the effectiveness
of your Google My Business posts.

Conclusion

Understanding google my business posts image size is vital for businesses seeking to improve
their online presence through effective GMB posts. By adhering to the recommended image
dimensions, employing best practices, and avoiding common mistakes, businesses can significantly
enhance their engagement with potential customers. Images are a powerful element in the digital
marketing arsenal, and when used correctly, they can lead to increased visibility, better customer
interactions, and ultimately, more conversions.



Q: What is the ideal image size for Google My Business posts?

A: The ideal image size for Google My Business posts is typically 1200 x 900 pixels for update, offer,
and event posts, while product posts should be 1024 x 768 pixels.

Q: Why is image size important for Google My Business posts?

A: Image size is crucial because correctly sized images ensure clarity and professionalism,
enhancing user experience and improving engagement with potential customers.

Q: How can I optimize images for my Google My Business
posts?

A: To optimize images for GMB posts, use high-quality visuals, follow recommended dimensions,
employ consistent branding, and ensure images are relevant to the content.

Q: What common mistakes should I avoid with Google My
Business images?

A: Common mistakes include using incorrect image sizes, overloading images with text, using
irrelevant images, neglecting local SEO, and failing to update images regularly.

Q: Can I use images from the internet in my GMB posts?

A: Tt is recommended to use original images that represent your business. Using images from the
internet without permission can lead to copyright issues.

Q: How often should I update my Google My Business images?

A: Tt is best to update your Google My Business images regularly, ideally every few months, or
whenever you have new promotions or changes in your offerings.

Q: What type of images work best for Google My Business
posts?

A: Images that showcase your products, services, or events work best. High-quality, engaging, and
relevant visuals help attract customer attention.

Q: Is there a limit to the number of images I can upload to a
GMB post?

A: Google My Business allows you to upload multiple images per post, but it is advisable to focus on
a few high-quality images to maintain clarity and engagement.



Q: How can I improve local SEO with my GMB images?

A: To improve local SEO with GMB images, use descriptive, keyword-rich file names and include
relevant keywords in image descriptions and posts.

Google My Business Posts Image Size

Find other PDF articles:

https://explore.gcts.edu/calculus-suggest-001/pdf?dataid=rjM17-6814 &title=ap-calculus-bc-unit-4.pd
f

google my business posts image size: Google My Business Laura Maya, 2018-01-23 Learn
how to set up, use and get the most out of Google My Business! With Google handling more than two
trillion searches a year, and nearly half of those having local intent, it’s safe to say that having a
local presence for your business is huge. And that all starts with a Google My Business listing. Well,
here is an excellent opportunity to harness all the persuasive power of Google My Business Platform,
claim your business on Google Maps, building your website’s authority and boost your business
Local consumers are increasingly searching online for shops, grocery stores, restaurants, car
dealers, realtors and other businesses in their local area. According to Google, four out of five
people use search engines to find local information, like a company’s business hours, address, phone
number, online reviews, busy times and more. Have You Taken a Look at Google’s Local Listing
Platform? Google’s new listing platform “Google My Business” has replaced Google+ Local and
Google Places; instead, you will use Google My Business to manage your search, Maps, and Google+
account all from this ONE convenient location. Getting a local business listed on Google My Business
(GMB) and other online directories is one of the fastest and easiest ways to get a local business to
start showing up for local search results on Google. Before we dive in further, let’s take a look at
some facts: ¢ 72% of consumers who perform a local search visit a store within 5 miles distance. ¢
50% of local searches lead to store visits within one day. * 78% of Local mobile searches result in an
offline purchase. * 51% of smartphone users have discovered a new company or product when
searching from their smartphone. * More Google Searches takes place on mobile devices then on
computers in 10 countries including US and Japan. * Businesses with detailed and complete online
Google My Business listings are twice as likely to be considered reputable by consumers. ¢« Adding
photos to your business listing will drive 42% more requests for driving directions on Google Maps
and 35% more clicks to your website. In today’s digital marketing and advertising economy, Google
is the number one way that your prospects and new customers are going to gather information about
your business. In this high-impact Training Guide, we’ll walk you through the exact process of
making a successful Google My business profile step by step and optimizing it for best performance.

google my business posts image size: Google My Business 4.0 Training Guide Laura Maya,
2022-02-17 Google My Business, now known as the Google Business Profile enhanced as a free
service that helps small businesses manage their online presence. It allows them to create a Google
Business profile page, which is a dedicated page for their business on Google Maps , Google search
and other google products all together in one place Google, and the pandemic has made GMB into
the most important local marketing tool for SMBs and multi-location brands. The search engine has
easily retained its position as the most popular search engine in the world, with over 92% of the
search market share, and it is only growing. Therefore, it is vital for businesses to optimize their
sites for Google search. For all businesses , business profile is an essential part of any business's
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online presence and is often the first place customers look for up-to-date information about your
company. In the age of Covid-19, this is more true than ever, they're going to Google your business's
name and check the right-hand panel for the information they need. Creating, authenticating, and
correctly optimising your business account is a priceless opportunity, which is why you should make
use of it to the maximum and here with ; Google My Business 4.0.Training Guide this book is the 4th
book in a series under the same title,of which we maintain the same will assist every business to
enhanced their Google Business Profile In each chapter of the guide, we’ll cover a different topic,
you should have a foundational understanding of what Google My Business is and how to use it to
gain more visibility in local search for your, or your client’s business. Using the strategy and
information provided in our Mastery Guide, you will master the essentials of claiming and optimizing
an effective GMB listing that will get you top rankings. Throughout the guide, keep your eyes peeled
for top tips, expert advice, and recommended resources. This course additional some of the recent
critical update including : -Latest features and updates to Google My Business -How To Add
Keywords To Google My Business Profile? -What are GMB Insights and Analytics and How to use
them? -How to create them and tips for creating winning Google My Business Posts - Tips for
Practitioner Listings in the profile -What are the big mistakes to avoid with Listings and how to fix
them -What is Google Knowledge Panel, how to create it and edit it. - Why are Google Reviews
Important, How to Track them, how to respond to them. -Business Case studies And so much more!
The events of the past year have catapulted GMB into the digital marketing spotlight. ¢« Every month
an average business gets 59 actions from GMB listing & 49% of the business gets 1,000+ views
monthly. ¢ Eighty-six percent of people look at the location of a business through Google Maps
(Backlinko, 2020). » Businesses enjoyed a 61 percent increase in calls from January to July 2020
thanks to their listing (Small Business Trends, 2020). * More than 5 percent of views on its page
result in a conversion (Search Engine Journal, 2019). « Mobile queries centred around “where to
buy” and “near me” keywords increased by over 200 percent in the last two years. Amid the
Covid-19 pandemic, it's more crucial than ever that you utilize and optimize GMB to display
accurate, updated information about your business. Using the strategy and information provided in
our Mastery Guide, you will master the essentials of claiming and optimizing an effective GMB
listing that will get you top rankings. So, consider getting our comprehensive and up-to-date guide
jam loaded with the latest and best-in-the-industry knowledge about GMB.

google my business posts image size: Google Blogger For Dummies Susan Gunelius,
2009-02-03 Are you bemused by blogs? Eager to become a blogger? Google Blogger For Dummies
can help you start blogging sooner than you think. More than 14 million people are promoting a
business, connecting with family and friends, and sharing opinions with Google Blogger. This book
helps you start a Blogger account, create content, build an audience, make money from your blog,
and more, all without learning to program. You'll be able to: Learn the parts of a blog, what Blogger
does, and how to choose goals and blog topics Choose a domain name, learn to use the dashboard,
pick a template, and configure settings Dress up your blog with themes and find out where to get
plenty of free ones Learn blogging etiquette and some secrets for long-term success Make money
from your blog with Google Adsense, contextual and text link ads, and merchandising with CafePress
Set up multi-user blogs or branch into mobile blogging, podcasting, or video blogging Take
advantage of social networking sites and learn simple search engine optimization techniques
Maintain your blog with tools like Blog This! and Quick Edit Moderate comments effectively, track
your stats, and more Google Blogger is a great choice for beginning bloggers, and Google Blogger
For Dummies gives you the know-how to venture confidently into the blogosphere.

google my business posts image size: WordPress Web Design For Dummies Lisa
Sabin-Wilson, 2015-10-16 Your full-color guide to creating dynamic websites with WordPress Are
you familiar with the fundamentals of WordPress, but want to take your skills to the next level? From
bestselling author and WordPress expert Lisa Sabin-Wilson, this new edition of WordPress Web
Design For Dummies quickly gets you up to speed on the latest release of the software and shows
you how to use it as a tool to create a customized, compelling, and cost-effective website—without



losing your cool. WordPress can be used to create a custom design for your website using
complimentary technologies such as graphic design, CSS, HTML coding, PHP programming, and
MySQL administration. With the help of this hands-on, friendly guide, you'll discover how to create
an effective navigation system, choose the right color palette and fonts, and select different layouts.
Plus, you'll find out how to tweak existing website designs with available themes, both free and
premium, and gain the confidence to translate your design skills into paid work. Create dynamic,
custom websites with the self-hosted version of WordPress Use free themes and enhance them with
CSS and HTML Create a responsive design for mobile devices and tablet users Get to grips with the
newest release of WordPress Whether you want to use WordPress to spruce up your existing website
or create a brand-new one from scratch, this do-it-yourself guide has you covered.

google my business posts image size: Success Secrets of the Online Marketing
Superstars Mitch Meyerson, 2015-03-04 Eager business owners gain access to the playbooks of 23
of today’s most respected and well-known online marketers, who reveal their most valuable online
strategies and tactics for capturing new customers and influencing ongoing purchases from current
ones. Each chapter is a coaching session designed to help business owners avoid the pitfalls and
mistakes by the experts who have been there and done that. Readers learn how to develop a
personal media brand, build a total online presence, and create a social media strategy that
increases traffic. They also discover how to develop and use content that converts visitors into
buyers and ultimately loyal customers, succeed with SEO, pay-per-click, and linking strategies that
get websites ranked. Also included is information on leveraging social networking apps, including
Facebook, online video, and Instagram, and avoiding the mistakes made by new online businesses.

google my business posts image size: Y-Size Your Business Jason Ryan Dorsey, 2009-11-16 In
today's economy, maximizing the performance of every employee is critical to business survival and
growth. Gen Y—sometimes called Millennials—provides an enticing opportunity for employers to
increase their short-term profitability and create a long-term competitive advantage. Almost 80
million strong, Gen Y is the fastest growing segment in the US workforce—and now comprises the
entire 18 to 32 demographic. Along with their ever-present cell phone and occasional backpack, Gen
Y brings tremendous potential and timely skills to the workplace (just ask, they’ll tell you). However,
Gen Y can be notoriously difficult to attract, retain, motivate, and develop. Gen Y's new approach to
work makes them a growing challenge or strategic opportunity—depending entirely on how you
choose to employ them. In Y-Size Your Business, Jason Ryan Dorsey, The Gen Y Guy, presents a
step-by-step methodology for best employing Gen Y without investing a lot of time or money. A
member of Gen Y himself he delivers an insider's view of his generation as well as more than fifty
cost-effective, ready-to-use strategies that deliver immediate measurable results. Dorsey collected
these creative strategies from the frontlines of business during his work with executives, managers,
and entrepreneurs in businesses large and small around the world. He shows you exactly how to
attract the best Gen Y employees, quickly develop their workplace skills, and then unlock their
performance, motivation, and loyalty. Reveals creative ways to attract, retain, motivate, and develop
Gen Y employees without paying them more money (or meeting their Mom) Includes a
behind-the-scenes view of Gen Y from someone in Gen Y (including why they text message without
vowels) Explains the primary workplace differences between the four generations and how to
leverage their strengths Features funny, outrageous, and candid stories that expose the generation
gap in the office (Is that a tattoo?) Helps you view the Gen Y employee life cycle and key business
operations in a new way—one you can use to your business and career advantage Companies that
wisely choose to embrace Gen Y today will be well positioned to navigate the global economy
tomorrow. Not only will these companies benefit from the talents and ambitions of Gen Y—they’ll
also benefit from Gen Y's increasing economic influence as well as their massive social networks.
Based on Dorsey's work with business leaders at companies around the world, as a keynote speaker,
consultant, and generational expert, Y-Size Your Business presents precisely the solutions you need
to make the most of an increasingly important generation that is ready to make an impact from their
first day at work (and then blog about it!).



google my business posts image size: Instagram For Business For Dummies Jenn
Herman, Eric Butow, Corey Walker, 2021-01-20 Put your best brand story in front of 1+ billion
users! One of the most energetically social of the major social media platforms, Instagram has the
highest brand engagement rate of them all. Throw in the app's more than 1 billion active monthly
users and its powerful business tools—including shoppable posts, devoted business profiles, and
advanced analytics—and you have an unmissable opportunity to tell a gripping story that bonds you
with your customers and makes your business an integral part of their social media lives. The latest
edition of Instagram For Business For Dummies puts you in the picture on how to showcase your
product, craft your narrative, and gather insight into how your customers experience and react to
your business. Presented in straightforward, practical language by three Instagram and marketing
gurus, you'll swiftly go from setting up your account and profile to applying strategies for writing
winning captions and creating content that deliver super-engaged customers. Set up your account,
profile, and analytics Upload content and get smart with IG Stories and live video Build and target
paid advertising Master the art of the hashtag Whatever your current Instagram skill-level, there's
always somewhere new to take you're the story of your business—and there's no better way to begin
a gripping new chapter in that story than with this book.

google my business posts image size: Social Media Marketing All-in-One For Dummies
Michelle Krasniak, 2025-03-31 Share your brand message and connect with your customers There's
no way around it—social media is everywhere, and the savviest businesses are making the most of it.
With the help of Social Media Marketing All-in-One For Dummies, you, too, can join the digital era
and take your social media accounts to the next level. Accessible and comprehensive, this guide
teaches you to apply your marketing skills to the latest social media platforms, allowing you to
promote your business, reach customers, and thrive in the global marketplace. Get up to date with
information on Al tools and Al-generated content, as well as voice search, short-form video content,
and more. Let this Dummies book coach you to social media marketing success. Get acquainted with
the top social media platforms for business marketing Learn how to create more compelling
content—with or without the help of Al Consider social commerce and influencer partnerships in
your marketing mix Use groups, communities, and private spaces to build trust and camaraderie
This nine-in-one guide is perfect for social media strategists, web site managers, marketers,
publicists, and anyone else in charge of an organization's social media strategy. It's also a great
choice for entrepreneurs interested in learning how social media can help generate business.

google my business posts image size: Handbook of Anthropology in Business Rita M Denny,
Patricia L. Sunderland, 2016-06-16 The first comprehensive work on the burgeoning field of business
anthropology, this innovative reference book, including more than 60 international
scholar-practitioners, provides a foundation for the field for years to come.

google my business posts image size: Blogging All-in-One For Dummies Susan Gunelius,
2012-07-02 A complete update to the ultimate reference guide on blogging basics! The increase in
the number of blogs is seemingly endless and continues to grow at a phenomenal rate, thanks in part
to the rise of smartphones, tablets, and blogging applications. With this kind of popularity, how can a
blogger stand out from the rest of the masses? This all-in-one guide is packed with detailed
information and advice that helps you create and solidify your place in the blogosphere. You'll learn
how to get started, use blogging tools, collaborate with other bloggers, become a part of mobile
blogging, and much more. Covers getting started, working with blogging software, other tools, blog
marketing, microblogging (including Twitter), making money with your blog, and corporate and
niche blogging Helps new bloggers become active and productive members of the blogging
community Provides vital information for both hobby bloggers and those who want to build a career
around blogging Blogging All-in-One For Dummies, 2nd Edition cuts through the clutter and offers
you a fun and friendly reference guide to starting and maintaining a successful blog.

google my business posts image size: Social Media For Small Business Franziska Iseli,
2021-04-05 Discover how social media can transform your business and help you attract more
customers Social Media For Small Business delivers a step-by-step guide to unlocking the potential



of social media to grow your business. Award-winning author and entrepreneur Franziska Iseli walks
you through how to use Facebook, LinkedIn, Instagram, YouTube, Twitter, and Pinterest to market
your small-to medium-sized business. The book provides you with: Effective marketing strategies to
get more out of your social media efforts. Systems to bring structure into your entire marketing
approach. Tools to make your brand irresistible across your customer touchpoints. Case studies to
highlight the application of the book’s principles to the real-world Practical strategies you can put in
place immediately to see a rapid return on investment Perfect for busy business owners, business
managers and marketing teams wanting to find new and effective marketing tools to attract more
customers, Social Media For Small Business also belongs on the bookshelves of anyone who has
difficulty with or wants to learn more about how social media can have a positive impact on their
business and brand.

google my business posts image size: Life And Work In Post-soviet Russia Chris Cheang,
2020-12-04 Life and Work in Post-Soviet Russia revolves around the professional and personal
experience of living and working in Moscow of a Singapore diplomat, beginning in the aftermath of
the USSR's collapse and ending in the first decade-and-a-half of this century.The book seeks to
provide readers with glimpses of life in Moscow and Russia in the mid-1990s, as well as in the early
years of this century. It deals with not only the sociopolitical and economic challenges of Russia's
post-Soviet leaders, but also those facing the man-in-the-street. That the man-in-the-street had to
personally bear the brunt of the momentous changes in post-Soviet Russia's rush to reforms is made
plain in the book, and not so much the trials and tribulations of his leaders.Life and Work in
Post-Soviet Russia also looks to broaden the outlook of Singaporeans, in the first instance, and
non-Russians, in general, about Russia, a country which has been portrayed in a negative light by
most of the Anglo-Saxon and Western media.This book also gives readers some insight into
Singapore's relations with Russia, deals with issues from a personal standpoint without any attempt
to inject political science theories into its analyses, and concludes with some thoughts on its future
role in the world.
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google my business posts image size: Ultimate Guide to Local Business Marketing Perry
Marshall, Talor Zamir, 2016-01-18 MASTER LOCAL SEO AND REACH THE RIGHT CUSTOMERS
EVERY TIME With Google local services ads returning local businesses as results on more than a
billion daily searches, Google Adwords expert Perry Marshall and lead generation expert Talor
Zamir introduce you to the basic framework behind a successful local SEO campaign. From defining
local search--often confused with paid search and search engine marketing--to local listing and
reviews to social outreach and effective content development, this guide delivers the tools to build
an entire local marketing campaign. You'll learn how to: Capture high-quality leads from Google
AdWords, new competitors and even legacy platforms such as Bing in 48 hours Master the
components of a high-converting campaign and get the most bang for your buck Harness mobile
search advertising and Facebook ads for maximum results

google my business posts image size: Developing Professional iPhone Photography Rafiq
Elmansy, 2017-12-20 Leverage the photo taking power of your iPhone with desktop and iOS apps to
capture, retouch, manipulate, organize, and sell your photography. This book shows you how to edit
photos using Adobe mobile apps and other apps, integrate Adobe mobile apps with desktop
applications, such as Adobe Photoshop and Lightroom, and finally sell those photos online.
Developing Professional iPhone Photography provides a practical guide to creating a professional
photography portfolio with your iPhone and features iPhonoegraphy examples from professional
photographers to showcase what can be done. You can then share your workflow with your desktop
programs, such as Adobe Photoshop Mix, Photoshop Fix, and Lightroom apps iPhone camera and
photography capabilities have dramatically improved to a professional level and mobile and desktop
software have come right along with them. Now it’s not only possible to take worthwhile photos on
your phone but also to edit and develop themto a professional level. What You'll Learn Use Adobe
Mobile and Apple apps for retouching and photo manipulation Transform your iPhone into a piece of



your professional workflow Market and sell photos directly from your iPhone Who This Book Is For
Photographers and other iPhone owners who want to make the most of the editing and capturing the
power of their i0OS devices

google my business posts image size: The British Journal of Photography William
Crookes, T. A. Malone, George Shadbolt, J. Traill Taylor, William Blanchard Bolton, Thomas Bedding,
1917

google my business posts image size: Atkinson's Evening Post, and Philadelphia
Saturday News , 1929

google my business posts image size: Launching & Building a Brand For Dummies Amy Will,
2022-01-06 Create a strong brand DNA—and watch it grow These days, customers want to have a
deeply felt connection to the brands behind the products they're purchasing, which means that if
you're starting a business, a strong brand DNA has got to be part of your creative process from day
one. And it needs to be more than just an abstract idea: to give your brand life—and a bigger chance
of surviving against the competition—you need to have a standout launch strategy and a set plan for
growing your brand in a noisy marketplace. In Launching & Building a Brand For Dummies, Amy
Will—who launched her first business at just 24-years-old and has been the brains behind four
strong and buzzworthy brands—covers everything from crafting a powerful brand identity and
planning that all-important launch to being prepared to scale up as you begin to take off. She reveals
crucial lessons from her personal experience in launching five companies, as well as detailing case
studies from some of the strongest brands out there, accompanied by insights and advice from
successful founders and branding experts. Stand out on social media Create viral campaigns Build
on Customer Loyalty and LongevityDeal with the competition Whether you're thinking of starting a
business or are already building up your market share, memorable brand identity will be the key
to—and Launching & Building a Brand For Dummies one of the secrets of—your future standout
success.

google my business posts image size: WordPress 24-Hour Trainer George Plumley,
2011-10-13 The eagerly anticipated second edition, completely updated for WordPress 3.1 As an
open source content management system, WordPress allows users to easily build feature-rich web
sites with no programming experience. This unique book-and-video package is a friendly, self-paced
beginners guide to the latest release of WordPress. Lessons are focused on practical, everyday tasks
that users will need to create and maintain their sites: entering new content, creating new pages,
managing menus, making content search-engine friendly. Plus you'll find lots of tips based on years
of experience teaching people to use WordPress. You'll also learn how to extend the functionality of
WordPress by using the thousands of plugins available. Connecting to social media, creating
membership and e-commerce sites, setting up events calendars, making your site
mobile-friendly—these are just some of the plugins you'll be introduced to. Each lesson in the book is
supplemented by an instructional video intended to enhance your learning experience. Plus, a
trouble-shooting appendix addresses various issues to help you solve any challenges you may face.
Note: As part of the print version of this title, video lessons are included on DVD. For e-book
versions, video lessons can be accessed at wrox.com using a link provided in the interior of the
e-book.

google my business posts image size: Optimize your Social Media Presence Barb
Drozdowich, 2021-08-06 Do you struggle with technology? Are you interested in self-publishing a
book, but fear it is beyond your capabilities? When confronted with the confusing, multifaceted
world of publishing, many authors make the assumption they aren’t capable of self-publishing, but
nothing could be further from the truth! How to Self-Publish a Book: For the Technology Challenged
Author is perfect for authors who have finished a wonderfully creative story, but are intimidated by
the next steps. The step-by-step, friendly format will make it easy for you to shake off the anxiety of
the unknown and find your way safely and quickly to the fun and profits of self-publishing. Author
Barb Drozdowich, has worked with non-technical authors for years and understands how to break
complex topics down using non-technical language. She has traditionally published and



self-published a total of 27 books and understands all of the various iterations of publishing. Barb
cuts through all the technobabble to teach you what you need to know to successfully self-publish
your book in a down-to-earth and practical way. Some of the skills you will learn from this book
include: How to find an editor What an ISBN is and where to get one for the country you live in How
to structure and format your book Where you can sell your book, how to set up retailer accounts,
and how to get paid What real numbers tell us about book sales What to look for in a self-publishing
company and how to decide if it’s the right option for you You will also have access to a huge
appendix filled with articles for further reading, lists of helpful videos, lists of distributors, and much
more. Don’t let your struggles with technology hold you back from self-publishing. Let Barb help you
to learn the language and move forward into the self-publishing world with confidence.
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