
example of a business profile
example of a business profile is a crucial component of any successful business
strategy. A well-crafted business profile not only provides essential information about a
company but also serves as a powerful marketing tool to attract potential customers,
investors, and partners. This article will delve into the significance of a business profile, its
key components, and provide a detailed example to illustrate how to effectively create one.
Additionally, we will explore best practices for writing a business profile that captures
attention and drives engagement. By the end of this article, you will have a comprehensive
understanding of how to construct an effective business profile that conveys your brand's
identity and values.

Understanding the Business Profile

Key Components of a Business Profile

Example of a Business Profile

Best Practices for Writing a Business Profile

Common Mistakes to Avoid

Conclusion

Understanding the Business Profile
A business profile is essentially a summary of a company that includes important details
such as its mission, values, products or services, and target market. It serves multiple
purposes, including:

Providing a snapshot of the business to stakeholders.

Enhancing brand visibility and establishing credibility.

Attracting new customers and retaining existing ones.

Facilitating networking opportunities with potential partners and investors.

The importance of a well-defined business profile cannot be overstated. It acts as a first
impression for many potential clients and partners, making it essential that it is clear,
concise, and informative. A business profile should reflect the company’s ethos and convey
its unique selling propositions effectively.



Key Components of a Business Profile
To create an effective business profile, several key components should be included. Each
element plays a vital role in providing a comprehensive view of the business.

Company Overview
This section provides basic information about the company, including its name, location,
and founding date. It should briefly outline what the business does and its industry.

Mission Statement
The mission statement articulates the company's core purpose and values. It should be
succinct and reflect the company's commitment to its customers and stakeholders.

Products and Services
A detailed description of the products and services offered is essential. This section should
highlight the features and benefits of what the company provides, emphasizing unique
aspects that set it apart from competitors.

Target Market
Identifying the target market is crucial for understanding customer needs and preferences.
This section should describe the demographics, interests, and behaviors of the ideal
customer.

Company History
Providing a brief history of the company can add depth and context. This section should
include key milestones, achievements, and significant changes that have shaped the
business.

Contact Information
Lastly, the business profile should include contact details such as phone numbers, email
addresses, and social media links. This ensures that potential clients can easily reach out
for inquiries or further information.

Example of a Business Profile
To illustrate how these components come together, consider the following example of a
business profile for a fictional company, “EcoClean Solutions.”



Company Overview
EcoClean Solutions is a sustainable cleaning products manufacturer based in Denver,
Colorado. Established in 2015, the company specializes in environmentally friendly cleaning
solutions for both residential and commercial use.

Mission Statement
“At EcoClean Solutions, we are committed to providing safe, effective, and eco-friendly
cleaning products that protect our planet and promote healthier living spaces for
everyone.”

Products and Services
EcoClean Solutions offers a range of products, including:

Natural all-purpose cleaners

Biodegradable laundry detergents

Organic surface sanitizers

Custom cleaning solutions for businesses

Each product is designed with sustainability in mind, using biodegradable ingredients and
recyclable packaging.

Target Market
Our target market includes environmentally conscious consumers, families seeking safer
cleaning options, and businesses looking to implement green practices in their operations.
Through targeted marketing strategies, we aim to reach demographics that prioritize
sustainability.

Company History
Founded by a team of environmental advocates, EcoClean Solutions started with a small
line of home cleaning products. Over the years, the company has expanded its offerings
and has gained recognition in the industry for its commitment to sustainability and
innovation.

Contact Information
For more information, please contact us at:



Phone: (555) 123-4567
Email: info@ecocleansolutions.com
Website: www.ecocleansolutions.com
Follow us on social media: Facebook, Twitter, Instagram.

Best Practices for Writing a Business Profile
Creating a compelling business profile requires attention to detail and an understanding of
effective communication strategies. Here are some best practices to consider:

Keep it concise and focused on relevant information.

Use clear and professional language that reflects your brand voice.

Incorporate visual elements, such as logos and images, if possible.

Update the profile regularly to reflect changes in the business.

Employ SEO best practices to enhance online visibility.

By following these best practices, businesses can ensure their profiles are not only
informative but also engaging and accessible to their target audience.

Common Mistakes to Avoid
When creating a business profile, it is important to be aware of common pitfalls that can
undermine its effectiveness. Avoid the following mistakes:

Being overly verbose or including irrelevant details.

Neglecting to proofread for grammatical and spelling errors.

Failing to convey the brand's unique identity and values.

Using jargon or technical language that may confuse readers.

Not including a clear call to action for potential customers.

By steering clear of these mistakes, businesses can develop a profile that resonates with
their audience and communicates their message effectively.



Conclusion
A well-crafted business profile is an essential tool for any organization seeking to establish
its identity and connect with its audience. By understanding the key components and best
practices associated with creating a business profile, companies can enhance their
visibility, attract new clients, and build meaningful relationships. Whether you are a startup
or an established firm, investing time and resources into developing a comprehensive
business profile will pay dividends in building your brand and achieving your business goals.

Q: What is a business profile?
A: A business profile is a summary of a company that provides essential information about
its mission, products or services, target market, and contact details. It serves as a
marketing tool and helps establish the company's identity.

Q: Why is a business profile important?
A: A business profile is important because it creates a first impression, enhances brand
visibility, attracts customers, and facilitates networking opportunities with potential
partners and investors.

Q: What should be included in a business profile?
A: A business profile should include a company overview, mission statement, description of
products and services, target market information, company history, and contact details.

Q: How often should a business profile be updated?
A: A business profile should be updated regularly to reflect changes in the company, such
as new products, changes in leadership, or shifts in target markets.

Q: Can a business profile be used for online marketing?
A: Yes, a business profile can be used for online marketing by incorporating SEO best
practices, making it accessible on websites, and sharing it on social media platforms to
enhance visibility.

Q: What are some common mistakes in writing a
business profile?
A: Common mistakes include being overly verbose, neglecting proofreading, failing to
convey the brand's unique identity, using jargon, and not including a clear call to action.



Q: How can I make my business profile more engaging?
A: To make a business profile more engaging, use clear and professional language, include
visual elements, tell a compelling company story, and focus on the unique selling
propositions of your products or services.

Q: Is there a difference between a business profile and
a business plan?
A: Yes, a business profile is a summary that highlights the company's identity and offerings,
while a business plan is a detailed document outlining the business strategy, market
analysis, financial projections, and operational plan.

Q: Where can I use a business profile?
A: A business profile can be used on company websites, in marketing materials, social
media profiles, investor presentations, and networking events to create a professional
image and attract interest.

Example Of A Business Profile
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  example of a business profile: Mastering SEO Strategies for the Modern Web: Boost
Visibility, Drive Traffic, and Dominate Search Rankings with Proven SEO Strategies to
Accelerate Business Growth Michael Van, 2024-12-09 Your Guide to Ranking Higher: A
Business-Focused SEO Playbook Key Features● Practical insights to apply SEO strategies for real
business growth.● Step-by-step guide to become a successful SEO professional.● Complete
references and tools to update your SEO knowledge and skills. Book DescriptionIn today’s digital
world, mastering Search Engine Optimization (SEO) is essential to stand out and thrive online.
Mastering SEO Strategies for the Modern Web is your ultimate guide to transforming your website
into a search engine powerhouse, driving traffic, and significantly boosting your visibility. You’ll
begin by understanding the core principles of SEO in the Introduction to SEO, learning why it’s vital
for your online success. Dive into Indexation and Keyword Research to uncover how search engines
find and rank your content, and discover the best tools to choose the right keywords that will work
for you. You will master Copywriting for SEO to create content that engages both your audience and
search engines. You will leverage the power of Links to boost your site's authority and use Local
SEO to effectively reach customers in your area. You will align your SEO efforts with your business
goals in Business Strategy and SEO, and craft a successful plan in Content Strategy and SEO. You
will optimize your website's performance with Technical SEO, stay ahead with the latest SEO
Trends, and measure your progress through SEO Reporting. Whether you’re just starting out or
looking to refine your skills, Mastering SEO Strategies for the Modern Web will provide you with the
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essential knowledge and actionable tools to dominate search rankings and accelerate your business
growth. What you will learn● Grasp SEO fundamentals to enhance your site’s online visibility.●
Perform detailed keyword research and create highly optimized content.● Align SEO strategies
seamlessly with your business objectives.● Build robust technical and content-based SEO strategies
for growth.● Adapt to emerging SEO trends and stay ahead of the competition.● Develop actionable
SEO reports to track and improve performance. Table of Contents1. Introduction to SEO2.
Indexation3. Keyword Research4. Copywriting for SEO5. Links6. Local SEO7. Business Strategy and
SEO8. Content Strategy and SEO9. Technical SEO Strategy10. SEO Trends11. SEO Reporting Index
  example of a business profile: The Entrepreneur's Guide to Market Research Anne M.
Wenzel, 2012-01-16 Planning your new business starts here. This invaluable guide arms
entrepreneurs with all they need to know to research and analyze potential markets—key steps in
constructing effective marketing plans, establishing sound financial forecasts, and finding backers.
The Entrepreneur's Guide to Market Research is a must-have for anyone who wants to start or
expand a business. This fact-filled, actionable book offers a step-by-step guide to researching and
documenting the market potential of any product or service, something that is an essential—and
too-often overlooked—part of constructing a workable business plan. Author Anne M. Wenzel,
herself a principal in a market research firm, takes entrepreneurs through the process of assessing
such things as market size and growth, market trends and needs, emerging technologies,
competition, and distribution patterns. She discusses types of market research and makes it clear
what market research can and can't do to improve the chances of success. Finally, the book shows
entrepreneurs how to document findings as part of a well-written business plan that will be
invaluable for their own decision-making and can also be shared with potential partners, lenders,
and investors.
  example of a business profile: Brokerage Concepts John (Ovanes) A. Mikaelian, 2025-09-05
Unlock your future as a business broker. The ultimate guide to buying and selling private
businesses. Step into the lucrative world of business brokerage and never look back! Your path to
broker success Are you ready to transform your career and become a top-tier business broker? This
comprehensive guide is your blueprint to mastering the art of buying and selling private businesses.
Equip yourself with the knowledge and skills needed to thrive in this exciting field. What you'll
master Broker basics: Understand the fundamentals of business brokerage. Valuation expertise:
Learn to assess true business value with precision. Client acquisition: Strategies to attract and
retain clients. Negotiation skills: Become a deal-making powerhouse. Legal insights: Navigate
contracts and legalities with confidence. Ideal for Aspiring business brokers Real estate agents
looking to diversify Financial advisors expanding their services Entrepreneurs interested in
brokerage Tools and resources included Customizable templates Comprehensive valuation models
Financing guides
  example of a business profile: The Dynamic Small Business Manager Frank Vickers,
2005-10-08 With over 325 Microsoft Office templates and a Business Analysis System that is used
worldwide, The Dynamic Small Business Manager-Second Edition is a book that focuses on
increasing profits and eliminating day-to-day cash flow worries. The book's practical messages, and
tools are understandable and and can be immediately applied in your own small business. Written by
Frank Vickers, a small business owner with 35 years of small business consulting experience.
  example of a business profile: Build Your Brand, Grow Your Business Dustin Sartoris,
2025-07-12 You don't need an MBA or a big budget to build a brand that gets noticed. Build Your
Brand, Grow Your Business is a warm, jargon-free guide to branding for entrepreneurs, small
business owners, and passion-driven creators. It offers a step-by-step path to craft an authentic
brand that truly stands out. No experience required. Even if you're starting from scratch, this book
makes branding simple, clear, and fun. Packed with bite-sized lessons, relatable examples, and
actionable tips, this beginner-friendly handbook guides you through every stage of building your
brand. Inside, you'll learn how to: - Discover the right business idea that ignites your passion. -
Define your core brand values and craft an inspiring story that sets you apart. - Choose a memorable



name and design a logo and visual style that make a lasting impression. - Build an online presence
with an effective website and engaging social media profiles. - Craft authentic brand storytelling and
content that connects with your audience. - Deliver outstanding customer experiences that turn
first-time buyers into loyal fans. - Market your business effectively (without the sleaze) and watch
your community grow. Written by Dustin Sartoris, Brand and Growth Architect, this empowering
guide proves that with the right approach, anyone can build a brand they're proud of. You'll walk
away with a clear brand identity and practical tools to grow a loyal audience. Get ready to watch
your business grow. Your brand-building journey starts now!
  example of a business profile: Recession Proofing Your Business Frank Vickers,
2006-12-01 With hundreds of Microsoft Office templates and a custom created Business Analysis
System that is used worldwide, Recession Proofing Your Business is a book that focuses on
preparing for an imminent economic decline. The book's practical messages, and tools are
understandable and and can be immediately applied in your own small business. Written by Frank
Vickers, a small business owner with 35 years of corporate and small business consulting
experience.
  example of a business profile: Cloud Data Centers and Cost Modeling Caesar Wu, Rajkumar
Buyya, 2015-02-27 Cloud Data Centers and Cost Modeling establishes a framework for strategic
decision-makers to facilitate the development of cloud data centers. Just as building a house requires
a clear understanding of the blueprints, architecture, and costs of the project; building a cloud-based
data center requires similar knowledge. The authors take a theoretical and practical approach,
starting with the key questions to help uncover needs and clarify project scope. They then
demonstrate probability tools to test and support decisions, and provide processes that resolve key
issues. After laying a foundation of cloud concepts and definitions, the book addresses data center
creation, infrastructure development, cost modeling, and simulations in decision-making, each part
building on the previous. In this way the authors bridge technology, management, and infrastructure
as a service, in one complete guide to data centers that facilitates educated decision making. -
Explains how to balance cloud computing functionality with data center efficiency - Covers key
requirements for power management, cooling, server planning, virtualization, and storage
management - Describes advanced methods for modeling cloud computing cost including Real
Option Theory and Monte Carlo Simulations - Blends theoretical and practical discussions with
insights for developers, consultants, and analysts considering data center development
  example of a business profile: How to do Linkedin Marketing MD Sarfaraz , 2023-08-28
  example of a business profile: Marketing in Foodservice Operations David K. Hayes, Jack
D. Ninemeier, 2023-11-21 A concise and up-to-date treatment of foodservice marketing with an
emphasis on digital and mobile-friendly strategies In Marketing in Foodservice Operations, a team of
distinguished foodservice educators and practitioners delivers an insightful and practical exploration
of contemporary foodservice marketing. Capturing the wide range of dramatic changes that have
gripped the discipline in the last two decades, the book discusses basic marketing information and
includes a heavy emphasis on modern forms of digital marketing in the industry. Learn how to
identify a target market and create a marketing plan, as well as how menu prices impact an
organization’s marketing. The authors also describe how to use a foodservice operation’s menu as a
marketing tool and consider the importance of an active social media presence visible to the target
market. Other contents include: A complete introduction to the development, implementation, and
evaluation of a foodservice marketing plan Comprehensive explorations of traditional and
contemporary foodservice marketing strategies Practical discussions of digital foodservice
marketing techniques, including social media plans Insightful treatments of mobile-friendly
marketing strategies Perfect for students in foodservice-related courses, Marketing in Foodservice
Operations will also benefit foodservice establishment owners and operators and professionals
working in colleges, hospitals, nursing homes, and more.
  example of a business profile: Investment Banking Joshua Pearl, Joshua Rosenbaum,
2013-05-29 Investment Banking, UNIVERSITY EDITION is a highly accessible and authoritative book



written by investment bankers that explains how to perform the valuation work at the core of the
financial world. This body of work builds on Rosenbaum and Pearl’s combined 30+ years of
experience on a multitude of transactions, as well as input received from numerous investment
bankers, investment professionals at private equity firms and hedge funds, attorneys, corporate
executives, peer authors, and university professors. This book fills a noticeable gap in contemporary
finance literature, which tends to focus on theory rather than practical application. It focuses on the
primary valuation methodologies currently used on Wall Street—comparable companies, precedent
transactions, DCF, and LBO analysis—as well as M&A analysis. The ability to perform these
methodologies is especially critical for those students aspiring to gain full-time positions at
investment banks, private equity firms, or hedge funds. This is the book Rosenbaum and Pearl wish
had existed when we were trying to break into Wall Street. Written to reflect today’s dynamic
market conditions, Investment Banking, UNIVERSITY EDITION skillfully: Introduces students to the
primary valuation methodologies currently used on Wall Street Uses a step-by-step how-to approach
for each methodology and builds a chronological knowledge base Defines key terms, financial
concepts, and processes throughout Provides a comprehensive overview of the fundamentals of
LBOs and an organized M&A sale process Presents new coverage of M&A buy-side analytical
tools—which includes both qualitative aspects, such as buyer motivations and strategies, along with
technical financial and valuation assessment tools Includes a comprehensive merger consequences
analysis, including accretion/(dilution) and balance sheet effects Contains challenging end-of-chapter
questions to reinforce concepts covered A perfect guide for those seeking to learn the fundamentals
of valuation, M&A , and corporate finance used in investment banking and professional investing,
this UNIVERSITY EDITION—which includes an instructor’s companion site—is an essential asset. It
provides students with an invaluable education as well as a much-needed edge for gaining entry to
the ultra-competitive world of professional finance.
  example of a business profile: Investment Banking Joshua Rosenbaum, Joshua Pearl,
2018-12-11 One of a kind learning package on Investment Banking by experts Rosenbaum & Pearl
that includes Book, Downloadable Models + Online Course (practice questions, lecture videos). Get
the foundation you need for success on Wall Street! In the aftermath of the subprime mortgage
crisis and ensuing credit crunch, the world of finance is returning to the fundamentals of valuation
and critical due diligence for M&A, capital markets, and investment opportunities. This involves the
use of more realistic assumptions governing approach to risk as well as a wide range of value
drivers. While valuation has always involved a great deal of art in addition to time-tested science, the
artistry is perpetually evolving in accordance with market developments and conditions. This unique
learning experience, from bestselling authors and investment banking experts Joshua Rosenbaum
and Joshua Pearl, provides insight on technical valuation fundamentals as well as practical
judgement skills and the industry perspective needed to succeed on Wall Street. This comprehensive
learning package includes: Investment Banking: Valuation, Leveraged Buyouts, and Mergers &
Acquisitions, 2nd Edition - the highly accessible and authoritative guide to corporate valuation
Access to five downloadable valuation model templates, including Comparable Companies Analysis,
Precedent Transactions Analysis, Discounted Cash Flow Analysis, Leveraged Buyout Analysis, and
M&A models Six-month access to online Wiley Investment Banking Valuation Course featuring
bite-sized lessons, over five hours of video lectures, 100+ practice questions, and other investment
banking study tools Whether you’re just starting your career in investment banking or looking to
dive deeper into valuation, Investment Banking: Valuation Models + Online Course will help you
navigate the world of price mergers, acquisitions, and buyout transactions and gain real-world
experience with the fundamental analytical tools and methodologies used in valuing companies.
  example of a business profile: Social Media For Small Business Franziska Iseli,
2021-04-05 Discover how social media can transform your business and help you attract more
customers Social Media For Small Business delivers a step-by-step guide to unlocking the potential
of social media to grow your business. Award-winning author and entrepreneur Franziska Iseli walks
you through how to use Facebook, LinkedIn, Instagram, YouTube, Twitter, and Pinterest to market



your small-to medium-sized business. The book provides you with: Effective marketing strategies to
get more out of your social media efforts. Systems to bring structure into your entire marketing
approach. Tools to make your brand irresistible across your customer touchpoints. Case studies to
highlight the application of the book’s principles to the real-world Practical strategies you can put in
place immediately to see a rapid return on investment Perfect for busy business owners, business
managers and marketing teams wanting to find new and effective marketing tools to attract more
customers, Social Media For Small Business also belongs on the bookshelves of anyone who has
difficulty with or wants to learn more about how social media can have a positive impact on their
business and brand.
  example of a business profile: Buku Ajar Bahasa Inggris Bisnis Nurul Hidjrah Hairuddin,
S.S.,M.Hum. , Dra. Afdaliah, M.M., Irmawati, S.Pd.,M.Pd., 2023-10-21 This textbook consists of
seven chapters, each of which has been carefully structured to provide a comprehensive
understanding of business English, from business communication to job interviews in English. This
book has also been equipped with business English vocabulary and grammar and language focus
related to the material in each chapter. We strive to ensure that each chapter is helpful to our
readers.We want to express our highest appreciation to all parties who have contributed directly or
indirectly to the preparation of this book, especially for Unit Peningkatan dan Pengembangan
Aktivitas Instruksional (P2AI) P3MP Politeknik Negeri Ujung Pandang. Whether in the form of
suggestions, input, or emotional support, this book could not have been completed without the help
and contributions of all parties.
  example of a business profile: ACCA Essentials P3 Business Analysis Study Text 2014
BPP Learning Media, 2014-06-01 The examining team reviewed P3 Study Text covers all the relevant
ACCA P3 syllabus topics. It explores the theories behind the key areas of Business Analysis and
demonstrates how these theories are put in to practice. Detailed examples throughout the text will
help build your understanding and reinforce learning.
  example of a business profile: Next Generation Teletraffic and Wired/Wireless Advanced
Networking Yevgeni Koucheryavy, Jarmo Harju, Alexander Sayenko, 2007-08-23 This book
constitutes the refereed proceedings of the 7th International Conference on Next Generation
Teletraffic and Wired/Wireless Advanced Networking, NEW2AN 2007. The 39 revised full papers
presented were carefully reviewed and selected from a total of 113 submissions. The papers are
organized in topical sections on teletraffic, traffic characterization and modeling, 3G/UMTS, sensor
networks, WLAN, QoS, MANETs, lower layer techniques, PAN technologies, and TCP.
  example of a business profile: Encyclopedia of Information Science and Technology, Third
Edition Khosrow-Pour, D.B.A., Mehdi, 2014-07-31 This 10-volume compilation of authoritative,
research-based articles contributed by thousands of researchers and experts from all over the world
emphasized modern issues and the presentation of potential opportunities, prospective solutions,
and future directions in the field of information science and technology--Provided by publisher.
  example of a business profile: Perspectives in Conceptual Modeling Jacky Akoka, Stephen
W. Liddle, Il-Yeol Song, Michela Bertolotto, Isabelle Comyn-Wattiau, Willem-Jan v.d. Heuvel, Manuel
Kolp, Christian Kop, Heinrich C. Mayr, 2005-10-17 We are pleased to present the proceedings of the
workshops held in conjunction with ER 2005, the 24th International Conference on Conceptual
Modeling. The objective of these workshops was to extend the spectrum of the main
conferencebygivingparticipantsanopportunitytopresentanddiscussemerging hot topics related to
conceptual modeling and to add new perspectives to this key mechanism for understanding and
representing organizations, including the new “virtual” e-environments and the information systems
that support them. To meet this objective, we selected 5 workshops: – AOIS 2005: 7th International
Bi-conference Workshop on Agent-Oriented Information Systems – BP-UML 2005: 1st International
Workshop on Best Practices of UML – CoMoGIS 2005: 2nd International Workshop on Conceptual
Modeling for Geographic Information Systems – eCOMO 2005: 6th International Workshop on
Conceptual Modeling - proaches for E-business – QoIS 2005: 1st International Workshop on Quality
of Information Systems These 5 workshops attracted 18, 27, 31, 9, and 17 papers, respectively. F-



lowing the ER workshopphilosophy, program committees selected contributions on the basis of
strong peer reviews in order to maintain a high standard for accepted papers. The committees
accepted 8, 9, 12, 4, and 7 papers, for acc- tance ratesof 44%,33%,39%,44%, and 41%,respectively.
In total, 40 workshop papers were selected out of 102 submissions with a weighted
averageacceptance rate of 40%.
  example of a business profile: Engineering Secure Software and Systems Jan Jürjens,
Frank Piessens, Nataliia Bielova, 2014-02-18 This book constitutes the refereed proceedings of the
6th International Symposium on Engineering Secure Software and Systems, ESSoS 2014, held in
Munich, Germany, in February 2014. The 11 full papers presented together with 4 idea papers were
carefully reviewed and selected from 55 submissions. The symposium features the following topics:
model-based security, formal methods, web and mobile security and applications.
  example of a business profile: Recent Advances in Information Systems and
Technologies Álvaro Rocha, Ana Maria Correia, Hojjat Adeli, Luís Paulo Reis, Sandra Costanzo,
2017-03-27 This book presents a selection of papers from the 2017 World Conference on Information
Systems and Technologies (WorldCIST'17), held between the 11st and 13th of April 2017 at Porto
Santo Island, Madeira, Portugal. WorldCIST is a global forum for researchers and practitioners to
present and discuss recent results and innovations, current trends, professional experiences and
challenges involved in modern Information Systems and Technologies research, together with
technological developments and applications. The main topics covered are: Information and
Knowledge Management; Organizational Models and Information Systems; Software and Systems
Modeling; Software Systems, Architectures, Applications and Tools; Multimedia Systems and
Applications; Computer Networks, Mobility and Pervasive Systems; Intelligent and Decision Support
Systems; Big Data Analytics and Applications; Human–Computer Interaction; Ethics, Computers &
Security; Health Informatics; Information Technologies in Education; and Information Technologies
in Radiocommunications.
  example of a business profile: Designing and Conducting Business Surveys Ger Snijkers,
Gustav Haraldsen, Jacqui Jones, Diane Willimack, 2013-07-01 Designing and Conducting Business
Surveys provides a coherent overview of the business survey process, from start to finish. It uniquely
integrates an understanding of how businesses operate, a total survey error approach to data quality
that focuses specifically on business surveys, and sound project management principles. The book
brings together what is currently known about planning, designing, and conducting business
surveys, with producing and disseminating statistics or other research results from the collected
data. This knowledge draws upon a variety of disciplines such as survey methodology, organizational
sciences, sociology, psychology, and statistical methods. The contents of the book formulate a
comprehensive guide to scholarly material previously dispersed among books, journal articles, and
conference papers. This book provides guidelines that will help the reader make educated trade-off
decisions that minimize survey errors, costs, and response burden, while being attentive to survey
data quality. Major topics include: • Determining the survey content, considering user needs, the
business context, and total survey quality • Planning the survey as a project • Sampling frames,
procedures, and methods • Questionnaire design and testing for self-administered paper, web, and
mixed-mode surveys • Survey communication design to obtain responses and facilitate the business
response process • Conducting and managing the survey using paradata and project management
tools • Data processing, including capture, editing, and imputation, and dissemination of statistical
outputs Designing and Conducting Business Surveys is an indispensable resource for anyone
involved in designing and/or conducting business or organizational surveys at statistical institutes,
central banks, survey organizations, etc.; producing statistics or other research results from
business surveys at universities, research organizations, etc.; or using data produced from business
surveys. The book also lays a foundation for new areas of research in business surveys.
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