
business postcard design
business postcard design is a powerful marketing tool that allows businesses to communicate
directly with their audience in a visually appealing and concise manner. This article delves into the
essential aspects of business postcard design, exploring its significance, key design elements,
effective strategies, and best practices. By understanding the fundamentals of postcard design,
businesses can enhance their branding efforts and reach potential customers more effectively. We will
also discuss various types of postcards, printing considerations, and ways to measure the success of
postcard campaigns.
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Introduction to Business Postcard Design
Business postcard design involves creating a visually appealing postcard that serves as a marketing
tool for businesses. These postcards can be used for various purposes, ranging from promotional
offers to event invitations. The design process requires careful consideration of layout, color schemes,
typography, and imagery to ensure that the final product captures the brand's essence and effectively
communicates the intended message. A well-designed postcard can leave a lasting impression on
recipients, prompting them to take action.

Importance of Business Postcard Design
The significance of business postcard design extends beyond mere aesthetics. Postcards provide a
tangible way for businesses to engage with their audience. Unlike digital marketing methods,
postcards are physical items that can stand out in a recipient's mailbox, making them more likely to
be noticed and retained. This direct mail approach can lead to higher response rates and increased
customer engagement.

Moreover, postcards can reinforce brand identity. Consistent messaging and design elements help



build recognition and trust among customers. By integrating postcards into a broader marketing
strategy, businesses can effectively complement their online efforts and create a cohesive brand
experience.

Cost-Effectiveness
Another critical aspect of business postcard design is its cost-effectiveness. Postcards can be
produced and mailed at relatively low costs compared to other marketing channels. This affordability
makes it accessible for small businesses and startups looking to promote their products or services
without breaking the bank.

Key Elements of Effective Postcard Design
To create an impactful business postcard, several key elements must be considered. Each of these
elements plays a vital role in ensuring that the postcard communicates the intended message clearly
and effectively.

Visual Hierarchy
Establishing a strong visual hierarchy helps guide the reader's eye through the design. Important
information, such as the offer or call to action, should be prominently displayed. Using contrasting
colors, varying font sizes, and strategic placement can enhance visual hierarchy.

Color Scheme
The color scheme chosen for a postcard design should align with the brand's identity. Colors evoke
emotions and can influence recipient behavior. For instance, warm colors like red and orange can
create a sense of urgency, while cool colors like blue and green can evoke feelings of trust and
calmness. Selecting the right colors is crucial for effective communication.

Typography
Typography is another essential component of postcard design. The choice of fonts should reflect the
brand's personality and ensure readability. A mix of different font styles can create visual interest, but
it’s important to limit the number of fonts to maintain a cohesive look.

Imagery
High-quality images can significantly enhance postcard design. Whether using photography,
illustrations, or graphics, the imagery should complement the message and appeal to the target
audience. Avoid cluttering the postcard with too many images, as this can distract from the main
message.



Types of Business Postcards
There are various types of business postcards, each serving different marketing purposes.
Understanding these types can help businesses choose the right format for their campaigns.

Promotional Postcards
Promotional postcards are designed to advertise special offers, discounts, or new products. These
postcards often feature bold graphics and compelling calls to action to encourage recipients to take
immediate action.

Event Invitations
Businesses can use postcards to invite customers to events, such as product launches, sales events,
or workshops. These postcards typically include event details and a clear RSVP process.

Thank You Postcards
Thank you postcards can help strengthen customer relationships. Sending personalized thank you
notes after a purchase can enhance customer satisfaction and encourage repeat business.

Seasonal Greetings
Seasonal postcards, such as holiday greetings or New Year wishes, can keep the brand top-of-mind for
customers. These postcards often feature festive designs and messages that resonate with the
season.

Best Practices for Designing Business Postcards
To maximize the effectiveness of business postcard design, certain best practices should be followed.
These practices ensure that the postcards resonate with the target audience and achieve the desired
outcomes.

Know Your Audience
Understanding the target audience is essential for effective postcard design. Businesses should
consider demographics, preferences, and behaviors when creating their postcards. Tailoring the
message and design to appeal to the audience will enhance engagement.



Clear Call to Action
Every postcard should include a clear and compelling call to action (CTA). Whether it’s visiting a
website, calling a phone number, or redeeming an offer, a well-defined CTA guides the recipient on
what to do next.

Quality over Quantity
While it may be tempting to distribute a large volume of postcards, focusing on quality can yield
better results. A well-crafted postcard with a clear message and attractive design is more likely to
generate responses than a poorly designed, generic postcard.

Testing and Iteration
Before launching a postcard campaign, businesses should consider testing different designs and
messages. A/B testing can help identify which elements resonate most with the audience, allowing for
data-driven decisions and continuous improvement.

Printing Considerations for Postcards
Printing is a crucial step in the business postcard design process. The quality of the final product can
significantly impact the impression it leaves on recipients. Several factors should be considered when
printing postcards.

Paper Quality
The choice of paper affects the postcard's durability and overall look. Thick, high-quality paper often
conveys a sense of professionalism and care. Glossy finishes can enhance colors and designs, while
matte finishes provide a more subdued, elegant look.

Size and Format
Postcards come in various sizes and formats. Standard sizes are usually more cost-effective to print
and mail. However, unique sizes can help a postcard stand out in the mailbox. Businesses should
choose a size that aligns with their design and marketing goals.

Measuring the Success of Postcard Campaigns
To determine the effectiveness of a postcard campaign, businesses should implement measurable
goals and track specific metrics. Understanding what works and what doesn’t is crucial for future
campaigns.



Response Rate
Measuring the response rate involves tracking how many recipients took the desired action based on
the postcard. This could be visiting a website, making a purchase, or redeeming an offer. A higher
response rate indicates a successful campaign.

Customer Feedback
Gathering feedback from customers can provide insights into how the postcard was perceived.
Surveys or direct communication can help assess the postcard's impact and areas for improvement.

Return on Investment (ROI)
Calculating the ROI of a postcard campaign involves comparing the cost of the campaign to the
revenue generated from it. This metric helps businesses evaluate the overall success and profitability
of their marketing efforts.

Tracking Codes
Using tracking codes or unique URLs on postcards can help businesses monitor the effectiveness of
specific campaigns. This method allows for precise tracking of customer interactions stemming from
the postcard distribution.

FAQs

Q: What is the ideal size for a business postcard?
A: The ideal size for a business postcard typically ranges from 4"x6" to 5"x7". These sizes are
standard for mailing and are cost-effective. However, unique sizes can be used to stand out,
depending on the marketing strategy.

Q: How can I ensure my postcard design stands out?
A: To make your postcard design stand out, focus on bold colors, eye-catching typography, and high-
quality images. Additionally, a unique shape or size can help differentiate it from standard postcards.

Q: What are common mistakes to avoid in postcard design?
A: Common mistakes include overcrowding the design with too much information, using low-quality
images, neglecting to include a clear call to action, and not considering the target audience's
preferences.



Q: How often should I send postcards to my customers?
A: The frequency of postcard mailings depends on your marketing goals and budget. However,
sending postcards at least quarterly can keep your brand top-of-mind without overwhelming your
audience.

Q: Can I use postcards for digital marketing campaigns?
A: Yes, postcards can complement digital marketing campaigns. For example, you can use postcards
to promote a digital campaign or direct customers to a website, combining physical and digital
outreach for maximum impact.

Q: What type of content works best on business postcards?
A: Content that works best includes promotional offers, event invitations, product launches, and
seasonal greetings. The key is to keep the message concise and engaging, focusing on a single call to
action.

Q: Do I need a professional designer for postcard design?
A: While it's not mandatory, hiring a professional designer can significantly enhance the quality of
your postcard design. They can ensure that design principles are effectively applied, creating a
polished final product.

Q: How can I measure the effectiveness of my postcard
campaign?
A: You can measure effectiveness by tracking response rates, gathering customer feedback,
calculating ROI, and using tracking codes. These metrics will help you understand the impact of your
campaign.

Q: Are there specific colors I should use for my business
postcards?
A: The choice of colors should align with your brand identity and the emotions you want to evoke.
Warm colors can create urgency, while cool colors can convey trust. It’s essential to consider your
target audience's preferences as well.
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  business postcard design: The Ultimate Postcard Marketing Success Manual Joy
Gendusa, 2011-11-30 If you are a business owner, entrepreneur, or marketing manager, and you
want to learn how to build a leak-proof marketing machine that hums along with minimal
maintenance and optimal results... you really should read this book. Postcard Marketing In An
Online World was the trusted guidebook of up-and-coming direct mail marketers when it was
released, because the author, Joy Gendusa, was the entrepreneur that brought postcard marketing
to the masses by cutting out the middle men (ad agencies), and making it affordable for businesses
of all sizes. Now in it s third printing, Postcard Marketing In An Online World has evolved into so
much more. With the rise of internet marketing technology, Joy took the time to test how these new
technologies worked best with traditional mediums like direct mail. The result is a proven method
for integrating direct mail with the latest technological marketing advances, and getting the
absolute best results. In this book, you ll learn: How to build an effective direct mail postcard
campaign that produces consistent returns How to integrate your postcard campaign with other
mediums like email and online marketing The only 4 reasons why a prospect will say NO , and how
to overcome them How to buy and manage direct mail marketing lists How to grow your email list
Why postcard marketing is so effective (and sometimes misunderstood) How postcards worked for
other business owners just like you with full case studies and postcard designs On your search to
gain marketing knowledge, Postcard Marketing In An Online World is a book you do not want to
miss. Joy is the Founder and CEO of PostcardMania, the leader in postcard marketing innovation,
and she has tested and tracked all the strategies in this book with her own business. That s how she
knows they work! Buy this book and get the insider knowledge you need to succeed with your
marketing!
  business postcard design: Art, Inc. Lisa Congdon, 2014-08-12 You don't have to starve to be
an artist. Build a career doing what you love. In this practical guide book, professional artist Lisa
Congdon reveals the many ways you can earn a living by making art—through illustration, licensing,
fine art sales, print sales, teaching, and beyond. • Including industry advice from such successful
art-world pros as Nikki McClure, Mark Hearld, Paula Scher, and more • This art and business book
will equip you with the tools—and the confidence—to turn your passion into a profitable business. •
Chapters on setting actionable goals, diversifying your income, copyrighting your work, promoting
with social media, and so much more A thoughtful gift for young artists, people interesting in making
their passion a profession, and art and design school graduates. Lisa Congdon's bestselling books,
online classes, and Instagram feed (beloved by 375,000+ fans) have inspired so many people to
follow their creative passions. In this book Condon does what she does best—bring bold and colorful
flair to smart, creative, down-to-earth advice and inspiration.
  business postcard design: Houston TREND Magazine / Spring 2015 , 2015-05-19
Featuring The Sauce Twinz, Breaking TRENDZ with Sobe Lash, Rosewood Thievz, Darian and Tim
Ned
  business postcard design: Make Money Marketing & Producing Photo Montages: The
Complete Guide Earl Chessher, 2012-03-24 The COMPLETE guide to starting a photo-video
montage production business, from what you need, to how to market, produce and deliver photo
montage videos. More than 300 pages crammed with all the information a new videographer,
established professional or hobbyist or enthusiast needs to know to make money in photo montage
video production!
  business postcard design: Houston TREND Magazine Fall 2015 - Beatking ,
  business postcard design: Ultimate Small Business Marketing Guide James Stephenson,
2007-01-01 The second edition of this comprehensive guide introduces new marketing, advertising,
sales and public relations techniques to the 1,500 proven ideas from the first edition. It adds dozens
of new high-tech strategies required to stay one step ahead in today’s highly competitive global
marketplace. Off- and online resources have been updated and new ones—including blogs and new
websites—have been added.



  business postcard design: The Magic Garment Rebecca Cunningham, 2019-10-22 Successful
costume design requires a solid foundation in general artistic principles and specific knowledge of
how to apply those principles. Cunningham presents readers with just such a foundation and
develops it to expose beginning costume designers to the myriad skills they need to develop in order
to costume successful stage productions. She begins at the most basic conceptual level—reading
plays from a costume designer's perspective. She then follows through with the practical
considerations that must be considered at every stage of the costuming process—research,
development, sketching, and costume construction. Cunningham has built on the long-standing
success of the outstanding first edition with new figures and updates throughout the text, including
24 pages in full color. Examples have been selected from a wide range of stage productions
representing a variety of designers, styles, and approaches. Interviews with award-winning
designers from stage, film, and other media show the practical importance of the book's concepts.
Every chapter incorporates material reflecting the ever-increasing impact of technology, especially
computers, on costuming. <a
href=http://waveland.com/Extra_Material/38155/Cunningham-TMG-3E.zip>New to this edition is an
ancillary download package (available here), giving students a selection of basic figure drawings to
serve as the base layer for digital renderings, ready-made forms and checklists for assembling and
organizing costumes for shows, and a list of research and reference websites with easily clickable
links.</a>
  business postcard design: Marketing Kit for Dummies Alexander Hiam, 2009-01-27 The
forms, letters, and other tools included in Marketing Kit For Dummies, 3rd Edition enable readers to
start a successful marketing program from the beginning. The expert tips and information presented
in the book take some of the mystery out of marketing and explain, step-by-step, how to implement
and execute a successful marketing strategy. Note: CD-ROM/DVD and other supplementary
materials are not included as part of eBook file.
  business postcard design: Business Experiments with R B. D. McCullough, 2021-02-24
BUSINESS EXPERIMENTS with R A unique text that simplifies experimental business design and is
dedicated to the R language Business Experiments with R offers a guide to, and explores the
fundamentals of experimental business designs. The book fills a gap in the literature to provide a
text on the topic of business statistics that addresses issues such as small samples, lack of normality,
and data confounding. The author—a noted expert on the topic—puts the focus on the A/B tests (and
their variants) that are widely used in industry, but not typically covered in business statistics
textbooks. The text contains the tools needed to design and analyze two-treatment experiments (i.e.,
A/B tests) to answer business questions. The author highlights the strategic and technical issues
involved in designing experiments that will truly affect organizations. The book then builds on the
foundation in Part I and expands the multivariable testing. Since today’s companies are using
experiments to solve a broad range of problems, Business Experiments with R is an essential
resource for any business student. This important text: Presents the key ideas that business students
need to know about experiments Offers a series of examples, focusing on a specific business
question Helps develop the ability to frame ill-defined problems and determine what data and
analysis would provide information about that problem Written for students of general business,
marketing, and business analytics, Business Experiments with R is an important text that helps to
answer business questions by highlighting the strategic and technical issues involved in designing
experiments that will truly affect organizations.
  business postcard design: Design Portfolios Diane Bender, 2017-02-09 Today's students of
architecture, interior design, and landscape design need to master the art of marketing themselves
via multiple print and digital formats. This third edition of Design Portfolios reflects contemporary
portfolio practices and enables students to create portfolios that serve as both evolving collections of
creative solutions to design problems and evidence of their abilities to visually relay messages.
Readers will learn how to create not just a collection of design work but a unique marketing tool for
a successful design career.



  business postcard design: Visual Identity Susan Westcott Alessandri, 2014-12-18 Brands,
companies, and organizations, much like people, have personalities, and most of what we know and
think about their personalities comes through visual identity. A visual identity is the strategically
planned and purposeful presentation of the brand or organization in order to gain a positive image in
the minds of the public, including - but not limited to - its name, logo, tagline, color palette and
architecture, and even sounds. This practical guide explores visual identity from an organizational
brand perspective (corporate, non-profit, etc.), rather than a product brand perspective. It not only
helps readers to understand the meaning and value of an organization's visual identity, but also
provides hands-on advice on how to promote and protect the identity. Each chapter draws from
current research and also contains real-world examples and case studies that illustrate the key
concepts.
  business postcard design: How to Open and Operate a Financially Successful Interior
Design Business Diane Leone, 2009-11 Book & CD-ROM. An active real estate market has turned
interior design into a boom industry in recent years. Interior designers owning their own firms have
a median income of $75,000. Tens of thousands of homes are for sale in the United States today, and
many need the help of an interior designer to be sold. Interior designers create the spaces where we
work, play, and live every day. Whether it is a private residence, corporate office, retail store, or a
zany restaurant, interior designers use their creativity, as well as their knowledge of colour
principles, architecture, and design, to make it work and look amazing. As a result, they are well
compensated for the work. This guide provides readers with an understanding of the basic concepts
of starting their own interior design business. This book is a comprehensive and detailed study of the
business side of interior design. You will learn everything from the initial start-up decisions to
working with clients. If you are investigating opportunities in this type of business, you should begin
by reading this book. You can build a highly successful business using your talent and understanding
of colour and architectural features, while providing a much needed service to home owners. If you
enjoy working with people and have that creative knack, this may be the perfect business for you.
Keep in mind that this business looks easy but, as with any business, looks can be deceiving. This
complete manual will arm you with everything you need, including sample business forms; contracts;
worksheets and checklists for planning, opening, and running day-to-day operations; setting up your
office; and dozens of other valuable, timesaving tools of the trade that no business should be
without. While providing detailed instruction and examples, the author leads you through every
detail that will bring success. You will learn how to draw up a winning business plan (the companion
CD-ROM has the actual business plan you can use in Microsoft Word® and about choosing a name;
getting Started; the who, what, when, why, and how of interior design; equipment; selling your other
services to your present customers; home staging and interior redesign; how to build a portfolio;
how to get your first clients; how to attract and bid on new jobs; contracts and billing procedures;
advertising; insurance; legal matters; basic cost control systems; market research; getting new
clients; tax laws; zoning laws; pricing; leads; sales and marketing techniques; and pricing formulas.
You will learn how to set up computer systems to save time and money, how to hire and keep a
qualified professional staff if necessary, how to meet IRS requirements, how to manage and train
employees, how to generate high profile public relations and publicity, and how to implement low
cost internal marketing ideas. You will learn how to build your business by using low and no cost
ways to satisfy customers, as well as increase sales and have customers refer others to you. You will
learn the basics of accounting and bookkeeping procedures, auditing, successful budgeting, and
profit planning development, as well as thousands of great tips and useful guidelines. This manual
delivers innovative ways to streamline your business. Learn new ways to make your operation run
smoother and increase performance. Successful entrepreneurs will appreciate this valuable resource
and reference it in their daily activities as a source of ready-to-use forms, Web sites, operating and
cost cutting ideas, and mathematical formulas that can easily be applied to their operations. The
companion CD-ROM contains all the forms found in the book, as well as a sample business plan you
can adapt for your own use.



  business postcard design: The Little Book of Business Cards David E. Carter, 2005-04-26 The
business card has taken on a new level of importance in recent years. In an age where the business
letter has been replaced by email, the personal contact evoked by a business card is more crucial
than ever. Your card is often the one item taken away from a meeting, defining how people view
your business long after any face-to-face meeting has faded from memory. Whether you're a
businessperson trying to develop your own letterhead set or a graphic designer trying to come up
with that next great idea, your challenge is to communicate the look and feel of your company in the
space your card and letterhead allows. The Little Book of Business Cards presents an unparalleled
source of inspiration. In these pages, David E. Carter has gathered more than 260 representative
examples of effective business cards and matching letterhead sets. Learn how to get the most from
your choice of fonts, color, size, layouts, and logos -- and even what to do when you don't have a
logo! As an extra bonus feature, David E. Carter provides informative and instructional annotations
to the featured business cards -- valuable lessons for you to apply to your own designs. With The
Little Book of Business Cards in your library, you'll be sure to have a business-building design in no
time.
  business postcard design: American Printer and Bookmaker , 1913
  business postcard design: Setting Up Your Medical Billing Business Merlin B. Coslick, 1999
  business postcard design: Bookseller, Newsdealer and Stationer , 1897
  business postcard design: 2015 Artist's & Graphic Designer's Market Mary Burzlaff Bostic,
2014-10-17 Build a Successful Art Career 2015 Artist's & Graphic Designer's Market is the
must-have reference guide for any artist who wants to establish or expand a career in fine art,
illustration, or graphic design. Thousands of successful artists have relied on us to help develop their
careers and navigate the changing business landscape. The 2015 Artist's & Graphic Designer's
Market introduces a whole host of new features and guarantees the most up-to-date, individually
verified market contacts possible. Expand your art business with these resources: • A FREE 1-year
subscription to ArtistsMarketOnline.com, where you can find industry contacts, track your
submissions, get the latest art and design news, and much more (PLEASE NOTE: Free subscriptions
are NOT included with the e-book edition of this title) • Complete, up-to-date contact information for
more than 1,700 art market resources, including galleries, magazines, book publishers, greeting
card companies, ad agencies, syndicates, art fairs, and more • Articles on the business of
freelancing--from basic copyright information to tips on promoting your work • Information on
grants, residencies, organizations, publications, and websites that offer support and direction for
visual artists of all types • NEW! Informative articles on setting goals, getting organized, building a
resume, and mastering marketing and branding • NEW! Special features on defamation, alternative
art show venues, art rentals, art and wine workshops, and art fairs • NEW! Inspiring and informative
interviews with successful professionals including children's book author-illustrator Tomie dePaola,
graphic designer Mikey Burton, and fantasy illustrator John Howe Check out
ArtistsMarketOnline.com for more interviews, tips for selling your work, and our easy-to-use
searchable database of markets!
  business postcard design: Telemarketing Success for The Small to Mid Size Firm Tony
Wilkins, 2004-09-16 It all begins with a phone call. The idea behind this book is to offer the reader a
step by step point of reference on telemarketing. A “how to” guide, if you will on the finer points of
telemarketing for small and mid sized firms. Although this book is geared towards a specific market,
any firm will be able to come away with some useful tips on business development and
telemarketing. Who is this guy? And why is he an expert? As a telemarketing consultant for over 20
years, I have had the honor of working with a variety of firms, both large and small. I’ve spent a
great deal of time consulting and educating them on the ”art of telemarketing and business
development. I’ve sold everything from radio air-time (PSA’s) to setting appointments for life
insurance agents. I’ve paid my dues. The two things every firm had in common was a) need for
someone to set appointments or generate leads and b) an unwillingness to do it themselves. I’ve
made a nice living on these two facts. While working as a telemarketing manager for what I thought



was a go- nowhere job, I came to a realization. I became extremely frustrated with the way most
telemarketing firms were ran a “boiler room” high- pressured phone room. Most people don’t want
to be “talked into” a sale they want the opportunity to think about it and decide if they have a need
for the product or service. I was also frustrated with my salary. At that time no telemarketer was
making over $6.00 per hour. And managers were only making $2.00 more. After one time two many
of having it out with my boss about “procedure” I decided that I could do this myself. I could actually
contact firms that needed a telemarketer and work strictly as an independent contractor, with my
own business savvy and rules. I was very naïve then. I was 21. In any event I had the epiphany that
there must be a huge market for small firms that needed someone that they could keep on retainer
and wouldn’t have to pay them as an employee. The firm could sign up for whatever contract that
they wanted 1 month to 1 year. And I could charge whatever I felt comfortable with so long as the
market could bear it. (I later understood this to mean whatever most clients will pay for my services.
And so my firm, Telemarketing Consulting Services was born. In the beginning I had no idea what to
charge so I decided to charge just slightly more than what I made as a telemarketer, $6.66 per hour.
Again I was 21, I didn’t know nuthin!!! Pretty soon I was signing up everything from contractors to
janitorial services to computer- based companies. After awhile my clients referred their clients to
me. For a long while I couldn’t keep up with demand. What I enjoyed most, was the diversity in
clientele. No two clients were the same and the ironic part was that I was working in industries that
I knew nothing about. Insurance, graphic design, printing it didn’t matter. Over the years I was
pretty content to simply handle the clients and make the money (I had given myself substantial
raises since that first year) until one of my clients had some specific interest in learning how to do
what I do. So he hired me to train not only himself but also his staff. (Naturally I charged more for
this service) I finally started to wise up and became a consultant. Along the way I began to realize,
yet again, that there was a great many people looking for information in a written form. Some of
them were already clients and others were simply interested in learning the art of setting the
appointment. So once again necessity being the mother of invention, The Telemarketing Newsletter
was born. This became a real way for me to get information across to the masses, satisfy a long
standing dream of mine (publishing) and maybe pick up a few extra clients along the way.
“Telemarketing News” became a monthly resource of information to get the tools on needed without
signing up for a lengthy (and costly) telemarketing seminar. And while the
  business postcard design: 2014 Artist's & Graphic Designer's Market Mary Burzlaff Bostic,
2013-10-18 Build a Successful Art Career! 2014 Artist's & Graphic Designer's Market is the
must-have reference guide for any artist who wants to establish or expand a career in fine art,
illustration or graphic design. Thousands of successful artists have relied on us to help develop their
careers and navigate the changing business landscape. The 2014 Artist's & Graphic Designer's
Market introduces a whole host of new features and guarantees the most up-to-date, individually
verified market contacts possible. Expand your art business with these resources: • A FREE 1-year
subscription to ArtistsMarketOnline.com, where you can find industry contacts, track your
submissions, get the latest art and design news and much more. (PLEASE NOTE: Free subscriptions
are NOT included with the e-book edition of this title) • Complete, up-to-date contact information for
more than 1,700 art market resources, including galleries, magazines, book publishers, greeting
card companies, ad agencies, syndicates, art fairs and more. • Articles on the business of
freelancing--from basic copyright information to tips on promoting your work. • Information on
grants, residencies, organizations, publications and websites that offer support and direction for
visual artists of all types. • NEW! Informative articles on social media and e-mail marketing, getting
the most from LinkedIn, and building better websites. • NEW! Special features on insurance for
artists, pricing artwork, printing giclees, sustainability practices, packaging design, and studio sales.
• NEW! Inspiring and informative interviews with successful professionals including publisher and
legal expert Tad Crawford and artist Nancy Reyner. Check out ArtistsMarketOnline.com and
ArtistsNetwork.com for more helpful resources. PLEASE NOTE: Free subscriptions are NOT
included with the e-book edition of this title



  business postcard design: Business Publication Advertising Source , 2001-08
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