
business plan for podcast

business plan for podcast is an essential document that outlines the strategy
and roadmap for launching and managing a podcast successfully. As the
podcasting industry continues to grow, having a well-structured business plan
can help creators clarify their goals, understand their target audience, and
outline their monetization strategies. This article will delve into the key
components of a comprehensive business plan for a podcast, including market
analysis, branding, content strategy, marketing, and financial planning. By
the end of this guide, aspiring podcasters will have a clear understanding of
how to create a robust business plan that sets them up for long-term success.
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Understanding the Podcasting Landscape

The podcasting landscape has evolved significantly over the past decade,
transforming into a mainstream medium for entertainment, education, and
information dissemination. With millions of podcasts available across various
platforms, understanding this landscape is crucial for any new podcaster. The
industry is characterized by a diverse range of genres, formats, and audience
demographics. Before diving into creating content, it is essential to grasp
the current trends, technological advancements, and the competitive
environment.

According to recent statistics, the number of podcast listeners continues to
rise, with predictions indicating further growth in the coming years. This
presents a lucrative opportunity for creators who can identify niche markets
and deliver compelling content. Additionally, understanding the platforms
where audiences consume podcasts, such as Apple Podcasts, Spotify, and Google
Podcasts, will inform distribution strategies.



Defining Your Podcast Concept

A clear and compelling podcast concept is the foundation of a successful
podcast. This involves determining the podcast's niche, target audience, and
unique selling proposition (USP). Your concept should resonate with potential
listeners and fill a gap in the market. Consider the following factors when
defining your podcast concept:

Target Audience: Identify who your ideal listeners are. Consider their
age, interests, and listening habits.

Genre and Format: Decide on the genre (e.g., comedy, education,
storytelling) and format (e.g., interviews, solo episodes, panel
discussions) that best suits your concept.

Content Focus: Establish the main themes or topics you will cover in
your episodes. This helps maintain consistency and attracts a dedicated
audience.

Once these elements are defined, they should be succinctly summarized in your
business plan to provide direction for your podcast’s development.

Market Analysis

Conducting a thorough market analysis is crucial for understanding the
competitive landscape of podcasting. This analysis will help you identify
opportunities and challenges in the industry. Key components of a market
analysis include:

Competitive Analysis: Research existing podcasts in your niche. Analyze
their strengths and weaknesses, and identify what makes your podcast
stand out.

Audience Research: Use surveys, social media, and forums to gather
insights about potential listeners' preferences and expectations.

Trend Analysis: Stay updated on industry trends, emerging technologies,
and changes in consumer behavior that could impact your podcast.

By understanding your market environment, you can tailor your podcast to meet
the demands of your target audience while differentiating it from
competitors.

Branding and Positioning

Your podcast's branding plays a significant role in attracting and retaining
listeners. Strong branding encompasses the name, logo, and overall visual
identity of your podcast. Consider the following elements when developing
your brand:

Podcast Name: Choose a name that is catchy, memorable, and reflective of
your content.



Logo and Cover Art: Design visually appealing cover art that stands out
in directories. This is often the first impression potential listeners
will have of your podcast.

Tagline: Create a concise tagline that encapsulates the essence of your
podcast and what listeners can expect.

Effective branding also includes defining your podcast's voice and tone,
which should be consistent across all episodes and promotional materials.
This consistency helps build a loyal listener base and enhances your
podcast's identity.

Content Strategy

Developing a robust content strategy is vital for maintaining a consistent
release schedule and keeping your audience engaged. Start by planning your
episode topics, structure, and length. Here are some key considerations:

Episode Planning: Create a content calendar that outlines topics, guest
appearances, and release dates. This helps ensure a steady flow of
content.

Script and Format: Decide how scripted or unscripted each episode will
be. Consider the balance between structure and spontaneity.

Guest Collaboration: If your podcast includes guest interviews, plan how
you will source and approach potential guests.

Additionally, consider how you will incorporate listener feedback and current
events into your content to keep it relevant and engaging.

Marketing and Promotion

Marketing your podcast effectively is crucial for growth and visibility. A
multi-faceted approach will help in reaching your target audience. Key
strategies include:

Social Media Marketing: Utilize platforms like Instagram, Twitter, and
Facebook to promote episodes, share behind-the-scenes content, and
engage with listeners.

Email Marketing: Build an email list to notify subscribers about new
episodes, special events, or promotions.

Collaborations: Partner with other podcasters or influencers to cross-
promote and tap into new audiences.

Investing in paid advertising on platforms like Facebook or Instagram can
also boost your reach and attract new listeners.



Monetization Strategies

Understanding how to monetize your podcast is essential for sustainability.
There are several avenues to explore, including:

Sponsorships and Advertisements: Partner with brands to promote their
products or services within your episodes.

Listener Donations: Platforms like Patreon allow listeners to support
your podcast financially in exchange for exclusive content or perks.

Merchandising: Create and sell branded merchandise to promote your
podcast and generate additional income.

Choose the monetization strategies that align with your podcast's brand and
audience preferences while ensuring they enhance the listener experience
rather than detract from it.

Financial Planning

A well-thought-out financial plan is vital for the success of your podcasting
venture. This plan should include startup costs, ongoing expenses, and
projected revenue. Key components to consider are:

Startup Costs: Estimate expenses for equipment, software, branding, and
initial marketing efforts.

Ongoing Expenses: Include costs for hosting, production, marketing, and
any other recurring expenses.

Revenue Projections: Based on your monetization strategies, estimate
potential income from sponsorships, merchandise, and listener support.

Maintaining a clear financial overview will help you manage your podcast's
growth and sustainability effectively.

Conclusion

A comprehensive business plan for a podcast is instrumental in guiding
creators through the complexities of launching and growing a successful show.
By understanding the podcasting landscape, defining a clear concept,
conducting market analysis, establishing a solid brand, developing a content
strategy, and planning for marketing, monetization, and finances, podcasters
can set themselves up for success in a competitive environment. A well-
structured business plan not only serves as a roadmap but also increases the
chances of attracting listeners, sponsors, and financial support, ultimately
leading to a thriving podcasting venture.

Q: What is a business plan for a podcast?

A: A business plan for a podcast is a strategic document that outlines the



vision, goals, target audience, content strategy, marketing approach, and
financial projections related to the podcast. It serves as a roadmap for
creators to successfully launch and manage their podcasting venture.

Q: Why is a business plan important for a podcast?

A: A business plan is important for a podcast because it helps clarify the
podcast's mission, identify the target audience, establish branding, and
develop a marketing strategy. It also aids in financial planning and can
attract potential sponsors and investors.

Q: What key elements should be included in a podcast
business plan?

A: Key elements of a podcast business plan include an executive summary,
market analysis, podcast concept, branding and positioning, content strategy,
marketing plan, monetization strategies, and financial projections.

Q: How can I monetize my podcast?

A: You can monetize your podcast through various methods such as
sponsorships, listener donations, merchandise sales, affiliate marketing, and
premium content subscriptions.

Q: What is the ideal length for a podcast episode?

A: The ideal length for a podcast episode varies depending on the content and
audience preferences, but most successful podcasts range from 20 minutes to
an hour. It's important to keep episodes engaging and concise to retain
listeners.

Q: How do I determine my podcast's target audience?

A: You can determine your podcast's target audience by researching
demographics, interests, and listening habits of potential listeners. Conduct
surveys, analyze competitor audiences, and use social media insights to
gather this information.

Q: What platforms should I use to host my podcast?

A: Popular podcast hosting platforms include Libsyn, Podbean, Anchor, and
Buzzsprout. These platforms offer various features such as analytics,
distribution to major directories, and customization options.

Q: How often should I release new podcast episodes?

A: The frequency of releasing new podcast episodes depends on your content
strategy and production capabilities. Consistency is key; whether it's



weekly, bi-weekly, or monthly, stick to a schedule that you can maintain.

Q: What equipment do I need to start a podcast?

A: Essential equipment for starting a podcast includes a good quality
microphone, headphones, audio recording software, and a quiet recording
space. Additional equipment may include mixers and pop filters for improved
sound quality.

Q: Can I create a podcast on a budget?

A: Yes, it is possible to create a podcast on a budget by using affordable
equipment, free or low-cost editing software, and leveraging social media for
marketing. Many successful podcasts start with minimal investment and grow
over time.
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information and tips to enhance the podcasting experience. The structure of the book is easily
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making money with podcasting.
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use your expertise, personality, and message to attract an audience, grow your influence, and
generate income. You’ll learn how to start a podcast, build a loyal listener base, and monetize your
content through sponsorships, affiliate marketing, and paid opportunities. The book also delves into
the art of public speaking, offering strategies for booking speaking engagements, crafting impactful
presentations, and using speaking as a revenue stream. Whether you're new to podcasting or an
experienced speaker, Turn Your Voice Into a Business Empire provides a blueprint for transforming
your voice into a sustainable and scalable business.
  business plan for podcast: Podcasting for Profit Leesa Barnes, 2008 Provides a plan for using
the fast-growing world of video and audio podcasting, to promote a business and turn a profit.
  business plan for podcast: Become a Podmaster Hendrik Baird, 2023-01-01 Podcasting is the
new media form that has taken the world by storm, and it is no surprise that many people want to
take advantage of this popular medium. But with some 65% of all podcasts having less than 10
episodes, podfading is a real thing. Most people have no idea what they are letting themselves in for
when they start podcasting, and it is no surprise that so few people actually make in success of it.
This book shows you everything you need to know to master the art of podcasting. It starts right at
the beginning, exploring the reasons why you want to start a podcast, taking you systematically
through all the aspects you need to understand to make a success out of it. You will learn how to
define your ideal listener, which genres and formats are best suited to your content, and how to
niche down into your chosen niche. You will learn everything that you need to set yourself up to get
started, from the equipment you need to the billboards and ads you will need to produce. You will
get insights into the production process with tips on how to script, record, and edit your audio. Once
you have some great content, you will need to distribute and market it. You will learn some special
podcast marketing tricks and find out how to reach your earlier-defined ideal listener. This will
include advice on how to name your podcast series and the individual episodes, write the
descriptions, and design the various graphics you will need to make your podcast stand out from the
rest. Most importantly, you will get insights into the various ways in which you can monetize your
podcast to not only cover the costs but make a tidy profit. If Joe Rogan can do it, why not you? In
short, this book will empower you to become a more than just an ordinary podcaster. With a
workbook at the end of each chapter to help you apply the information practically, you will be able to
become a podmaster.
  business plan for podcast: Blogging All-in-One For Dummies® Susan Gunelius,
2010-05-11 A complete guide to creating and establishing your place in the blogosphere! New blogs
are being launched at the rate of 175,000 a day. To stand out from the masses, bloggers need the
detailed information and advice packed into this all-in-one guide. Here's what new bloggers need to
get started and what experienced bloggers need to upgrade and even earn money from their blogs.
Eight self-contained minibooks cover joining the blogosphere, blogging software, tools that extend
your blog, marketing your blog, microblogging, making money from your blog, corporate blogging,
and niche blogging. Blogging is replacing traditional media and gaining credibility; to succeed,
bloggers need a greater understanding of blogging basics, tools, and techniques Eight minibooks
cover getting started, software, other tools, blog marketing, microblogging (including Twitter),
monetizing your blog, and corporate and niche blogging Helps new bloggers become active and
productive members of the blogging community Provides vital information for both hobby bloggers
and those who want to build a career around blogging Presented in the fun and friendly For
Dummies style, Blogging All-in-One For Dummies is a complete reference guide to starting and
maintaining a successful blog.
  business plan for podcast: Monetizing Your Passion Barrett Williams, ChatGPT, 2025-01-18
Discover the blueprint to turn your passion for sports into a profitable podcasting venture with
Monetizing Your Passion. This engaging eBook is your guide to transforming niche sports interests
into a lucrative enterprise, offering a wealth of strategies designed for aspiring podcasters ready to
make their mark. Begin your journey with an in-depth exploration of the sports podcasting
landscape, tailored specifically for niche audiences. Learn to pinpoint your unique voice and uncover



the untapped potential within underserved sports communities. Whether you're fascinated by local
teams or regional sports stories, this guide shows you how to craft engaging episodes that resonate
with listeners. Build a loyal audience with strategies that connect directly with niche sports
communities and keep them engaged with interactive content. Learn the art of consistently
producing high-quality content, ensuring each episode captivates and retains your audience’s
attention. Monetizing Your Passion goes beyond the basics, offering advanced techniques to attract
sponsorships and explore affiliate marketing opportunities. With insights into creating compelling
pitches and strategic partnerships, you'll maximize revenue potential. Discover how offering
premium content and setting up listener donations can further boost your income while deepening
audience connections. Take your brand to the next level by starting a merchandise line and hosting
live events that foster community engagement. Delve into the intricacies of licensing your content
and collaborating with other podcasters for broader reach and growth. Boost your visibility with
expert tips on utilizing social media and SEO while mastering the art of podcast analytics to refine
your strategies. This eBook also addresses common monetization challenges, ensuring you stay
resilient and adaptive through fluctuating revenues and sponsorship hurdles. Finally, embrace the
future of niche sports podcasting with insights into emerging trends, maintaining authenticity, and
planning for sustained growth. Monetizing Your Passion equips you with the tools and inspiration
needed to thrive in the dynamic world of sports podcasting. Unleash the potential of your podcast
and turn your passion into profit today.
  business plan for podcast: 101 Internet Businesses You Can Start from Home Susan Sweeney,
2008-08 Presents the basics of commerce on the Internet, with an examination of several successful
businesses, technical information, a guide for determining risk and prioritizing, and promotion
techniques for 101 different profiles.
  business plan for podcast: Starting A Business With Little To No Capital (From The
Perspective Of A Poor Kid From Chicago Who Now Owns Three businesses) Steven J. Ashe, Ready To
Start your business....Then you start to have frightening thoughts or even a friend tell you, it takes
tons of money to start a business wait a little longer keep saving. Let me break this to you short and
simple, you listen to that advice, you'll be waiting forever. Tomorrow is something you can't and
shouldn't count on, nothing in life is guaranteed. Time waits on no one, either you move with it or
get left. When it comes to starting a Business many believe that you have to have a large amount of
capital. In this book over 35 businesses will be discussed that requires little to no money to start-up.
You will discover that starting a business with little to no money is possible, all depending on what
type of business it is and how you approach it. After you read this, your risk level with be another
level, if you still have one. You won't feel stagnant anymore, you will seize full control of your life,
and make every minute in your life count after reading and digesting this.
  business plan for podcast: Entrepreneurial Business Venturing Vanessa Ratten,
2024-03-29 In today's competitive marketplace, businesses must be entrepreneurial to succeed. This
book argues that entrepreneurship allows businesses to adapt to changing economic conditions and
societal needs. It focuses on entrepreneurial business venturing as a means of understanding how
businesses innovate, take risks, and think futuristically. The text emphasizes the importance of
understanding digitalization trends in these ventures to grasp digital innovation trends better. The
book explores why an entrepreneurial perspective is crucial in business, explaining the role of the
knowledge economy in society and the need for businesses to prioritize digital technology. It
examines how the nature of work has evolved due to the COVID-19 pandemic, including the rise of
flexible work arrangements and remote work, with case studies from international companies.
Furthermore, the book argues that digital forms of entrepreneurship are increasingly important in
responding to crises and international developments. It highlights the need for scenario and forecast
planning in developing new products and services to meet evolving customer needs. The book also
provides examples of business model innovation, which underscores the importance for businesses
to emphasize entrepreneurship not only in product development but also in their interactions with
society. It discusses how businesses can achieve this through an entrepreneurial health audit, which



focuses on entrepreneurial intensity, frequency, and ideas for start-ups and spinoffs. By examining
examples and suggestions included in the book, businesses can learn about the role of
entrepreneurial learning and failure in creating an entrepreneurial culture.
  business plan for podcast: How To Podcast HowExpert, 2011-09-21 If you want to learn the
basics about podcasting, then get How To Podcast by someone who has real life experience doing
podcasts. In the How To Podcast guide, you will find a number of skills and techniques related to
podcasting, including: • How to develop a solid niche and create the product that people want. •
How to choose theme music, transitions, Wordpress™ plug-ins and themes. • Taking your podcast,
and making money from it. • Recording techniques, and how to make a show that resembles the
professionals. • Tips for getting people to share the show for you. • How to choose the right
equipment and software for your budget. • How to get your show hosted on a blog, listed through
Feedburner™, and posted through iTunes™. • Where to market your show for the greatest impact. •
Making a show that advertisers want to use for their campaigns. • Learning to podcast with a
purpose and how to build a community around it. This step-by-step guide helps you develop your
own show quickly and effectively. Let How To Podcast help you develop the skills to market yourself,
your company, and make a positive impact in your community with podcasting. HowExpert publishes
quick 'how to' guides on all topics from A to Z by everyday experts.
  business plan for podcast: Influencer Creep Sophie Bishop, 2025-10-28 A look at how the rise
of influencer culture has changed creative work A sculptor works while wearing a GoPro camera to
capture Instagram content. A painter decides whether to make pieces that she won't be able to
share on Instagram, after her account was blocked for sharing sexualized content. An artist finds
that her portraits of light-skinned women get an algorithmic boost over those featuring dark-skinned
models. These creative workers are now using the content-generation skills and promotional
strategies pioneered by influencers to compete for visibility online. Influencer Creep explores what
happens when creative workers must go beyond their work to build a comprehensive online
presence. Creator studies expert Sophie Bishop delineates how the tactics of professional
influencers affect the ways creative workers navigate social media platforms. They must optimize
their content to win the favor of opaque algorithms they do not control. They must engage in
relentless self-branding, creating a compelling, consistent, and platform-ready image. And that
image, in spite of being carefully manufactured, must be perceived as authentic. Taking seriously
the motivations that drive more and more people into the contest for online visibility, Influencer
Creep documents a creative workforce nervously conforming to the monopoly power of social media
platforms—and occasionally resisting it.
  business plan for podcast: Starting a Business For Dummies Colin Barrow, 2014-10-27
Starting your own UK business is an exciting - and challenging - time. This updated edition of the
startup classic shows you how to build a business agile enough to take advantage of emerging trends
and opportunities, and sturdy enough to weather any storm. Packed with real-life examples and links
to hundreds of valuable resources, Starting a Business For Dummies, 4th UK Edition gives you what
you need to make the leap from employee to successful entrepreneur with confidence. All your
favourite, trusted content has been updated including: Laying the groundwork and testing the
feasibility of your business idea Writing a winning business plan and finding funding How to operate
effectively, including managing your finances and employing people Growing your business and
improving performance New content includes: The latest funding schemes, including government
funding and crowdfunding Tendering for public sector work Avoiding business cyber-crime
Franchising and pop ups Exporting (the government has set a target of doubling the number of
exporting companies by 2020) Environmental impact (a recent survey found 77% of SMEs wanted to
know how to measure and improve their environmental impact)
  business plan for podcast: Will to Wild Shelby Stanger, 2024-06-11 Will to Wild is an
instruction manual to adventure. Your guide: enthusiastic outdoorswoman Shelby Stanger. Shelby
has been teaching folks how to leap into the unknown since she taught her first surf class over
twenty years ago. Over the years, she watched many of her students quit their jobs, end



dysfunctional relationships, and move across the country for a healthier work-life-balance--all after
spending a bit of time in nature. Shelby marveled at the phenomenon. Being outside was changing
the lives of her students, her peers, and herself. Shelby was so intrigued, she began to tell their
stories, first as a writer and journalist, then as a podcast host for Wild Ideas Worth Living, REI Co-op
Studio's flagship podcast. --
  business plan for podcast: So You Want To Be A Government Contractor Michael
Erickson, 2012-04-06
  business plan for podcast: Health Literacy From A to Z Helen Osborne, 2013 With patient
experience at the forefront of health care, effective communication of health messages is critical to
quality care. This book offers proven strategies to help providers clearly explain health information
to a variety of audiences, from patients and caregivers, to students and the public.
  business plan for podcast: Yes, You Can Do This! How Women Start Up, Scale Up, and Build
The Life They Want Claudia Reuter, 2020-02-19 How women can lean in to entrepreneurship to
create the life they want! Claudia Reuter left a promising corporate career to raise her two young
children but realized, when re-entering the workforce, that the gap in her resume looked like a gap
in ambition—not a purposeful plan. Instead of leaning into a corporate career and fighting the
structures and systems designed by and for men decades ago, or leaning out and giving up income,
Claudia took a different path. That decision ultimately led to success in the corporate world and at
home. In Yes, You Can Do This!, Claudia shares her own reasons for starting a business and makes a
call to action for women to consider entrepreneurship so that they can create businesses with the
rules they want and change the playing field for others, making a significant impact in the world.
More than a how-to book on building a business, Yes, You Can Do This! provides clear examples and
practical resources to help others create the life they want through entrepreneurship. In Yes, You
Can Do This!, you'll learn: How to develop and share your vision How to deal with stereotypes and
unconscious bias How to leverage perceived weaknesses and turn them into strengths How to
balance life at high speeds and avoid burnout How to cultivate the confidence to move from idea to
creating a company with the culture and rules you want Claudia provides women with an electrifying
third career option: it’s not just lean in or lean out, but startup and change the playing field for
others in the process. Praise for Yes, You Can Do This! It's rare to find a book on entrepreneurship
that fuels your heart with inspiration and encouragement and your mind with practical, tangible
things you can put into action immediately — but this is one of them. As a woman who has started
three companies and been a senior team member of five startups, this is the guide I wish I'd read
when I was starting out. —Nataly Kogan, Author of Happier Now and founder of Happier, Inc.
Combining compelling storytelling with practical, tactical advice, Reuter has created a manifesto for
the next generation of female founders. Rooted in the research around gender and work, this is a
must read for women looking to launch the next new thing. —Jennifer McFadden, Associate Director
of Entrepreneurial Programs, Yale School of Management A must-read for any woman considering
taking the leap into entrepreneurship, You Can Do This brings together today's best thinking about
women in the workplace with practical advice for creating your dream career and life - by starting a
company. Whether you are just curious or ready to take the leap, this book is a great read and a
valuable resource. —Anna Barber, Managing Director, Techstars Claudia helps not just the female
entrepreneur, but all entrepreneurs, find their footing in what can be an overwhelming whirlwind of
starting a business. This book is not only inspiring and uplifting, but positively necessary for any
woman looking to find success in the startup space! —Shira Atkins, Co-founder & CMO Wonder
Media Network Stories of entrepreneurial success exist in abundance for men who receive 97.8% of
venture funding and hold 95% of CEO roles. What is most inspiring about Claudia's book, making me
want to shout from the rooftop, is that it is told from the perspective of an everyday woman who
pushed hard through barriers, doubts, and setbacks that any entrepreneur would face. On top of all
that, she overcame obstacles that are uniquely ours as women today. Claudia is now a standout
among women, but with her book in hand, women who want to build a business to scale have a
blueprint and path to do so. Here's to making dreams come true! —Coco Brown, CEO and Founder,



The Athena Alliance. As I read through the book, there were multiple points where I thought, 'Every
man in any startup or fast-growing business should read this.' As a man in technology, I took away
lots of new ideas, along with examples that were explained in a way that I wouldn’t have been able
to do prior to reading Claudia’s book —Brad Feld, Managing Director, at Foundry Group, author of
Venture Deals and Do More Faster Reuter breaks the stigma about mothers that chose to leave the
workforce. She provides practical tools to start a business, by showing the path to success for every
woman that wants to write her own rules —Sharon Kan, CEO of Pepperlane & Co-Founder of the
WIN Lab Reuter manages to put into words what women have been facing and feeling for decades.
She leaves the readers with stories, steps and inspiration to create the career path they are worthy
of no matter if it's starting from scratch or breaking glass ceilings. This book will fuel the next
generation of women in leadership and entrepreneurship giving them guides and confidence as it
has fueled me to start the business I have always wanted. —Elizabeth Presta, CD(DONA), CLD
  business plan for podcast: Idea to Bussiness Model EduGorilla Prep Experts, 2024-10-26
EduGorilla Publication is a trusted name in the education sector, committed to empowering learners
with high-quality study materials and resources. Specializing in competitive exams and academic
support, EduGorilla provides comprehensive and well-structured content tailored to meet the needs
of students across various streams and levels.
  business plan for podcast: You Have a Book in You - Revised Edition Mark Victor Hansen,
2022-03-08 THE BEST BOOK OF ALL TIME HASN’T YET BEEN WRITTEN, SO YOU HAVE TO
WRITE IT! Mark Victor Hansen, co-creator of the “Chicken Soup for the Soul” series and The One
Minute Millionaire, teaches would-be authors the book business. When you start to write a book,
you’re doing more than just typing words on a keyboard. You’re entering the book business—and
like every other business, the book business has many different elements. The author wants you to
be 100 percent successful in dealing with all those elements so he has written this book to share
with you his insider’s story. Mark covers marketing, finances, and all elements of the business while
encouraging would-be authors to achieve what Freud said were the three reasons people set out to
write books: “Fame, Love, and Money.” As you move through the writing journey and your book
begins to get read, you’ll realize that you have the power to influence others through your writing.
Your book will be a platform to get your message to others and a printed legacy that will last for all
time. Your descendants into many generations will revel in reading their ancestor’s work. Let Mark
inspire you to release your potential for writing greatness. The writer’s challenges and opportunities
have never been greater, so roll up your sleeves and get ready to enter the exciting world of
authorship...it is a legacy worth leaving.
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