business names for beauty

business names for beauty are crucial elements for any venture in the beauty
industry. A well-chosen name not only reflects the services and products
offered but also resonates with the target audience, creating a memorable
identity. This article delves into the significance of selecting the right
business name for beauty enterprises, exploring creative strategies, and
providing examples to inspire aspiring entrepreneurs. By understanding the
nuances of branding, including the importance of uniqueness, relevance, and
emotional appeal, readers will gain insights into crafting the perfect name
for their beauty business.

e Understanding the Importance of Business Names for Beauty
e Key Considerations for Naming Your Beauty Business

e Creative Strategies for Generating Business Names

e Examples of Catchy Business Names for Beauty

e Legal and Practical Considerations

e Conclusion

Understanding the Importance of Business Names
for Beauty

The name of a beauty business serves as its first impression. It is often the
initial point of contact with potential clients and can significantly
influence their decision to engage with the brand. A compelling name can
encapsulate the essence of the services provided, whether it's skincare,
haircare, makeup, or wellness treatments. This initial connection can foster
trust and entice customers to explore what the business has to offer.

A strong business name for beauty should evoke the desired emotions and
perceptions related to beauty, elegance, and self-care. It should align with
the brand's values and mission, making it easier for clients to relate to and
remember. Furthermore, in a competitive market, a distinctive name can help a
business stand out among countless others, enhancing brand recognition and
loyalty.

Key Considerations for Naming Your Beauty
Business

When brainstorming names for a beauty business, several key factors should be
taken into account to ensure the name resonates with the target market. These
considerations can help streamline the naming process and lead to a more
effective branding strategy.



Target Audience

Understanding the demographics and preferences of the target audience is
essential. The name should appeal to the specific group of customers the
business aims to attract. For example, a business targeting young adults may
opt for a trendy and modern name, while a luxury spa may choose a more
sophisticated and elegant name.

Brand Values and Mission

Every beauty business has its own set of values and a mission statement. The
name should reflect these core principles to communicate what the brand
stands for. If a brand emphasizes organic products, incorporating terms like
"natural" or "pure" in the name can reinforce its commitment to
sustainability and health.

Memorability and Pronunciation

The name should be easy to pronounce and remember. A complicated or lengthy
name may deter potential customers from recalling it. Names that are catchy,
playful, or have a rhythmic quality tend to stick in people's minds more
effectively.

Uniqueness

In a saturated beauty market, uniqueness is paramount. A name that is too
similar to existing brands can confuse customers and dilute brand identity.
Conducting thorough research to ensure the chosen name is distinct will help
in establishing a solid market presence.

Creative Strategies for Generating Business
Names

Generating a unique and engaging business name requires creativity and
strategic thinking. Here are some effective strategies to inspire names for a
beauty business.

Brainstorming Sessions

Gathering a group of creative individuals for brainstorming sessions can lead
to a wealth of ideas. Encourage participants to share words or phrases

associated with beauty, such as "glow," "radiance," "serenity," or
"elegance." This collaborative effort can produce a diverse range of name
options.

Word Combinations

Combining different words can result in unique business names. Consider
merging terms that evoke beauty and allure. For example:



e Beauty + Haven = BeautyHaven
e Glamour + Oasis = GlamourOasis
e Glow + Studio = GlowStudio

These combinations can create memorable and descriptive names that convey the
essence of the business.

Use of Foreign Languages

Incorporating words from foreign languages can add an exotic flair to the
business name. For instance, using the French word "beaute" (beauty) or the
Italian word "bellezza" can evoke a sense of luxury and sophistication.

Play on Words

Utilizing puns or playful language can make a business name stand out. Clever
wordplay can be both fun and memorable, making it easier for customers to
recall. For example, a nail salon might choose a name like "Nailed It!"

Examples of Catchy Business Names for Beauty

To provide further inspiration, here are some examples of catchy business
names for various beauty services:

Skincare

e Radiance Ritual
e Purely Polished

e Glow & Go

Haircare

e Locks of Luxury
e Shear Brilliance

e Color Me Beautiful



Makeup

e Glam Up Studio
e Flawless Finish

e Makeup Maven

Legal and Practical Considerations

Once a potential business name has been selected, it is essential to address
legal and practical considerations. This step ensures that the name can be
used freely and protects the business from potential legal disputes.

Trademark Search

Conducting a trademark search is crucial to ensure that the business name is
not already in use or registered by another entity. This process helps avoid
legal issues in the future and protects the brand's identity.

Domain Availability

In today's digital age, having an online presence is vital. Checking the
availability of the corresponding domain name for the business is important
for creating a website and enhancing online visibility.

Social Media Handles

In addition to the domain, securing social media handles that match the
business name will help in maintaining brand consistency across platforms.
This is essential for effective marketing and customer engagement.

Conclusion

In summary, selecting the right business names for beauty is a fundamental
step in establishing a successful brand in the beauty industry. By
considering factors such as the target audience, brand values, uniqueness,
and creativity, entrepreneurs can develop names that resonate with their
customers and encapsulate their business's essence. Utilizing brainstorming,
word combinations, and playful language can spark innovative ideas. Finally,
addressing legal considerations ensures that the chosen name can be used
effectively and protected from disputes. With these insights, aspiring beauty
business owners can embark on their journey with confidence and clarity.

Q: What are some tips for creating a memorable beauty



business name?

A: To create a memorable beauty business name, consider using catchy phrases,
word combinations, or playful language. Ensure the name is easy to pronounce
and remember. Additionally, align the name with your brand's wvalues and
mission to enhance its relevance.

Q: How important is it to check for trademark
availability when choosing a business name?

A: Checking for trademark availability is crucial to avoid legal issues and
ensure that your business name is unique. Registering a trademark protects
your brand identity and prevents other businesses from using a similar name.

Q: Can I use foreign words in my beauty business
name?

A: Yes, using foreign words can add an exotic touch to your business name.
However, ensure that the meaning aligns with your brand and that you are
comfortable with the pronunciation and cultural implications of the words
chosen.

Q: What are some examples of successful beauty
business names?

A: Successful beauty business names often convey elegance and appeal.
Examples include "Lush Cosmetics," "Sephora," and "Glossier." These names are
memorable, relevant, and convey a sense of beauty and sophistication.

Q: Should my beauty business name reflect the
services I offer?

A: Ideally, yes. A business name that reflects the services offered can help
customers immediately understand what you provide. This relevance can enhance
brand recognition and attract the right audience.

Q: How can I test if my business name resonates with
potential customers?

A: You can conduct surveys or focus groups with your target audience to
gather feedback on your business name options. This can provide valuable
insights into customer perceptions and preferences.

Q: Is it necessary to have a website domain that
matches my business name?

A: While not mandatory, having a website domain that matches your business



name is highly recommended. It helps with brand consistency and makes it
easier for customers to find you online.

Q: What should I do if my desired business name 1is
taken?

A: If your desired business name is taken, consider modifying it slightly or
brainstorming alternative names. You can also think about adding a
descriptive term related to your services or location to create a unique
variation.

Q: Can I change my business name later if I don’t
like it?
A: Yes, you can change your business name later, but it may involve a

rebranding process, including updating your marketing materials, website, and
legal documents. Consider this carefully before making a change.
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and hair business success Kem Keris , 2025-04-01 A comprehensive guide to creating and
marketing various beauty and personal care products, including recipes for candles, body butters,
lotions, hair care, and skincare items.

business names for beauty: ... Establishing and Operating a Beauty Shop ... Edith E. Gordon,
1946

business names for beauty: Beauty and Business Philip Scranton, 2014-03-05 Leading
historians explore how our ideas of what is attractive are influenced by a broad range of social and
economic factors. They force us to reckon with the ways that beauty has been made, bought and sold
in modern America.

business names for beauty: On Aesthetic and Cultural Issues in Pragmatic Translation
Xiuwen Feng, 2016-07-15 This book focuses on the cross-cultural advertising communication and
aesthetic issues of brands and brand slogans. Based on the pragmatic translating theories and case
studies of a few classic brand translations, the book puts forward the Three Aesthetic Principles of
translating brands. The book special features the cultural in addition to the business aspect of
introducing China Time-honored Brands to foreign markets. Readers will learn about the great
importance of the aesthetic issues and cultural communications in translating brands and brand
slogans through this book.
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student with ambition, a working professional looking to escape the 9-to-5 grind, or someone
searching for financial freedom — this book is your launchpad to success! [ What You'll Discover
Inside: [] 875 Real-World Business Ideas you can start today - carefully organized into four powerful
categories: Service Business Ideas - 175 From personal services to professional consulting, find
ideas that match your passion and skills. Merchandising Business Ideas - 125 Buy, sell, and trade
with creative retail concepts and trading models anyone can launch. Manufacturing Business Ideas -
200 Explore small to medium-scale product creation businesses that thrive with low investment.
Online Business Ideas - 375 Tap into the digital revolution with online business models that work
from anywhere in the world. [] PLUS: A Practical Guide on How to Start and Run a Successful
Business This book doesn’t just hand you ideas—it teaches you: How to validate your idea in the real
market Steps to set up your business legally and financially Essential marketing strategies for
today’s world Tips on scaling, branding, and long-term sustainability Mistakes to avoid and success
habits to adopt [] Who Is This Book For? First-time entrepreneurs Side hustlers and freelancers
Students and homemakers Retirees or career switchers Anyone tired of “someday” and ready for
“day one” [] Why This Book Works: Unlike other books that overwhelm you with theory, this book
gives you practical, clear, and actionable ideas that you can tailor to your lifestyle, budget, and
goals. You don’t need a business degree—just curiosity and a willingness to start. [] Readers Say:
“This book opened my eyes to opportunities I never thought about.” “Clear, simple, and incredibly
inspiring!” “A goldmine for entrepreneurs.” [] If you've been waiting for the right time to start your
business—this is it. Scroll up and click “Buy Now” to take your first step toward financial freedom
and entrepreneurial success.

business names for beauty: Critical Pragmatic Studies on Chinese Public Discourse
Xinren Chen, 2019-09-16 Public discourse constitutes the language environment of a town or a city,
which forms part of the social environment of a country or a region. Based on extensive first-hand
data collected from public places, mass media and the Internet, this monograph attempts critical
pragmatic studies of public discourse in the contemporary Chinese context. By applying pragmatic
theories and analytical instruments to the analysis of the data, including business names,
advertisements, public signs and notices, and news, the book showcases such discursive practices as
personalization and subjectivization and reveals such social problems as unhealthy social
mentalities, “pragmatic traps”, suspect discrimination, and vulgarity. It exemplifies a way of
combining the Critical Discourse Analysis (CDA) approach and the pragmatic approach with a clear
focus on the pragmatic issues. This book will not only be a necessary addition to the academic
discipline of pragmatics in general, and critical pragmatics in particular, but also lay bare the
problems existing in the use of public discourse and suggest several ways to improve such use.
While it addresses the Chinese data only, the proposed analyses may contribute to international
readers’ understanding of public discourse in contemporary China and serve as a reference for
similar researches worldwide.

business names for beauty: Entrepreneurs, the Men and Women Behind Famous Brand
Names and how They Made it Joseph J. Fucini, Suzy Fucini, 1985 Provides profiles on 225
individuals whose names are found on today's popular products.

business names for beauty: Startup 500 Business Ideas Prabhu TL, 2019-02-17 Are you an
aspiring entrepreneur hungry for the perfect business idea? Look no further! Startup 500: Business
Ideas is your treasure trove of innovation, housing a collection of 500 handpicked, lucrative business
ideas that are ready to ignite your entrepreneurial journey. Unleash Your Potential: Embrace the
thrill of entrepreneurship as you explore a diverse range of business ideas tailored to fit various
industries and niches. Whether you're a seasoned entrepreneur seeking your next venture or a
passionate dreamer ready to make your mark, Startup 500 offers an array of opportunities to match
your vision. 500 Business Ideas at Your Fingertips: Inside this book, you'll discover: Innovative Tech
Startups: Dive into the world of cutting-edge technology with ideas that capitalize on Al, blockchain,
AR/VR, and more. Profitable E-Commerce Ventures: Tap into the booming e-commerce landscape
with niche-specific ideas to stand out in the digital marketplace. Service-based Solutions: Uncover



service-oriented businesses that cater to the needs of modern consumers, from personalized
coaching to creative freelancing. Green and Sustainable Initiatives: Embrace eco-friendly
entrepreneurship with ideas focused on sustainability, renewable energy, and ethical practices.
Unique Brick-and-Mortar Concepts: Explore captivating ideas for brick-and-mortar establishments,
from themed cafes to boutique stores. Social Impact Projects: Make a difference with businesses
designed to address pressing social and environmental challenges. Find Your Perfect Fit: Startup
500 goes beyond merely presenting ideas; it provides a launchpad for your entrepreneurial spirit.
You'll find thought-provoking insights, market research tips, and success stories from seasoned
entrepreneurs who transformed similar ideas into thriving businesses. Empower Your
Entrepreneurial Journey: As you embark on your quest for the ideal business venture, Startup 500
equips you with the knowledge and inspiration needed to turn your vision into reality. Every page
will fuel your creativity, encourage your determination, and light the path to success. Take the First
Step: Don't wait for the right opportunity—create it! Join the ranks of successful entrepreneurs with
Startup 500: Business Ideas. Embrace the possibilities, embrace innovation, and embrace your
future as a trailblazing entrepreneur. Claim your copy today and witness the magic of turning ideas
into thriving ventures!

business names for beauty: Onomastics in Contemporary Public Space Oliviu Felecan,
2013-08-19 Onomastics in Contemporary Public Space aims at analysing names and name-giving
from an intercultural perspective, within the context of contemporary public space. As was the case
of Name and Naming: Synchronic and Diachronic Perspectives (Cambridge Scholars Publishing,
2012), the geographical areas investigated in the studies included in this volume are very diverse,
referring not only to European cultural space, but also to American, Asian, African and Australian
contexts. Being a collective work, the book brings together 49 specialists from 18 countries; namely
Australia, Belgium, Finland, France, Germany, Israel, Italy, Japan, Malta, the Netherlands, Poland,
Romania, Russia, Singapore, South Africa, Spain, the United Kingdom and the USA. Thematically,
the volume is organised so that it may cover all the dimensions of public space, as far as onomastics
is concerned. The specific areas studied are: the theory of names; names of public places (linguistic
landscapes); names of public, economic, cultural, religious and sports institutions (names of business
establishments, religious institutions - places of worship - and cultural associations, as well as
names in journals and magazines); names of objects/entities resulting from various processes in
public space (names of foods, drinks and food brands, code names of collaborators in secret service
organisations, names in literature, nicknames/bynames/pseudonyms in the world of politics, high
life, art and sport, names in virtual space, and zoonyms); and miscellanea. The originality and
topicality of the subject lie in the multidisciplinary viewpoint adopted in the research, in which
onomastics merges with adjacent linguistic disciplines, such as sociolinguistics, psycholinguistics
and pragmatics, as well as other sciences, such as history, literature, anthropology, politics,
economy and religion.

business names for beauty: Taming Beauty E.M. Gayle, 2013-11-22 Eager to understand her
secret desires, Gabrielle enters “The Sanctuary.” Inside she’s immediately torn between fear of the
unknown and a craving to learn more, until the lights dim. From the first sound of Thomas’ calm and
controlled voice, she is mesmerized. With an underlying need in her emotional spirit that requires
more than sex, she is easily seduced into a world of dominance and submission under false
pretenses. For Thomas, an experienced Master, Gabrielle is an interesting mix of defiant, naive and
submissive. Her sharp mind and wit appeal to him as much as the curves of her lush figure. He
accepts the challenge to help train her despite the danger she represents. Long term anything for
him is out of the question. If he does his job right, his protégé David will end up the perfect Dom for
her and Thomas will move on with his armor intact. Their journey puts Gabrielle at the mercy of two
men who teach her how to embrace her darkest needs within a tight bond of trust. Unfortunately,
betrayal lurks on the path to total surrender. Keywords: Dominant, alpha male, menage, threesome,
control, power play, love story

business names for beauty: Fashion and Beauty in the Time of Asia S. Heijin Lee,



Christina H. Moon, Thuy Linh Nguyen Tu, 2019-06-03 How transnational modernity is taking shape
in and in relation to Asia Fashion and Beauty in the Time of Asia considers the role of bodily
aesthetics in the shaping of Asian modernities and the formation of the so-called “Asian Century.” S.
Heijin Lee, Christina H. Moon, and Thuy Linh Nguyen Tu train our eyes on sites as far-flung, varied,
and intimate as Guangzhou and Los Angeles, Saigon and Seoul, New York and Toronto. They map
the transregional connections, ever-evolving aspirations and sensibilities, and new worlds and life
paths forged through engagements with fashion and beauty. Contributors consider American
influence on plastic surgery in Korea, Vietnamese debates about “the fashionable,” and the costs and
commitments demanded of those who make and wear fast fashion, from Chinese garment workers to
Nepalese nail technicians in New York who are mandated to dress fashionably. In doing so, this
interdisciplinary anthology moves beyond common characterizations of Asians and the Asian
diaspora as simply abject laborers or frenzied consumers, analyzing who the modern Asian subject is
now: what they wear and how they work, move, eat, and shop.

business names for beauty: Beauty Imagined Geoffrey Jones, 2010-02-25 The global beauty
business permeates our lives, influencing how we perceive ourselves and what it is to be beautiful.
The brands and firms which have shaped this industry, such as Avon, Coty, Estée Lauder, L'Oréal,
and Shiseido, have imagined beauty for us. This book provides the first authoritative history of the
global beauty industry from its emergence in the nineteenth century to the present day, exploring
how today's global giants grew. It shows how successive generations of entrepreneurs built brands
which shaped perceptions of beauty, and the business organizations needed to market them. They
democratized access to beauty products, once the privilege of elites, but they also defined the
gender and ethnic borders of beauty, and its association with a handful of cities, notably Paris and
later New York. The result was a homogenization of beauty ideals throughout the world. Today
globalization is changing the beauty industry again; its impact can be seen in a range of competing
strategies. Global brands have swept into China, Russia, and India, but at the same time, these
brands are having to respond to a far greater diversity of cultures and lifestyles as new markets are
opened up worldwide. In the twenty first century, beauty is again being re-imagined anew.

business names for beauty: The American Beauty Industry Encyclopedia Julie Willett,
2010-05-11 This is the first encyclopedia to focus exclusively on the many aspects of the American
beauty industry, covering both its diverse origins and its global reach. The American Beauty Industry
Encyclopedia is the first compilation to focus exclusively on this pervasive business, covering both
its diverse origins and global reach. More than 100 entries were chosen specifically to illuminate the
most iconic aspects of the industry's past and present, exploring the meaning of beauty practices
and products, often while making analytical use of categories such as gender, race, sexuality, and
stages of the lifecycle. Focusing primarily on the late-19th and 20th-century American beauty
industry—an era of unprecedented expansion—the encyclopedia covers ancient practices and the
latest trends and provides a historical examination of institutions, entrepreneurs, styles, and
technological innovations. It covers, for example, the 1911 Triangle Shirtwaist Factory fire, as well
as how Asian women today are having muscle fiber removed from their calves to create a more
Western look. Entries also explore how the industry reflects social movements and concerns that are
inextricably bound to religion, feminism, the health and safety of consumers and workers, the
treatment of animals, and environmental sustainability.

business names for beauty: Start Your Own HOME-BASED BUSINESS Cotter Bass,
2019-07-26 IS THE RISING COST OF FOOD AND FUEL SQUEEZING YOUR BUDGET TO THE
BREAKING POINT? CAN'T SEE A WAY OUT OF THIS MESS? Well, Starting Your Own
HOME-BASED BUSINESS just might be the solution you’'re looking for! With inflation’s vice grip on
our ability to make ends meet, it’s no wonder that many struggle to make ends meet. A full time job
and/or two family members drawing a paycheck are simply inadequate and often fail to provide
enough funds for basic living expenses. Often, the only option remaining is to find additional
employment in order to gain financial security for you and your family. You have already exhausted
the formal part-time job offerings in your area, having no success. So what to do? Have you




considered starting your own Home-Based Business? Within the pages of Start Your Own
HOME-BASED BUSINESS, you’ll discover 25 outstanding home-based business plans, each one
ready for you to put into action! The prospect of working from home has gained credibility over the
years. Home offices can now compete with small commercial businesses and save on rent in the
process. In the United States alone there are more than 40 million home-based businesses! This
statistic should provide ample encouragement for those wishing to start their own business. So why
not take that leap of faith with Start Your Own HOME-BASED BUSINESS? Start by selecting the
home-based plan that favorably dovetails with your abilities and financial needs and then, following
the instructions revealed in Chapter 1, STARTING YOUR OWN BUSINESS, develop a detailed
business plan before starting and you'll soon be on your way to financial freedom! Remember,
success takes planning. The rest is up to you! Good luck, and may your new business venture
succeed beyond your wildest dreams!

business names for beauty: New York, N.Y., March 30, 1970; Washington, D.C., April 24, 1970
United States. Congress. Senate. Select Committee on Small Business. Subcommittee on Urban and
Rural Economic Development, 1970

business names for beauty: The ~AOxford Encyclopedia of Economic History Joel Mokyr,
2003-10-16 What were the economic roots of modern industrialism? Were labor unions ever effective
in raising workers' living standards? Did high levels of taxation in the past normally lead to economic
decline? These and similar questions profoundly inform a wide range of intertwined social issues
whose complexity, scope, and depth become fully evident in the Encyclopedia. Due to the
interdisciplinary nature of the field, the Encyclopedia is divided not only by chronological and
geographic boundaries, but also by related subfields such as agricultural history, demographic
history, business history, and the histories of technology, migration, and transportation. The articles,
all written and signed by international contributors, include scholars from Europe, Latin America,
Africa, and Asia. Covering economic history in all areas of the world and segments of ecnomies from
prehistoric times to the present, The Oxford Encyclopedia of Economic History is the ideal resource
for students, economists, and general readers, offering a unique glimpse into this integral part of
world history.

business names for beauty: The Oxford Encyclopedia of Economic History Joel Mokyr,
2003 What were the economic roots of modern industrialism? Were labor unions ever effective in
raising workers' living standards? Did high levels of taxation in the past normally lead to economic
decline? These and similar questions profoundly inform a wide range of intertwined social issues
whose complexity, scope, and depth become fully evident in the Encyclopedia. Due to the
interdisciplinary nature of the field, the Encyclopedia is divided not only by chronological and
geographic boundaries, but also by related subfields such as agricultural history, demographic
history, business history, and the histories of technology, migration, and transportation. The articles,
all written and signed by international contributors, include scholars from Europe, Latin America,
Africa, and Asia. Covering economic history in all areas of the world and segments of ecnomies from
prehistoric times to the present, The Oxford Encyclopedia of Economic History is the ideal resource
for students, economists, and general readers, offering a unique glimpse into this integral part of
world history.

business names for beauty: The Beauty Trade Angela B. McCracken, 2014-01-02 While it is
frequently trivialized, the business of beauty is one of the most important global industries,
generating millions of dollars and implicating many more the world over, from consumers to
corporate elites. As trends spread so do ideas about standards of appearance and what is necessary
to look good and fit in -- standards that are often influenced by ideas about race, class and gender
norms. In looking at beauty products, practices, and ideas of youth in Guadalajara, Mexico, The
Beauty Trade takes seriously the question of whether and how beauty norms are changing in
relation to the globalizing beauty economy. Angela B. V. McCracken considers who benefits and who
loses from beauty globalization and what this means for gender norms among youth. Weaving
together fascinating ethnographic research on beauty practices and insights from political economy



theory, the book presents a feminist analysis of the global economy of beauty. Rather than a sign of
frivolity, the beauty economy is intimately connected to youth's social and economic development.
Cosmetic makeovers have become a modern rite of passage for girls, enabling social connections
and differentiations, as well as entrepreneurial activities. The global beauty economy is a
phenomenon generated by young people, mostly women, laboring in, teaching, and consuming
beauty --- and eager for belonging and originality, using every mechanism at their disposal to
enhance their appearance. As McCracken shows, globalization is not homogenizing beauty standards
to a Western ideal; rather, it is diversifying beauty standards. The Beauty Trade explains how
globalization, combined with youth's desires for uniqueness, is enabling the spread of a diversity of
beauty cultures, including alternative visions of gender appropriate looks and behavior.

business names for beauty: Entrepreneurship and Multinationals Geoffrey Jones, 2013
Harvard Business School Professor Geoffrey Jones has long been a student of the history of
multinational enterprise. He has taken a leadership role in the field. This volume reflects the
extraordinary breadth of his historical research, spanning continents and industries. His focus is on
the firm as an actor on the stage of the history of globalization. This book contains a selection of his
unpublished and published articles. Of special interest is his updated previously unpublished 2006
talk that explores how firms and entrepreneurs fit into the scholarly debates on the Great
Divergence between the West and the Rest. This is a splendid collection. Mira Wilkins, Florida
International University, US This fascinating volume explores the roles played by entrepreneurship
and multinational enterprises in the development of the modern global world. Through a
combination of new and previously published essays charting business developments from the
nineteenth century onward, the author demonstrates how multinational corporations have driven
globalization through the transfer of innovation and cultural values. The selected essays cover a
range of topics, including studies of global industries and major corporations including Beiersdorf
and Unilever. Additional chapters explore economic and corporate development in specific
countries, such as India, Iran and Turkey. Merging rich historical evidence with discussion of the
current state of global business, this book reveals how examining entrepreneurial activity and
multinational strategies deepen explanations of global patterns of wealth and poverty. It offers
compelling new perspectives on current debates about globalization from one of the most prominent
scholars in the field of business history. This volume will appeal to students and professors of
economics, entrepreneurship, international business and history as well as anyone with an interest
in understanding the past, present and future of globalization.

business names for beauty: The Force of Beauty Holly Grout, 2015-05-13 The market for
commercial beauty products exploded in Third Republic France, with a proliferation of goods
promising to erase female imperfections and perpetuate an aesthetic of femininity that conveyed
health and respectability. While the industry's meteoric growth helped to codify conventional
standards of womanhood, The Force of Beauty goes beyond the narrative of beauty culture as a tool
for sociopolitical subjugation to show how it also targeted women as important consumers in major
markets and created new avenues by which they could express their identities and challenge or
reinforce gender norms. As cosmetics companies and cultural media, from magazines to novels to
cinema, urged women to aspire to commercial standards of female perfection, beauty evolved as a
goal to be pursued rather than a biological inheritance. The products and techniques that enabled
women to embody society's feminine ideal also taught them how to fashion their bodies into objects
of desire and thus offered a subversive tool of self-expression. Holly Grout explores attempts by
commercial beauty culture to reconcile a standard of respectability with female sexuality, as well as
its efforts to position French women within the global phenomenon of changing views on modern
womanhood. Grout draws on a wide range of primary sources-hygiene manuals, professional and
legal debates about the right to fabricate and distribute medicines, advertisements for beauty
products, and contemporary fiction and works of art-to explore how French women navigated
changing views on femininity. Her seamless integration of gender studies with business history,
aesthetics, and the history of medicine results in a textured and complex study of the relationship



between the politics of womanhood and the politics of beauty.
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