business hours for starbucks

business hours for starbucks are a crucial aspect for both customers and business owners alike.
With numerous locations across the globe, understanding Starbucks' operational hours can greatly
enhance your experience, whether you're seeking your morning caffeine fix or a cozy spot for an
afternoon meeting. This article will delve into the typical business hours for Starbucks, variations
based on location, and special holiday hours that might affect your visit. Additionally, we'll explore
tips on how to find the most accurate information regarding specific store hours.

In this comprehensive guide, we aim to provide all the necessary details to ensure you are well-
informed about when you can visit Starbucks. We will also include insights into how business hours
can vary by region or special events, ensuring you're never caught off guard.
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Understanding Typical Business Hours

Starbucks generally maintains consistent business hours that cater to a wide range of customers.
Most locations open early in the morning and close late in the evening, making it convenient for both
early risers and night owls. Typically, Starbucks locations operate from:

* Weekdays: 5:00 AM to 10:00 PM

e Weekends: 6:00 AM to 11:00 PM

However, it is important to note that these hours can vary by location. In busy urban areas, Starbucks
may open earlier and close later to accommodate higher customer traffic. Conversely, stores in
quieter regions might have reduced hours.

Additionally, some Starbucks locations, particularly those situated within grocery stores, airports, or
other establishments, may have different operating hours. These variations are influenced by the
surrounding environment and customer demand.



Factors Affecting Starbucks Hours

Several factors can influence the business hours of Starbucks locations. Understanding these factors
can help you plan your visits more effectively.

Location Type

The type of location plays a significant role in determining hours. Standalone Starbucks stores
typically have longer hours compared to those inside other businesses. For instance:

e Standalone Locations: Usually have extended hours to serve a larger customer base.

e Store-in-Store Locations: Often follow the hours of the primary business they are located in.

Customer Demand

High-traffic areas, such as business districts and shopping centers, may see Starbucks locations open
earlier or close later. The goal is to meet the demand of customers who rely on Starbucks for their
daily caffeine needs.

Staffing Levels

Staffing availability can also affect hours. If a store is unable to maintain adequate staffing levels, it
may choose to reduce its operating hours temporarily. This is particularly common in smaller, local
stores.

Regional Variations in Business Hours

Business hours for Starbucks can vary significantly based on geographical location. Understanding
these regional differences can enhance your planning.

Urban vs. Rural Areas

Urban Starbucks locations tend to have longer operating hours due to higher customer volumes and
demand. In contrast, rural locations may have shorter hours to align with local customer habits.

International Locations

Starbucks operates in numerous countries, and business hours may differ internationally. For
example:



e United States: Generally follows the typical hours outlined earlier.
e Europe: Many locations may open later in the morning.

¢ Asia: Some regions may stay open later into the night, catering to different cultural practices.

Holiday Hours and Special Events

Holidays and special events can significantly impact the operating hours of Starbucks locations.
During major holidays, many stores may adjust their hours, either closing entirely or opening for
limited hours.

Major Holidays

On holidays such as Christmas, Thanksgiving, and New Year's Day, Starbucks typically has reduced
hours. It is advisable to check specific store hours during these occasions. For example:

e Christmas Day: Most locations are closed or open for a few hours in the morning.

e Thanksgiving Day: Many stores may remain closed or have limited hours.

Local Events

In addition to national holidays, local events such as festivals or parades can also affect business
hours. Stores in event-heavy areas may choose to extend hours to accommodate increased foot
traffic.

Finding the Most Accurate Hours for Your Local Store

To ensure you have the most accurate business hours for your local Starbucks, consider the following
methods:

Starbucks Website and App

The official Starbucks website and mobile application provide up-to-date information about store
hours. By entering your location, you can find the exact hours for your nearest store.



Google Maps

Google Maps is another reliable resource for finding business hours. By searching for "Starbucks" and
your location, you can view hours along with customer reviews and other relevant information.

Phone Inquiries

Calling your local Starbucks directly is an effective way to confirm hours, especially during holidays or
special events when hours may change unexpectedly.

Conclusion

Understanding the business hours for Starbucks is essential for planning your visits and ensuring you
can enjoy your favorite beverages at the most convenient times. Factors such as location type,
customer demand, and regional differences play a critical role in determining when a store is open. By
being aware of holiday hours and utilizing available resources like the Starbucks website and Google
Maps, you can stay informed about your local store’s operating schedule. This knowledge not only
enhances your experience but also helps you make the most of your visits to Starbucks.

Q: What are the typical business hours for Starbucks?

A: Typical business hours for Starbucks are generally from 5:00 AM to 10:00 PM on weekdays and
6:00 AM to 11:00 PM on weekends, although these hours may vary by location.

Q: Are Starbucks hours the same in every country?

A: No, Starbucks hours can differ significantly from country to country, influenced by local customs
and customer demand.

Q: How can I find the hours of my local Starbucks?

A: You can find the hours of your local Starbucks by visiting the official Starbucks website, using the
Starbucks mobile app, or checking Google Maps for the most accurate information.

Q: Does Starbucks close on holidays?

A: Yes, Starbucks typically has reduced hours or may close entirely on major holidays such as
Christmas and Thanksgiving.

Q: Do all Starbucks locations have the same hours?

A: No, business hours can vary by location type, regional demand, and staffing levels, so it is



important to check your specific store's hours.

Q: Are there any special events that affect Starbucks hours?

A: Yes, local events such as festivals or parades can impact Starbucks hours, with stores in high-traffic
areas often extending their operating hours during such events.

Q: What should I do if my Starbucks is closed when | expect it
to be open?

A: If your Starbucks is closed unexpectedly, check their website or call the store directly to confirm
the hours, as they may have changed or there may be a temporary closure.

Q: Can | get Starbucks drinks outside of normal business
hours?

A: No, drinks can only be purchased during the store's operating hours. However, some Starbucks
locations in grocery stores or airports may have different hours, so check those specifically.

Q: What time does Starbucks usually open in the morning?

A: Most Starbucks locations usually open between 5:00 AM and 6:00 AM on weekdays, though this can
vary by location.

Q: Are there any Starbucks locations that are open 24 hours?

A: While many Starbucks locations do not operate 24 hours, some locations in busy urban areas and
airports may offer round-the-clock service. It is best to check with specific locations for their hours.
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business hours for starbucks: Starbucks Marie A. Bussing, 2009-10-13 Follow the history of
Starbucks on its journey from one local retail store in Seattle to a global chain of coffeehouses found
in more than 47 countries around the world. Starbucks tells the story of how a single retail outlet
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opened in 1971 became the world's largest chain of coffeehouses, and for that matter, one of the
largest franchises of any kind, with over $10 billion in sales in 2008. Starbucks offers readers the
opportunity to get to know this extraordinary corporation's leaders, employees, guiding principles,
corporate innovations, competitive strategies, setbacks, and future prospects. Along the way, it
explores a number of fascinating issues, including the company's pivotal decision to use Arabica
beans instead of mass-produced coffee and its efforts to support sustainable coffee farming
worldwide. The book also looks at how Starbucks is coping with the global economic downturn,
detailing its recent initiatives to reduce costs, offer healthier food, and re-embrace its
coffee-centered, customer-based roots.

business hours for starbucks: SMASH Suvi Nenonen, Kaj Storbacka, 2018-02-05 Market
shaping is a powerful strategy that unleashes value gains from greater market size, efficiency and
profitability. This book, written by experts in the field, presents a universal, teachable, and
actionable framework for understanding and shaping markets.

business hours for starbucks: Fast Food Globalization in the Provincial Philippines Ty
Matejowsky, 2017-12-20 Few contemporary societies remain beyond the global reach of today’s fast
food industry. In both profound and subtle ways, this style of cuisine and the corporate brands that
promote it have effectively transformed the appetites, health profiles, and consumer sensibilities of
millions the world over. To better understand the variegated impact of McDonald’s and other
national and international quick-service eateries on local life within a non-western urban context, Ty
Matejowsky offers readers a highly engaging and granular account detailing the rise and popularity
of these American-style chains throughout the Philippines. In Fast Food Globalization in the
Provincial Philippines, Matejowsky examines the rich, diverse, and decidedly syncretic food
traditions of the Philippines, one of the few global markets where industry giant McDonald’s lags
behind in competition with an indigenous chain. Drawing on over twenty years of ethnographic
fieldwork in two provincial Philippine cities—Dagupan City, Pangasinan and San Fernando City, La
Union—Matejowsky has crafted one of the few anthropological accounts of fast food production and
consumption within the socioeconomic milieu of a less-developed country. By turns critically
engaged and highly reflexive, he examines many of the historical, political, economic, and
sociocultural complexities that characterize the Philippines’ now thriving fast food scene. Amid
intersections of post-colonial resistance, retail indigenization, corporatized childhood experiences,
and rising “globesity,” Matejowsky considers the myriad ways this seemingly ubiquitous dining
format is reimagined by industry players and everyday Filipinos to create something that is both
intimately familiar and entirely new.

business hours for starbucks: Get on the Job and Organize Jaz Brisack, 2025-04-29 For
fans of Fight Like Hell and A History of America in Ten Strikes, the leader of the Starbucks and
Tesla union movements shares stories from the front lines to help us organize our own workplaces.
Get on the Job and Organize is a compelling, inspirational narrative of the Starbucks and Tesla
unionization efforts, telling the broader story of the new, nationwide labor movement unfolding in
our era of political and social unrest. As one of the exciting new faces of the American Labor
Movement, Jaz Brisack argues that while workers often organize when their place of work is toxic,
it’s equally important to organize when you love your job. With an accessible voice and profound
insight, Brisack puts everything into the context of America’s long tradition of labor organizing and
shows us how we too can organize our workplaces, from how to educate yourself and your
colleagues, to what backlash can be expected and how to fight it, to what victory looks like even if
the union doesn’t necessarily “win.”

business hours for starbucks: Talent, Transformation, and the Triple Bottom Line
Andrew Savitz, 2013-03-11 HR Professional's guide to creating a strategically sustainable
organization Employees are central to creating sustainable organizations, yet they are left on the
sidelines in most sustainability initiatives along with the HR professionals who should be helping to
engage and energize them. This book shows business leaders and HR professionals how to: motivate
employees to create economic, environmental and social value; facilitate necessary culture, strategic



and organizational change; embed sustainability into the employee lifecycle; and strengthen existing
capabilities and develop new ones necessary to support the transformation to sustainability. Talent,
Transformation, and the Triple Bottom Line also demonstrates how leading companies are using
sustainability to strengthen core HR functions: to win the war for talent, to motivate and empower
employees, to increase productivity, and to enliven traditional HR-related efforts such as diversity,
health and wellness, community involvement and volunteerism. In combination, these powerful
benefits can help drive business growth, performance, and results. The book offers strategies,
policies, tools and specific action steps that business leaders and HR professionals can use to get
into the sustainability game or enhance their efforts dramatically Andrew Savitz is an expert in
sustainability and has worked extensively with many organizations on sustainability strategy and
implementation; he and Karl Weber wrote The Triple Bottom Line, one of the most successful books
in the field Published in partnership with SHRM and with the cooperation of the World Business
Council for Sustainable Development Forward by Edward Lawler III This book fills a gaping hole in
both the HR and sustainability literature by educating HR professionals about sustainability,
sustainability professionals about HR, and business leaders about how to marry the two to
accelerate progress on both fronts.

business hours for starbucks: Handbook of Research on Business Ethics and Corporate
Responsibilities Palmer, Daniel E., 2015-01-31 While skeptics once saw the concept of business
ethics as an oxymoron, modern businesses are proving them wrong. Success depends not only on
educating young professionals about ethical practices, but on the implementation of these practices
in all aspects of a company. The Handbook of Research on Business Ethics and Corporate
Responsibilities explores the fundamental concepts that keep companies successful in the era of
globalization and the internet. Investigating the implementation of best practices and how ethics can
be taught to the next generation of business experts, this handbook is an essential reference source
for students, academics, business managers, or anyone interested in the increasingly
interdisciplinary field of business ethics and its applications in the world today.

business hours for starbucks: Working in Teams Brian A. Griffith, Ethan B. Dunham,
2014-01-16 An engaging, relevant text, Working in Teams explores the major concepts related to
team success and prepares students to lead and work in and lead collaborative, interdependent
environments. Authors Brian A. Griffith, PhD, and Ethan B. Dunham EdM, MBA, teach readers to
accomplish specific goals in teams, foster the development of individual members, and transform
“high-potential” groups into “high performing” teams. Readers will develop a strong, practical
foundation in topics essential to effective teamwork: team design and development, interpersonal
dynamics, leadership, communication, decision making, creativity and innovation, diversity, project
management, and performance evaluation.

business hours for starbucks: EBOOK: International Marketing Pervez Ghauri, Philip Cateora,
2014-01-16 Now in its fourth edition, this successful introduction to international marketing has
been thoroughly revised, updated and developed throughout to reflect the most recent developments
in today’s dynamic business environment. Contemporary, engaging and accessible, International
Marketing is essential reading for the aspiring practitioner. You will discover: *The importance of
international marketing to creating growth and value *The management practices of companies,
large and small, seeking market opportunities outside their home country *Why international
marketing management strategies should be viewed from a global perspective *The role of emerging
economies in today’s business environment *The impact of increased competition, changing market
structures, and differing cultures upon business Key Features: * An extensive collection of in-depth
Case Studies focus upon a diverse range of companies from around the world and are designed to
apply understanding and provoke debate. *‘Going International’ vignettes go beyond the theory and
demonstrate international marketing in real life with contemporary and engaging examples.
*Further Reading sections have been designed to reflect both the most influential and the most
recent studies relating to each chapter acting as a spring board to further study *Key Terms are
highlighted where they first appear and define in the margin for ease of reference to aid




understanding. A full Glossary is also provided at the end of the book and online. *A new chapter in
response to reviewer feedback dedicated to International Segmentation and Positioning. Professor
Pervez Ghauri teaches International Marketing and International Business at King’s College London.
He has been Editor-in-Chief of International Business Review since 1992 and editor (Europe) for the
Journal of World Business, since 2008.

business hours for starbucks: Services Marketing Cases in Emerging Markets Sanjit Kumar
Roy, Dilip S. Mutum, Bang Nguyen, 2016-09-08 This casebook provides students and academics in
business management and marketing with a collection of case studies on services marketing and
service operations in emerging economies. It explores current issues and practices in Asia, across
different areas, countries, commercial and non-commercial sectors. This book is important and
timely in providing a framework for instructors, researchers, and students to understand the service
dynamics occurring in these countries. It serves as an invaluable resource for marketing and
business management students requiring insights into the operationalization of services across
different geographical areas in Asia. Students will find it interesting to compare and contrast
different markets covering important aspects related to services.

business hours for starbucks: Starbucked Taylor Clark, 2007-11-05 Starbucked will be the
first book to explore the incredible rise of the Starbucks Corporation and the caffeine-crazy culture
that fueled its success. Part Fast Food Nation, part Bobos in Paradise, Starbucked combines
investigative heft with witty cultural observation in telling the story of how the coffeehouse
movement changed our everyday lives, from our evolving neighborhoods and workplaces to the ways
we shop, socialize, and self-medicate. In Starbucked, Taylor Clark provides an objective,
meticulously reported look at the volatile issues like gentrification and fair trade that distress
activists and coffee zealots alike. Through a cast of characters that includes coffee-wild hippies,
business sharks, slackers, Hollywood trendsetters and more, Starbucked explores how America
transformed into a nation of coffee gourmets in only a few years, how Starbucks manipulates
psyches and social habits to snare loyal customers, and why many of the things we think we know
about the coffee commodity chain are false.

business hours for starbucks: U Chic's Diploma Diaries Christie Garton, 2013-05-21 The
College Grad's Guide to a Fabulous Life in the Real World! Life after college is an amazing
adventure, and best of all, you get to decide how to do it! But the real world can be daunting too,
from job stress to new dating rules to learning to live on a serious budget. To help you navigate this
transition, the editors of the #1 college women's website, UChic.com, created this indispensable
guide, packed with true stories, tips, and tricks for achieving a fabulous future, including: Living
Arrangements: Being the new kid in town and making the most of where you end up First Job
Success: Climbing th ladder, dealing with workplace gossip, and succeeding in salary negotiations
Dating Essentials: Workplace hookups, long-distance love, and dating post-college Healthy and
Happy: Beating the postgrad blues, staying safe, and tips on how to not burn out The Social Scene:
Finding new friends and developing your passions Money Matters: Managing student loans, credit
card woes, and budgeting for your dreams Christie had created the guide I wish I had when I
graduated from college. She and the U Chic team will help readers thrive—and have a lot of
fun—during the daunting postcollege transition.—Kimberly Palmer, author of Generation Earn and
personal finance columnist at U.S. News & World Report

business hours for starbucks: Technological Innovations in the Food Service Industry
Garg, Anshul, 2024-12-02 The rapidly evolving food service industry relies significantly on the
synergy between technology and business strategies. Technological advances have fundamentally
reshaped consumer perceptions of the food industry, impacting every stage, from production and
distribution to final consumption. Moreover, these advancements have revolutionized the food
service sector, introducing innovations such as digital ordering, self-service technologies, and
voice-assisted customer service. These developments, affecting both customer-facing and
behind-the-scenes operations, call for a comprehensive examination of both academic and practical
viewpoints. Technological Innovations in the Food Service Industry explores the dynamic



intersection of technology and the food service industry, delving into how cutting-edge innovations
are revolutionizing every aspect of dining experiences, operational efficiency, and customer
engagement. It provides valuable insights into the latest trends, tools, and strategies driving the
industry forward. Covering topics such as customer intention, grocery delivery, and sustainability,
this book is an excellent resource for researchers, academicians, policymakers, business leaders,
investors, entrepreneurs, and more.

business hours for starbucks: China International Business, 2002

business hours for starbucks: The Oxford Handbook of Consumption Frederick F. Wherry, lan
Woodward (Sociologist), 2019 The Oxford Handbook of Consumption examines the most pressing
questions addressed by consumption studies scholars today. The volume counteracts the tendency
towards disciplinary myopia as it engages scholars from around the world drawing on sociology,
anthropology, psychology, history, and consumption studies. The volume's thirty-one chapters are
organized around six themes, facilitating cross-disciplinary exploration.

business hours for starbucks: Cases in the Environment of Business David W. Conklin,
2006 The Ivey Casebooks Series is a co-publishing partnership between SAGE Publications and the
Richard Ivey School of Business at The University of Western Ontario. Due to their popularity in
more than 60 countries, approximately 200 new cases are added to the Ivey School of Business
library each year. Each of the casebooks comes equipped with instructor’s resources on CD-ROM.
These affordable collections will not only help students connect to real-world situations, but will
benefit corporations seeking continued education in the field as well. Broadening the scope of
environmental forces to a global rather than a domestic context leads to cross-country comparisons
that add complexity to the subject matter, enrich analytical theories, and heighten the interest of
students. Students gain an appreciation for the many ways in which environmental forces interact,
creating a set of risks and opportunities that is unique in each country and that must be evaluated in
formulating trade and investment decisions. Cases in the Environment of Business offers an
outstanding collection of relevant, classroom-tested cases. In discussing the cases, students will
participate in managerial decisions in an international context. Most cases deal with a variety of
environmental forces, but generally a single set of forces plays a predominant role. The instructor’s
resources on CD-ROM includes detailed 6-10 page casenotes for each case, preparation questions
for students to review before class, discussion questions, and suggested further readings. Cases in
the Environment of Business addresses the following five sets of environmental forces: Industry
Structure Responses to strategies of customers, suppliers, and competitors, ; dependence of
profitability on unique value-added attributesand the shift of certain activities to low-wage countries
Macroeconomic Variables Income levels and growth rates, foreign exchange rates, inflation rates,
interest rates, and unemployment rates Political Variables Regulations, financial incentives, taxation,
foreign investment restrictions, and international trade and investment agreements Societal
Variables Labor and environmental practices, ethics, corporate social responsibility, boards of
directors, and demographics Technological Variables Technological infrastructure and the pace and
direction of technological changes, including, in particular, the Internet and e-business. The IVEY
Casebook Series Cases in Business Ethics Cases in Entrepreneurship Cases in Gender & Diversity in
Organizations Cases in Operations Management Cases in Organizational Behavior Cases in the
Environment of Business Cases in Alliance Management Mergers and Acquisitions: Text and Cases

business hours for starbucks: Selling Transformed Philip Squire, 2020-12-03 Learn how to
develop the values proven to boost sales performance, to ensure customers choose you over the
competition in today's crowded marketplace. For years, sales people have struggled with cliched
views of how they sell, while at the same time customers have become more sophisticated and
discerning, stopping off at different or unconventional places in the sales funnel. The result is that
the technique of sales people controlling the sales conversation and learning how to influence the
customer no longer works. Selling Transformed introduces the new world of selling, and addresses
the reasons why sales people are so poorly perceived. Selling Transformed provides fresh, tangible
ideas on how to develop better sales practices. Focusing as much on the customers as on the sellers,



it explains key theories of selling effectively and introduces four proven strategies that are based on
the values customers look for in sales people: authenticity, client-centricity, proactive creativity and
being tactfully audacious. Explaining what customers look for in sales people, and advising on how
to develop and deliver these values, this is a new type of sales manual guaranteed to improve sales
performance.

business hours for starbucks: Organizational Behavior Mitchell J. Neubert, Bruno Dyck,
2021-04-13 Organizational Behavior: For a Better Tomorrow, 2nd Edition is a unique, blended
approach to the subject, combining traditional core competencies with contemporary research and
innovative practices. The textbook’s distinctive dual presentation integrates “conventional” and
“sustainable” organizational behavior (OB) to help students understand how creativity,
collaboration, and ethical decision-making can positively impact people, organizations, and entire
communities. This fully-updated second edition provides a balanced, real-world approach that
strengthens critical thinking skills, enables students to explore the rationale for sustainable OB
practices, and illustrates and how values and ethics influence business decisions in the real world.
Rather than focusing only on the short-term, bottom-line approach of traditional OB, the text
discusses a comprehensive range of topics, from current trends in popular media and scholarly
literature, to addressing the current and long-term needs and goals of organizational stakeholders.

business hours for starbucks: EBOOK: Management Information Systems - Global edition
James O'Brien, George Marakas, 2011-04-16 The benchmark text for the syllabus organised by
technology (a week on databases, a week on networks, a week on systems development, etc.) taught
from a managerial perspective. O’Brien's Management Information Systems defines technology and
then explains how companies use the technology to improve performance. Real world cases finalise
the explanation

business hours for starbucks: Digitalization, Economic Development and Social Equality
Maria Mirabelli, Natdlia Brasil Dib, Sinan Mihel¢i¢, 2020-05-19 This book represents one of the
outcomes of the World Complexity Science Academy (WCSA) Conference held in Rome in the
Autumn of 2018, titled “Turbulent Convergence”. It reflects the fruitful discussions developed by a
number of papers presented at the event by scholars from several different countries. In particular,
the volume represents a great effort on the part of the WCSA to gather research carried out in
Europe and beyond and to provide a forum for valuable discussion at international level in a
cosmopolitan way.

business hours for starbucks: Ethical Chic Fran Hawthorne, 2012-06-19 How popular
companies like Apple and Trader Joe’s project a hip, progressive image—and whether we should
believe them Consumers are told that when they put on an American Apparel t-shirt, leggings, jeans,
gold bra, or other item, they look hot. Not only do they look good, but they can also feel good
because they are helping US workers earn a decent wage (never mind that some of those female
workers have accused their boss of sexual harassment). And when shoppers put on a pair of
Timberlands, they feel fashionable and as green as the pine forest they might trek through—that is,
until they’re reminded that this green company is in the business of killing cows. But surely even the
pickiest, most organic, most politically correct buyers can feel virtuous about purchasing a tube of
Tom'’s toothpaste, right? After all, with its natural ingredients that have never been tested on
animals, this company has a forty-year history of being run by a nice couple from Maine . . . well,
ahem, until it was recently bought out by Colgate. It’s difficult to define what makes a company hip
and also ethical, but some companies seem to have hit that magic bull’s-eye. In this age of consumer
activism, pinpoint marketing, and immediate information, consumers demand everything from the
coffee, computer, or toothpaste they buy. They want an affordable, reliable product manufactured by
a company that doesn’t pollute, saves energy, treats its workers well, and doesn't hurt animals—oh,
and that makes them feel cool when they use it. Companies would love to have that kind of
reputation, and a handful seem to have achieved it. But do they deserve their haloes? Can a
company make a profit doing so? And how can consumers avoid being tricked by phony marketing?
In Ethical Chic, award-winning author Fran Hawthorne uses her business-investigative skills to




analyze six favorites: Apple, Starbucks, Trader Joe’s, American Apparel, Timberland, and Tom's of
Maine. She attends a Macworld conference and walks on the factory floors of American Apparel. She
visits the wooded headquarters of Timberland, speaks to consumers who drive thirty miles to get
their pretzels and plantains from Trader Joe’s, and confronts the founders of Tom’s of Maine. More
than a how-to guide for daily dilemmas and ethical business practices, Ethical Chic is a blinders-off
and nuanced look at the mixed bag of values on sale at companies that project a seemingly
progressive image.
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