
business halal

business halal refers to the principles and practices surrounding commerce that comply with Islamic law, or
Sharia. This concept has gained significant traction in recent years, as more businesses seek to cater to
Muslim consumers who prioritize halal standards in their purchasing decisions. The notion of business halal
encompasses various sectors, including food, finance, travel, and even fashion, impacting both small
enterprises and multinational corporations. This article will explore the essential aspects of business halal,
including its definition, the importance of certification, market trends, and strategies for businesses to
successfully implement halal practices. Additionally, we will provide insights on the challenges faced by
businesses in this sector and how they can overcome them.
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Understanding Business Halal

The term "business halal" refers to any commercial activity that adheres to Islamic principles. This includes
not only the products and services offered but also the ethical considerations of how business is conducted.
For a business to be considered halal, it must operate in a manner that is permissible under Islamic law,
which prohibits activities such as gambling, alcohol production, and usury (riba). Understanding the core
tenets of halal is crucial for businesses targeting Muslim consumers.

Core Principles of Halal

Halal is derived from the Arabic word meaning "permissible." The opposite of halal is haram, which means
"forbidden." The principles of halal extend beyond food to encompass a wide range of business practices.



Permissible Products: All products sold must be halal, which includes ensuring that food is prepared
according to Islamic dietary laws.

Ethical Practices: Businesses must engage in fair trade practices, avoid exploitation, and ensure that
their operations do not harm others.

Transparency: Companies must be transparent about their sourcing and production processes to build
trust with consumers.

The Importance of Halal Certification

Halal certification is a key component for businesses looking to enter the halal market. It serves as a
guarantee to consumers that the products they are purchasing meet Islamic standards. Certification is
typically granted by recognized halal certifying bodies that verify the compliance of products and processes
with halal requirements.

Benefits of Halal Certification

Obtaining halal certification can provide numerous advantages for businesses:

Market Access: Certification opens doors to a larger customer base, particularly among Muslim
consumers who prioritize halal products.

Brand Trust: Certification enhances the credibility of a brand, leading to increased consumer trust
and loyalty.

Competitive Advantage: In a global market, businesses with halal certification can stand out from
competitors who do not offer such assurances.

Market Trends in the Halal Industry

The halal industry is rapidly evolving, driven by increasing demand from consumers worldwide. Market



trends indicate a growing awareness and acceptance of halal products beyond just food, extending into
cosmetics, pharmaceuticals, and fashion.

Growth of Halal Market Segments

Several key segments within the halal market are experiencing significant growth:

Halal Food and Beverages: This remains the largest segment, with demand driven by a growing
Muslim population and an increasing number of non-Muslims seeking halal options.

Halal Travel: The halal tourism sector is expanding, with travel agencies offering packages that cater
to Muslim travelers’ needs, including halal food and prayer facilities.

Halal Fashion: Modest fashion brands are emerging, offering stylish clothing options that comply
with Islamic dress codes.

Strategies for Implementing Business Halal

To successfully implement halal practices, businesses should adopt several strategies that align with Islamic
principles while also appealing to a broad consumer base.

Building a Halal-Friendly Business Model

Creating a halal-friendly business model involves several key steps:

Conducting Market Research: Understand the specific needs and preferences of Muslim consumers
in your target market.

Establishing Partnerships: Collaborate with halal certifying bodies and suppliers to ensure compliance
with halal standards.

Training Staff: Educate employees about halal principles to ensure that all aspects of the business
adhere to these standards.



Challenges in the Halal Business Sector

While the halal market presents numerous opportunities, it is not without challenges. Businesses must
navigate these hurdles to succeed in the competitive landscape.

Common Challenges Faced

Some of the challenges businesses may encounter include:

Lack of Awareness: There is still a general lack of awareness about halal practices among non-Muslim
consumers, which can limit market growth.

Certification Costs: The process of obtaining halal certification can be costly and time-consuming,
especially for small businesses.

Inconsistent Standards: Variations in halal certification standards across different regions can create
confusion for consumers and businesses alike.

Future Prospects of Business Halal

The future of business halal looks promising, with significant growth potential across various sectors. As the
global Muslim population continues to rise, the demand for halal products and services is expected to
increase correspondingly.

Innovations in the Halal Space

Emerging technologies and innovations are likely to play a crucial role in shaping the future of the halal
industry:

Digital Platforms: E-commerce and mobile applications are making it easier for consumers to access



halal products and services.

Supply Chain Transparency: Blockchain technology may enhance transparency in supply chains,
ensuring that halal standards are met at every stage.

Global Collaboration: Increased collaboration among countries and organizations can help standardize
halal practices and certification processes.

As businesses continue to recognize the significance of halal practices, the potential for growth and
innovation in this sector remains vast. By embracing halal principles, companies can not only fulfill the
needs of Muslim consumers but also tap into a dynamic and expanding market.

Q: What is the definition of business halal?
A: Business halal refers to commercial activities and practices that comply with Islamic law, ensuring that
products and services are permissible under Sharia.

Q: Why is halal certification important for businesses?
A: Halal certification is essential as it assures consumers that products meet Islamic standards, enhancing
trust, credibility, and market access.

Q: What are the main sectors within the halal industry?
A: The primary sectors within the halal industry include halal food and beverages, halal travel, halal
cosmetics, and halal fashion.

Q: What challenges do businesses face in the halal market?
A: Common challenges include a lack of awareness about halal among consumers, costs associated with
certification, and inconsistent standards across regions.

Q: How can businesses effectively implement halal practices?
A: Businesses can implement halal practices by conducting market research, establishing partnerships with
certifying bodies, and training staff on halal principles.



Q: What are the future prospects for the halal industry?
A: The halal industry is expected to grow significantly, driven by an increasing Muslim population and
innovations in technology and e-commerce that facilitate access to halal products.

Q: How does halal impact non-Muslim consumers?
A: Many non-Muslim consumers are increasingly seeking halal products due to their perceived quality,
ethical sourcing, and adherence to health standards.

Q: What role does technology play in the halal industry?
A: Technology enhances supply chain transparency, facilitates e-commerce, and enables better consumer
access to halal products, driving growth in the sector.

Q: Can non-Muslim businesses enter the halal market?
A: Yes, non-Muslim businesses can enter the halal market by obtaining halal certification and adhering to
halal principles in their operations.

Q: What are the key benefits of halal certification for businesses?
A: Key benefits include increased market access, enhanced brand trust, and a competitive advantage in the
global marketplace.
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  business halal: Innovative Ventures and Strategies in Islamic Business Rafiki, Ahmad, Sarea,
Adel, 2024-12-18 In today’s realities of global business, Islamic organizations face a pressing
challenge: how to navigate the complexities of modern markets while remaining true to their ethical
principles. This dilemma poses a significant obstacle for scholars seeking to understand and address
the unique needs of Islamic business. In response, editors Ahmad Rafiki and Adel Sarea propose a
compelling solution, offering a comprehensive exploration of Islamic business practices that bridges
the gap between theory and application. In this groundbreaking book, Innovative Ventures and
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Strategies in Islamic Business presents a scholarly examination of Islamic business principles,
rooted in both theoretical frameworks and empirical studies. By addressing the urgent need for a
scholastic approach that considers the cultural contexts of Muslim communities, the editors provide
a nuanced understanding of how Islamic organizations can thrive in the modern economy. Through
real-world case studies and best practices, they offer actionable insights tailored for practitioners,
policymakers, and scholars alike.
  business halal: Women Entrepreneurs and Business Empowerment in Muslim Countries
Minako Sakai, Amelia Fauzia, 2022-09-26 This book analyzes women entrepreneurs in Muslim
countries who are using Islamic values to develop and run small businesses. As a core case study,
the authors are using Indonesia as it is the largest Muslim country in the world by population. The
project examines supportive policies and economic programs in detail and considers their effects on
the businesses of several women entrepreneurs. Additionally, the authors argue that this work-life
balance is critical for the definition of a successful female Muslim entrepreneur. The monograph
considers whether this new phenomenon indicates a change in the conception of ideal Muslim
womanhood or whether it is a limited phenomenon with few impacts beyond Indonesia. The book
will appeal to academic and practitioner audience interested in Islam, gender studies, Middle
Eastern and South Asian politics, development, anthropology, and social policy.
  business halal: Contemporary Business Research in the Islamic World John Fraedrich, Marina
Pirtskalava, Tornike Khoshtaria, Hasan Terzi, Mehmet Bayirli, Baker Al Serhan, 2024-09-22 This
proceedings volume presents a cutting-edge exploration of Islamic marketing, delving into the
details of Muslim consumer behavior and Halal business practices, while offering invaluable
strategies for navigating the dynamic world of commerce in Islam-oriented regions. Featuring
selected chapters from the 14th Global Islamic Marketing Conference, it provides a comprehensive
overview of research and insights into Islamic business practices, focusing on innovative marketing
strategies. Readers can expect to find detailed analyses and practical guidance on topics such as the
impact of neurotransmitters on Islamic research, the influence of religiosity on Muslim consumers’
adoption of cryptocurrency, and how perceived price, quality, and trust affect purchase intentions
for Halal products. The volume also explores whether Halal hotels in Malaysia align with green
practices, factors driving customer behavior in online banking, and the digitalization of Halal food
supply chains through blockchain. Further chapters investigate customer loyalty in Islamic
traditional markets, the factors influencing brand love in Moroccan football, and the impact of
sustainability and corporate governance in Bangladeshi microfinance institutions. Discussions
include the economic implications of incomes of married women in Islamic contexts and models for
the key drivers of Islamic insurance. Readers will also find comparative studies on challenges in
online sales contracts within Islamic and Jordanian legal frameworks, and insights into the role of
e-trust in the success of virtual organizations through knowledge sharing. The volume addresses
contemporary issues such as consumer empowerment and privacy, the challenges and opportunities
for Islamic microfinance during COVID-19, and self-regulating social media behaviors among Muslim
consumers. It also explores the integration of AI-driven chatbots in Halal marketing communication
and the concept of faith-centric consumerism, offering a research agenda for Halal brand attitudes.
This proceedings volume is an invaluable resource for academics and researchers seeking to deepen
their understanding of these specialized topics and for business consultants looking for effective
strategies to engage with markets in Islam-oriented regions. It provides both a theoretical
framework and practical insights, making it a vital reference for anyone interested in the rapidly
evolving fields of Islamic business, marketing, and economics.
  business halal: Eurasian Business Perspectives Mehmet Huseyin Bilgin, Hakan Danis, Ender
Demir, Ugur Can, 2019-06-03 This volume of Eurasian Studies in Business and Economics includes
selected papers from the 24th Eurasia Business and Economics Society (EBES) Conference, held in
Bangkok. The theoretical and empirical papers gathered here cover diverse areas of business and
management from different geographic regions; yet the main focus is on the latest findings on
evolving marketing methods, analytics, communication standards, and their effects on customer



value and engagement. The volume also includes related studies that analyze sustainable consumer
behavior, and business strategy-related topics such as cross-border restructuring, quality
management standards, and the internationalization of SMEs.
  business halal: International Encyclopedia of Business Management , 2025-09-01 The
Encyclopedia of Business Management, Four Volume Set is a comprehensive resource that covers
over 200 topics across various areas of business management. Each entry is written in an accessible
manner, making complex concepts easy to understand. The encyclopedia addresses interdisciplinary
subjects such as cultural entrepreneurship, tourism innovation, and marketing promotions. By
emphasizing definitions and practical applications, the entries help readers grasp the relevance of
each topic. Expert editors lead each section, ensuring that the contributions are authoritative and
well-rounded.The encyclopedia is divided into seven broad themes, including business
entrepreneurship, human resource management, innovation management, international business,
organizational behavior, project management, supply chain management, and sport and tourism
management. Each section's articles begin with a technical analysis of key definitional issues,
followed by an exploration of the topic's broader context. This structured approach provides a
holistic examination of the subjects, allowing readers to gain a comprehensive understanding of vital
business management concepts. - Provides a comprehensive overview of the main business
management topics - Focuses specifically on business management from a range of perspectives -
Includes new and emerging business management topics - Presents an interdisciplinary focus in
terms of business management practices - Features templates across all chapters for ease of
navigation and use
  business halal: Brunei Investment and Business Guide Volume 1 Strategic and Practical
Information IBP, Inc., 2013-08 Brunei Investment and Business Guide - Strategic and Practical
Information
  business halal: Advances in Business, Management and Entrepreneurship Ratih Hurriyati,
Benny Tjahjono, Ade Gafar Abdullah, Sulastri, Lisnawati, 2020-12-07 The GCBME Book Series aims
to promote the quality and methodical reach of the Global Conference on Business Management &
Entrepreneurship, which is intended as a high-quality scientific contribution to the science of
business management and entrepreneurship. The Contributions are expected to be the main
reference articles on the topic of each book and have been subject to a strict peer review process
conducted by experts in the fields. The conference provided opportunities for the delegates to
exchange new ideas and implementation of experiences, to establish business or research
connections and to find Global Partners for future collaboration. The conference and resulting
volume in the book series is expected to be held and appear annually. The year 2019 theme of book
and conference is Transforming Sustainable Business In The Era Of Society 5.0. The ultimate goal of
GCBME is to provide a medium forum for educators, researchers, scholars, managers, graduate
students and professional business persons from the diverse cultural backgrounds, to present and
discuss their research, knowledge and innovation within the fields of business, management and
entrepreneurship. The GCBME conferences cover major thematic groups, yet opens to other
relevant topics: Organizational Behavior, Innovation, Marketing Management, Financial
Management and Accounting, Strategic Management, Entrepreneurship and Green Business.
  business halal: Management of Shari’ah Compliant Businesses Ezlika M. Ghazali, Dilip S.
Mutum, Mamunur Rashid, Jashim U. Ahmed, 2019-03-18 Muslim consumers represent an untapped
and viable market segment, but to date there has been very little research on catering to their needs
or running and managing Islamic businesses. Innovations in Islamic business, interest in the use of
Sukuk (Islamic bonds) to finance major projects, pressures on Islamic banks to reduce the financing
gap in society, and the need to understand Muslim consumers, require a deeper grasp of the issues
and opportunities involved, which are quite unique. In similar vein, acquiring expertise on topics
specific to Shari'ah-compliant businesses requires a thorough knowledge of matters ranging from
financing to branding and, in a broader sense, creating an entrepreneurial framework suitable to the
market. This book fills this gap by presenting high-quality and original case studies on Islamic



finance, marketing and management from around the world. Equally valuable in business school
classrooms and for c-suite strategists, it will help readers shape business strategies to tap into a
billion-strong market.
  business halal: Contemporary Discourse of Halal and Islamic Entrepreneurship Lukman
Raimi, Salisu Monsuru Adekunle, Muhammad Salman Shabbir, 2023-11-09 This book serves as a
valuable resource for Islamic entrepreneurship researchers, Halal scholars, Islamic finance
professionals, Halal advocates, and Halal business model consultants in the fast-changing global
economy. The thematic focus is not only on Islamic and halal entrepreneurship but also on halal
production and consumption, ethics and impact investing in Islamic entrepreneurship, Shariah
principles guiding business model innovation and utilisation of disruptive technologies (such as
crowdfunding for startups, bitcoin, digital ventures, cryptocurrency, blockchain, among others),
Islamic entrepreneurship and SDGs, halalisation and sustainability issues, and emergence of
Islamic-Fintech in Muslim majority nations and nations with plural economic systems, including the
interface of Islamic and halal entrepreneurship with science, technology, engineering, and
mathematics (STEM). At the moment, the working knowledge about Islamic and halal
entrepreneurship is at its infancy among Islamic finance professionals, halal consultants, academic
researchers, and students nursing the ambition of going into these two fields. Universities, Islamic
training academies, and centres are also ill equipped to enrich Islamic and halal curricula with
principles and conventional models. One of the proactive ways of breaking financial exclusion, social
inequality, and social exclusion caused by apathy and avoidance of Riba, Maysir, and Gharar is by
recognising, embracing, and promoting Islamic and halal entrepreneurship among the excluded
Muslims and lovers of ethical business models. Overall, this book aims to promote better
understanding of Islamic and Halal entrepreneurship in order to assist academics, researchers,
practitioners, consultants, and policymakers to improve the growth of Islamic startups and small and
medium enterprises (SMEs) by improving social inclusion and financial inclusion and accelerating
the attainment of SDG 8 and SDG12.
  business halal: Navigating the Technological Tide: The Evolution and Challenges of
Business Model Innovation Bahaaeddin Alareeni, Allam Hamdan, 2024-07-31 In an era defined by
technological breakthroughs such as AI, blockchain, and IoT, this book offers a fresh and practical
approach to Business Model Innovation (BMI). It delves into how technological advancements drive
new business models and enhance operational efficiency, providing actionable insights and
real-world examples for business leaders, strategists, operations managers, entrepreneurs, and
students in business and technology disciplines. Encouraging diverse research methods, including
theoretical, empirical, and multimethod studies, it welcomes manuscripts with clear managerial or
policy implications. Aimed at students, scholars, researchers, professionals, executives, government
agencies, and policymakers, this book equips readers with tools to succeed in today's dynamic
business environment and supports multidisciplinary research to advance innovation management
practices.
  business halal: Islamic Vision of Business With Sustainability - Part 4 Dr. Amer Fawaz
AlTekrali, 2025-08-13 Islamic Vision of Business With Sustainability – Part 4 bridges timeless Islamic
principles with the modern realities of ethical entrepreneurship. In this thought-provoking volume,
Dr. Amer Fawaz AlTekrali — a Syrian entrepreneur born and raised in the UAE — explores how
faith, ethics, and environmental responsibility can coexist in a thriving business model. Drawing on
Qur’anic concepts such as Mīzān (balance), Amanah (trust), and the prohibition of waste (Isrāf), the
book offers a clear framework for building businesses that respect both people and the planet. It
delves into Shariah-compliant economic practices, the power of Zakat in wealth circulation, and the
historic role of Muslim entrepreneurs as stewards of resources. Through personal stories, case
studies, and examples from Muslim business icons — past and present — Dr. Amer shows how
Islamic values can shape leadership, foster social equity, and ensure long-term brand trust. He also
highlights contemporary innovations, from ethical manufacturing to halal tech startups, proving that
sustainability and faith are not only compatible but mutually reinforcing. Part 4 is both a practical



guide and an inspiring manifesto for Muslim entrepreneurs worldwide, encouraging them to see
business as a form of Ibadah (worship) and a means to positively impact the Ummah and beyond.
  business halal: Halal Development: Trends, Opportunities and Challenges Heri Pratikto,
Ahmad Taufiq, Adam Voak, Nurdeng Deuraseh, Hadi Nur, Winai Dahlan, Idris, Agus Purnomo,
2021-07-23 The increasing demand for halal products, including goods and services, every year,
especially for food and beverages, has resulted in a growing need for products with halal
guarantees. Along with the increasing trend of the global demand, it has resulted in an increase in
producers of halal food and beverages in both Muslim and non-Muslim countries. In addition the
demand for halal tourism is also increasing. Indonesia is one of the largest Muslim countries in the
world. However, there are still many Muslim consumer actors and Muslim producer actors who do
not yet have an awareness of the importance of complying with the provisions of Islamic law in
consuming and producing goods and services. There are still many restaurants and hotels that serve
food and drinks that are not certified halal. There are still many food, medicinal and cosmetic
products that are not halal certified. But now many secular countries such as France, Canada,
Australia, the United States, Britain are also halal certified with the aim of meeting the Muslim
demand for halal products for food and beverage, including for halal tourism. Starting from the
development of the halal industry both in the fields of food, beverages and services, an International
Seminar was held, which provides a more complete understanding of halal products, current halal
developments and can serve as motivation to produce halal products, providing research results
from the topic of halal development. The international seminar, entitled International Conference on
Halal Development, listed speakers from several countries able to provide an overview of the halal
development of several countries. This book contains a selection of papers from the conference.
  business halal: Proceedings of the 5th Legal International Conference and Studies
(LICS 2022) Faruk Kerem Giray, Henning Glaser, Sri Endah Wahyuningsih, 2023-06-26 This is an
open access book. In the era of globalization and economic liberalization, the free trade applies and
begins to be implemented, such as the Asian Economic Community (AEC), the inflow and outflow of
food, beverage, drug and cosmetic products circulating in the world community is increasing
rapidly. Indeed, the halal products circulated and traded cannot be confirmed so that they do not
give a sense of peace, security, comfort, and are suitable for consumption by Muslim consumers. The
circulation of various products on the market, both in the form of finished products and raw
materials, especially those sourced from animals, either directly or derived from animals, has made
it difficult for the Muslim community to trace the halalness of a product. People are also weak in
understanding the ingredients and the production process of a food product. Thus, efforts to provide
consumer protection, especially Muslim consumers, are very important and urgent. Therefore, it is
the duty of the state to protect its citizens, according to the mandate of the constitution above. With
this condition, the need for halal certification is getting stronger considering that Muslim consumers
are increasingly critical and need certainty of the halalness of the food products they consume, both
in terms of materials and production processes to packaging and distribution. For this reason, halal
certification of food, beverage, drug and cosmetic products is very important. Halal certification is a
necessity to provide certainty about the halalness of a product so that the rights and interests of
Muslim consumers to carry out their religious sharia not to consume non-halal products will be
guaranteed. This regulation on the protection of Muslim consumer rights has also been mandated in
Law Number 18 of 2012 concerning Food. Furthermore, food safety, quality, nutrition and halal are
the rights of Muslim consumers which are protected by law and become a government program in
food development to meet the most important basic human needs and their fulfillment is part of the
human rights of every Indonesian people.
  business halal: ICASI 2019 Rahmat Hidayat, Mesran, Tengku Mohd Diansyah, Supriyanto, Dodi
Siregar, 2019-11-26 As an annual event, THE 2ND INTERNATIONAL CONFERENCE ON ADVANCE
& SCIENTIFIC INNOVATION 2019 continued the agenda to bring together researcher, academics,
experts and professionals in examining about Scientific Innovation in technology, education,
management, accounting and many aspect area. In 2019, this event held in 18 July 2019 at



Politeknik Kutaraja, Banda Aceh, Indonesia. This ICASI Proceeding 2019 are published along with
article from ICASI 2018 and each contributed paper was refereed before being accepted for
publication. The double-blind peer reviewed was used in the paper selection.
  business halal: Proceedings of the 19th International Symposium on Management (INSYMA
2022) Werner Ria Murhadi, Dudi Anandya, Noviaty Kresna Darmasetiawan, Juliani Dyah Trisnawati,
Putu Anom Mahadwartha, Elsye Tandelilin, 2023-02-11 This is an open access book. The INSYMA 19
will be the first INSYMA to be held in a hybrid format; the offline event will be held in Bali,
Indonesia. Bali is chosen as the location of the INSYMA because it is known as Indonesia’s most
famous tourist destination, not only for domestic but also for foreign tourists. Both offline and online
presenters are welcome to contribute to this year’s conference. This is an open access book.
  business halal: Industry Forward and Technology Transformation in Business and
Entrepreneurship Mohd Nor Hakimin Yusoff, 2023-07-31 This book, bringing together selected
papers from the 10th International Conference on Entrepreneurship, Business and Technology
(InCEBT) on the overarching theme of ‘Industry Forward and Technology Transformation in
Business and Entrepreneurship’, provides the audience some preliminary understanding of the
current and emerging trends in entrepreneurship and business activities. This includes the usage of
information and digital technology in business, competition in a digital economy, its challenges and
opportunities, and transformation of business and entrepreneurship for the forward industry.
  business halal: Religion and Consumer Behaviour Gaurav Gupta, Mandakini Paruthi,
Shivinder Nijjer, 2023-02-28 Religion is an important part of individual lives, playing a major role in
our decision making and puchasing. Understanding the influence of religion on consumer behaviour
is therefore an essential practice for business. The COVID-19 pandemic has especially enhanced the
influence of consumers’ religiosity on their consumption decisions. This book concentrates on
understanding the relationship of religiosity with various aspects of consumption and consumer
behaviour to improve policy and build on an under represented topic. In this edited collection, expert
contributors, academicians and researchers discuss the influence of religion on consumer behaviour
in depth including the “dark side” of religion on consumers’ consumption behaviour and religious
cults. The chapters also explore the ethical issues surrounding consumption and the role of religion
on branding and sustainable practices. With a broad perspective, the book draws on examples of
practices from Christianity, Islam, Hinduism and Buddhism. This book will be a particularly valuable
resource for scholars and upper level students of marketing, consumer behaviour and consumer
psychology. The interdisciplinary perspectives will also appeal to those studying sociology and
globalization.
  business halal: Public Policy’s Role in Achieving Sustainable Development Goals
Hamdan, Mahani, Anshari, Muhammad, Ahmad, Norainie, Ali, Emil, 2023-08-18 In 2015, UN
member states agreed to 17 global Sustainable Development Goals (SDGs) to end poverty, protect
the planet, and ensure prosperity for all. The academic community, policymakers, industry leaders,
and civil society must work together and share experiences on the implementation of SDGs. Open
discussion on lessons learned from the inclusive education policies, the difficulties and obstacles
developing economies face in implementing the SDGs, and the affordability of the clean energy
policies initiated by the SDGs will guide and inform better decision making for future
implementations across the world. Public Policy’s Role in Achieving Sustainable Development Goals
is authored by various esteemed researchers, policymakers, and academics from a multidisciplinary
perspective and emphasizes quality research-based studies that contribute to theory, lessons
learned, best practices, critical understanding, and policy implications or formulation on the
Sustainable Development Goals (SDGs) in any country. It supports the acceleration required to
implement the SDGs by mobilizing the academic community, policymakers, industry, and civil
society to discuss experiences focusing on the SDGs and their implementation in the context of
public policy, administration, and governance deemed most important for world regions. Thus, the
book will have a global discussion while addressing the SDGs in a way that considers each region’s
specificities. It is designed for researchers from the social sciences, arts and humanities, sociology,



politics, and the broader interdisciplinary fields of business and economics and also for
policymakers, corporations, NGOs, government bodies, research centers, think tanks, and university
libraries worldwide.
  business halal: The Halal Industry in Asia Rozaidah Idris, Mohammad Ali Tareq, Siti
Fatimahwati Pehin Dato Musa, Wardah Hakimah Sumardi, 2025-03-19 This innovative, open access
volume explores the core characteristics of the halal industry through case studies of five East and
Southeast Asian countries—Brunei Darussalam, Malaysia, Japan, Indonesia and China—representing
both Muslim-majority and Muslim-minority societies. The contributors focus on some of the leading
sectors of the Islamic economy, comprising food, finance, pharmaceuticals, and travel and tourism,
in order to diagnose the challenges they face and the opportunities that present themselves.
Particular attention is given to issues of certification and compliance, quality assurance, human
resource development, education, legal frameworks, logistics and supply chains, innovation,
sustainability, and growth potential beyond the core Muslim consumers in order to offer a critical
assessment of the state of the halal industry in comparative perspective. The book shows that one of
the most remarkable features of the world economy over the last two decades has been the
emergence and sustained growth of the global halal industry. This has been underpinned by several
key factors, including a young and expanding Muslim population, Islamic faith-inspired consumption,
and a number of public and private strategies dedicated to halal product and service development.
This is a significant achievement, especially given major disruptions and risks such as geopolitical
instability, the worsening climate crisis, the impact of the Covid-19 pandemic and the uncertainties
associated with AI and automation. Academic scholars, university students and others interested in
the study of the current state of the halal industry in Asia and broader questions of the global
Islamic economy will find this volume an invaluable resource to enable them to understand these
pressing challenges and navigate this opportunity landscape.
  business halal: Recent Trends in Social and Behaviour Sciences Ford Lumban Gaol, Seifedine
Kadry, Marie Taylor, Pak Shen Li, 2014-02-27 The human aspect plays an important role in the
social sciences. The behaviour of people has become a vital area of focus in the social sciences as
well. Recent Trends in Social and Behaviour Sciences contains papers that were originally presented
at the International Congress on Interdisciplinary Behavior and Social Sciences, held 4-5 November
201
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