
business card for company

business card for company is an essential tool for professional networking and brand representation. In
today's competitive business landscape, a well-designed business card can leave a lasting impression on
potential clients, partners, and customers. This article will delve into the significance of business cards for
companies, their design elements, tips for creating impactful cards, and the various types of business cards
available. Understanding these aspects will help businesses effectively utilize this traditional yet powerful
marketing tool.

Following this introduction, we will explore the key components involved in crafting an effective business
card for your company.

Importance of Business Cards

Essential Elements of a Business Card

Design Tips for Business Cards

Types of Business Cards

Distribution Strategies

Importance of Business Cards
Business cards serve as a tangible representation of your company’s brand. They are often the first
impression that potential clients or partners have of your business, making them a critical marketing tool. A
well-crafted business card not only provides essential contact information but also communicates
professionalism and attention to detail.

In addition to serving as a networking tool, business cards can reinforce brand identity. They can reflect the
company’s values, mission, and aesthetic through the choice of color, typography, and imagery.
Furthermore, they can be a conversation starter, allowing individuals to engage in meaningful discussions
about the company and its offerings.

Moreover, in a digital age where online communication is prevalent, having a physical business card can
make you stand out. It provides a personal touch that digital forms of communication often lack.
Networking events, trade shows, and business meetings are prime opportunities to distribute business
cards, ensuring that your brand stays top-of-mind.



Essential Elements of a Business Card
To create an effective business card for your company, certain elements must be included. These
components work together to convey important information and leave a memorable impression.

Contact Information
Your business card must prominently display your contact information. This includes your name, job title,
company name, phone number, email address, and website. Ensure that the text is legible and that the font
size is appropriate for easy reading.

Branding
Incorporating your company’s branding is crucial. This includes the logo, color scheme, and font style that
aligns with your overall branding. Consistency in branding helps reinforce your company’s identity and
makes your card more recognizable.

Call to Action
Including a call to action (CTA) can encourage recipients to engage further with your company. This could
be an invitation to visit your website, connect on social media, or schedule a meeting. A well-placed CTA
can prompt potential clients to take the next step.

White Space
Utilizing white space effectively is key in business card design. A cluttered card can be overwhelming and
detract from the main message. Ensure there is enough white space to make the card visually appealing
and easy to read.

Design Tips for Business Cards
The design of your business card is just as important as the information it contains. A well-thought-out
design can enhance the effectiveness of your card considerably.

Choose the Right Material
The material of the business card can impact its perception. Common materials include cardstock, plastic,
and even metal. Consider the feel and durability of the card, as this can reflect the quality and
professionalism of your brand.



Incorporate Unique Design Elements
To stand out, consider incorporating unique design elements such as rounded corners, embossed text, or
spot UV coating. These features can add a tactile element to your card, making it more memorable.

Maintain Consistency
Ensure that the design of your business card aligns with your overall branding strategy. This includes
using the same colors, fonts, and images as your other marketing materials. Consistency builds brand
recognition and trust.

Test Different Designs
Before finalizing your business card, create several design variations and gather feedback from colleagues or
target audiences. This testing can provide insights into what resonates best and helps refine the final design.

Types of Business Cards
There are various types of business cards available, each serving different purposes and audiences.
Understanding the different types can help you choose the most suitable option for your company.

Standard Business Cards
Standard business cards are the most common type, typically measuring 3.5 x 2 inches. They are easy to
carry and distribute, making them ideal for networking.

Digital Business Cards
Digital business cards are becoming increasingly popular, especially in a tech-savvy world. These cards can
be shared via smartphones and include interactive features such as links to social media profiles or websites.

Folded Business Cards
Folded business cards provide additional space for information and creative design. They can be used to
include more detailed information about your services or even showcase a portfolio.

Specialty Business Cards
Specialty business cards can come in various shapes, sizes, and materials, such as transparent cards or cards
with unique textures. These cards are designed to grab attention and make a statement about your brand.



Distribution Strategies
Effectively distributing your business cards is as crucial as the design itself. Implementing strategic
distribution methods can maximize the impact of your cards.

Networking Events
Attending networking events, trade shows, and conferences offers excellent opportunities to hand out
business cards. Prepare a sufficient number of cards to distribute freely during conversations.

Direct Mail Campaigns
Incorporating business cards into direct mail campaigns can enhance your marketing efforts. Including a
business card with promotional materials can encourage recipients to reach out for more information.

Include in Packages
If your company ships products, including a business card in each package can introduce your brand to new
customers and encourage repeat business.

Social Media and Online Presence
Promote your business card through your social media platforms and website. Encourage followers to
request a card, which can foster a sense of exclusivity and connection.

In summary, a business card for company is not just a piece of paper but a powerful marketing tool that
encapsulates your brand's identity and values. By focusing on the essential elements, design tips, types, and
distribution strategies discussed, companies can create impactful business cards that resonate with their
target audience.

Q: What information should be included on a business card for a
company?
A: A business card should include the individual's name, job title, company name, phone number, email
address, and website. It may also include the company logo and social media handles.

Q: How can I make my business card stand out?
A: To make your business card stand out, consider using unique materials, incorporating special design
elements like embossing or rounded corners, and maintaining a clean and visually appealing layout.



Q: What are the different types of business cards available?
A: The different types of business cards include standard business cards, digital business cards, folded
business cards, and specialty business cards that come in various shapes and materials.

Q: Why are business cards still relevant in a digital age?
A: Business cards are still relevant because they provide a personal touch that digital communication lacks.
They serve as tangible reminders of networking interactions and can effectively convey brand identity.

Q: How should I distribute my business cards?
A: You can distribute business cards at networking events, include them in direct mail campaigns, place
them in packages shipped to customers, and promote them through social media.

Q: Can I use both sides of a business card?
A: Yes, using both sides of a business card can provide additional space for information, such as a company
tagline or services offered, making the card more informative and engaging.

Q: Should my business card reflect my brand's colors and style?
A: Absolutely. Your business card should reflect your brand's colors, fonts, and overall design style to
ensure consistency across all marketing materials and to reinforce brand recognition.

Q: How many business cards should I print at once?
A: The number of business cards to print depends on your networking plans and budget. A common
practice is to print at least 500 cards to ensure you have enough for multiple events and opportunities.

Q: Is it necessary to include a call to action on a business card?
A: While not strictly necessary, including a call to action can encourage recipients to engage further with
your business, making it a valuable addition to your business card.

Q: What materials are best for business cards?
A: Common materials for business cards include cardstock, plastic, and metal. The choice of material can
affect the card's durability and the impression it leaves on recipients.
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  business card for company: The Little Book of Business Cards David E. Carter, 2005-04-26
The business card has taken on a new level of importance in recent years. In an age where the
business letter has been replaced by email, the personal contact evoked by a business card is more
crucial than ever. Your card is often the one item taken away from a meeting, defining how people
view your business long after any face-to-face meeting has faded from memory. Whether you're a
businessperson trying to develop your own letterhead set or a graphic designer trying to come up
with that next great idea, your challenge is to communicate the look and feel of your company in the
space your card and letterhead allows. The Little Book of Business Cards presents an unparalleled
source of inspiration. In these pages, David E. Carter has gathered more than 260 representative
examples of effective business cards and matching letterhead sets. Learn how to get the most from
your choice of fonts, color, size, layouts, and logos -- and even what to do when you don't have a
logo! As an extra bonus feature, David E. Carter provides informative and instructional annotations
to the featured business cards -- valuable lessons for you to apply to your own designs. With The
Little Book of Business Cards in your library, you'll be sure to have a business-building design in no
time.
  business card for company: The Business Card Steve O. Steff, Scott Gajewsky, 2011-09 The
Business Card: How a few words on a business card changed a man, a company, and a community.
  business card for company: The Art of the Business Card: A Guide to Captivating Designs
Pasquale De Marco, 2025-05-13 In the fiercely competitive world of business, every interaction
counts. Your business card is often the first point of contact with potential clients and partners,
making it crucial to create a lasting impression. The Art of the Business Card: A Guide to Captivating
Designs provides the ultimate guide to designing business cards that captivate, inform, and leave a
memorable mark. With a comprehensive approach, this book covers every aspect of business card
design, from choosing the right materials and finishes to incorporating images, graphics, and
typography. It offers practical tips and techniques for creating visually appealing and effective cards
that align with your brand identity. This book is not just a collection of design principles; it's a
showcase of creativity and innovation. It features a wide range of business card designs from around
the world, demonstrating the transformative power of design and inspiring you to push the
boundaries. Furthermore, The Art of the Business Card: A Guide to Captivating Designs recognizes
the importance of sustainability in modern business practices. It explores eco-friendly materials and
printing techniques, empowering you to create business cards that are both visually appealing and
environmentally responsible. As the business world continues to evolve, so too does the role of
business cards. This book explores the latest trends and innovations, including digital business
cards, interactive designs, and personalized cards. By embracing these advancements, you can stay
ahead of the curve and create business cards that truly stand out. Whether you're a seasoned
designer or just starting out, The Art of the Business Card: A Guide to Captivating Designs is an
invaluable resource. It provides a wealth of knowledge, inspiration, and practical guidance to help
you create business cards that not only convey essential information but also captivate, engage, and
build lasting relationships. If you like this book, write a review on google books!
  business card for company: The Unofficial Guide® to Marketing Your Small Business
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Marcia Layton Turner, 2006-12-18 From the author of the successful The Unofficial Guide to
Marketing Your Small Business, this handy guide provides detailed information on low-budget,
high-impact marketing techniques that produce near-immediate results. Small businesses need a
quick return on their marketing investments, and this book shows the best ways to achieve it. Small
business expert Marcia Layton Turner puts her wealth of business knowledge to work for business
owners who need results now. The Unofficial Guide to Marketing Your Small Business provides
comprehensive, straightforward coverage of everything small and large businesses need to know
about the vital basics of effective marketing. Marcia Layton Turner (Rochester, NY) is the founder of
her own marketing consulting firm and a small business expert who has been profiled or quoted in
such publications as Money, Entrepreneur, and USA Weekend. She is also the author of The
Unofficial Guide to Starting a Small Business (0-7645-7285-7), from Wiley.
  business card for company: Start and Run a Profitable Consulting Business Douglas A.
Gray, 2004 Every year the demand for consultants of all kinds increases, as organisations become
leaner and more compact and outsourcing more commonplace. This fully revised new edition
provides essential information and practical step by step guidance on starting and developing a
successful consulting practice. It contains expert advice on the process of consultancy in terms of
marketing and selling activities and how to conduct assignments. Also covered is how to run a
consultancy as a business, including setting up, business planning, record and administrative
systems and legal, taxation and insurance considerations. Essential reading for the would-be
consultant, it has much to offer the established practitioner too.
  business card for company: Etiquette For Dummies Sue Fox, 2011-02-14 Life is full of
moments when you don’t know how to act or how to handle yourself in front of other people. In
these situations, etiquette is vital for keeping your sense of humor and your self-esteem intact. But
etiquette is not a behavior that you should just turn on and off. This stuffy French word that
translates into getting along with others allows you to put people at ease, make them feel good
about a situation, and even improve your reputation. Etiquette For Dummies approaches the subject
from a practical point of view, throwing out the rulebook full of long, pointless lists. Instead, it sets
up tough social situations and shows you how to navigate through them successfully, charming
everyone with your politeness and social grace. This straightforward, no-nonsense guide will let you
discover the ins and outs of: Basic behavior for family, friends, relationships, and business
Grooming, dressing, and staying healthy Coping with unexpected stuff like sneezing or feeling
queasy Maintaining a civilized relationship Making friends and keeping them Building positive
relationships at work Communicating effectively This book shows you how to take on these
situations and make them pleasant. It also gives you great advice for tipping appropriately in all
types of services and setting stellar examples for your kids. Full of useful advice and written in a
laid-back, friendly style, Etiquette For Dummies has all the tools you need to face any social situation
with politeness and courtesy.
  business card for company: Present-Day Corporate Communication Rudolf Beger,
2018-06-22 This book serves as an easy-to-read, up-to-date practical guide on professional corporate
communication. The key market for this book is the Asia-Pacific region, mainly because there is a
gap in know-how in corporate communication among many industry sectors. In addition, at present,
one cannot find a lot of educational literature about corporate communication in the market.
Therefore, this guidebook closes that gap. In Asia, companies are starting to realize the importance
of corporate communication in all areas (external and internal corporate communication, crisis
communication (Example: TEPCO) and political communication / government relations / lobbying).
This is triggered not only by the recent high profile and success of targeted (political)
communication in the USA, but also by the notorious export-orientation of many Asian companies
and their increasingly multi-national orientation (fostered by M&A and foreign investments). In
addition, the increasing importance of online communication and digital/social media is an important
reason why existing guidebooks on corporate communication have to be reassessed and modernized.
This book focuses on all major aspects of modern corporate communication, including online / digital



communication, and covers new developments, such as “fake news”, “post-truths”, “political
correctness”, “the art of bridging” and other new phenomena in the world of (corporate)
communication. Simple cartoon-style drawings supplement the text in order to facilitate reading and
learning. Corporate communication professional, as well as students and professors in
business/management programs, will be given tools to effectively and successfully plan and
implement corporate communication strategies and tactics in all major areas.
  business card for company: Green Business , 2012-07-15 Gain the Eco-Advantage in Today's
Business World! Do you have a go green or go home attitude? If so, you've got the right outlook for
today's business world. Discover how to establish your business as a green business-starting at the
ground level, and starting now! From helping you explore environmentally-friendly opportunities to
choosing eco-friendly means of production, our experts take you step by step, and show you how to
protect our planet while building your business. Learn business basics with a green twist including
financing, office setup, day-to-day operations and so much more! Discover your business and your
green competitive edge Create a sustainable business model-no matter what business you choose
Get funding from green lenders Manage your company's carbon footprint Incorporate practical and
innovative, earth-friendly solutions at every stage Establish an environmentally responsible business
culture Use effective marketing to capture customers and keep them coming back And more Plus,
gain innovative insights, ideas, and concepts from 22 successful green businesses! The First Three
Years In addition to industry specific information, you’ll also tap into Entrepreneur’s more than 30
years of small business expertise via the 2nd section of the guide - Start Your Own Business. SYOB
offers critical startup essentials and a current, comprehensive view of what it takes to survive the
crucial first three years, giving your exactly what you need to survive and succeed. Plus, you’ll get
advice and insight from experts and practicing entrepreneurs, all offering common-sense
approaches and solutions to a wide range of challenges. • Pin point your target market • Uncover
creative financing for startup and growth • Use online resources to streamline your business plan •
Learn the secrets of successful marketing • Discover digital and social media tools and how to use
them • Take advantage of hundreds of resources • Receive vital forms, worksheets and checklists •
From startup to retirement, millions of entrepreneurs and small business owners have trusted
Entrepreneur to point them in the right direction. We’ll teach you the secrets of the winners, and
give you exactly what you need to lay the groundwork for success. BONUS: Entrepreneur’s Startup
Resource Kit! Every small business is unique. Therefore, it’s essential to have tools that are
customizable depending on your business’s needs. That’s why with Entrepreneur is also offering you
access to our Startup Resource Kit. Get instant access to thousands of business letters, sales letters,
sample documents and more – all at your fingertips! You’ll find the following: The Small Business
Legal Toolkit When your business dreams go from idea to reality, you’re suddenly faced with laws
and regulations governing nearly every move you make. Learn how to stay in compliance and protect
your business from legal action. In this essential toolkit, you’ll get answers to the “how do I get
started?” questions every business owner faces along with a thorough understanding of the legal
and tax requirements of your business. Sample Business Letters 1000+ customizable business
letters covering each type of written business communication you’re likely to encounter as you
communicate with customers, suppliers, employees, and others. Plus a complete guide to business
communication that covers every question you may have about developing your own business
communication style. Sample Sales Letters The experts at Entrepreneur have compliled more than
1000 of the most effective sales letters covering introductions, prospecting, setting up appointments,
cover letters, proposal letters, the all-important follow-up letter and letters covering all aspects of
sales operations to help you make the sale, generate new customers and huge profits.
  business card for company: Career and Corporate Cool Rachel Weingarten, 2007-10-19 Praise
for Career and Corporate Cool Weingarten provides entertaining and intelligent insights as well as a
valuable, and very cool,? read. —Gerry Byrne, Chairman and founder, The Quill Awards/The Quills
Literacy Foundation and Senior Advisor, Parade Publications and Nielsen Business Media You no
longer have to be part of the Old Boy's Club to succeed in business-you just have to know how to



navigate the terrain. With a sense of humor, hard-earned wisdom, and practical advice,
Weingarten?redefines the rules of business in Career and Corporate Cool. —Georgette Mosbacher,
CEO, Borghese Cosmetics In Career and Corporate Cool, Weingarten, known for her unique way of
blending philanthropic ideals with business needs, shares her advice and humor on?all things
business-from networking, communication, and interaction to fashion, beauty, and overall style for
every aspect of your career. —Elizabeth Woolfe, Program Director, Fashion Targets Breast
Cancer/Council of Fashion Designers of America Reading Career and Corporate Cool was like
getting sage advice from a wise and witty best friend. While it is a must-read for anyone just starting
their career path, it is equally relevant for grizzled corporate veterans as well. —Keith Nowak,
Media Relations Manager, Nokia Rachel's insights are funny AND informative! Prepare yourself for a
fun read. —Susan Safier, Vice President, Product Placement, 20th Century Fox Career and
Corporate Cool is filled with juicy insights and laugh-out-loud moments. Weingarten has cleverly
captured the essence of an elusive commodity-now that is cool! —Jillian Kogan, Director, MTV
Production Events & Concert Services
  business card for company: Indian Business Etiquette Raghu R. Palat, 2008-01-01 It is
becoming extremely important for business executives to know how to conduct themselves in a
business environment. This book covers every aspect of business etiquette: It explains the
importance of the first impression It tells you on what you should wear and when It explains how you
should introduce yourself and others It helps you to decipher body language It details the niceties of
office etiquette It unravels the mystery of the art of fine dining It tells you how you should conduct
yourselfIn short it equips you to venture forth in the business world confident in the knowledge that
you know exactly what to do in every circumstance. This book is intended for the student, the young
business executive, the manager and even the chief executive officer. It is for everyone who has to
relate with another in a business environment.
  business card for company: Investigation of Illegal Or Improper Activities in
Connection with 1996 Federal Election Campaigns , 1999
  business card for company: Guidebook to Japan Amy Chavez, 2005-05 Guidebook to Japan:
What the Other Guidebooks Won't Tell You offers a candid glimpse into Japanese society rarely
found in books or media. Based on over a decade of experience living in Japan, Chavez guides you
through the complex culture through essays, cultural tips (called Sword Tips), and useful Japanese
phrases (called Sparring Japanese), to make learning about Japan as fun as possible. Over one
hundred essays from The Japan Times, matched with two hundred links to Japan-related websites
(from the educational to the bizarre), this book is a vast resource of information. Chavez tells you
how to get to a naked festival, how to avoid the Japanese mafia, and how to order Spaghetti-hold the
seaweed. Learn the secrets of Japan in an entire chapter called What the Japanese don't want you to
know. You'll also find a special section on teaching in Japan: what jobs are available, how to get
them, and how much money you'll make. In short, all the things you need to know, told by someone
who has done it herself.
  business card for company: 106-1 Committee Print: Witness Deposition Testimony,
Investigation of Illegal Or Improper Activities in Connection with 1996 Federal Election
Campaigns, S. Prt. 106-30, Part V of X 1999 , 2000
  business card for company: The Amy Vanderbilt Complete Book of Etiquette Nancy
Tuckerman, Nancy Dunnan, 1995 Advice geared to contemporary living on correct behavior in a
wide variety of situations.
  business card for company: Customer Acquisition Rethought – Customer Orientation as
a Guiding Principle Simone Janson, 2025-05-28 Also in the 3rd revised and improved edition,
published by a government-funded publisher involved in EU programs and a partner of the Federal
Ministry of Education, you receive the concentrated expertise of renowned experts (overview in the
book preview), embedded in an integrated knowledge system with premium content and 75%
advantage. At the same time, you are doing good and supporting sustainable projects. Because
customer orientation is not just a principle but a central strategy for corporate success. Rethinking



Customer Acquisition - Customer Orientation as a Guiding Principle offers executives an innovative
approach to understand implement customer orientation as a fundamental principle. The book not
only presents proven methods for successful customer acquisition but also provides insights into
strategies to build long-term customer relationships. An indispensable resource for executives
aiming to align their organization with a customer-centric focus. With its integrated knowledge
system and Info on Demand concept, the publisher not only participated in an EU-funded program
but was also awarded the Global Business Award as Publisher of the Year. Therefore, by purchasing
this book, you are also doing good: The publisher is financially and personally involved in socially
relevant projects such as tree planting campaigns, the establishment of scholarships, sustainable
innovations, and many other ideas. The goal of providing you with the best possible content on topics
such as career, finance, management, recruiting, or psychology goes far beyond the static nature of
traditional books: The interactive book not only imparts expert knowledge but also allows you to ask
individual questions and receive personal advice. In doing so, expertise and technical innovation go
hand in hand, as we take the responsibility of delivering well-researched and reliable content, as
well as the trust you place in us, very seriously. Therefore, all texts are written by experts in their
field. Only for better accessibility of information do we rely on AI-supported data analysis, which
assists you in your search for knowledge. You also gain extensive premium services : Each book
includes detailed explanations and examples, making it easier for you to successfully use the
consultation services, freeky available only to book buyers. Additionally, you can download
e-courses, work with workbooks, or engage with an active community. This way, you gain valuable
resources that enhance your knowledge, stimulate creativity, and make your personal and
professional goals achievable and successes tangible. That's why, as part of the reader community,
you have the unique opportunity to make your journey to personal success even more unforgettable
with travel deals of up to 75% off. Because we know that true success is not just a matter of the
mind, but is primarily the result of personal impressions and experiences. Publisher and editor
Simone Janson is also a bestselling author and one of the 10 most important German bloggers
according to the Blogger Relevance Index. Additionally, she has been a columnist and author for
renowned media such as WELT, Wirtschaftswoche, and ZEIT - you can learn more about her on
Wikipedia.
  business card for company: Medical Claims Billing Service The Staff of Entrepreneur
Media, Charlene Davis, 2016-09-19 LAUNCH A CAREER IN MEDICAL CLAIMS BILLING The market
for medical claim billers is growing exponentially. With legions of providers and an ever-expanding
patient pool, health-care industry spending is expected to grow by 5.8 percent each year through
2024. By then, health-care spending will total $5.43 trillion and account for 19.6 percent of the gross
domestic product. So let there be no doubt: Health care is big business and its growth shows no
signs of slowing. This makes it the perfect time to start your own medical claims billing service.
  business card for company: MOS 2010 Study Guide for Microsoft Word, Excel, PowerPoint,
and Outlook Joan Lambert, Joyce Cox, 2011 This all-in-one guide is designed to help readers practice
and prepare for the four core Microsoft Office Specialist (MOS) exams. Use the book's easy-to-follow
procedures and illustrations to review the essential skills measured by the MOS exams.
  business card for company: Modern Etiquette For Dummies Sue Fox, 2022-11-16 Improve
your manners, navigate uncomfortable social situations, and show greater kindness to others Our
world is constantly changing, but something that always remains true? Manners matter. Etiquette is
about more than just knowing which fork to use at a fancy dinner or how to write a thank-you note.
Modern Etiquette For Dummies shows you how to navigate tricky interpersonal scenarios and tough
workplace dilemmas with ease. With the help of Dummies, you'll toss aside stuffy old notions of
etiquette and discover how to conduct yourself in various environments. This book is full of helpful
tips on tackling today's unique challenges, including how to use the right pronouns, how to behave
on social media, how to maintain professionalism in hybrid work settings (like when is it okay to turn
off your camera during a Zoom meeting?), and how to put your phone down so you can focus on
what matters. Learn important social expectations in informal, formal, and workplace settings



Discover how to navigate pronouns when unsure of someone's gender identity Get up to date on the
etiquette surrounding remote work, video calls, and more Improve your reputation and communicate
better with friends and family This Dummies reference is great for anyone who wants improved
manners. Entering the business world? Traveling overseas? Hosting a dinner party? This is the book
you need.
  business card for company: More Decent Obsessions Bernard Salt, 2014-11-01 Have you ever
become engrossed in a trashy magazine at the dentist, only to realise that it is a decade old? Why do
'mates rates' always favour the buyer and never the seller? Have you noticed the new trends in the
language of cafe menus? Over the years Salt has charmed Australian readers with his unique blend
of social insight and down-to-earth observations. In More Decent Obsessions Salt channels our
innermost thoughts and helps us understand ourselves a little bit better. If not Salt, then who else
would tell the Australian people the truth about the Goat's Cheese Curtain, ticket etiquette at the
deli counter or how to navigate the introduction of the unisex loo? Join Bernard Salt on a playful yet
insightful journey that takes us forward to the 2030s and back to the 1960s examining life, manners
and more to sketch a bigger picture of modern life in Australia. 'Bernard is a highly amusing
bellwether. He leads the rest of us sheep down a gentle path of truth.' - Ray Martin
  business card for company: Export Management Pushpa Kapoor, 2009-11-01 In this
changing environment, instead of just developing managers, executives and exporters, we need to
develop them to become good competitors. This book provides a simple, verbiage � free and, above
all, holistic compendium of principles and concepts pertaining to one of the most important areas of
modern Business Management. This textbook will be helpful to all everyone whether you are a
student, entrepreneur, exporter, importer or marketers.
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