
business and professional communication
quarterly
business and professional communication quarterly is a vital aspect of effective organizational
operations, serving as a cornerstone for corporate success and employee engagement. This article
delves into the significance of business and professional communication, exploring its various
dimensions, purposes, and best practices. It emphasizes the importance of maintaining a regular
cadence of communication through quarterly assessments, which can enhance transparency,
collaboration, and overall workplace culture. Moreover, we will cover the various tools and
techniques for effective communication, the role of technology, and the essential skills needed to
excel in this field. By the end, readers will have a comprehensive understanding of why and how to
implement robust communication strategies in their professional environment.
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Understanding Business and Professional
Communication
Business and professional communication refers to the exchange of information within a corporate
environment. This can take many forms, including written, verbal, and non-verbal communication,
each serving distinct purposes and audiences. Effective communication is essential for a multitude of
reasons, from facilitating decision-making to enhancing employee morale.

At its core, business communication can be divided into several categories:

Internal Communication: This type involves communication that occurs within the
organization, including memos, reports, and team meetings.

External Communication: This category encompasses all communication with outside
stakeholders, such as customers, suppliers, and the media.

Formal Communication: This refers to structured communications, often documented and



following specific guidelines.

Informal Communication: Casual conversations or unstructured interactions that can still
significantly impact relationships and culture.

Understanding these categories helps organizations tailor their communication strategies
effectively, ensuring that they reach the intended audience and achieve desired outcomes.

The Importance of Quarterly Communication
Quarterly communication is not merely a routine; it is a strategic practice that helps organizations
monitor progress, align objectives, and foster a culture of openness. By establishing a quarterly
review, businesses can ensure that communication remains consistent and relevant throughout the
year.

The benefits of quarterly communication include:

Alignment of Goals: Regular updates help ensure that all team members are on the same
page regarding organizational objectives.

Performance Tracking: Quarterly assessments provide opportunities to review performance
metrics, allowing for timely adjustments to strategies.

Enhanced Engagement: Regular communication fosters a sense of belonging and
engagement among employees, leading to higher morale and productivity.

Feedback Mechanism: These intervals allow for structured feedback from employees,
facilitating a two-way communication process.

By prioritizing quarterly communication, organizations can create a proactive environment that
anticipates challenges and embraces opportunities for improvement.

Key Components of Effective Communication
Effective business communication consists of several key components that ensure messages are
conveyed clearly and accurately. Understanding these components can greatly improve overall
communication strategies.

Clarity and Conciseness
Clear and concise communication minimizes confusion and increases the likelihood that the intended
message is understood. It involves using straightforward language and avoiding jargon unless it is
commonly understood by the audience.



Active Listening
Active listening is a crucial part of communication that involves fully engaging with the speaker. This
means not only hearing their words but also understanding the context and emotions behind them.
Active listening fosters trust and rapport.

Non-Verbal Communication
Non-verbal cues such as body language, facial expressions, and tone of voice can significantly
impact how messages are received. Being aware of these cues can enhance the effectiveness of
communication.

Feedback
Providing and soliciting feedback is essential for effective communication. It ensures that the
message has been understood correctly and allows for any necessary adjustments to be made.

Tools and Techniques for Business Communication
In today's digital age, a variety of tools are available to facilitate business communication. These
tools can enhance efficiency and clarity in communication processes.

Email: A primary tool for both internal and external communication, allowing for detailed
information sharing.

Instant Messaging: Platforms like Slack or Microsoft Teams enable quick, informal
communication among team members.

Video Conferencing: Tools such as Zoom or Google Meet are essential for remote meetings
and maintaining face-to-face interaction.

Project Management Software: These tools help teams collaborate, assign tasks, and track
progress, ensuring everyone is informed.

Choosing the right combination of these tools can significantly improve communication efficiency
and effectiveness within an organization.

Essential Skills for Professional Communicators
To excel in business and professional communication, certain skills are essential. These skills can be
developed through training and practice.

Writing Skills: The ability to write clearly and persuasively is fundamental for creating
reports, emails, and other documents.



Presentation Skills: Being able to present ideas effectively in front of an audience is crucial
for sharing information and influencing others.

Interpersonal Skills: Building relationships and effectively interacting with colleagues and
clients is vital for successful communication.

Adaptability: The ability to adjust communication styles based on the audience and context is
essential for effective engagement.

Investing in the development of these skills can lead to more effective communication practices and
stronger professional relationships.

Challenges in Business Communication
Despite its importance, business communication often faces several challenges that can hinder
effectiveness.

Information Overload
In an age of constant connectivity, employees may struggle with information overload, making it
difficult to prioritize messages and tasks.

Cultural Differences
In global organizations, cultural differences can lead to miscommunication and misunderstandings.
Awareness and sensitivity to these differences are crucial.

Technological Barriers
While technology enhances communication, it can also create barriers if not used effectively. Issues
such as platform incompatibility or lack of training can impede communication.

Future Trends in Communication
The landscape of business communication is continually evolving, influenced by technological
advancements and changing workplace dynamics. Some emerging trends include:

Increased Use of AI: Artificial intelligence is being integrated into communication tools to
enhance efficiency and personalization.

Remote Communication Tools: As remote work becomes more common, the demand for
effective virtual communication tools will continue to grow.

Focus on Mental Health: Organizations are increasingly recognizing the importance of



mental health in communication, leading to more supportive practices.

Staying abreast of these trends allows organizations to adapt their communication strategies and
remain effective in an ever-changing environment.

Conclusion
In summary, business and professional communication quarterly is an integral aspect of
organizational success. By understanding its components, employing effective tools, developing
essential skills, and recognizing challenges, businesses can foster a culture of clear and engaging
communication. As communication continues to evolve, organizations must remain adaptable,
ensuring they leverage new technologies and practices to meet the demands of a dynamic
workplace. Prioritizing communication not only enhances productivity but also strengthens
relationships and drives overall success.

Q: What is business and professional communication
quarterly?
A: Business and professional communication quarterly refers to the regular practice of reviewing
and enhancing communication strategies within an organization every three months. This includes
assessing the effectiveness of communication tools, gathering employee feedback, and making
necessary adjustments to improve overall communication practices.

Q: Why is quarterly communication important for
organizations?
A: Quarterly communication is important because it helps organizations align goals, track
performance, enhance employee engagement, and establish a feedback mechanism. Regular
communication intervals ensure that everyone is informed and on the same page regarding
organizational objectives.

Q: What are the key components of effective business
communication?
A: The key components of effective business communication include clarity and conciseness, active
listening, non-verbal communication, and feedback. These elements ensure that messages are
understood and foster a productive communication environment.

Q: What tools can enhance business communication?
A: Tools that can enhance business communication include email, instant messaging platforms, video
conferencing software, and project management tools. These technologies facilitate efficient



communication and collaboration among team members.

Q: What skills are essential for effective professional
communication?
A: Essential skills for effective professional communication include writing skills, presentation skills,
interpersonal skills, and adaptability. Developing these skills can significantly improve an
individual's communication effectiveness in a business setting.

Q: What challenges do organizations face in business
communication?
A: Organizations face challenges such as information overload, cultural differences, and
technological barriers in business communication. Addressing these challenges is crucial for
maintaining effective communication practices.

Q: How is technology changing business communication?
A: Technology is changing business communication through the integration of AI, the rise of remote
communication tools, and a focus on mental health. These trends are reshaping how organizations
communicate and interact with employees and clients.

Q: How can organizations ensure effective quarterly
communication?
A: Organizations can ensure effective quarterly communication by setting clear objectives for each
communication interval, using diverse tools to reach employees, gathering feedback, and adjusting
strategies based on performance metrics and employee input.

Q: What role does feedback play in business communication?
A: Feedback plays a crucial role in business communication as it ensures messages have been
understood correctly and allows for improvements to be made. It promotes a two-way
communication process and fosters a culture of openness.

Q: What is the future of business communication?
A: The future of business communication is likely to be influenced by increased use of artificial
intelligence, a greater emphasis on remote communication tools, and a focus on mental health and
employee well-being. Organizations will need to adapt to these changes to remain effective and
relevant.
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  business and professional communication quarterly: Business and Professional
Communication Playbook Michelle T. Violanti, Stephanie E. Kelly, 2022-07-19 Business and
Professional Communication Playbook helps students learn the nuts and bolts of business
communication. This book responds to the need for quick studying and reading with each chapter
focusing on a single theory, concept, or skill. Reading aids like checklists, professional tips, engaging
examples, and insights from working professionals help teach students of all skill levels how to
communicate like a professional. Authors Michelle Violanti and Stephanie Kelly show students that
the ability to analyze and adapt is at the heart of effective communication, and every activity
encourages students to understand how to cultivate relationships through ethical, responsible, and
respectful communication. Focused, bite-sized chapters on the most important topics in business
communication, such as interviewing, writing resumes, and leading team presentations will motivate
students to read and prepare ahead of time so instructors can focus on skill-building during class. By
using this simple and flexible format, Business and Professional Communication Playbook will
provide students and instructors with an excellent foundation for a successful Business
Communication course.
  business and professional communication quarterly: Business and Professional
Communication Kelly M. Quintanilla, Shawn T. Wahl, 2019-01-02 Recipient of the 2020 Textbook
Excellence Award from the Textbook & Academic Authors Association (TAA) Business and
Professional Communication provides students with the knowledge and skills they need to move
from interview candidate, to team member, to leader. Accessible coverage of new communication
technology and social media prepares students to communicate effectively in real world settings.
With an emphasis on building skills for business writing and professional presentations, this text
empowers students to successfully handle important work-related activities, including job
interviewing, working in team, strategically utilizing visual aids, and providing feedback to
supervisors.
  business and professional communication quarterly: Business and Professional
Communication Kelly Quintanilla Miller, Shawn T. Wahl, 2023-02-14 Professional success requires
excellent communication skills. Organized around the transition from student to professional life,
Business and Professional Communication, Fifth Edition gives readers the tools they need to move
from interview candidate to team member to leader. Coverage of new communication technology
and social media, and an emphasis on building skills for business writing and business presentations,
including the effective use of visual aids, will help students to understand the role of communication
in successfully handling situations like job interviewing, providing feedback to supervisors, and
working in teams.
  business and professional communication quarterly: Rhetorical Theory and Praxis in
the Business Communication Classroom Kristen Getchell, Paula Lentz, 2018-09-10 Winner of the
Association for Business Communication's 2019 Distinguished Book Award Rhetorical Theory and
Praxis in the Business Communication Classroom responds to a significant need in the emerging
field of business communication as the first collection of its type to establish a connection between
rhetorical theory and practice in the business communication classroom. The volume includes topics
such as rhetorical grammar, genre awareness in business communication theory, the role of big data
in message strategy, social media and memory, and the connection between rhetorical theory and
entrepreneurship. These essays provide the business communication scholar, practitioner, and
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program administrator insight into the rhetorical considerations of the business communication
landscape.
  business and professional communication quarterly: Teaching Communication across
Disciplines for Professional Development, Civic Engagement, and Beyond Joanna G.
Burchfield, April A. Kedrowicz, 2023-05-22 In Teaching Communication Across Disciplines for
Professional Development, Civic Engagement, and Beyond, contributors discuss topics inherent in
merging communication across disciplines, including challenges and opportunities, teaching and
research, communication and student identity, future directions, and the transformative possibilities
of teaching communication across disciplines. A cross-disciplinary approach provides an avenue for
the integration of a broad education that prepares students for global citizenship and civic
engagement. Ultimately, this book argues that positioning communication as a theoretically rich
process of social interaction and meaning with attention to rhetorical sensitivity can expand the
vision of communication across the disciplines. The increased demand for communication expertise
opens opportunities for exploration, growth, community development, and cross-disciplinary
alliances. Scholars of communication, English, and education will find this book of particular
interest.
  business and professional communication quarterly: Teaching and Learning in the Age of
Generative AI Joseph Rene Corbeil, Maria Elena Corbeil, 2025-04-30 Teaching and Learning in the
Age of Generative AI explores how educators can effectively harness the potential of artificial
intelligence technologies while skillfully navigating its pedagogical, technical, ethical, institutional,
and societal implications. The increasing accessibility of AI technologies among K-12 and higher
education students has raised extensive concerns around academic integrity, though a deeper
lineage of research and development suggests that these tools may be used to supplement
instruction, prioritize critical thinking, and promote digital literacy. Bookended by in-depth analyses
of the historical and future trajectories of artificial intelligence in education, this comprehensive
resource provides evidence-based strategies for classroom implementation and helpful summaries of
common benefits and risks. Teaching assistance, personalized learning, redefined assessments,
anti-bias measures, and safeguards against misconduct and privacy infringement are among the
wealth of topics addressed in these chapters. This book is an ideal text for undergraduate and
graduate students of teacher education and curriculum and instruction as well as for higher
education teaching faculty, school technology coordinators, and talent development personnel in
training and in service.
  business and professional communication quarterly: English for Business Communication
Mable Chan, 2020-01-06 This textbook provides a comprehensive introduction for students and
professionals who are studying English for business or workplace communication and covers both
spoken and written English. Based on up-to-date research in business communication and
incorporating an international range of real-world authentic texts, this book deals with the realities
of communication in business today. Key features of this book include: use of English in social media
that reflects recent trends in business communication; coverage of the concept of communicative
competence; analysis of email communication; introduction to informal English and English for
socialisation as well as goodwill messages, such as thank you or appreciation messages, which are a
part of everyday interaction in the workplace; examination of persuasive messages and ways to
understand such messages; an e-resources website that includes authentic examples of different
workplace genres and a reference section covering relevant research studies and weblinks for
readers to better understand the topics covered in each chapter. This book goes beyond the
traditional coverage of business English to provide a broad and practical textbook for those studying
English in a workplace setting.
  business and professional communication quarterly: The Business Communication
Profession Janis Forman, 2022-09-30 This book provides a unique orientation to the present, past,
and future of the field of business communication by collecting reflective essays from some of its
most influential scholars, teachers, and leaders. Through a series of essays that bridge personal



narrative and critical analysis, this book mentors a new generation of students, teachers, and
professionals as they encounter the challenges and opportunities of business communication and
shape the future of the field. The authors—all influential figures and award winners—describe their
personal histories with the field and discuss how major aspects have evolved over time. The essays
examine the pathways through which scholars encounter the discipline, the professional challenges
they face, the evolving content of the business communication curriculum, the development of
business communication programs and institutions, the value of an entrepreneurial mindset for
career development, and the relationships between research, teaching, and professional practice.
They offer stories about a diversity of paths for achieving personal and professional success and
invite readers to think about what lessons they can apply to their own career advancement and
satisfaction. In total, this collection provides both a living history of the field and a series of
real-world examples of business communication at its finest. This book is essential reading for
students and scholars of business communication and can be used as a supplemental text for courses
in business communication, professional communication, and communication career preparation.
  business and professional communication quarterly: Digital Transformation and Innovative
Services for Business and Learning Sandhu, Kamaljeet, 2020-06-26 In a world dependent on digital
technologies, business corporations continually try to stay ahead of their competitors by adopting
the most updated technology into their business processes. Many companies are adopting digital
transformation models, data analytics, big data, data empowerment, and data sharing as key
strategies and as service disruptors for information delivery and record management. Higher
education institutions have adopted digital service innovation as a core to driving their business
processes. Such services are key to ensuring efficiency and improving organizational performance.
Digital Transformation and Innovative Services for Business and Learning is a collection of
innovative research on the latest digital services and their role in supporting the digital
transformation of businesses and education. While highlighting topics including brand equality,
digital banking, and generational workforce, this book is ideally designed for managers, executives,
IT consultants, industry professionals, academicians, researchers, and students.
  business and professional communication quarterly: Writing Democracy Shannon Carter,
Deborah Mutnick, Stephen Parks, Jessica Pauszek, 2019-08-14 Writing Democracy: The Political
Turn in and Beyond the Trump Era calls on the field of writing studies to take up a necessary agenda
of social and economic change in its classrooms, its scholarship, and its communities to challenge
the rise of neoliberalism and right-wing nationalism. Grown out of an extended national dialogue
among public intellectuals, academic scholars, and writing teachers, collectively known as the
Writing Democracy project, the book creates a strategic roadmap for how to reclaim the progressive
and political possibilities of our field in response to the twilight of neoliberalism (Cox and Nilsen),
ascendant right-wing nationalism at home (Trump) and abroad (Le Pen, Golden Dawn, UKIP), and
hopeful radical uprisings (Black Lives Matter, Occupy Wall Street, Arab Spring). As such, the book
tracks the emergence of a renewed left wing in rhetoric and activism post-2008, suggests how our
work as teachers, scholars, and administrators can bring this new progressive framework into our
institutions, and then moves outward to our role in activist campaigns that are reshaping public
debate. Part history, part theory, this book will be an essential read for faculty, graduate students,
and advanced undergraduate students in composition and rhetoric and related fields focused on
progressive pedagogy, university-community partnerships, and politics.
  business and professional communication quarterly: Managing Multilingual Workplaces
Sierk Horn, Philippe Lecomte, Susanne Tietze, 2020-06-11 This book sets new trajectories for
language-sensitive business and management research and pedagogy. The existence of language
plurality characterises these. Empirical studies have been established as important and relevant for
contemporary research. It has shifted language-sensitive research from the periphery to the centre
of international management research. However, this field is rapidly changing, and new thematic
approaches have begun to emerge. By addressing this, the book offers genuine and more nuanced
insights into existing themes and comes with applications of emergent conceptual developments in



different settings. The second part of the book covers methodologies and gives examples and
cutting-edge insights into the role of translation in the execution of empirical research and
theorising arising from it. Finally, the book draws together innovative ways of how to address the
challenges of a multilingual teaching classroom and how to innovate in order to incorporate such
diversity through pedagogic practice. This book provides a source that unites insights from
multilingual empirical research, methodological considerations and pedagogic practice in order to
advance knowledge and debate. It will be a ‘handy source’ of information that offers direct access to
the latest guidance on language-sensitive management challenges. It will, therefore, appeal to an
internationally-minded and mobile audience, including scholars, students and decision-makers.
  business and professional communication quarterly: Teaching Business Discourse
Cornelia Ilie, Catherine Nickerson, Brigitte Planken, 2018-10-25 This book presents research in
business discourse and offers pedagogical approaches to teaching business discourse in both
classroom and consultancy contexts that address the key issues of dealing with different types of
learners, developing teaching materials and evaluation. Drawing on the authors’ extensive
experience of researching business discourse from a variety of different perspectives including
pragmatics, discourse analysis, rhetoric, and language for specific purposes, it demonstrates how
these approaches may be applied to teaching. Each chapter includes a list of additional readings,
together with a number of practical tasks designed to help readers apply the materials presented.
Case studies are used throughout the book to illustrate the concepts, thus equipping readers with a
set of research tools to extend their own understanding of how language and communication operate
in business contexts, as well introducing them to a variety of research-based ideas that can be
translated easily into a classroom setting. The book is cross-cultural in scope as it includes
perspectives from a range of different contexts. It represents a significant advance in current
literature and will provide a valuable resource for students and scholars of applied linguistics,
business communication, and business discourse, in addition to teachers of Business English.
  business and professional communication quarterly: The Routledge Handbook of
Language and Professional Communication Vijay Bhatia, Stephen Bremner, 2014-02-24 The
Routledge Handbook of Language and Professional Communication provides a broad coverage of the
key areas where language and professional communication intersect and gives a comprehensive
account of the field. The four main sections of the Handbook cover: Approaches to Professional
Communication Practice Acquisition of Professional Competence Views from the Professions This
invaluable reference book incorporates not only an historical view of the field, but also looks to
possible future developments. Contributions from international scholars and practitioners, focusing
on specific issues, explore the major approaches to professional communication and bring into focus
recent research. This is the first handbook of language and professional communication to account
for both pedagogic and practitioner perspectives and as such is an essential reference for
postgraduate students and those researching and working in the areas of applied linguistics and
professional communication.
  business and professional communication quarterly: The Routledge Handbook of Public
Speaking Research and Theory Stevie M. Munz, Tim McKenna-Buchanan, Anna M. Wright,
2024-04-18 Providing a comprehensive survey of the empirical research, theory, and history of
public speaking, this handbook fills a crucial gap in public speaking pedagogy resources and
provides a foundation for future research and pedagogical development. Bringing together
contributions from both up-and-coming and senior scholars in the field, this book offers a thorough
examination of public speaking, guided by research across six key themes: the history of public
speaking; the foundations of public speaking; issues of diversity, equity, and inclusion;
considerations of public speaking across contexts; assessment of public speaking; and the future of
public speaking in the twenty-first century. The evidence-based chapters engage with a broad
discussion of public speaking through a variety of viewpoints to demonstrate how subtopics are
connected and fraught with complexity. Contributors explore public speaking in education, business
and professional settings, and political contexts, and outline how skills learned through public



speaking are applicable to interpersonal, small group, and business interactions. Reinforcing the
relevance, importance, and significance of public speaking in individual, interpersonal, social, and
cultural communication contexts, this accessibly written handbook will be an indispensable resource
for public speaking instructors and program administrators. It will also be valuable reading for
Communication Pedagogy and Introduction to Graduate Studies courses.
  business and professional communication quarterly: Language Awareness in Business and
the Professions Erika Darics, 2022-08-04 Demonstrates that language awareness and discourse
consciousness are key for critical thinking and communication in professional contexts.
  business and professional communication quarterly: Teaching Business, Technical and
Academic Writing Online and Onsite Sarbani Sen Vengadasalam, 2021-06-02 This book grows
out of the insights and proficiencies gained through teaching undergraduate and graduate students
in onsite, online, and blended formats for almost three decades. Using a practitioner focus, it
proffers best practices utilized and validated during the process of successfully instructing students
in writing their scientific or technical proposals, professional or business reports, and academic
papers or doctoral dissertations at premier American universities. The book guides facilitators
through syllabus creation, discussion management, and open educational resources use, while
specifically offering strategies and support to the underserved online writing teachers who utilize
multimedia materials and virtual discussions in learning management systems to reach out to
students. Also, insider insights and specialist knowledge on using visual creation tools and open
educational resources are shared. The text is a must-have handbook for undergraduate and graduate
teachers, and particularly fills the need for a helpful sourcebook for remote teaching in a
post-COVID world.
  business and professional communication quarterly: Building a Workplace Writing Center
Jessica Weber Metzenroth, 2022-03-17 This practical resource provides guidance for writing
professionals to sustainably tackle the organizational writing challenges of any professional
environment. Rooted in applied experience, Building a Workplace Writing Center guides readers
through the process of developing a writing center, from assessing the needs of an organization and
pitching the idea of a writing center, to developing a service model and measuring progress.
Chapters explore what a writing center can offer, such as one-on-one writing consultations, tailored
group workshops, and standardized writing guidance and resources. Although establishing a writing
center requires time and a shift in culture up front, it is a rewarding process that produces
measurably improved writing, less frustration with the writing and revision processes, and more
confident, independent writers. This guide is an invaluable resource for professionals across
industries and academia considering how to establish an embedded, sustainable, and cost-effective
workplace writing center. It will be of particular interest to business and human resource managers
considering how best to improve writing skills within their organizations.
  business and professional communication quarterly: Workplace Writing Stephen
Bremner, 2017-09-18 Workplace Writing: Beyond the Text draws together a wealth of research into
different aspects of writing in workplace settings, creating a comprehensive picture of workplace
writing and covering factors and activities that go far beyond the text. In a full analysis of the
challenges facing the student writer transitioning from the academy to the workplace, this book:
covers topics ranging from intertextuality and collaborative writing practices to considerations of
power and politeness, and the impact of organisational culture and processes of socialisation brings
together the multiple, often interlinked factors that surround and impact on the process of
workplace writing and the texts produced in professional settings takes a close look at the
pedagogical implications of the various issues relating to workplace writing serves as a resource for
teachers who want to go beyond potentially simplistic accounts of writing in the workplace and to
provide students with a richer picture of what happens there Workplace Writing will be essential
reading for any students, pre- and in-service teachers and researchers with an interest in
professional and business discourse and language teaching for specific purposes.
  business and professional communication quarterly: Integrative Curricula Enakshi



Sengupta, 2023-07-26 Recognizing how integrative curricula can provide a framework through
which a meaningful benchmark can be applied to student learning, Integrative Curricula: A
Multi-Dimensional Approach to Pedagogy acts as a fundamental resource to facilitate, advise and
support higher education institutions in putting forward effective practices.
  business and professional communication quarterly: Reconceptualizing English for
International Business Contexts Elma Dedović-Atilla, Vildana Dubravac, 2022-08-05 This book
presents a critique of current English as a Business Lingua Franca (BELF) practices using research
conducted in Bosnia and Herzegovina. The authors identify English communication behaviors that
hinder or promote success in the workplace, and trace these back to curricula and teaching
practices. The authors suggest which skills employers need and expect from employees, and
question whether English courses concerned with general academic English skills and business
vocabulary are sufficient training for linguistically-complex workplaces. The book also examines
whether the focus on achieving native-like proficiency with high grammatical standards and a strong
emphasis on form are adequately preparing students who aspire to use English in professional
contexts as a means to ‘get their job done’.
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